
1 
 

 

 ivane javaxiSvilis saxelobis Tbilisis  

saxelmwifo universiteti  

 

humanitarul mecnierebaTa fakulteti  

inglisuri filologia  

 

nino jojua 

 

ritorikuli ganzomilebebis kognituri da pragma-lingvisturi 

maxasiaTeblebi britanul da qarTul satelevizio reklamis diskursSi  

 

filologiis doqtoris (PhD) akademiuri xarisxis mosapoveblad 

warmodgenili  

 

 

 

d i s e r t a c i a  

 

 

 

 

samecniero xelmZRvaneli:  

filologiis mecnierebaTa doqtori,  

sruli profesori manana rusieSvili 

 

 

Tbilisi  

2014 



2 
 

Sinaarsi 

Sesavali..............................................................................................................................................................................3 

Tavi I: reklamis diskursis zogadi maxasiaTeblebi  

1.1. reklamis istoria da tipebi.................................................................................................................8 

1.2. reklamis Janri da diskursi...............................................................................................................11 

1.3. satelevizio reklama _ zepiri Tu werilobiTi diskursi (britanuli 

da qarTuli reklamebi lingvistur WrilSi)............................................................................16  

1.4. satelevizio reklamis struqturა..............................................................................................44 

Tavi II:  ritorikuli ganzomilebebi satelevizio reklamis diskursSi  

2.1. vizualuri ritorika da forsviliseuli piqtorialuri da 

multimodaluri metaforis tipologia .....................................................................................47 

2.2.. klasikuri ritorika da Tanamedrove reklama: ritorikis mTavari 

ganzomilebebi: eTosi, paTosi, logosi ......................................................................................55 

2.3. logosTan mimarTeba britanul da qarTul reklamebSi.....................................65 

2.4. ritorikis interpretaciuli modelebi logosis ganzomilebis 

britanul da qarTul satelvvizio reklamebSi ..................................................................68 

2.5. paTosTan mimarTeba britanul da qarTul reklamebSi.......................................97 

2.6. ritorikis interpretaciuli modelebi paTosis ganzomilebis 

britanul da qarTul reklamebSi.......................................................................................................100 

2.7. eTosTan mimarTeba britanul da qarTul reklamebSi.........................................116 

2.8. ritorikis interpretaciuli modelebi eTosis ganzomilebis 

britanul da qarTul reklamebSi.......................................................................................................118 

Tavi III:  satelevizio reklamis diskursis Sinaarsobriv -kompoziciuri 

CarCo 

3.1. britanuli da qarTuli satelvvizio reklamis struqturul-

kompoziciuri maxasiaTeblebi.................................................................................................................128 

3.2. p. graisis kooperaciis principi britanuli da qarTuli satelevizio 

reklamis diskursSi. ........................................................................................................................................137 

Tavi IV reklamis Temebis pragmatikul-ritorikuli aspeqti.............................. 150 

saerTo daskvna.........................................................................................................................................................161 

bibliografia............................................................................................................................. ...............................177 

 

 



3 
 

Sesavali 

reklama Cvens cxovrebaSi yoveldRiurad SemoiWreba Jurnal-

gazeTebis, televiziisa da internetis gziT, aseve quCaSi, transportsa da 

sazogadoebrivi TavSeyris adgilebSi. erTi sityviT, Tanamedrove 

adamianis cxovreba faqtobrivad warmoudgenelia reklamis gareSe. 

miuxedavad imisa rom es faqti xSirad garkveul gaRizianebas iwvevs 

adamianebSi, aravin daobs Tanamedrove adamianze mis usazRvro 

Zalauflebasa da gavlenaze imdenad, ramdenadac reklama Seicavs 

ritorikis TiTqmis yvela bazisur elements: arguments, kontrarguments, 

varauds, logikur cdomilebebs, auditorias, paTossa da sxv.  

reklama mini essea, romelic Seqmnilia konkretuli auditoriis 

misamarTiT da misi ZiriTadi funqciaa samizne auditoriis darwmuneba, 

masze gavlenis moxdena. reklamis kvlevis strategiebi- magaliTad, 

inglisuri abreviatura DIDLS- SesaniSnavad gamoxatavs reklamis kvlevis 

strategiaTa krebuls: diqciis, gamosaxulebebis, detalebis, enobrivi- 

stilisturi da sintaqsuri struqturebis interaqciis kvelva (Effinger S: 

http://www.mseffie.com). 

Temis aqtualobas gansazRvravs is faqti, rom Tavad reklama 

Tanamedrove internacionaluri da marketingze orientirebuli samyaros 

erT-erTi mamoZravebeli sferoa. Sesabamisad, misi ritorikuli kvleva 

interdisciplinaruli dargebis – lingvistikis, pragmatikisa da 

semiotikis mijnaze ori mTavari mizezis gamoa aqtualuri:  

1. reklamis, rogorc diskursis Janris multimodaluri kvlevis 

aucilebloba, misi intensiurobidan da globaluri xasiaTidan 

gamomdinare, swrafad izrdeba Tanamedrove lingvistikaSi da 

Sesabamisad, misi kulturaTaSorisi faqtorebiT ganpirobebuli 

kognituri da semantikur-lingvisturi Taviseburebebis gamovlena 

gansakuTrebul mniSvnelobas iZens gansxvavebul enaTa Sedarebis 

WrilSi.   

2. winamdebare naSromi daexmareba aramarto lingvistikis sakiTxebiT 

dainteresebul pirebs, aramed, vfiqrobT, saintereso masalaa 

Tanamedrove marketingis da uSualod reklamis sferoSi momuSave 

http://www.mseffie.com/
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pirebisTvis efeqturi da amave dros esTetikur-SemecnebiTi 

RirebulebiT datvirTuli reklamis SeqmnisaTvis.  

winamdebare naSromis  mizania, gamoavlinos satelevizio reklamis 

diskursSi misi erT- erTi mTavari ritorikuli funqciis- auditoriis 

darwmunebis ganxorcielebis efeqturi strategiebi ritorikis Teoriisa 

da diskursis analizis, aseve socialuri semiotikisa da kognituri 

metaforis Teoriis interpretaciuli meTodebis gamoyenebiT, rogorc 

mikrosruqturul, aseve makrostruqturul doneebze. 

reklamis Sinaarsobriv- kompoziciuri sarCulis ragvarobisa da 

struqturul teqnikuri CarCos mixedviT 

a. makrostruqturul doneze daadginos da daadasturos, rogorc 

zogadi, aseve kulturaTaSorisi faqtorebiT ganpirobebuli darwmunebis 

dominanturi interpretaciuli modelebi. 

b. mikrostruqturul doneze daadginos da daadasturos auditoriis 

darwmunebisTvis efeqturi ritorikuli ganzomilebebis kognituri, 

lingvistur-pragmatikuli da stilisturi realizaciis zogadi da 

uSualod kulturaTaSorisi faqtorebiT Sepirobebuli maxasiaTeblebi 

satelevizio reklamis diskursSi.  

empiriuli masalis, kerZod,  inglisurenovani da qarTuli 

satelevizio reklamebis ritorikul simboloebze- teqstobriv da audio-

vizualur maxasiaTeblebze dakvirvebiT, vikvlevT, Tu rogor da ra 

saSualebebiT xdeba reklamaSi tradiciuli ritorikis kanonebisa da 

principebis ganxorcieleba ritorikis ZiriTad ganzomilebebTan- 

logosTan, paTossa da eTosTan mimarTebiT. aseve, gamovavlenT 

satelevizio reklamis diskursSi dominantur ritorikul strategiebsa 

da maTi ganxorcielebis xerxebs lingvistur da pragmatikul doneebze.  

winamdebare naSromiT vcdilobT, pasuxi gavceT Semdeg kiTxvebs:  

1 rogoria satelevizio reklamis diskursis struqturul-

semantikuri CarCo da aris Tu ara misi diskursi WeSmaritad 

damarwmunebeli?, aseve, werilobiTi da zepiri diskursis ra elementebs 

Seicavs satelevizio reklama?, ramdenad daculia masSi p. graisis mier 

SemoTavazebuli kooperaciis principi da rogoria masTan dakavSirebuli 

maqsimebis realizeba reklamaSi?  
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2 ra ritorikuli saSualebebiT xdeba potenciur auditoriaze 

gavlenis moxdena da misi darwmuneba produqtis SeZenis aucileblobis 

TvalsazrisiT, kerZod, romel ritorikul ganzomilebaSia gadawyvetili 

konkretuli satelevizio reklama: logosSi, paTosSi, eTosSi, Tu maT 

gadakveTaze? 

3 ra konkretuli ritorikuli strategiebia- Txroba (naracia), aRwera 

(deskrifcia), definicia da a.S. reklamaSi gamoyenebuli auditoriis 

dasarwmuneblad reklamis siuJeturi ganviTarebis 3 ZiriTad etapze (1) 

auditoriasTan pirveli kontaqti, 2) Temis gaSla; 3) Sejameba)  da 

romeli maTgania dominanturi?, emorCileba Tu ara maTi gamoyeneba raime 

kanonzomierebas, ramdenad efeqturia  da ramdenad moqmedebs 

komunikatorebis mier maT arCevanze reklamirebuli produqtis tipi?  

4 lingvistur doneze - ra lingvisturi, kerZod, morfologiuri, 

sintaqsuri,  leqsikuri da fonologiuri  struqturebiTa da markerebiT 

aris gamoxatuli reklamis avtoris mTavari intencia- auditoriis 

darwmuneba da romeli maTgania dominanturi mocemul empiriul masalze 

dayrdnobiT?  

5 pragmatikul doneze - rogoria auditoriis profili da ramdenad 

gaTvaliswinebulia komunikatorebis mier reklamis Seqmnisas potenciuri 

adresatis demografiuli monacemebi: asaki, sqesi, warmomavloba da sxv.? 

6 rogoria reklamis stili da ra mxatvrul tropebsa da xatovan 

saSualebebs mimarTaven komunikatorebi auditoriaze gavlenis moxdenis 

mizniT? ramdenad miiRweva maTi mizani da romeli mxatvruli strategiaa 

dominanturi konkretul empiriul masalaze dayrdnobiT?  

7 konceptualuri metaforis Teoriis farglebSi rogori kavSiria 

reklamaSi dominanturad gamoyenebul vizualuri ritorikis elementebsa 

da konkretuli auditoriis konceptualur aparats Soris, romeli 

piqtorialuri metaforis tipia dominanturi da ra saxis kavSiris 

interpretacia SeiZleba konkretuli metaforis samizne da wyaro 

domeinebs Soris?   

8 dabolos, zemoaRniSnuli parametrebis mixedviT ra msgavseba-

ganssxvavebani ikveTeba qarTul da britanul  reklamas Soris? 
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empiriuli masala- naSromSi ganvixilavT bolo ramdenime 

aTwleulis (1980 wlidan 2014 wlamde) britanul da (1997-dan dRemde) 

qarTul qvemoT CamoTvlili produqtebis inglisurenovan da qarTul 

popularul reklamebs.  

empiriuli masalis mopovebis ZiriTadi wyaro aris www. Youtube.com; 

www.Myvideo.ge. multimediuri saSualebebis mixedviT vikvlevT: 

satelevizio reklamebs. sakvlevi masalis SerCevisas gaviTvaliswineT 

reklamirebuli produqtebis mravalferovneba da arCevani SevaCereT 

Semdegi tipis reklamebze:  

1 produqtis, kerZod, manqanebis, sarecxi da kosmetikuri 

saSualebebis, sakvebi da sasmeli produqtebis, Tambaqos, aseve 

Tanamedrove teqnikis mixedviT.  

2 SeTavazebuli servisis mixedviT- restornebi, aviamomsaxureoba, 

turistuli saagentoebi, sareabilitacio momsaxureba, sxvadasxva 

tipis konsultaciebi - sabanko, samedicino, iuridiuli da biznesi. 

TiToeuli maTganidan spontanurad avarCieT da ganvixileT 112 

satelevizio reklama, amaTgan 56 qarTuli da 56 inglisurenovani 

(umetesad britanuli). am ukanasknelis SerCevisas upiratesoba 

mivaniWeT SemoqmedebiTobis saerTaSoriso festivalze – Cannes Lions 

1wardgenil reklamebs.  vfiqrobT, saintereso iqneboda ramdenime 

dekadis reklamis Sedareba diaqronul WrilSic, dakvirveba Tu 

rogor viTardeba reklama wlidan wlamde da rogor cvlis 

koleqtiur cnobierebas, Tumca am etapze es Cveni interesis sferos 

scildeba. samomavlod, saintereso iqneboda kvlevis am kuTxiTac 

ganviTareba. 

naSromis Teoriul safuZvels qmnis ritorikuli, kerZod 

klasikuri, vizualuri ritorikisa da semiotikis Teoriebi (Barthes, 1964; 

Eco, 1975; McQuarrie & Mick, 1992; 1996 ), sociolingvistikis, kerZod graisis 

mier SemoTavazebuli kooperaciuli principisa da konteqstobrivi 

implikacis (Grice, 1975), aseve  diskursis analizis debulebebi da 

meTodebi (Cook, 1992; 2001), dabolos, kognituri lingvistikis, kerZod 

                                                           
1
 http://www.canneslions.com/home/ 

http://www.myvideo.ge/
http://www.canneslions.com/home/
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pirvelad leikofisa da jonsonis mier SemoTavazebuli (Lakoff and Johnson, 

1980), SemdgomSi ki Carls forsvilis (Forceville, 1996) interaqciis Teoriis 

farglebSi damuSavebuli konceptualuri, kerZod, piqtorialuri da 

multimodaluri metaforis tipologia da masTan asocirebuli kvlevis 

interpretaciuli meTodebi.  

naSromis struqtura ganisazRvra dasaxuli miznebisa da 

amocanebisgan. naSromi Sedgeba Sesavlis, oTxi Tavis ( Tavi I- ,,reklamis 

diskursis zogadi maxasiaTeblebi”, Tavi II - ,,ritorikuli ganzomilebebi 

satelevizio reklamis diskursSi”, Tavi III - ,,satelevizio reklamis 

diskursis Sinaarsobriv _ kompoziciuri CarCo”, Tavi IV- ,,reklamis 

Temebis pragmatikul-ritorikuli aspeqti”), saerTo daskvnisa da 

bibliografiisgan. 
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Tavi I 

reklamis diskursis zogadi maxasiaTeblebi 

1.1. reklamis istoria da tipebi 

reklamas jer kidev uZveles droSi Caeyara safuZveli. egviptelebi 

papiruss iyenebdnen sareklamo posterebis dasamzadeblad, xolo 

saberZneTsa da romSi reklamis Semcveli papirusebis sawyobebi 

aRmoaCines. 

reklama Zvelad gavrcelebuli iyo bazris teritoriaze, sadac 

gamyidvelebs produqtebi gamohqondaT gasayidad. TandaTanobiT 

produqtebis arCevanma imata da adamianebma daiwyes sxvadasxva gzebis 

Zieba TavianTi produqciis ukeT gasayidad. feradi beWdvis gamoCenasTan 

erTad, dainteresebulma pirebma daiwyes reklamis vizualur mxareze 

zrunva da quCebi TandaTanobiT mravalferovani feradi posterebiT 

aWrelda.  

XIX saukuneSi ekonomikis zrdasa da ganviTarebasTan erTad 

reklamaze moTxovnamac imata. reklama TandaTanobiT Camoyalibda, 

rogorc Tanamedrove da mecnierulad daxvewili idea. axali vizualuri 

teqnikis danergvasTan erTad ara marto reklamis mesijma, aramed misma 

formamac didi mniSvneloba SeiZina da dResdReobiT reklamis 

SemqmnelTa SemoqmedobiToba misi formisa da masmediaSi gavrcelebis 

saSualebebis (mediumis)  kuTxiT, rom aRaraferi vTqvaT, masSi 

multiplatformuli2 simboloebis gamoyenebaze, umaRles mwvervals 

aRwevs.  

multiplatformuli simboloebisa da masobrivi komunikaciis 

sxvadasxva mediumis3 gamoyenebis mixedviT pirobiTad gamoyofen reklamis 

sxvadasxva tipebs: sagazeTo da saJurnalo, radio, satelevizio, 

internetis, aseve broSurebSi da sxva beWdur mediaSi gavrcelebuli 

reklamebi, romelTa struqturasa da Taviseburebebze Tavad mediumi did 

gavlenas axdens. is garkveulwilad, ganapirobebs reklamis popularobasa 

                                                           
2 igulisxmeba musikaluri rgolebi, animacia, foto-gamosaxuleba da teqsti.  

3 sityva ,,mediumi” naSromSi gamoyenebulia, rogorc mxolobiT ricxvSi dasaxelebuli 

termini- masobrivi media da aRniSnavs masobrivi komunikaciis saSualebebis formas- 

televizia, radio, gazeTi da a. S. 
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da potenciuri myidvelis darwmunebis xarisxs. magaliTad, satelevizio, 

internetis da radio reklamaSi musikis faqtori TamaSobs did rols, 

Tumca Tu am mediumebs SevadarebT, satelevizio da internet-reklamas 

mravalferovnebis ufro farTo diapazoni aqvs, radgan musikasTan erTad 

gamosaxulebisa da sxva vizualuri ritorikuli saSualebebis 

inkorporacias axdens. am mediumebisgan gansxvavebiT, sagazeTo da 

saJurnalo reklamas naklebi mravalferovnebis saSualeba aqvs, Tumca 

garkveulwilad upiratesobiTac sargeblobs, radgan beWduri reklama 

ufro did xans rCeba potenciuri myidvelis Tvalwin da ufro xSiradac 

axsenebs Tavs mas (Cook 2003:14). 

reklamis klasifikacia aseve marTebulia produqtis an 

reklamirebuli servisis mixedviT. produqtis reklamaSi, Tavis mxriv, 

gamoiyofa: fufunebis sagnebi - kosmetikuri saSualebebi, aqsesuarebi, 

brenduli tansacmeli, fexsacmeli da sxva., sayofacxovrebo saqoneli - 

teqnika, manqanebi, mobiluri telefonebi, aveji da sxva., sakvebi 

produqtebi, gasarTobi saSualebebi - restornebi, klubebi, mobiluri 

aplikaciebi da sxv. Tumca xSirad vxvdebiT reklamas, romelic 

produqtis an momsaxurebis sareklamo kampanias ki ar eweva, aramed 

garkveuli konceptisas: mag. saqvelmoqmedo, politikuri, sakanonmdeblo 

(mag. manqanebSi Rvedis gakeTebis aucileblobis kanonis SemosvlaTan 

erTad televiziiT gavrcelebuli reklamebi da a. S.).   

reklamis klasifikacias vxvdebiT aseve masSi gamoyenebuli teqnikis  

mixedviT (e.w. hard sell da soft sell
4
); bernStainis mixedviT, SesaZlebelia 

reklamis teqnikis klasifikacia mizezisa (reason)  da dadebiTi 

iumoristuli elferis mixedviT (tickle) (Bernshtein, 1974:118). mizezi 

                                                           
4
Hard Sell - reklamis teqnika, romelic pirdapiri da agresiuli gzebiT cdilobs 

potenciuri myidvelis darwmunebas. mag. kadrSi vxedavT oficialurad Cacmul mamakacs, 

romelic xaliCebis win dgas da momxmarebels eubneba, Tu rogori maRali xarisxis, 

iafi da sandoa mis ukan warmodgenili produqcia da pirdapir mouwodebs mas, iyidos 

xaliCa.  

Soft Sell- reklamis teqnika, romeli arapirdapiri da SedarebiT naklebad agresiuli 

gzebiT cdilobs mayureblis darwmunebas, iyenebs implikacias imis Sesaxeb, Tu 

rogor gaumartivdeba mas cxovreba produqtis SeZenis Semdeg.  
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momxmarebels yidvis motivebs sTavazobs, magaliTad, WurWlis sarecxi 

saSualebis Fairy Platinum -is reklama, romelic auditorias uxsnis, Tu 

rogor asufTavebs igi niJaras 10 wuTSi, rogor aSorebs RrmadCamdjar 

cxims.5 rac Seexeba dadebiTi iumoristuli elferis mqone reklamebs. 

isini adamianis emociebs, ase vTqvaT, ,,elamuneba”, kerZod, iumoristuli, 

fsiqoseqsualuri an raime sxva pozitiuri datvirTvisaa. magaliTad, 

sigaretis reklamebi, romlebic veranair mizezs ver sTavazoben 

mayurebels, Tumca xSir SemTxvevaSi iumoristuli an sxva emociis 

gamomwvevia. mag. Pal MalI –is reklama, sadac sigaretis moweva sqesobrivi 

aqtis asociacias iwvevs da, Sesabamisad, misi moweva mamakacurobasTan 

asocirdeba (http://youtu.be/fq6B2GXhEqc, 2009). aseve sigaretis - Newport-is 

reklama, sadac Suaxnis mamakacs daZabul-siuJetiani filmis yurebisas 

CaTvlima da amasobaSi moeCvena, TiTqos axalgazrda mxiarulma wyvilma 

pirdapir televizoridan miawoda mas sigareti, sityvebiT “Newport tastes 

smoother” (https://www.youtube.com/watch?v=SAWkya3jYCE&feature=youtu.be, .2013: 

3:49). Sesabamisad, mamakaci karg gunebaze dadga da wamierad gadaaviwyda 

daZabuloba am reklamaSi sigaretis mowevis logikuri mizezi, marTalia, 

ar figurirebs, Tumca iumoristuli da sasiamovno fsiqo-emociuri fonis 

SeqmniT mayurebels sTavazobs karg ganwyobaze yofnis erT-erT 

saSualebas.  

reklamis teqnikas miekuTvneba aseve eTerSi iSviaTi gaSvebisa da 

moulodneli ,,Tavdasxmis” tipis reklamebi ( e.w slow drip. da  sudden burst), 

romelebic ara Sinaarsis, aramed misi periodulobisa da gaSvebis 

sixSiris mixedviT gansxvavdeba. daaxloebiT igive suraTia mciresityviani 

da uxvsityviani  (e.w. short copy da long copy) tipis reklamebTan, romlebic 

gansxvavdeba sityvebis raodenobiTa da teqstis simokle-sigrZis mixedviT 

(Brierley, 1995: 116).  

aRsaniSnavia, rom reklamis sxvadasxva teqnika sxvadasxva 

komunikaciis mediumis Sesabamisia da Tanabrad efeqturi SeiZleba iyos 

sxvadasxva garemoebaSi (Myers, 1999: 58), Tumca Tavad reklamis 

Semqmnelebis azriT, yvelaze mniSvnelovania reklamis klasifikacia 

                                                           
5
 http://www.youtube.com/watch?v=EnxHrSNuozQ – nanaxia 15.07.2013: 3:06 

http://youtu.be/fq6B2GXhEqc,%202009
https://www.youtube.com/watch?v=SAWkya3jYCE&feature=youtu.be
http://www.youtube.com/watch?v=EnxHrSNuozQ
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momxmareblis mixedviT (Brierley, 1995: 25-41).  sareklamo industriis 

warmomadgenlebi uamrav drosa da fuls xarjaven potenciuri 

momxmareblebis kategorizaciaze da Semdeg TavianT produqts swored am 

kategoriebze Tvlian. momxmareblis kategorizaciis teqnika sakmaod 

mravalferovania dawyebuli gamokiTxvebiT da fokus jgufebiT, 

damTavrebuli Tanamedrove internetuli meTodebiT (mag. e.w. cookies, 

romlebic nanaxi saitebis Sesaxeb informacias ukan gzavnian serverze). 

momxmareblis kategoriebi gansxvavdeba sxvadasxva demografiul-

socialuri faqtorebis, mag. asakobrivi, genderuli, rasobrivi, jgufebisa 

da socialuri statusis mixedviT (Cook, 2003:14).  

zemoT ganxiluli reklamis klasifikaciis kriteriumebi _ mediumi, 

produqti, teqnika, sigrZe-simokle da sityvebis raodenoba, rogorc 

aRvniSneT, pirobiTia da urTierTmoqmedi, Tumca aSkarad ganapirobebs 

reklamis Tanamedroveobis erT- erT saintereso Janrad aRiarebas. 

1.2. reklamis Janri da diskursi 

unda aRiniSnos, rom reklamis Janrad identificireba, Tavisi 

kompleqsuri xasiaTidan gamomdinare, sawinaaRmdego mosazrebebs iwvevda 

diskursis analizis adreul etapze, Tumca dRes-dReobiT aRaravin daobs 

imis Sesaxeb, rom reklama rTuli Janria. aqve sainteresoa Janris 

identifikaciisTvis saWiro faqtorebis gansazRvra da dadastureba. 

termini ,,Janri” diskursis analitikosebma ,,isesxes” 

literaturaTmcodneobis Teoriidan (Cook, 2003:7) da rogorc sveilsi 

ganmartavs, ,,Janri komunikaciuri movlenebisgan Semdgari klasia, romlis 

wevrebic iziareben mTel rig komunikaciur miznebs” (Swales, 1990:58). 

Sesabamisad, Janri komunikaciuri metyvelebis erT-erTi kategoriaa, 

romelic komunikaciuri aqtis Semadgeneli elementia Semdeg 

komponentebTan erTad:  situacia, monawileebi, aqtebi, mesiji, 

instrumentaloba, normebi (Hymes, 1972: in Pride and Holmes: 1986: 284). reklamac 

kompleqsuri xasiaTisaa da Seicavs lingvistur, eqstra-lingvistur da 

paralingvistur elementebs. es yovelive SeiZleba Semdegnairad 

warmovidginoT: reklamis diskursi Seicavs teqsts da konteqsts, es 

ukanaskenli ki, rogorc kuki miuTiTebs, Sedgeba Semdegi elementebisgan 

(Cook, 2003:4): 
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1. masala- reklamis fizikuri masala. 

2. musika da suraTebi. 

3. paraena - xma, Jestikulacia, asoebis zoma, tipi da a.S. 

4. situacia- diskursSi monawileTa mier sagnebisa da xalxis 

urTierTobis teqstis sivrceSi aRqma. 

5. Tanateqsti- teqsti, romelic win uswrebs, an mihyveba mocemul 

teqsts. 

6. interteqsti- teqsti, romelic monawileTa mier aRiqmeba, rogorc 

sxva diskursi, romelic gavlenas axdens monawileTa mier mocemuli 

mesijis interpretaciisa da ganxilvis procesze. 

7. diskursis monawileebi: informaciis gamgzavni, mimRebi, adresatebi 

da adresantebi. 

8. funqcia - ra aris teqstis intencia informaciis gamgzavnebisa da 

adresantebis meSveobiT, an ra aRiqmeba mimRebebisa da adresatebis mier. 

am CamonaTvalis fonze, kuki ganixilavs diskurss, rogorc 

teqstisa da konteqstis urTierTobas (Cook, 1992: 1-2), romelsac 

monawileebi Sinaarsis mqone erT mTlianad aqceven. aqve kuki monawileebs 

moixseniebs, rogorc diskursis monawileebad, imavdroulad 

damkvirveblebadac. aRsaniSnavia, rom damarwmunebeli funqciis garda 

kuki (1995) reklamis sxva funqciebsac ganixilavs da interesis sferoSi 

aqcevs, magaliTad: garToba, informaciis miwodeba, gafrTxileba da a S., 

romelTa Soris emociuri da fatikuri funqciebi gansakuTrebiT 

sayuradReboa.  

reklamis diskursis Semadgeneli komponentebi Tavis mxriv ufro 

did rTul kompleqsur fenomens qmnian, romelsac kuki uwodebs 

,,gamofenas”6 (Cook, 1992: 147-148). aq xorcieldeba adresatsa da reklamaSi 

realizebuli situaciis identifikaciis procesi, romelSic oTxi 

,,samyaro” monawileobs: a) informaciis gamgzavnis samyaro, sadac 

produqti iqmneba.; b) fiqtiuri samyaro, sadac personaJebi warmoadgenen 

produqts an masTan asocirebulni arian; g) mimRebis fantaziis samyaro; 

d) mimRebis realuri samyaro (Cook, 1992: 177). amgvari 4 komponentis 

urTierTobis fonze gamgzavnis mTavari intencia aris produqtis 
                                                           
6
  ing. – display. 
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,,Segdeba”  fantaziisa da fiqtiuri samyaroebis gavliT potenciuri 

myidvelis realur samyaroSi. am intenciis gansaxorcieleblad 

maqsimalurad didi kontaqtia saWiro fantaziisa, fiqtiur samyaroebsa da 

gamyidvel-myidvelis realur samyaroebs Soris.  

aqve, vfiqrobT, sainteresoa kineavis mier SemoTavazebuli 

taqsonomia, romelic zogadad diskurss misi funqciuri datvirTvis 

mixedviT yofs (Kinneavy, 1971). kineavis mixedviT, diskursis Teoriuli 

safuZveli  tradiciuli ,,komunikaciuri samkuTxedis” Semadgenel 4 

elementSi _ mosaubre-mwerali, auditoria, saubris sagani da teqsti- 

unda veZioT. misi azriT, imisaTvis rom komunikacia Sedges, es 4-ve 

elementi unda iyos saxeze da rodesac erT-erTi maTgani ufro 

dominanturad aris warmodgenili, maSin vRebulobT sxvadasxva Janris 

diskurss. aq avtori aristoteles mier mowodebul darwmunebis 

saSualebebs exmianeba: rodesac aqcenti mosaubre/mweralze modis, 

diskursi TviTgamomxatvelobiTia, Tu aqcenti auditoriaze modis, 

diskursi damarwmunebelia; Tu aqcenti saubris saganzea, diskursi 

eqspoziciuria da teqstis aqcentirebis SemTxvevaSi, diskursi 

literaturaa.  

Sesabamisad, ramdenadac reklamis diskursSi aqcenti aSkarad 

samizne auditoriaze modis, saqme gvaqvs damarwmunebel diskursTan.  

aqve, vfiqrobT, sainteresoa jefri Sranqis mier SemoTavazebuli 

Teoria reklamis hipoTezebis- “Claims” Sesaxeb. Sranqis mixedviT, swored 

auditoria aris erT-erTi yvelaze daucveli mxare, romelic ver uZlebs 

komunikatorebis ,,kargad SefuTul” tyuilebs. ufro konkretulad ki, 

reklama Seicavs fsevdo-informacias ama Tu im produqtis ,,keTili” 

Tvisebisa da, rac mTavaria, misi sxva produqtTan SedarebiT 

upiratesobis Sesaxeb, rac ubralod simarTles ar Seesabameba, Tumca 

ostaturad SerCeuli sityvebis da sxva mravali strategiis saSualebiT, 

komunikatorebi obieqtursa da  fsevdo- simarTles Soris ,,Zalze viwro 

xazs avleben”(Schrank, 1976: http://home.olemiss.edu/~egjbp/comp/ad-

claims.html).Sranqis mixedviT, radganac, biznesis principebidan 

gamomdinare, ar arsebobs saukeTeso produqtis cneba da yvela brendi 

Tanabrad mniSvnelovania, saWiroa produqtis upiratesobis xazgasma. 

http://home.olemiss.edu/~egjbp/comp/ad-claims.html
http://home.olemiss.edu/~egjbp/comp/ad-claims.html
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swored am mizniT iyeneben komunikatorebi e.w. ,,alisa saocrebaTa 

qveyanaSi”- tipis sityvebs: better da best romelTaganac arcerTi realurad 

ar niSnavs ,,ukeTess” an ,,saukeTesos”.  

aqve sainteresoa, rom sareklamo biznesis mesveurebi  darwmunebis 

funqciis garda gamoyofen reklamis ramdenime sxva funqciur 

datvirTvasac, romelic Tavmoyrilia istoriuli modelis abreviaturaSi 

“AIDA” –Attention- yuradReba,  Interest-interesi,  Desire- survili, Action- 

qmedeba yuradReba- kargma reklamam imTaviTve unda miapyros 

auditoriis_potenciuri klientis yuradReba produqtisadmi 

(http://en.wikipedia.org/wiki/AIDA_(marketing)). 

interesi- reklamam adresat auditorias unda aRuZras cxoveli 

interesi produqtisadmi; survili- reklamam potenciur myidvels unda 

aRuZras survili produqtis yidvisa da unda daarwmunos sazogadoeba, 

rom es produqti swored isaa, rac mas surs. qmedeba- reklamam myidvelis 

reaqcia unda gamoiwvios da Caabas is yidvis procesSi. 

Tumca, ramdenadac j. leikofis (Lakoff, How to Take Back Public Discourse 

2004: http://andrelevy.net/lakoff_framing101.pdf: 2) mixedviT, ,,diskursi maSin aris 

damarwmunebeli,  roca masSi monawile sul mcire erTi mxare mainc Riad 

aRiarebs mis intencias, daaarwmunos mkiTxveli an msmeneli” reklamis 

diskursi, vfiqrobT, damarwmunebelia, radgan mis SemTxvevaSi orive mxare 

cnobs darwmunebis intencias imdenad, ramdenadac klientebma reklamis 

mesijis wakiTxva-gagebamde ician, rom TiToeul aseT mesijSi igulisxmeba 

klientis darwmuneba-dayoliebis mcdeloba, iyidos esa Tu is produqti. 

bunebrivia, amgvari pirdapiri zewola uaryofiT efeqts moaxdens 

klientTa umravlesobaze, rom ara maTi ndobis mopovebisa da produqtis 

saWiroebasa da maRal xarisxSi maTi darwmunebis mTeli rigi 

mravaferovani strategiebi, romlebic gulisxmobs uamravi ,,Semparavi”, 

,,SemniRbveli” saSualebebis aqtiurad gamoyenebas reklamaSi. erT-erTi 

aseTi strategiaa Cveulebrivi saubris elementebis CarTva (cf.Myers, 1994; 

Goddard, 2002; Cook, 1992), romelic, erTi SexedviT, araoficialuri, 

emociuri da individze orientirebuli diskursis STabeWdilebas tovebs. 

miuxedavad imisa, rom igi ar aris klientTan pirispiri, realur 

situaciaSi ganxorcielebuli komunikacia. sainteresoa, Tu ra 

http://en.wikipedia.org/wiki/AIDA_(marketing)
http://andrelevy.net/lakoff_framing101.pdf
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ganapirobebs reklamis amgvari msubuq da araoficialur diskursad 

aRqmis SesaZleblobas.  

am kiTxvaze kuki (Cook, 1992: 171)Semdegnairad pasuxobs: im 

mravalricxovan saSualebebs Soris, romelsac reklama mimarTavs Tavisi 

pirdapiri zewolis dasafarad da araoficialuri tonis Sesaqmnelad, 

erT- erTi mniSvnelovani aspeqti nacvalsaxelebisa da elifsis 

gamoyenebaa. aseTi sasaubro toni xandaxan maSinac igrZnoba, roca 

reklamaSi ara dialogi, aramed monologi atarebs ZiriTad lingvistur 

funqcias. piris nacvalsaxelebi gansakuTrebiT did rols asruleben 

TavianTi deiqturi mniSvnelobidan gamomdinare, rac niSnavs imas, rom 

nacvalsaxelebi mniSvnelobis cvalebad komponents Seicaven, romelic 

maT adgilobriv konteqstSi miewerebaT. cocxal metyvelebaSi mocemuli 

konteqstisaTvis relevanturi drois, adgilis da monawileebis deiqturi 

mniSvneloba fizikuri konteqstidanac xdeba naTeli misi xsenebis 

gareSe,. Tumca werilobiT diskursSi, sadac didi ganxeTqilebaa mesijis 

Seqmnis drosa da misi miRebis dros Soris, Cndeba aucilebloba teqstSi 

am mniSvnelobis eqspliciturad gamoxatvisa. Tumca reklamis SemTxvevaSi 

mniSvnelobis eqspliciturad gamoxatva sulac ar aris aucilebeli, 

radgan eqspliciturad xsenebis gareSe droisa da sxva deiqturi 

mniSvnelobis dekodirebas ori ram uwyobs xels: erTi mxriv, vizualuri 

efeqti da, meore mxriv, pirdapiri mimarTva msmenelTan/ mayurebelTan, 

romelic TiTqosda pirdapir Caabams mayurebels reklamaSi 

ganxorcielebul xelovnur situaciaSi.  

reklamis xelovnur, ararealur bunebaze ori faqtori metyvelebs: 

pirveli, is aris winaswar dawerili-momzadebuli proeqti, romlis 

performansic winaswar dagegmilia da ara spontanuri, da meore, masSi 

monawileTa uflebebi da pirobebi sruliad gansxavdeba Cveulebriv 

saubarSi monawileTa pirobebisgan. reklama ufro megobrul saubars 

emsgavseba mosaubresa da msmenels Soris (Pelclova, 2011: 25). Sesabamisad, 

satelevizio reklama sesxulobs zepiri diskursis markerebs, rac 

realizebulia sasaubro enisaTvis damaxasiaTebeli lingvisturi 

elementebis saSualebiT, Tumca, amave dros, Seicavs oficialuri 

werilobiTi diskursis elementebsac, radgan misi scenari Tu idea 
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Tavdapirvelad iwereba, xolo Semdeg ukve ergeba Sesabamis media 

saSualebas da iZens mocemuli mediisaTvis damaxasiaTebel niSan-

Tvisebebs (Cook, 2003: 117). aqedan gamomdinare, zogierTi mkvlevari 

reklamas miiCnevs komunikaciis hibridul formad, romelic ostaturad 

aerTianebs metyvelebisa da werilobiTi enis elementebs (Urbanova, 2006: 

174). logikuria, saubrisa da damwerlobis erTeulebis amgvari 

integrireba unda ganxorcieldes rogorc lingvistur-leqsikur, aseve 

pragmatikul doneebze. Tumca aqve mxedvelobaSi unda miviRoT is faqti, 

rom reklamis sxvadasxva tipi amgvar integrirebas sxvadasxvagvarad 

ganaxorcielebs. bunebrivia, beWdviTi media ufro dominanturad 

damwerlobis elementebs gamoiyenebs maSin, roca satelevizio reklama 

meti intensivobiT sasaubro enis elementebs Seicavs. 

 

1.3. satelevizio reklama- zepiri Tu werilobiTi diskursi? 

(britanuli da qarTuli reklamebis analizi lingvistur WrilSi) 

 

imisaTvis, rom reklamaSi zepiri da werilobiTi diskursis 

elementebis Tanaarseboba ukeT davinaxoT, mokled ganvixiloT diskursis 

am ori sistemis ZiriTadi ganmasxvavebeli maxasiaTeblebi:  gramatikuli 

konstruqciebis ragvaroba, leqsikuri erTeulebis simWidrove, 

nominalizacia, eqsplicituroba _ araeqsplicituroba, 

konteqstualizacia da spontanuroba. 

1) gramatikuli TvalsazrisiT, werilobiTi diskursi umetesad 

rTul da xelovnur sintaqsur konstruqciebs Seicavs. sxva sityvebiT 

rom vTqvaT, zepir diskursSi winadadebebi SedarebiT mokle da martivia, 

werilobiTSi ki piriqiT- SeiniSneba rTuli analizuri droiTi formebis, 

mimarTebiTi winadadebebisa da formaluri koheziuri saSualebebis 

simravle.  

2) leqsikuri elementebis simWidrove gulisxmobs leqsikuri 

mniSvnelobis matarebeli sityvebis (arsebiTi saxeli, zedsarTavi saxeli, 

zmna da zmnizeda) erTi mxriv, winadadebaSi upiratesobiT ganawilebas 

gramatikul an damxmare sityvebTan (artikli, windebuli, nacvalsaxeli 

da sxv. ) SedarebiT da, meore mxriv, ramdenime leqsikuri erTeulis 
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erTmaneTis axlo poziciaSi gamoyenebas.  zepiri diskursisTvis naklebad 

damaxasiaTebelia leqsikuri erTeulebis simWidrove, masSi amgvari 

sityvebi ufro metad gafantulia sxvadasxva winadadebaSi, vidre 

werilobiT diskursSi, romelic calkeuli winadadebebis leqsikuri 

erTeulebiT gadatvirTvis tendencias amJRavnebs.  

3) saxeldeba (nominalizacia) gulisxmobs moqmedebisa da 

movlenebis saxeladi da ara zmnuri formiT warmodgenas, rac umetesad 

werilobiTi diskursisTvis aris damaxasiaTebeli. misTvis aseve 

Tvisobrivia grZeli saxeladi frazebis gamoyeneba. Sesabamisad, 

werilobiTi diskursi ufro eqsplicituria, Tumca am mosazrebis 

kritikosebic azriT, teqstis eqsplicituroba mis mTavar mizanzea 

damokidebuli da, rogorc werilobiTi, aseve zepiri diskursis 

eqspliciturobas xSirad eqstalingvisturi faqtorebi ganapirobebs 

(Halliday and Hasan, 1976: 24).  

4) konteqstualizacia gulisxmobs enobrivi erTeulisaTvis iseTi 

mniSvnelobis miniWebas, romlis dekodirebac mxolod konkretuli 

konteqstidan gamomdinare xdeba SesaZlebeli.. mkvlevrebis azriT (Tannen, 

1983: 80), werilobiTi diskursi ufro dekonteqstualizebulia, vidre 

zepiri diskursi, romlis interpretaciac swored konteqstze, winare 

codnasa da gaziarebul situaciazea damokidebuli. Tumca am mosazrebis 

oponentebis azriT, amgvari definicia mxolod saubarze vrceldeba. 

werilobiTi diskursis zogierTi forma, magaliTad literatura sakmaod 

maRal konteqstualizacias amJRavnebs.  

5) spontanurobis TvalsazrisiT- ramdenadac zepiri diskursi 

spontanuria, masSi gramatikuli organizebuloba da sizuste xSirad 

darRveulia. garda amisa, zepir diskursSi saubris Tema xSirad icvleba- 

mosaubreebi erTmaneTs awyvetineben da gadafaraven, Sesabamisad, xSiria 

dausrulebeli da reformulirebuli windadebebi, pauzebi da pauzis 

Semavseblebi.  

rogorc cnobilia, werilobiTi diskursisaTvis aseve 

damaxasiaTebelia formaluri registris elementebi: oficialuri toni, 

mwyobri gramatikuli konstruqciebi, arapirovnulobis (impersonality) 

SenarCunebis mizniT zmnis upiro formebisa da nacvalsaxelebis naklebi 
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gamoyeneba da sxv. mkvlevrebis azriT, zepiri diskursisaTvis 

damaxasiaTebelia ,,CarTuloba7", subieqturoba, xolo werilobiTi 

diskursisaTvis, piriqiT-, ase vTqvaT, ,,ganze dgoma8”, obieqturoba.  

zepir diskursSi CarTulobis fenomens qmnian Semdegi verbaluri da 

araverbaluri saSualebebi: is xerxebi, romelTa saSualebiTac mosaubre 

akvirdeba komunikaciur arxs (intonaciis ragvaroba, pauzebi, verbalurad 

gaJRerebuli moTxovna ukukavSirze, Seyovnebebi), meti konkretika, metad 

gamoxatuli ,,piraduli” faqtori, meti aqcenti adamianebsze, maT 

urTierTobebsa da qmedebebze, vidre mdgomareobisa da obieqtebis 

gamomxatvel elementebze; aseve minimaluri koheziuri elementebis (mag., 

maerTebeli kavSiris ,,and”) ufro xSiri gamoyeneba vidre maqvemdebarebeli 

kavSirebis, rTuli sintaqsuri konstruqciebisa da  paralelizmisa,rac 

umetesad werilobiTi diskursisTvis aris damaxasiaTebeli.  

tanenis mixedviT, romelic oqsis (Ochs, 1979) hipoTezis iSveliebs, 

funqciuri gansxvaveba werilobiT da zepir diskurss Soris hgavs 

dagegmil da daugegmav diskursebs Soris gansxvavebas da  mdgomareobs 

SemdegSi: werilobiTi diskursi winaswar dawerili da dagegmilia, xolo 

zepiri diskursi- spontanuri (Tannen, Spoken/Written Language and the Oral/Literate 

Continuum: 208). 

Tumca arsebobs SemTxvevebi, rodesac rTulia mkveTrad gayo es ori 

sistema erTmaneTisgan; satelevizio reklamis diskursSi yvelaze 

ukeTesad Cans, Tu rogor SeiZleba am ori sistemis elementebis 

integrireba da hibridizacia, rac zepiri da werilobiTi diskursis 

elementebis bunebrivad SerwymiT realizdeba. am ori sistemis 

Tanaarseboba garkveulwilad ganpirobebulia, rogorc komunikatoris, 

aseve auditoriis socialuri, pragmatikuli da kulturuli faqtorebiT 

(Halliday and Hasan, 1976: 307). ramdenadac reklamis mTavari mizani 

gansxvavebuli mentalobis, ganaTlebis, asakis, erovnebisa da kidev 

mravali maxasiaTeblisgan Semdgari  auditoriisaTvis “xmis miwvdenaa”, 

bunebrivia,  werilobiTi enisaTvis damaxasiaTebeli rTuli leqsikuri da 

                                                           
7 Tavdapirveli termini inglisur enaze- involvement 

8 Tavdapirveli termini inglisur enaze- detachment 
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sintaqsur-morfologiuri saSualebebis gamoyeneba ar unda iyos 

maincdamainc momgebiani. sasurvelia, reklamis teqsti iyos maqsimalurad 

martivi da lakonuri, radgan msmenels gauadvildes misi gageba da 

damaxsovreba. garda amisa,  sasurvelia, erTi mxriv, momxmarebelTan 

swrafi, uSualo da megobruli urTierTobis damyareba, xolo, meore 

mxriv, ufro grZelvadiani da damarwmunebeli efeqtis moxdena. Sedegad, 

Tu Tvals gadavavlebT reklamis mTavar teqsts - slogans inglisur da 

qarTul enebSi, davinaxavT, rom is orive sistemis - werilobiTi da 

zepiri diskursis elementebs Seicavs. 

imisaTvis, rom zustad gangvesazRvra, Tu romeli sistemis 

(werilobiTi da zepiri diskursis)  elementebi Warbobs britanuli da 

qarTuli satelevizio reklamis diskursSi, naSromSi ganvixileT 

britanuli da qarTuli reklamebis teqstebi zemodasaxelebuli 

kriteriumebis mixedviT.  bunebrivia,  lingvisturi kvlevis miznebidan 

gamomdinare, SevarCieT is reklamebi, romlebic Seicaven ekranze 

gamosaxul an ,,voisoveris” mier gaJRerebul sareklamo teqsts-slogans,  

aseve  is reklamebi, romlebic aramarto sareklamo slogans Seicaven 

teqstis saxiT, aramed sxva saxis teqstsac (reklamebi, romlebSic 

meoradi monawileebi saubroben erTmaneTTan an esaubrebian mayurebels, 

voisoveri aJRerebs produqtis Tvisebebs da sxv.). sul ganvixileT 56  

inglisurenovani da 56 qarTuli reklamis teqsti, romelTaganac 20 

qarTulenovani da 20 inglisurenovani grZeltaniani teqstis Semcveli 

reklama ramdenjerme gamoviyeneT empiriul masalad, radgan maTSi 

erTdroulad ramdenime niSandoblivi markeri dadasturda. Sesabamisad, 

sul miviReT 76 inglisurenovani da 76 qarTulenovani sakvlevi nimuSi, 

ramac jamSi Seadgina 152. kvlevam gviCvena, rom  

werilobiTi diskursis msgavsad, satelevizio reklamis diskursSi 

xSirad gvxvdeba  

saxeladi elementebi:  

1) sawyis poziciaSi sazogado arsebiTi saxeliT gamoxatuli: 

(brit.) 

(1) “Colour like no other!” (Sony Bravia-s firmis televizoris reklama; 

http://www.youtube.com/watch?v=7wMEAWcFZg0, 2010). 

http://www.youtube.com/watch?v=7wMEAWcFZg0
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(2) “A glass and a half of joy” (Cadbury-s firmis rZiani Sokoladis 

reklama:http://www.youtube.com/watch?v=XQuOpn0qcx8, 2009). 

(3) “An initiative of Volkswagen.” ( folksvagenis firmis avtomobilis reklama: 

https://www.youtube.com/watch?v=r7IvegYtyDw, 2009).  

 (qarT.) 

(4) ,,mobiluri interneti mobiluri TaobisTvis.” (jeoselis mobiluri 

internetis reklama: 

http://www.myvideo.ge/?CI=1&ci_c=video&ci_m=embed&id=0UsQjIEDOTs , 2013).  

(5),,studenturi sesxebi Tibisi bankSi.” 

(http://www.youtube.com/watch?v=VXQi7_mkZjU , 2009). 

(6),,biznes sesxebi prokredit bankSi.” (,,prokredit bankis” reklama: 

http://www.youtube.com/watch?v=bvrHqKEZCQ4, 2013) .  

(7) ,,namdvili megobroba, romlisTvisac cxovreba Rirs.” 

(https://www.youtube.com/watch?v=uTlzaUgD4yI&list=PL1D9F7C5D595A390C&index=13, 

2013).  

2) sawyis an finalur poziciaSi: a) produqtis sakuTari saxeliT 

gamoxatuli saxeldeba; b) msazRvrel-sazRvrulis saSualebiT 

gamoxatuli, romelSic sazRvruli umetesad produqtis dasaxelebiT 

aris warmodgenili); 

a) produqtis sakuTari saxeliT gamoxatuli saxeldeba:  

(brit.) 

(8) “Boddingtons- the cream of Manchester!” (,,Boddington’s Brewery”-s ludsaxarSis 

reklama: http://www.youtube.com/watch?v=XEEU1nQeGNA ,1997) 

(9) “Hamlet. The mild cigar” (“Hamlet”-is firmis sigaris reklama: 

http://www.youtube.com/watch?v=FvNdhriwGuM, 1987). 

(10) “Only Oreo.” (orcxobilis reklama: http://www.youtube.com/watch?v=3PinnMQqNr4, 

2012). 

(11) “Finish. The diamond standard.” (WurWlis sarecxi saSualebis- Finish-is  

reklama: http://www.youtube.com/watch?v=zYDT4-pYsNk, 2012). 

 (qarT.): 

(12),,magTi. kavSiri Tqvens samyarosTan.” (,,magTi jiesemis” reklama: 

http://www.myvideo.ge/?video_id=50533 2007). 

http://www.youtube.com/watch?v=XQuOpn0qcx8
https://www.youtube.com/watch?v=r7IvegYtyDw
http://www.myvideo.ge/?CI=1&ci_c=video&ci_m=embed&id=0UsQjIEDOTs
http://www.youtube.com/watch?v=VXQi7_mkZjU
http://www.youtube.com/watch?v=bvrHqKEZCQ4
https://www.youtube.com/watch?v=uTlzaUgD4yI&list=PL1D9F7C5D595A390C&index=13
http://www.youtube.com/watch?v=XEEU1nQeGNA
http://www.youtube.com/watch?v=FvNdhriwGuM
http://www.youtube.com/watch?v=3PinnMQqNr4
http://www.youtube.com/watch?v=zYDT4-pYsNk
http://www.myvideo.ge/?video_id=50533
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(13) ,,Georgian Airways. 20 weli TqvenTan erTad.” (qarTuli aviaxazebis 

reklama: http://www.youtube.com/watch?v=AnCa1QaisRc, 2013). 

(14),,magTisati. Tanamgzavruli televizia magTis xarisxiT yvelgan 

saqarTveloSi.” (,,magTisatis” Tanamgzavruli televiziis reklama: 

https://www.youtube.com/watch?v=U_CM5Xsyq6c, 2013). 

(15) ,MMS-i. magTi jiesemis axali servisi.” (,,magTi jiesemis” erT-erTi 

servisis reklama: http://www.youtube.com/watch?v=JTll2-NB36E, 2008). 

(16) ,,ludi ,,nataxtari.” yovelTvis axali.” (ludis ,,nataxtari” reklama: 

https://www.youtube.com/watch?v=TXH1ENKxdUg, 2010).  

(17) ,,ludi ,,mTieli”. SenarCunebuli memkvidreoba.” (ludis ,,mTieli” 

reklama: https://www.youtube.com/watch?v=TXH1ENKxdUg, 2013). 

b) msazRvrel-sazRvrulis saSualebiT gamoxatuli saxeldeba 

(msazRvreli SeiZleba gamoxatuli iyos inglisur enaSi sityviT – “new” (6 

SemTxvevidan 5-Si), an romelime Tvisobrivi zedsarTavi saxeliT (mag. 

“great”,), qarTul enaSi ki sityviT ,,axali” (aRmatebiT xarisxSi ,,uaxlesi”) 

(2 SemTxvevidan 1-Si), an romelime Tvisobrivi zedsarTavi saxeliT (mag. 

,,sruli”),  

(brit.) 

(18) “The new Fabia! Full of lovely staff!” (,,Skoda fabias” firmis manqanis axali 

modelis reklama: http://www.youtube.com/watch?v=WhfEGKc7PLQ , 2007 ). 

(19) “The New Golf GTI”! The original, updated.” (,,folksvagenis” firmis 

avtomobilis reklama:  

http://www.youtube.com/watch?v=_hj86TnXpgE&list=PL275359EE93DA24F4, 2006). 

(20) “The all-new 2012 Passat.”( volksvagenis firmis avtomobilis reklama: 

http://www.youtube.com/watch?v=R55e-uHQna0, 2012).  

(21)  “The new fragrances by Pacco Rabbane!” (pako rabanis brendis erT-erTi 

morigi sunamos reklama: http://persolaise.blogspot.com/2013/03/fifi-uk-2013-best-

perfume-commercial.html, 2013). 

(22) “New superconcentrated OMO powerscoop in blue pack!” (sarecxi saSualebis 

reklama: https://www.youtube.com/watch?v=QHPXGsTfaoA&list=PL06E5D39048402B03, 

2009).  

http://www.youtube.com/watch?v=AnCa1QaisRc
https://www.youtube.com/watch?v=U_CM5Xsyq6c
http://www.youtube.com/watch?v=JTll2-NB36E
https://www.youtube.com/watch?v=TXH1ENKxdUg
https://www.youtube.com/watch?v=TXH1ENKxdUg
http://www.youtube.com/watch?v=WhfEGKc7PLQ
http://www.youtube.com/watch?v=_hj86TnXpgE&list=PL275359EE93DA24F4
http://www.youtube.com/watch?v=R55e-uHQna0
http://persolaise.blogspot.com/2013/03/fifi-uk-2013-best-perfume-commercial.html,%202013
http://persolaise.blogspot.com/2013/03/fifi-uk-2013-best-perfume-commercial.html,%202013
https://www.youtube.com/watch?v=QHPXGsTfaoA&list=PL06E5D39048402B03
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(23) “Great lasting stimulation” (“Irn Bru”-s firmis ludis reklama: 

http://www.youtube.com/watch?v=zzXdmXxP1y8, 2006). 

(qarT.) 

(24) ,,mobiluri kavSirgabmulobis uaxlesi sistema GSM” (,,jeoselis” 

mobiluri kavSirgabmulobis reklama: 

http://www.youtube.com/watch?v=4fv5UhbI5bI, 1997) . 

(25) ,,sruli sabanko momsaxureba Cemi biznesisTvis da ojaxisTvis 

prokredit bankSi” (,,prokredit” bankis reklama: 

http://www.myvideo.ge/?CI=1&ci_c=video&ci_m=embed&id=DwIYkexVVWk, 2012). 

aqve aRsaniSnavia, rom calkeul SemTxvevebSi, rogorc inglisur 

enaSi, aseve qarTulSi gamoikveTa ormagi gansazRvrebac: atributuli 

msazRvrel-sazRvruli, rodesac sazRvruls axlavs atributuli 

msazRvreli da marTuli msazRvrelic, gamoxatuli produqtis 

mawarmoebeli kompaniis tipiT an saxeliT, an produqtis mawarmoebeli 

kompaniis qveynis aRmniSvneli sakuTari saxeliT.  

(brit.) 

(26) “The world’s favourite airline. “British Airways.” ( britanuli aviaxazebis 

reklama: http://www.youtube.com/watch?v=RVi6GgQBkwE, 1989). 

(qarT.) 

(27) ,,mTieli. qarTuli mTis ludi.” (qarTuli ludis ,,mTieli” reklama: 

http://www.youtube.com/watch?v=nE2OGADE17w , 2013). 

qarTuli reklamebis kvlevisas dadasturda calkeuli SemTxvevebi, 

rodesac marTul msazRvrel sazRvruls Tan axlavs adgilis garemoeba, 

gamoxatuli qveynis aRmniSvneli sakuTari saxeliT.  

(28) ,,xorblis arayi holandiidan.” (xorblis aryis reklama: 

http://www.myvideo.ge/?CI=1&ci_c=video&ci_m=embed&id=LoHpwddnCXo, 1997). 

teqstSi leqsikuri erTeulebis ganawilebis TvalsazrisiT, 

satelevizio reklamis enaSi TvalSisacemia werilobiTi diskursisTvis 

damaxasiaTebeli leqsikuri simWidrove, rac ganpirobebuli unda iyos 

reklamebSi sityvaTa ekonomiurobis principiT: reklama moiTxovs 

umokles drosa da sivrceSi mayureblisaTvis maqsimalurad datvirTuli 

informaciis miwodebas misTvis advilad dasamaxsovrebeli formiT. 

Sesabamisad, grZeli teqstis Semcveli reklamebi SedarebiT naklebia da 

http://www.youtube.com/watch?v=zzXdmXxP1y8
http://www.youtube.com/watch?v=4fv5UhbI5bI
http://www.myvideo.ge/?CI=1&ci_c=video&ci_m=embed&id=DwIYkexVVWk
http://www.youtube.com/watch?v=RVi6GgQBkwE
http://www.youtube.com/watch?v=nE2OGADE17w
http://www.myvideo.ge/?CI=1&ci_c=video&ci_m=embed&id=LoHpwddnCXo


23 
 

met efeqturobas Sinaarsobrivad datvirTuli sityvebis gamoyeneba iZens.  

am mxriv, sareklamo winadadebebis kvlevisas gamoikveTa ramdenime 

zedsarTavi saxelis 9 erTmaneTis axlo poziciaSi gamoyeneba.  

(brit.):  

(29) “Bright and white- Persil Automatic.” (sarecxi saSualebis “Persil” reklama: 

http://www.youtube.com/watch?v=MZc6  ynoCDE ,1981) – mocemul reklamaSi, 

vfiqrobT, Tanabarmarcvliani monosilaburi sityvebis SeriTmebac ar 

aris SemTxveviTi, damyarebuli diftongis- ai- s SeriTmebaze. damatebiTi 

efeqtisTvis winadadebaSi konversiuli struqturac saxezea.  

(30) “Great food & drinks, a casual atmosphere and a friendly staff are waiting for you!” (“Pig 

& Whistle” ludxanis reklama: http://www.youtube.com/watch?v=-kckSsOX7VY, 2011).  

(31) “It’s no surprise that Guiness has more character, more substance, more taste.” (“Guiness”-

is brendis ludis reklama: http://www.youtube.com/watch?v=FYg6f96ZLwA, 2014). 

(qarT.)  

(32) ,,mTieli. namdvili mTis ludisaTvis damaxasiaTebeli mdidari gemo 

da zomieri simware.” (https://www.youtube.com/watch?v=rr2AjV1DlvI, 2012).  

(33) ,,ganumeorebeli gemo, jadosnuri barambo.” (,,barambos” fisrmis 

Sokoladis reklama: 

https://www.youtube.com/watch?v=b2pxUpw6XEQ&list=PL1D9F7C5D595A390C&index=7, 

2011).  

(34) ,,Cven varCevT saukeTeso, yvelaze sasargeblo da bunebriv 

ingredientebs da kvalificiuri codniTa da Tanamedrove teqnologiebis 

gamoyenebiT vqmniT qarTul produqts, yvelasagan gamorCeuls, Tqveni 

cxovrebis  gansakuTrebuli momentebisTvis” (sayofacxovrebo da saojaxo 

produqciis mwarmoebeli kompaniis  ,,bertas” reklama: 

https://www.youtube.com/watch?v=ZdIKnTZyBlE&index=10&list=PL1D9F7C5D595A390C, 

2011).  

                                                           
9 Leech G.N. Tavis naSromSi - Language in Advertising (1966: 152) asaxelebs yvelaze xSirad 

gamoyenebul zedsarTavebs: new; crisp; good/better/best; fine; free; big; fresh; great; delicious; real; full; 

sure; easy;bright; clean; extra; safe; special; rich. 

 

http://www.youtube.com/watch?v=MZc6%20%20ynoCDE
http://www.youtube.com/watch?v=-kckSsOX7VY
http://www.youtube.com/watch?v=FYg6f96ZLwA
https://www.youtube.com/watch?v=rr2AjV1DlvI
https://www.youtube.com/watch?v=b2pxUpw6XEQ&list=PL1D9F7C5D595A390C&index=7
https://www.youtube.com/watch?v=ZdIKnTZyBlE&index=10&list=PL1D9F7C5D595A390C


24 
 

(35) ,,meti sasaubro wuTi, meti SMS  da meti internet kavSiri erT, 

Tqvenze morgebul paketSi. paketi meti.” (jeoselis servisis- paketi-metis 

reklama: http://www.youtube.com/watch?v=IoAaBNaIiJ0 ,2013). 

werilobiTi diskursis msgavsad, gvxvdeba winadadebaSi msgavsi 

mwyobri konstruqciebis gamoyeneba erTmaneTTan axlo poziciaSi, rac, 

vfiqrobT, paralelizms emsgavseba. 

 (brit.) 

(36) “...We just sound right. We are more focused, more precise. We have a certain style 

and eye for detail and we are obsessed with the power..And we all drive Jaguars.” 

(,,iaguaris” firmis avtomobilis reklama: 

http://www.youtube.com/watch?v=2Bls1KKDwmo, 2014). 

(37) “...Gorgeous deserves your immediate attention. Gorgeous makes effort look effortless. 

Gorgeous stays up late and still looks gorgeous. Gorgeous has no love for logic. Gorgeous 

loves fast.... Gorgeous gets in everywhere.” (,,iaguaris” firmis erT-eri modelis 

avtomobilis reklama: http://www.youtube.com/watch?v=ttRS1lwZ2iw, 2005). 

(38) “This is the man who put on million of black and it came up red. This is the man who 

moved into gold just as the clever money moved hard.  This is the man who drives a 

Volkswaggen.” (Volkswaggen –is firmis avtomobilis reklama: 

http://www.youtube.com/watch?v=FlIQZyPOyGU, 1990).  

“I am the master of my fate. I am the captain of my soul.  

 (qarT.) 

(39) ,,...me minda CemTvis misaRebi momavali, oRond realuri, ar minda 

Tqvengan vismende dapirebebs, nu SemiqmniT iluziebs, me minda mxolod 

stabiluroba da sando urTierTobebi...” (,,prokredit” bankis reklama: 

http://www.youtube.com/watch?v=_3wWCACD-6I, 2012 ). 

(40) ,,rodesac Cemi saqmisTvis maqvs drouli finansuri mxardaWera, roca 

Sedegad viReb sworad imas, rasac banki dampirda, roca maTTvis 

mniSvnelovania ra mWirdeba, kidev erTxel vrwmundebi, rom swori 

arCevani gavakeTe.” (,,prokredit” bankis reklama: 

http://www.youtube.com/watch?v=bvrHqKEZCQ4, 2013).  

amrigad, satelevizio reklamis teqstobrivi pasaJebis analizis 

safuZvelze gamoikveTa werilobiTi diskursisTvis damaxasiaTebeli 

elementebis Semcveli 40 SemTxveva (20 inglisurenovani da 20 

http://www.youtube.com/watch?v=IoAaBNaIiJ0
http://www.youtube.com/watch?v=2Bls1KKDwmo
http://www.youtube.com/watch?v=ttRS1lwZ2iw
http://www.youtube.com/watch?v=FlIQZyPOyGU
http://www.youtube.com/watch?v=_3wWCACD-6I
http://www.youtube.com/watch?v=bvrHqKEZCQ4
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qarTulenovani), kerZod,  saxeladi elementebis, erTmaneTis axlo 

poziciaSi mdgomi leqsikurad datvirTuli sityvebisa da mwyobri 

konstruqciebisQgamoyeneba Semdegi miaxloebiTi procentuli 

maCveneblebiT: saxeldeba: 70% _ inglisuri; 70%  _ qarTuli; leqsikuri 

simWidrove: 15% _ inglisuri; 20 % _ qarTuli, msgavsi mwyobri 

konstruqciebis gamoyeneba: 15% _ inglisuri; 10% _ qarTuli. miRebuli 

Sedegi, vfiqrobT, garkveulwilad mianiSnebs reklamis midrekilebaze 

eqspliciturobisaken werilobiTi diskursis msgavsad, Tumca ar unda 

dagvaviwydes is uamravi kreatiuli reklamac, romlebSic zepiri 

diskursis msgavsad, swored konteqsti da implikacia TamaSobs did 

rols da ara mxolod teqsti. amgvari reklamebi umetesad konceptualur 

metaforas da sxva warmosaxvis figurebs Seicaven, rac konteqstisa da 

implikaciis Rrma dekodirebas moiTxovs. Sesabamisad, eqspliciturobis 

TvalsazrisiT, vfiqrobT, rTulia reklamis zepiri an werilobiTi 

diskursisadmi mikuTvneba.  

teqstobriv doneze araeqspliciturobisaken midrekileba SeiZleba 

vivaraudoT elifsis gamoyenebaSi satelevizio reklamebSi. mwyobri 

paraleluri konstruqciebis gverdiT, SeiZleba moulodnelad Segvxvdes 

Segnebulad sityvebis gamotoveba an waSla teqstis zedapiridan. es xerxi 

gvevlineba erT-erT Zlier koheziur saSualebad, romelic teqsts 

kompaqturobasa da efeqturobas matebs. reklamebSi misi mTavari funqcia 

auditoriis yuradRebis mipyrobis mizniT orazrovani semantikis 

komunikaciaa (Beaugrande-Dressler, 1981; Halliday-Hasan, 1976). amas garda, elifsis 

gamoyeneba, vfiqrobT, araformaluri registris da adresant-adresats 

Soris sandoobisa da uSualo urTierTobis damyarebis mcdelobasac 

emsaxureba.  

aRsaniSnavia, rom elifsi orive sistemisTvis- werilobiTi da 

zepiri diskursisTvis aris damaxasiaTebeli, Tumca radganac umetesad 

saubarSi indetificirdeba, zepiri metyvelebis Tvisebad SeiZleba 

CaiTvalos (Crystal, 1976: 153-166).  

empiriul masalaze dakvirvebis Sedegad, pirobiTad gamovyaviT 

reklamaSi elifsis Semdegi tipebi: a) predikatis elifsi _ nawilobrivi 

da sruli;  b) subieqtis elifsi. amaTgan pirvel SemTxvevaSi Semasmeneli 



26 
 

an srulad aris gamotovebuli winadadebaSi, an rTuli Semasmenlis 

romelime Semadgeneli nawilia gamotovebuli. meore SemTxvevaSi 

winadadebaSi gamotovebulia subieqtis funqciis matarebeli arsebiTi an 

nacvalsaxeli. unda aRiniSnos, rom empiriuli masalis kvlevisas marto 

subieqtis elifsi ar dadasturebula. umetesad gamotovebulia subieqti 

da predikatis nawili erTad.  

predikatis nawilobRivi da sruli elifsis Semdegi SemTxvevebi 

gamoikveTa:  

predikatis nawilobrivi elifsi:  

a) leqsikuri mniSvnelobis matarebeli zmna saxezea, Tumca damxmare 

zmna da subieqti gamotovebulia (aRsaniSnavia, rom amgvar reklamebSi 

umetesad sawyis poziciaSi produqtis saxeli gvxvdeba, romelic 

subieqtis funqcias asrulebs). qarTul reklamebSi ar gamoikveTa msgavsi 

elifsis SemTxvevebi, rac qarTuli Semasmenlis sinTezuri xasiaTiT unda 

iyos ganpirobebuli.  

(brit.) 

(41) “British Red Cross. [It is]  Refusing to ignore people in crisis.” - gamotovebulia 

subieqti da damxmare zmna  “is”, xolo leqsikuri mniSvnelobis 

matarebeli zmnuri forma -“refusing” saxezea (britanuli wiTeli jvris 

asociaciis reklama: http://www.youtube.com/watch?v=juLcLxVoOac, 2013). 

(42) “Guiness. [It is] Made of more” – gamotovebulia subieqti da pasiuri 

konstruqciis mawarmoebeli damxmare zmna, xolo leqsikuri mniSvnelobis 

matarebeli zmna - “made” saxezea (,,Guiness”-is firmis ludis reklama: 

https://www.youtube.com/watch?v=xwndLOKQTDs, 2013). 

(43) “...[It was] Born to be beautiful...[It was] Born to perform.” ( iaguaris firmis 

avtomobilis reklama: http://www.youtube.com/watch?v=8ET17zar5q8, 2007).  

b) Semasmenlis subieqti da saxeladi elementi- predikativi saxezea, 

Tumca gamotovebulia maerTebeli zmna. 

(brit.) 

(44) “To fly [means/is] to serve, today tomorrow” (britanuli aviaxazebis reklama: 

http://www.youtube.com/watch?v=xToXgYeENdI, 2013). 

http://www.youtube.com/watch?v=juLcLxVoOac
https://www.youtube.com/watch?v=xwndLOKQTDs
http://www.youtube.com/watch?v=8ET17zar5q8
http://www.youtube.com/watch?v=xToXgYeENdI


27 
 

(45) “New Superconcentrated OMO Powerscoop! Big stains [will be/are] out of sight” 

(tansacmlis sarecxi saSualebis reklama: 

http://www.youtube.com/watch?v=QHPXGsTfaoA&list=PL06E5D39048402B03, 2009). 

g) Semasmenlis subieqti, damxmare zmna an maerTebeli zmna 

gamotovebulia, saxezea predikatis saxeladi elementi.  

(brit.): 

(46) “[Do you have] Unexpected financial problems?..” (,,Postbank”-is finansuri 

konsultaciis servisis reklama: https://www.youtube.com/watch?v=uuKXmiDWVT0 

2007). 

(47) “[It is] For shining results. Finish Dishwasher.” (WurWlis sarecxi saSualebis 

reklama: http://www.youtube.com/watch?v=O8IL_n-sio0, 2012). 

(48)  “[It is] Easy to digest. Easy to love.”  (Lactaid -is rZis produqtebis reklama: 

http://www.youtube.com/watch?v=_K1QpiFNd1g, 2013). 

(49) “Fairy Platinum! [It is] for the toughest greese-cleaning challenges”- (WurWlis 

sarecxi saSualebis reklama: https://www.youtube.com/watch?v=lTCcXXYnTVM , 

2011). 

(50) “[It is] As good today as it’s always been.” (Hovies firmis puris reklama: 

https://www.youtube.com/watch?v=S4tFzuFGUOI, 2009). 

(51) “[It becomes] Alive with technology” (citroenis firmis avtomobilis 

reklama: http://www.youtube.com/watch?v=K1uIusRXv24, 2006). 

(52) “Stella Artois. [It is]  Reasuringly expensive.” (ludis “Stella Artois” britanuli 

reklama: http://www.youtube.com/watch?v=HNe1YodASpA, 2013).  

predikatis sruli elifsi:  subieqti da winadadebis meorexarisxovani 

wevrebi saxezea, gamotovebulia Semasmeneli srulad.  

(brit.) 

(53)  “Walls 8 Thinck Pork [is] What we want!”  (Roris xorcisgan momzadebuli 

sosisis reklama: http://www.youtube.com/watch?v=4fe16XkwJkY, 2011). 

(qarT.).  

(54)  ,,Tibisi banki. [aris] dRes, [iqneba] xval, [iqneba] yovelTvis” (,,Tibisi” 

bankis reklama: http://www.youtube.com/watch?v=Jc8CSXt86Lo, 2009). 

(55)  ,,Tibisi banki [aris da iqneba] Tqven gverdiT.” (,,Tibisi” bankis 

reklama: http://www.youtube.com/watch?v=BYnLSOMXgbA 2013). 

http://www.youtube.com/watch?v=QHPXGsTfaoA&list=PL06E5D39048402B03
https://www.youtube.com/watch?v=uuKXmiDWVT0
http://www.youtube.com/watch?v=O8IL_n-sio0
http://www.youtube.com/watch?v=_K1QpiFNd1g
https://www.youtube.com/watch?v=lTCcXXYnTVM
https://www.youtube.com/watch?v=S4tFzuFGUOI
http://www.youtube.com/watch?v=K1uIusRXv24
http://www.youtube.com/watch?v=HNe1YodASpA
http://www.youtube.com/watch?v=4fe16XkwJkY
http://www.youtube.com/watch?v=Jc8CSXt86Lo
http://www.youtube.com/watch?v=BYnLSOMXgbA
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(56)  ,,mTeli weli TqvenTvis da TqvenTan erTad [arsebobs]. saqarTvelos 

banki.”(,,saqarTvelos bankis” reklama: 

http://www.myvideo.ge/?CI=1&ci_c=video&ci_m=embed&id=DILuFSEE4so 2008). 

(57)  ,,germanuli.” saukeTeso ludi [iyideba, xelmisawvdomia] 1 larad/” 

(ludis,,germanuli” reklama: https://www.youtube.com/watch?v=s1oLYnQ0TMA, 

2014).  

(58) ,,Tibisi banki. [aris} meti vidre samsaxuri. (Tibisi bankis 

serviscentrebis reklama: http://www.youtube.com/watch?v=imTAZ4-Qj_E, 2013). 

gramatikuli TvalsazrisiT, sintaqsis doneze rogorc 

inglisurenovan, aseve qarTul reklamebSi gvxvdeba zepiri 

diskursisaTvis damaxasiaTebeli martivi sintaqsi, kerZod,  martivi 

droiTi formebiT gamoxatuli brZanebiTi, kiTxviTi da Zaxilis 

winadadebebis gamoyenebis SemTxvevebi. SedarebiT rTuli sintaqsi 

warmodgenilia calkeul SemTxvevebSi pirobiT- SedegobiTi da 

kavSirebiTi winadadebebiT, romlebic reklamis diskursSi, vfiqrobT, 

zepiri komunikaciis Tvisebebs iZenen da rCevis an msubuqi mowodebis 

funqciebs iTavseben. 

reklamis mTavari mesijis matarebeli teqsti Sedgeba martivi 

drois, umetesad awmyo drois gamomxatveli zmnebisagan TxrobiT 

winadadebaSi da imperativisgan.  

a) martivi awmyo drois gamomxatveli zmnis piriani formebis 

gamoyeneba TxrobiT winadadebebSi:  

(brit.) 

(59) “Good things come to those who wait.” (Guinness-is firmis ludis reklama:  

https://www.youtube.com/watch?v=0l6zS9gHmP4, 2010). 

(60) “It melts fast, removes really difficult stains, releases more particles and lifts of difficult 

stains better.”(sarecxi fxvnilis reklama: 

http://www.youtube.com/watch?v=QHPXGsTfaoA&list=PL06E5D39048402B03, 2009). 

(61) “Life is for Sharing” (T- mobiluris reklama: 

http://www.youtube.com/watch?v=VQ3d3KigPQM, 2008). 

(62) “This is nice, when things just work.”  (hondas firmis avtomobilis reklama 

http://www.youtube.com/watch?v=_ve4M4UsJQo, 2009). 

http://www.myvideo.ge/?CI=1&ci_c=video&ci_m=embed&id=DILuFSEE4so
https://www.youtube.com/watch?v=s1oLYnQ0TMA
http://www.youtube.com/watch?v=imTAZ4-Qj_E
https://www.youtube.com/watch?v=0l6zS9gHmP4
http://www.youtube.com/watch?v=QHPXGsTfaoA&list=PL06E5D39048402B03
http://www.youtube.com/watch?v=VQ3d3KigPQM
http://www.youtube.com/watch?v=_ve4M4UsJQo
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(63) “Heineken refreshes the parts other beers cannot reach” (hainekenis ludis reklama: 

http://www.youtube.com/watch?v=u4VFqbroi1I 1985). 

(qarT.)  

unda aRiniSnos, rom qarTulSi martivi awmyo drois gamomxatveli 

formebi SedarebiT iSviaTad gvxdeba da umetesad gamoxatulia 

sinTezuri Semasmenlis iseTi Tanamedrove formebis saSualebiT, 

rogoricaa aris - magivrad sinTezuri forma: martivia= martivi aris, 

dResaswauli=dResaswauli aris, iafia=iafi aris.  

(qarT.) 

(64) ,,Tibisi bankTan erTad swavlis dafinanseba ufro martivia.”  

[martivi aris] (,,Tibisi” bankis reklama: 

http://www.youtube.com/watch?v=VXQi7_mkZjU, 2009). 

(65) ,,yoveli SenaZeni dResaswaulia [dResaswauli aris] “. (Tibisi bankis 

reklama:  http://www.myvideo.ge/?CI=1&ci_c=video&ci_m=embed&id=WJFW3efhasU, 

2010). 

ramdenadac martivi awmyo dro umeteswilad gamoxatavs 

universalur WeSmaritebas, misi gamoyeneba reklamaSi unda 

ukavSirdebodes samizne auditoriaSi mudmivobisa da droiT SeuzRudavi 

cnebebis asociaciis Seqmnis mcdelobas. garda amisa, martivi droiTi 

formebi martivi aRsaqmelia farTo sazogadoebisTvis, martivi 

imperativis gamoyenebiT ki komunikatori pirdapir mouwodebs msmenels 

produqtis yidvisaken, Tumca darwmunebis Serbilebis mizniT 

satelevizio reklamaSi imperativi xSirad rCevis, instruqciis, 

produqtis sargebelze miniSnebis funqciur datvirTvas atarebs.  

b) martivi imperatiuli dadebiTi an uaryofiTi winadadebis gamoyeneba: 

 (brit.) 

(66)  “Trust us, smell it!” (sunamos reklama: 

http://www.youtube.com/watch?v=Sd81tUvdG6w, 1987). 

(67) “Just use mine! I am satisfied” (turistuli saagentos – “Marine” reklama: 

http://www.youtube.com/watch?v=Lk8pl4cTDN4, 2013). 

(68) “Go to Yellow Pages!” (“Yellow Pages”-is reklama: 

http://www.youtube.com/watch?v=nv1VQ7uSC-s, 1983). 

http://www.youtube.com/watch?v=u4VFqbroi1I
http://www.youtube.com/watch?v=VXQi7_mkZjU
http://www.myvideo.ge/?CI=1&ci_c=video&ci_m=embed&id=WJFW3efhasU
http://www.youtube.com/watch?v=Sd81tUvdG6w
http://www.youtube.com/watch?v=Lk8pl4cTDN4
http://www.youtube.com/watch?v=nv1VQ7uSC-s
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(69) “Help us fight back!” (MND-is sakonsultacio momsaxurebis reklama: 

http://www.youtube.com/watch?v=4b-h_XBArC4, 2009). 

(70) “Don’t leave home without us!” (turistuli saagentos- “Travel Pal”-is 

reklama: http://www.youtube.com/watch?v=9Ko5P8TTmkI, 2013). 

(71) “Give a little more love this Christmas!” (“John Lewis” –is brendis saSobao 

reklama: http://www.youtube.com/watch?v=0N8axp9nHNU 2012). 

(72) “Share one with a friend or two.” (Guiness-is firmis ludis reklama: 

http://www.youtube.com/watch?v=isYeerZkgRw, 2013).  

(73) “Go on- free photo messaging for all Orange customers.” (foto studiis reklama: 

http://www.youtube.com/watch?v=hG0ZXD89Bq0,    2002). 

(74) “Share one with a friend or two” (“Guiness” –is brendis ludis reklama: 

http://www.youtube.com/watch?v=vgou17SVTYc , 2008). 

(qarT.) 

(75) ,,dazoge yoveli wami magTisTan erTad.” (,,magTi jiesemis” reklama: 

http://www.myvideo.ge/?video_id=50533, 2007). 

(76) ,,SemogvierTdiT Tqvenive nomriT da isaubreT wuTSi 1 TeTrad.” 

(,,magTi jiesemis” reklama: http://www.youtube.com/watch?v=7bQhHzDi29o, 2011). 

(77) ,,isargebleT xmovani fostiT.” (,,jeoselis” xmovani fostis 

satelefono momsaxurebis reklama: 

http://svideo.in/?PHPSESSID=u6agpkejnqcb9pjusrd4r2eh4r023pgi&v=Zcf4ktNGBSGbRzK98Q

qPc8x12&fge, 2000). 

(78) ,,gaTavisufldi maRali tarifebisgan da dabali xarisxisgan. 

gaerTiandi  jeoselSi Senive nomriT da miiReT 5 saaTis sasaubro dro 5 

larad.” (,,jeoselis” satelefono momsaxurebis  reklama: 

http://www.myvideo.ge/?CI=1&ci_c=video&ci_m=embed&id=EM57Voic78g, 2013). 

(79) ,,iyavi Tanamedrove.” (,,Tibisi” bankis reklama: 

http://www.myvideo.ge/?CI=1&ci_c=video&ci_m=embed&id=DwIYkexVVWk, 2012). 

(80)  ,,gamoaRviZe grZnobebi ovaciosTan erTad.” (saponis ,,ovacio” 

reklama: 

https://www.youtube.com/watch?v=YxRZ4GsZ4lg&index=9&list=PL1D9F7C5D595A390C, 

2011).  

http://www.youtube.com/watch?v=4b-h_XBArC4
http://www.youtube.com/watch?v=9Ko5P8TTmkI
http://www.youtube.com/watch?v=0N8axp9nHNU
http://www.youtube.com/watch?v=hG0ZXD89Bq0-,%202012
http://www.youtube.com/watch?v=isYeerZkgRw
http://www.youtube.com/watch?v=hG0ZXD89Bq0
http://www.youtube.com/watch?v=vgou17SVTYc
http://www.myvideo.ge/?video_id=50533
http://www.youtube.com/watch?v=7bQhHzDi29o
http://svideo.in/?PHPSESSID=u6agpkejnqcb9pjusrd4r2eh4r023pgi&v=Zcf4ktNGBSGbRzK98QqPc8x12&fge
http://svideo.in/?PHPSESSID=u6agpkejnqcb9pjusrd4r2eh4r023pgi&v=Zcf4ktNGBSGbRzK98QqPc8x12&fge
http://www.myvideo.ge/?CI=1&ci_c=video&ci_m=embed&id=EM57Voic78g
http://www.myvideo.ge/?CI=1&ci_c=video&ci_m=embed&id=DwIYkexVVWk
https://www.youtube.com/watch?v=YxRZ4GsZ4lg&index=9&list=PL1D9F7C5D595A390C
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(81) ,,izrune momavalze.” (fondi ,,nataxtaris” reklama: 

https://www.youtube.com/watch?v=BMH6DHeSM88&index=15&list=PL1D9F7C5D595A390

C, 2012).  

(82) ,,gaZlierdi Zlier bankTan erTad.” ( ,prokredit bankis” reklama: 

http://www.youtube.com/watch?v=bvrHqKEZCQ4, 2013).  

amgvar qarTul reklamebSi britanulisgan gansxvavebiT 

warmodgenilia zeddadebuli xmis mier gaJRerebuli an ekranze 

grafikulad gamosaxuli produqtis dasaxelebac Semdegi TanmimdevrobiT: 

nominativi+imperativi an imperativi+nominativi. 

(83) ,,kula. gasinje xarisxi.” (,,kulas” firmis murabis reklama: 

http://www.youtube.com/watch?v=asBe6bgYPns ,2011) . 

(84) ,,bilaini. gadmodi naTel mxareze.” (,,bilainis” mobiluri 

kavSirgabmulobis reklama: http://www.youtube.com/watch?v=Q3sNXG0b3h4, 2009). 

(85) ,,gadmorekeT! magTi GSM”. (,,magTi jiesemis” mobiluri kavSiris 

reklama: http://www.myvideo.ge/?video_id=650075, 2003). 

(86) ,,paketi ,,meti”. dazogeT satelefono zarebze 46%-de da daiviwyeT 

maRali danaxarji internetze.“ (jeoselis paketi ,,metis” reklama: 

http://www.myvideo.ge/?CI=1&ci_c=video&ci_m=embed&id=3pYANrCF1qY, 2013). 

g) inglisurenovan reklamebSi modaluri zmnebis gamoyeneba.  

am kuTxiT inglisur enaSi Segvxvda modaluri zmnis “Can” ( qarT. 

SeiZleba) gamoyeneba ,,momavali SesaZleblobis,” mniSvnelobiT. ramdendac 

sityva ,,SeiZleba” (mag. ,,SeiZleba moxdes”, ,,SeiZleba gawvimdes” da sxv.)  

erTgvarad ,,Serbilebuli”  gamoxatulebaa momavalze varaudisa da Tan 

ekonomiurad, erTi sityvaSi gadmocemuli, misi reklamebSi gamoyeneba 

swored darwmunebis Serbilebas unda emsaxurebodes. modaluri zmna xom 

adresats mTel konteqsts sTavazobs erTi sityvis gamoyenebiT. 

(brit.) 

(87) “Ignoring safety procedures can kill.” (usafrTxoebis Rvedis reklama: 

https://www.youtube.com/watch?v=h-8PBx7isoM, 2010).  

(88) “So you can fully enjoy the dairy you love...” (rZis produqtis reklama: 

https://www.youtube.com/watch?v=_K1QpiFNd1g, 2013). 

        d) Zaxilis winadadebebi.   

(brit.) 

https://www.youtube.com/watch?v=BMH6DHeSM88&index=15&list=PL1D9F7C5D595A390C
https://www.youtube.com/watch?v=BMH6DHeSM88&index=15&list=PL1D9F7C5D595A390C
http://www.youtube.com/watch?v=bvrHqKEZCQ4
http://www.youtube.com/watch?v=asBe6bgYPns
http://www.youtube.com/watch?v=Q3sNXG0b3h4
http://www.myvideo.ge/?video_id=650075
http://www.myvideo.ge/?CI=1&ci_c=video&ci_m=embed&id=3pYANrCF1qY
https://www.youtube.com/watch?v=h-8PBx7isoM
https://www.youtube.com/watch?v=_K1QpiFNd1g
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(89) “Oh yes! It’s good to be bad!” (iaguaris firmis avtomobilis reklama: 

http://www.youtube.com/watch?v=2Bls1KKDwmo, 2014 ). 

(qarT.) 

(90) ,,ai. magTi GSM-i!” (,,magTi jiesemis” mobiluri satelefono kavSiris 

reklama: http://www.myvideo.ge/?video_id=127123, 2008). (aq aRsaniSnavia, rom 

reklamis konteqstidan gamomdinare, gaocebis gamomxatveli Sorisdebuli 

ai- SeiZleba polisemanturadac CaiTvalos. ramdenadac reklama kuTxur-

dialeqturi iumoris formatSia gadawyvetili, mocemuli Sorisdebuli 

omonimuria dasavleT saqarTveloSi, kerZod guriaSi gavrcelebuli 

CvenebiTi nacvalsaxelisa – ai, rac saliteraturo nacvalsaxelis- es 

variaciaa. orive SemTxvevaSi ki mocemuli leqsikuri erTeuli- ai zepiri 

diskursis markeria). 

  e) kiTxviTi winadadebebi sawyis poziciaSi: 

(brit.) 

(91) “Unexpected financial problems? Call the professionals.” (“Postbank”-is reklama: 

http://www.youtube.com/watch?v=Y7ec_GlnMx0, 2007). 

(92) “Have you ever noticed how in Hollywood movies all the villains are played by Brits?” 

(iaguaris firmis avtomobilis reklama: 

http://www.youtube.com/watch?v=2Bls1KKDwmo, 2014). 

(93) “Can you feel the thrill of being alive? Neither can I...” (“Toyota”-s firmis 

avtomobilis reklama: https://www.youtube.com/watch?v=HLThzvsPCkI, 2013). 

(qarT.) 

(94) ,,gsurT daportirdeT jeoselze?” (jeoselis portirebis satelefono 

momsaxurebis reklama: 

http://www.myvideo.ge/?CI=1&ci_c=video&ci_m=embed&id=wpXLCXHqknw, 2011). 

(95) ,,fiqrobT, rom tarifi 0 saukeTeso arCevania? zaris wamowyeba da 

faruli xarjebi? gansxvavebuli tarifebi Sida da gare qselze?” 

(jeoselis paketi ,,metis” reklama :http://www.youtube.com/watch?v=IoAaBNaIiJ0 

,2013). 

(96) ,,gaxsovT, rogor gadaxvediT jeoselze?..” (jeoselis portirebis 

satelefono momsaxurebis reklama: 

http://www.myvideo.ge/?CI=1&ci_c=video&ci_m=embed&id=EM57Voic78g, 2011). 

v) pirobiT-SedegobiTi winadadebebi.  

http://www.youtube.com/watch?v=2Bls1KKDwmo
http://www.myvideo.ge/?video_id=127123
http://www.youtube.com/watch?v=Y7ec_GlnMx0
http://www.youtube.com/watch?v=2Bls1KKDwmo
https://www.youtube.com/watch?v=HLThzvsPCkI
http://www.myvideo.ge/?CI=1&ci_c=video&ci_m=embed&id=wpXLCXHqknw
http://www.youtube.com/watch?v=IoAaBNaIiJ0
http://www.myvideo.ge/?CI=1&ci_c=video&ci_m=embed&id=EM57Voic78g
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(brit.) 

(97) “If you follow the simple rules, you will double the photographs you will treasure the whole 

life.” (foto studiis reklama: http://www.youtube.com/watch?v=hG0ZXD89Bq0,    

2002). 

(qarT.) 

(98) ,,Tu TqvenTvis sulerTia, rom Tibisi bankis aqcionerebi dasavluri 

saxelmwifo bankebi arian, romlebsac krizisi ar exeba..Tu TqvenTvis 

arafers niSnavs, rom Tibisi banki arastabilur garemoSic ki 

stabilurobas inarCunebs.. Tqven ukve iciT, vis endoT.” (,,prokredit” 

bankis reklama:  http://www.youtube.com/watch?v=Jc8CSXt86Lo , 2009). 

(99) ,,Tuki jansaRi cxovrebis wesi Seni hobia, marTla nabeRlavi jobia.” 

(mineraluri wylis ,,nabeRlavi” reklama: https://www.youtube.com/watch?v=uLk-

E-yWq7c&index=2&list=PL1D9F7C5D595A390C, 2010).  

z) kavSirebiTi winadadebebi (realuri da ararealuri, natvris 

Semcveli). 

(brit.) 

(100) “If everything in life was as reliable as a Volkswagen...” (,,folksvagenis” firmis 

avtomobilis reklama: http://www.youtube.com/watch?v=gKQIUJOr1GA, 1987 ). 

(qarT.) 

(101) ,,ra kargi iqneba, bankma piradi mrCeveli rom SemomTavazos... yvela 

sabanko sakiTxze momcemda rCevas.. erTad SevarCevdiT Cemi biznesis 

gafarToebisTvis xelsayrel kredits...me da Cem ojaxs yvela  sabanko 

operaciaze sasargeblo rCevas mogvawvdida. am yvelafers Cemi banki 

mTavazobs.” (,,Tibisi” bankis reklama: 

http://www.myvideo.ge/?CI=1&ci_c=video&ci_m=embed&id=DwIYkexVVWk, 2012). 

zepiri diskursis elementad SeiZleba CavTvaloT aseve reklamaSi 

audio xmovanebis da fonetikuri efeqtis matarebeli erTeulebisadmi 

midrekileba. audio elementebSi gamoikveTa mniSvnelobis armqone (e.w. 

nonsense) bgerebisa da xmabaZviTi bgeraTa kompleqsis (onomatopeiuri 

bgerebisa Tu sityvebis) gamoyeneba konkretuli mniSvnelobis 

gamosaxatavad da xmis tembrisa da specialuri adaptirebuli JReradobis 

gamoyeneba konkretuli mniSvnelobis an efeqtis Sesaqmnelad, xolo 

fonetikurSi – ritmis ragvaroba.  

http://www.youtube.com/watch?v=hG0ZXD89Bq0
http://www.youtube.com/watch?v=Jc8CSXt86Lo
https://www.youtube.com/watch?v=uLk-E-yWq7c&index=2&list=PL1D9F7C5D595A390C
https://www.youtube.com/watch?v=uLk-E-yWq7c&index=2&list=PL1D9F7C5D595A390C
http://www.youtube.com/watch?v=gKQIUJOr1GA
http://www.myvideo.ge/?CI=1&ci_c=video&ci_m=embed&id=DwIYkexVVWk
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a) audio efeqti:  

 mniSvnelobis armqone (e.w. nonsense words) bgerebisa da xmabaZviTi 

bgeraTa kompleqsis (onomatopeiuri) gamoyeneba konkretuli 

mniSvnelobis gamosaxatavad.  

 (qarT.) 

(102) bilainis reklama, romelSic bevri laparakis mniSvnelobis 

gamosaxatavad meoradi monawileebi gamoscemen uazro, mniSvnelobis 

armqone bgerebs, romlebic SeiZleba niSnavdes: sicils, Woraobas, 

sasiyvarulo sityvebs, gabrazebas, Cxubs da a.S . 

(http://www.youtube.com/watch?v=Q3sNXG0b3h4, 2009). 

(103) qarTuli ludis ,,xevsuruli” reklama, romelSic gamoyenebulia 

ludis smis xmabaZviTi bgeraTa kompleqsebi - ,,lud, lud, lud, lud”, 

,,el, el, el, el”, ,,bia, bia, bia, bia” reklamis kreatiulobisa da 

interesis gamZafrebis mizniT. amave reklamaSi gamoyenebulia absurduli 

aliteraciuli sityvaTa SeTanxmeba ,,luduri ludi”, romelic 

salaparako,  araoficialuri tonis Seqmnas emsaxureba.    

(https://www.youtube.com/watch?v=rr2AjV1DlvI, 2010).  

 xmis tembrisa da specialuri adaptirebuli JReradobis gamoyeneba 

konkretuli mniSvnelobis an efeqtis Sesaqmnelad.  

(brit.) 

(104) “Smash”-is firmis kartofilis piures reklamebi, romlebSic ucxo 

planetelebis warmosaxviTi xmis imitaciis Seqmnis mizniT gamoyenebulia 

specialuri JReradoba. (https://www.youtube.com/watch?v=dCsLcWvIbdA, 1970-

1980).  

(qarT.)  

(105) ,,bali biWunas” seriis reklamebi, romlebSic specialuri xmis 

tembri da JReradobaa gamoyenebuli iumoristul-saxaliso efeqtis 

Sesaqmnelad. (http://www.myvideo.ge/?video_id=403992, 2009).  

b) ritmuli efeqti _ asonansisa da aliteraciis xerxebis saSualebiT 

(brit.) 

(106) “For Mash –get Smash!” (“Smash”-is firmis kartofilis piures reklama: 

http://www.youtube.com/watch?v=3SAbJjktk7E2008, 2006) . 

http://www.youtube.com/watch?v=Q3sNXG0b3h4
https://www.youtube.com/watch?v=rr2AjV1DlvI
https://www.youtube.com/watch?v=dCsLcWvIbdA
http://www.myvideo.ge/?video_id=403992
http://www.youtube.com/watch?v=3SAbJjktk7E2008
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(107) “The real deal.” (Toyota-s firmis avtomobilis reklama: 

https://www.youtube.com/watch?v=HLThzvsPCkI , 2012). 

(qarT.) 

(108) ,,Tqveni qseli-jeoseli!” (jeoselis satelefono kavSiris reklama:  

http://www.youtube.com/watch?v=tPDSydW-BUU, 2008). 

(109) ,,saamo da qebulia, imitom rom kaxuria.” (gurjaanis nayinis reklama: 

http://www.myvideo.ge/?CI=1&ci_c=video&ci_m=embed&id=1pTK1qquYuU, 2010) . 

(110) ,,Cven erTad varT, mTavaria, mere ra, rom zamTaria.” (ludis 

,,nataxtari” reklama: https://www.youtube.com/watch?v=uLk-E-

yWq7c&index=2&list=PL1D9F7C5D595A390C, 2011).  

(111) ,,Tuki jansaRi cxovrebis wesi Seni hobia, marTla nabeRlavi jobia.” 

(mineraluri wylis ,,nabeRlavi” reklama: https://www.youtube.com/watch?v=uLk-

E-yWq7c&index=2&list=PL1D9F7C5D595A390C, 2010). 

empiriuli masalis kvlevam cxadyo, rom reklamebSi zepiri 

diskursis msgavsad  nacvalsaxelis dominanturoba SeiniSneba, rac 

ganpirobebuli unda iyos nacvalsaxelebis ormagi bunebiT: isini, erTi 

mxriv, auditoriis CarTvis mizans emsaxurebian, meore mxriv, piriqiT, 

arapirovnulobis gancdas badeben auditoriaSi. garda amisa, deiqsisis 

elementebis gamoyeneba reklamaSi konteqstis udides mniSvnelobazec 

miuTiTebs, rac aseve zepiri metyvelebisaTvis aris damaxasiaTebeli, 

ramdenadac diskursis monawileebisTvis saerTo situacias moiTxovs. 

deiqsisi warmodgenilia: 1) pirisa da kuTvnilebiTi nacvalsaxelebis;  2) 

droisa da adgilis garemoebis; 3) CvenebiTi nacvalsaxelebis; 4) 

gansazRvrebiTi nacvalsaxelis da zmnizedis gamoyenebiT.  

amaTgan piris nacvalsaxelebis deiqsisSi dominanturia I da II 

piris nacvalsaxelebi _ inkluziuri da eqskluziuri I piris 

nacvalsaxelebis   da eqskluziuri II piris nacvalsaxelis gamoyeneba, 

rac adresant-adresatis komunikaciur aqtSi CarTulobas usvams xazs da 

amiT zepiri diskurss emsgavseba.  

I piris mravlobiTi nacvalsaxelis deiqsisis gamoyeneba reklamebSi 

polisemanturia: “we” (ing.) “Cven” (qarT.) _ 1) inkluziuri:  gulisxmobs _  

komunikatori/komunikatorebi + auditoria; 2) eqskluziuri: gulisxmobs _ 

https://www.youtube.com/watch?v=HLThzvsPCkI
http://www.youtube.com/watch?v=tPDSydW-BUU
http://www.myvideo.ge/?CI=1&ci_c=video&ci_m=embed&id=1pTK1qquYuU,%202010
https://www.youtube.com/watch?v=uLk-E-yWq7c&index=2&list=PL1D9F7C5D595A390C
https://www.youtube.com/watch?v=uLk-E-yWq7c&index=2&list=PL1D9F7C5D595A390C
https://www.youtube.com/watch?v=uLk-E-yWq7c&index=2&list=PL1D9F7C5D595A390C
https://www.youtube.com/watch?v=uLk-E-yWq7c&index=2&list=PL1D9F7C5D595A390C
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mxolod meoradi monawileebi, romelTa ukan komunikatorebi 

igulisxmebian.  

rac Seexeba II pirs, subieqtis poziciaSi TavisTavad eqskluziuria, 

Tumca polisemanturoba aqac SeiniSneba: You ( ing.) Tqven/Sen (qarT.) _ 1) 

mxolod meoradi monawile/monawileebi; 2) auditoria.  

1) piris da kuTvnilebiTi nacvalsaxelebis gamoyeneba:  

a) inkluziuri I mravlobiTi piris deiqsisis SemTxvevebi (komunikatorebi 

+ auditoria, risi mizanic auditoriis CarTuloba da potenciur 

momxmarebelTan uSualobis gancdis Seqmna unda iyos. analogiurad 

gamoiyeneba I piris kuTvnilebiTi nacvalsaxelebic). 

(brit.) 

(112) “Dedication, loyalty, friendship- the choices we make reveal the true nature of our 

character.”(Guiness-is brendis ludis reklama: 

http://www.youtube.com/watch?v=xwndLOKQTDs ,2013). 

(113) “Walls 8 Thinck Pork. What we want!” (aRniSnuli firmis sosisis reklama: 

http://www.youtube.com/watch?v=4fe16XkwJkY, 2011). 

(qarT.) 

(114) ,,...Cven yvelaze bevrni varT da yvelani erTad qarTul saqmes 

vakeTebT” (magTis reklama - http://www.youtube.com/watch?v=7bQhHzDi29o 2011) -

igulisxmeba komunikatorebi da auditoriis nawili, vinc sargeblobs 

reklamirebuli servisiT.  

b) eqskluziuri I piris deiqsisis SemTxvevebi (meoradi monawileebi, 

romelTa ukan komunikatorebi dganan. meoradi monawileebi produqtis 

gamoyenebis sakuTar dadebiT gamocdilebas uziareben auditorias da 

mouwodeben mibaZvisaken. aseve SeiZleba I piris nacvalsaxels aJRerebdes 

voisoveri, romelic produqtis Semqmnelebis piriT saubrobs).   

(brit.) 

(115) “We just sound right.We are more focused, more precise.We have a certain style and eye 

for detail..And we are obsessed with the power and we all drive Jaguars. ” (,,iaguaris” 

firmis avtomobilis reklama: http://www.youtube.com/watch?v=2Bls1KKDwmo, 

2014). 

http://www.youtube.com/watch?v=xwndLOKQTDs
http://www.youtube.com/watch?v=4fe16XkwJkY
http://www.youtube.com/watch?v=7bQhHzDi29o
http://www.youtube.com/watch?v=2Bls1KKDwmo
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(116) “We are the Sapeurs- the Society of Elegant persons of Congo.We say: I am the master of 

my fate, I am the captain of my soul.” (Guiness –is brendis ludis reklama: 

http://www.youtube.com/watch?v=B-3sVWOxuXc, 2014). 

(117) “... We don’t just help finding nasty things in life... we help with the nice things too.” 

(“Yellow Pages”-is reklama: https://www.youtube.com/watch?v=QW08Pr5z7Gw, 1983). 

(qarT.) 

(118) ,,Tibisi banki. Cem gverdiT Cemi bankia. Cven vaZlierebT erTmaneTs!” 

(,,Tibisi” bankis reklama: http://www.youtube.com/watch?v=jSWDeJvtIWg, 2011). 

(igulisxmeba me/Cven-komunikatorebi da banki, gamoricxulia meore piri- 

auditoria). 

(119) ,,STagonebisTvis, ganwyobisTvis, siyvarulisTvis- Cven SevqmeniT 

axali, unazesi Sokoladi originaluri SefuTviT... jadosnuri barambo.” 

(,,barambos” firmis Sokoladis reklama: 

https://www.youtube.com/watch?v=b2pxUpw6XEQ&list=PL1D9F7C5D595A390C&index=7, 

2011) – igulisxmeba _ Cven anu produqtis Semqmnelebi an komunikatorebi.  

unda aRiniSnos, rom I piris mxolobiTi nacvalsaxelis da 

kuTvnilebiTi nacvalsaxelebis gamoyeneba rogorc britanuli, aseve 

qarTuli warmoSobis reklamebSi ganmazogadebel funqcias iZens da 

gulisxmobs ganzogadebul kmayofil momxmarebels. 

(qarT.) 

(120) ,,Tibisi banki. Cem gverdiT Cemi bankia. Cven vaZlierebT erTmaneTs!” 

(,,Tibisi” bankis reklama: http://www.youtube.com/watch?v=jSWDeJvtIWg ,2011).  

g) II piris eqskluziuri nacvalsaxelis gamoyeneba eqsplicituri da 

implicituri 10 (igulisxmeba mxolod auditoria an meoradi monawileebi) 

aRsaniSnavia, rom inglisur enaSi mxolobiTi da mravlobiTi II piri erTi 

da imave sityviT- you gamoixateba, xolo qarTulSi gvxvdeba mravlobiTi 

formis Tqven - paralelurad mxolobiTi formac- Sen, Tumca reklamaSi 

mas ganmazogadebeli, araformaluri registrisTvis Sesaferisi 

nacvalsaxelis funqcia eniWeba).  

                                                           
10 implicituri- II piri – zmnaSi II piri niSnebis gamoyenebiT identificirdeba; 

eqsplicituri- II piri gamoxatulia II piris nacvalsaxeliT.  

http://www.youtube.com/watch?v=B-3sVWOxuXc
https://www.youtube.com/watch?v=QW08Pr5z7Gw
http://www.youtube.com/watch?v=jSWDeJvtIWg
https://www.youtube.com/watch?v=b2pxUpw6XEQ&list=PL1D9F7C5D595A390C&index=7
http://www.youtube.com/watch?v=jSWDeJvtIWg
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(121)  “Before you shop, when you call on, make sure they’ve got exactly what you need!” 

(“British Telecom”- is reklama: http://www.youtube.com/watch?v=gG7rrW8brnQ, 1987). 

(122)  “Now you know what people see in a real fire” (Real Fire- firmis buxris reklama: 

http://www.youtube.com/watch?v=uQhyndSHJec, 1988). 

(123) “Now you know how it feels to get moto neurous disease. Help us fight back!” (MND-is 

sareabilitacio centris reklama:  http://www.youtube.com/watch?v=4b-h_XBArC4, 

2009). 

(124) “If you follow the simple rules, you will double the photographs you will treasure the 

whole life.” (foto studiis reklama: 

http://www.youtube.com/watch?v=hG0ZXD89Bq0,   2002). 

eqsplicituri _ qarTul enaSi eqsplicituri II piri umetesad 

warmodgenilia II piris nacvalsaxeliT saxelobiT, micemiT da 

naTesaobiT brunvebSi- Tqven, TqvenTvis, TqvenTan, Tqven gverdiT.  

(qarT.)  

(125) “Georgian Airways” - 20 weli TqvenTan erTad!” (saqarTvelos aviaxazebis 

reklama: http://www.youtube.com/watch?v=AnCa1QaisRc, 2013). 

(126) ,,meti sasaubro wuTi, meti SMS  da meti internet kavSiri erT, 

Tqvenze morgebul paketSi. paketi meti” (jeoselis servisis- paketi 

,,metis” reklama: http://www.youtube.com/watch?v=IoAaBNaIiJ0 ,2013). 

(127) ,,Tu TqvenTvis sulerTia, rom Tibisi bankis aqcionerebi dasavluri 

saxelmwifo bankebi arian, romelsac krizisi ar exeba... Tqven ukve iciT, 

vis unda endoT.” (,,Tibisi” bankis reklama: 

https://www.youtube.com/watch?v=Jc8CSXt86Lo, 2009 ). 

(128),,...ar aqvs mniSvneloba, vin aRmoCndeba Sens gverdiT. Tqven mainc 

poulobT saerTo enas...” _ reklamis konteqstis gaTvaliswinebiT, 

romelic TviTmfrinavSi momxdar ambavs asaxavs, igulisxmeba marto 

meoradi monawileebi (saqarTvelos aviaxazebis reklama: 

http://www.youtube.com/watch?v=xD7v3rqB2wo , 2012 ). 

implicituri- implicituri II piri qarTul enaSi warmodgenilia 

piris niSniT ( mag. gelodeba, gvelodeba)   gamoixatuli zmniT, inglisur 

enaSi ki mxolod imperatiul winadadebebSi gvxvdeba da warmodgenilia 

nacvalsaxelis “you” gamotovebiT.   

 (brit.)  

http://www.youtube.com/watch?v=gG7rrW8brnQ
http://www.youtube.com/watch?v=uQhyndSHJec
http://www.youtube.com/watch?v=4b-h_XBArC4
http://www.youtube.com/watch?v=hG0ZXD89Bq0
http://www.youtube.com/watch?v=AnCa1QaisRc
http://www.youtube.com/watch?v=IoAaBNaIiJ0
https://www.youtube.com/watch?v=Jc8CSXt86Lo
http://www.youtube.com/watch?v=xD7v3rqB2wo
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(129) “ [You] Be pretty! [You]  Be good! [You] Be romantic! [You] Be polite! [You] Be 

careful! [You] Be discreet! [You] Be excessive.” (pako rebanis brendis sunamos 

reklama: http://persolaise.blogspot.com/2013/03/fifi-uk-2013-best-perfume-commercial.html, 

2013). 

 (130) “[You] Don’t leave home without us!” (turistuli saagentos- “Travel Pal”-is 

reklama: http://www.youtube.com/watch?v=9Ko5P8TTmkI, 2013). 

(qarT.)  

(131)  ,, Fly Georgia- msoflio gelodeba [Sen].” (“Fly Georgia”-s aviaxazebis 

reklama: http://www.youtube.com/watch?v=xD7v3rqB2wo, 2012). 

(132) ,, [Tqven] gsurT daportirdeT jeoselze?” (jeoselis mobiluri 

kavSirgabmulobis reklama: https://www.youtube.com/watch?v=zj5wJCwcfWs, 2011). 

(133) ,, [Tqven} fiqrobT, rom tarifi 0 saukeTeso arCevania?” (jeoselis 

paketi ,,metis” reklama: http://www.youtube.com/watch?v=IoAaBNaIiJ0 ,2013). 

d) III piris nacvalsaxelebis gamoyeneba (vfiqrobT, aqac 

gazogadebasTan gvaqvs saqme. amas garda, III piris mxolobiTi 

nacvalsaxelis genderuli gansxvaveba inglisur enaSi – He/She- 

pragmatikul mniSvnelobasac atarebs da gulisxmobs zogadad mamakacs, 

an qals, romelic magaliTia auditoriisTvis da misabaZi iqneboda, xolo 

usulo sagnis aRmniSvneli nacvalsaxeli it- umeteswilad reklamirebul 

produqts gulisxmobs).   

(brit.) 

(134) “Luck access! For him and for her!” (pako rabanis sunamos reklama: 

http://persolaise.blogspot.com/2013/03/fifi-uk-2013-best-perfume-commercial.html 2013)-  

ramdenadac mamrobiTi da mdedrobiTi sqesis aRmniSvneli nacvalsaxelebi 

dasaxelebulia erTmaneTis gverdiT, gulisxmobs rogorc cal-calke 

mamakacis da qalis prototips, aseve maT erTianobas da zogadad qalisa 

da mamakacis urTierTobis WrilSi ganixilavs mocemul produqts.  

rac Seexeba inglisur enaSi III piris nacvalsaxels – it, 

umeteswilad reklamirebul produqtze miuTiTebs an reklamaSi 

aRwerili damatebiTi diskursis situaciaze.  

(brit.) 

 it- gamoxatavs reklamirebul produqts 

http://persolaise.blogspot.com/2013/03/fifi-uk-2013-best-perfume-commercial.html,%202013
http://persolaise.blogspot.com/2013/03/fifi-uk-2013-best-perfume-commercial.html,%202013
http://www.youtube.com/watch?v=9Ko5P8TTmkI
http://www.youtube.com/watch?v=xD7v3rqB2wo
https://www.youtube.com/watch?v=zj5wJCwcfWs
http://www.youtube.com/watch?v=IoAaBNaIiJ0
http://persolaise.blogspot.com/2013/03/fifi-uk-2013-best-perfume-commercial.html%202013
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(135) “It melts fast, removes really difficult stains, releases more .particles and lifts of difficult 

stains better.” (sarecxi fxvnilis reklama: 

http://www.youtube.com/watch?v=QHPXGsTfaoA&list=PL06E5D39048402B03, 2009). 

(136) “As good today as it’s always been.” (“Hovies” firmis puris reklama: 

https://www.youtube.com/watch?v=S4tFzuFGUOI, 2009). 

it- gamoxatavs reklamaSi asaxuli damatebiTi diskursis situaciis raime 

elements. 

(137) “It doesn’t have to end like it began! Join us to fight for the children’s future.” 

(sareabilitacio centris “Bernardo”-s reklama 

http://www.youtube.com/watch?v=DAYLh09JxJE, 2011)_miuTiTebs reklamaSi 

moTxrobil tragikul ambavze. 

2) droisa ( ing. now, these days; qarT. axla) da adgilis  (ing. here; 

qarT. aq) garemoeba:  

(brit.):  

(138) “Now you know what people see in a real fire” (“Real Fire”-is firmis buxris 

reklama: http://www.youtube.com/watch?v=uQhyndSHJec, 1988). 

(139) “Now you know how it feels to get moto neurous disease. Help us fight back!” (MND –is 

sareabilitacio centris reklama: http://www.youtube.com/watch?v=4b-h_XBArC4, 

2009). 

(140) “These days lots of people are noticing their favourite mashed potato ruffles.” 

(Smash –is firmis kartofilis orcxobilis reklama: 

http://www.youtube.com/watch?v=3SAbJjktk7E , 2006) . 

(141) “Just because it isn’t happening  here, doesn’t mean it is not happening.” 

(organizaciis “Save the Children” reklama: http://www.youtube.com/watch?v=RBQ-

IoHfimQ, 2014) . 

 (qarT.)  

(142) ,,Savi da TeTri margaliti barambosgan. axla ukve did SefuTvaSi.”  

(,,barambos” firmis Sokoladis reklama: 

https://www.youtube.com/watch?v=sgZ7RKPUqXg&index=6&list=PL1D9F7C5D595A390C, 

2012).  

(143) ,,yvelaferi aq iwyeba. Cven varT berta.” (sayofacxovrebo da saojaxo 

produqciis firmis ,,bertas” reklama: 

http://www.youtube.com/watch?v=QHPXGsTfaoA&list=PL06E5D39048402B03
https://www.youtube.com/watch?v=S4tFzuFGUOI
http://www.youtube.com/watch?v=DAYLh09JxJE
http://www.youtube.com/watch?v=uQhyndSHJec
http://www.youtube.com/watch?v=4b-h_XBArC4
http://www.youtube.com/watch?v=3SAbJjktk7E
http://www.youtube.com/watch?v=RBQ-IoHfimQ
http://www.youtube.com/watch?v=RBQ-IoHfimQ
https://www.youtube.com/watch?v=sgZ7RKPUqXg&index=6&list=PL1D9F7C5D595A390C
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https://www.youtube.com/watch?v=ZdIKnTZyBlE&index=10&list=PL1D9F7C5D595A390C, 

2011).  

3) CvenebiTi nacvalsaxelebis gamoyeneba (ingl. this; qarT. es, am) 

(brit.) 

(144) “It’s time to bring this place to life.” (irlandiuri ludis “Guiness” –is 

reklama: http://www.youtube.com/watch?v=-pgA8Z7lFVE, 2010).  

(qarT.) 

(145) ,,es Cveni samSobloa, saqarTvelo! saqarTveloSo mudmivi kavSiris 

samyaros dafarvis zona udidesia, xarisxi ki saukeTeso...” (,,magTi 

jiesemis” reklama: http://www.youtube.com/watch?v=7bQhHzDi29o ,2011). 

(146) ,,am yvelafers Cemi banki mTavazobs”... (,,Tibisi bankis” reklama: 

http://www.myvideo.ge/?CI=1&ci_c=video&ci_m=embed&id=DwIYkexVVWk , 2012). 

 4) gansazRvrebiTi nacvalsaxelebisa da zmnizedis gamoyeneba (ing. 

every- da misgan nawarmoebi kompozitebi-  everything, everyone/body, aseve-  

anything; qarT. yvela, yvelaferi, yovelTvis, yvelgan.)  

(brit.)  

(147) “With the right support children can conquer anything.” (sareabilitacio centris 

“Bernardo”-s reklama: http://www.youtube.com/watch?v=MYE_A1h1Ihg, 2014). 

(148) “Not everything in black and white makes sense.” (irlandiuri ludis 

“Guiness”0is reklama: http://www.youtube.com/watch?v=hieKgQNQpMA, 2010).  

(149)“Volkswagen. Everyone must have something in life he can rely on.” (Golf GTI-s 

modelis avtomobilis reklama: http://www.youtube.com/watch?v=FlIQZyPOyGU, 

1990).  

(qarT.) 

(150),,naturaluri mineraluri wyali yvelasTvis.” (wylis ,,sairme” 

reklama:https://www.youtube.com/watch?v=3T7bcHBg_5E&list=PL1D9F7C5D595A390C&i

ndex=82012).  

(149) ,,ludi ,,nataxtari.” yovelTvis axali.” (ludis ,,nataxtari” reklama: 

https://www.youtube.com/watch?v=TXH1ENKxdUg, 2010).  

(151) ,,saimedo farmacia yvelasTvis. saxalxo afTiaqi.” (saxalxo afTiaqis 

reklama:https://www.youtube.com/watch?v=QcHQ1QcgNyQ&list=PL1D9F7C5D595A390C

&index=12, 2013).  

https://www.youtube.com/watch?v=ZdIKnTZyBlE&index=10&list=PL1D9F7C5D595A390C
http://www.youtube.com/watch?v=-pgA8Z7lFVE
http://www.youtube.com/watch?v=7bQhHzDi29o
http://www.myvideo.ge/?CI=1&ci_c=video&ci_m=embed&id=DwIYkexVVWk
http://www.youtube.com/watch?v=MYE_A1h1Ihg
http://www.youtube.com/watch?v=hieKgQNQpMA
http://www.youtube.com/watch?v=FlIQZyPOyGU
https://www.youtube.com/watch?v=3T7bcHBg_5E&list=PL1D9F7C5D595A390C&index=8
https://www.youtube.com/watch?v=3T7bcHBg_5E&list=PL1D9F7C5D595A390C&index=8
https://www.youtube.com/watch?v=TXH1ENKxdUg
https://www.youtube.com/watch?v=QcHQ1QcgNyQ&list=PL1D9F7C5D595A390C&index=12
https://www.youtube.com/watch?v=QcHQ1QcgNyQ&list=PL1D9F7C5D595A390C&index=12
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(152) ,,yvelaferi aq iwyeba. Cven varT berta.” (sayofacxovrebo da saojaxo 

produqciis firmis ,,bertas” reklama: 

https://www.youtube.com/watch?v=ZdIKnTZyBlE&index=10&list=PL1D9F7C5D595A390C, 

2011). 

rogorc aRvniSneT, zepiri diskursis elementebi warmodgenilia 

umetesad yoveldRiuri sasaubro variaciis saxiTac, sadac monawileebi 

saerTo sivrcobriv da droiT garemoebas iziareben. monawileebi aseve 

iyeneben araformaluri da sasaubro registrisaTvis damaxasiaTebel 

Seyovnebebs, fragmentacias da pauzebs, rac reklamaSi punqtuaciis 

saSualebiT SeiZleba gamoixatos. dominanturia wertili (Zaxilis 

winadadebebTanac ki, sadac gramatikulad ufro swori Zaxilis niSnis 

dasma iqneboda)11. 

spontanurobis TvalsazrisiT, satelevizio reklama fsevdo- 

spontanurad SeiZleba CavTvaloT, ramdenadac zepiri diskursisgan 

sesxulobs teqstis zedapirze ganxorcielebuli spontanuri saubaris, 

dialogis elementebs, xolo realurad naTelia, rom is winaswar kargad 

momzadebuli da gaazrebuli komunikaciuri aqtia, riTic werilobiT 

diskursTan ufro axlos dgas.  

amrigad, ganxiluli 56 inglisurenovani da qarTulenovani sakvlevi 

nimuSis analizis safuZvelze, satelevizio reklamaSi gamovlinda 

Semdegi diskursis markerebi cxrilSi asaxuli procentuli 

maCveneblebiT.  

zepiri diskursis markeri 

 

britanuli 
inglisurenovani 

reklamebi 

qarTulenovani 
reklamebi 

elifsi 15% 9% 

martivi droiTi formebi TxrobiT 
winadadebebSi. 

9% 4% 

martivi imperativi 20% 21% 

Zaxilis da kiTxviTi winadadebebi 8% 8% 

                                                           
11 Zaxilis winadadebebTan wertilis gamoyeneba, vfiqrobT, pirdapiri mowodebis 
Serbilebis mizans emsaxureba. komunikatorebi Tavs arideben mowodebis gamZafrebas 
sasveni niSniT da ubralod neitraluri wertiliT Semoifarglebian, risi 
saSualebiTac imperatiuli winadadebebi instruqciisa da  rCevis funqciur datvirTvas 
iZenen.  
 

https://www.youtube.com/watch?v=ZdIKnTZyBlE&index=10&list=PL1D9F7C5D595A390C
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pirobiT-SedegobiTi winadadebebi 2% 4% 

kavSirebiTi winadadebebi 2% 2% 

audio da fonetikuri markerebi 5% 13% 

deiqsisi: 

piris da kuTvnilebiTi nacvalsaxelebi 27% 22% 

droisa da adgilis garemoeba 5% 4% 

CvenebiTi nacvalsaxelebi 2% 4% 

gansazRvrebiTi nacvalsaxelebi da zmnizeda 5% 9% 

empiriuli masalis lingvisturi analizis safuZvelze SegviZlia 

davaskvnaT, rom satelevizio reklama amJRavnebs, rogorc werilobiTi, 

aseve zepiri diskursis markerebs, Tumca gansxvavebuli procentuli 

maCvenebliT. ganxiluli 56 britanuli da 56 qarTulenovani satelevizio 

reklamis (britanuli - 76, qarTuli - 76)  teqstobrivi nimuSidan 20 

SemTxvevaSi, ramac Seadgina 26%, dadasturda werilobiTi diskursis 

elementebi rogorc inglisur, aseve qarTul enebSi, danarCen 56 

SemTxvevaSi ki, ramac 74% Seadgina, gamovlinda zepiri diskursis 

elementebi.   

dasasruls, daveTanxmebiT kuks (Cook, 2003), romlis mixedviTac, 

miuxedavad zepir da werilobiT diskursTan msgavsebisa,  

1) reklamis ena cocxali metyvelebisTvis esoden mniSvnelovani 

paraenis emociur datvirTulobas ver iTavsebs. adresatis 

yuradReba mimarTulia calkeuli sityvebisken (Cook, 2003: 92).  

2) miuxedavad werilobiT diskursTan msgavsebisa, rac gulisxmobs 

enobrivi pasaJebis droiTi CarCosgan gaTavisuflebas da mis 

sivrcobriv realizebas, reklamis enas werilobiT WrilSi enobrivi 

TvalsazrisiT bevri lafsusi aqvs, magaliTad, srulfasovani 

werilobiTi teqstisgan gansxvavebiT, reklamis SemTxvevaSi 

adresati ver axerxebs linearulad calke mdgomi mesijebis 

Sepirispirebas, misTvis mosaxerxebeli tempiT  gaanalizebas, wina 

da momdevno mesijebTan dakavSirebas da, Sesabamisad, mesijis 

saerTo struqturul CarCoSi Casmas. erTi sityviT, informaciis 

adresanti garkveulwilad zRudavs adresats (Cook, 2003: 92- 93).  
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1.4. satelevizio reklamis struqtura  

rogorc vnaxeT, zepiri metyvelebisa da werilobiTi elementebis 

hibridizacia TvalSisacemia satelevizio reklamaSi, romelic 

auditoriaze gavlenis mosaxdenad SeuzRudav saSualebebs iyenebs, 

dawyebuli simRerebidan, melodiebidan (e.w. Jingles) da animaciidan, 

damTavrebuli mxatvruli kinematografiuli kadrebiT.  

enobrivi TvalsazrisiT, reklamis diskursi ZiriTadad 3 enobriv 

speqtrSi viTardeba: e.w. ,,voisoveris”12 (reklamaze zeddadebuli xma), 

meoradi monawile/monawileebisa (secondary participant(s) ) da ze - super 

monawilis (teqsti) (Pelcova, Hybridization in American TV Commercials, 2007:2) 

prezentaciaSi. 

voisoverSi igulisxmeba ekrans miRma gaJRerebuli komentarebi an 

raime sxva saxis sentencia, romlis gamxmovanebelic uxilavia 

mayureblisaTvis. voisoveris xmis CanarTi an pirdapir mihyveba ekranze 

mimdinare movlenebs da aRwers maT, an mayurebels sTavazobs imis 

verbalur axsnas an interpretacias, Tu ra moxda ekranze. voisoveri, 

vfiqrobT, ,,exmareba” mayurebels, ,,sworad” aRiqvas ekranze mimdinare 

movlenebi. meorad monawileebSi igulisxmeba is piri an pirebi, romlebic 

ekranze Canan da romlebic CarTulebi arian monologSi an dialogur 

situaciaSi erTmaneTTan, an uSualod mayurebelTan, rodesac isini 

kamerisaken brundebian da masTan saubroben. Tumca meoradi monawileebi 

SeiZleba amyarebdnen ara mxolod verbalur, aramed araverbalur 

komunikaciasac. ze-super monawile gulisxmobs teqsts, romlis 

komunikaciac xdeba ekranidan. is SeiZleba emTxveodes an ar emTxveodes 

zeddadebuli xmis mier gaJRerebul sentencias.  

yovelive zemoTqmulidan SeiZleba davaskvnaT, rom satelevizio 

reklamis diskursSi figurirebs ara marto erTi wyvili - mosaubre da 

msmeneli, aramed sul mcire ori mosaubre da ori an orze meti msmeneli- 

                                                           
12 sityva voisoveri ( Voiceover) satelevizio, radio da kinematografiul kadrebze e.w. 

zeddadebuli xmis” aRsaniSnavad damkvidrebulia mediis terminologiaSi. naSromSi 

viyenebT orive termins: voisovers da zeddadebul xmas.  
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rogorc, xiluli mosaubre da xiluli msmeneli, aseve uxilavi mosaubre 

da uxilavi msmeneli/ msmenelebi.  

erTi sityviT, satelevizio reklamis diskursSi komunikaciuri aqti 

ramdenime mimarTulebiT viTardeba, kerZod, masSi mosaubre-msmenelis 

sul mcire ori wyvili figurirebs, romelTac pirobiTad vuwodebT 

xilul mosaubre/msmenels da uxilav mosaubre/msmenels. 

amaTgan pirveli wyvili, uSualod reklamaSi vizualizebuli, 

xiluli meoradi monawilea. es wyvili erTmaneTTan spontanuri, 

yoveldRiuri interaqciis msgavs fsevdo komunikacias amyarebs. 

magaliTad, britanuli telekomis reklama 

(http://www.youtube.com/watch?v=QWRGVlYjz8o, 1989), romelSic gadmocemulia 

deda-Svils Soris damyarebuli yoveldRiuri tipis komunikacia reklamis 

mTavari intenciis- satelefono kavSiris yoveldRiuri saWiroebisa da 

misi gamoyenebadobis demonstraciis mizniT.  

meore wyvili- e.w. uxilavi xma-voisoveri da uxilavi msmeneli-

auditoriaa,  romelic komunikacias meoradi monawileebisa da ze-

superis,  anu teqstis saSualebiT amyarebs, magaliTad, feiri- 

platinumis WurWlis sarecxi saSualebis reklama 

(http://www.youtube.com/watch?v=lTCcXXYnTVM, 2011), romelSic voisoveri 

teqstis saSualebiT pirdapir mimarTavs auditorias. aqve aRsaniSnavia, 

rom amgvar reklamebSi voisoveris ukan araTu reklamis erTi 

komunikatori, aramed sareklamo biznesSi CarTuli adamianTa mTeli 

jgufi moiazreba. 

satelevizio reklamaSi xSirad gvxvdeba komunikaciuri aqtis 

kompleqsuri mimarTulebac, kerZod, xiluli meoradi monawileebi _> 

uxilavi auditoria, rodesac reklamis monawileebi ekranidan pirdapir 

auditorias mimarTaven. magaliTad, iaguaris firmis reklama 

(http://www.youtube.com/watch?v=2Bls1KKDwmo, 2014),  romelSic meoradi 

monawileebi ekranidan pirdapir mayurebels mimarTaven da esaubrebian.  

Sesabamisad, logikuria, rom meoradi monawileebis prezentacia 

zepir sakomunikacio aqts emsgavseba, xolo zeddadebuli xmisa da 

teqstis aspeqtebi ufro metad werilobiTi diskursisaTvis 

http://www.youtube.com/watch?v=QWRGVlYjz8o
http://www.youtube.com/watch?v=lTCcXXYnTVM
http://www.youtube.com/watch?v=2Bls1KKDwmo
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damaxasiaTebel Tvisebebs amJRavneben. voisoveris mier gaJRerebuli Tu 

ekranze gamosaxuli teqsti xom winaswar iwereba.  

Tumca emociuri fonis SesanarCuneblad komunikatorebi reklamas 

Rrmademociurad da kogniturad datvirTuli piqtorialuri da bgeriTi 

elementebiT avseben. yoveli detali winaswargaazrebuli da 

SeTanxmebulia. voisoveris xmis tembri, asaki, aqcenti da sxv. 

pragmatikulad datvirTulia. Tavad werilobiTi sloganebis grafikuli 

da formobrivi saxesxvaobanic ki simboluria, rom aRaraferi vTqvaT, 

reklamis piqtorialur elementebze. 
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Tavi II: ritorikuli ganzomilebebi satelevizio reklamis diskursSi 

2.1. vizualuri ritorika da forsviliseuli piqtorialuri da 

multimodaluri metaforis tipebi 

rogorc ukve aRvniSneT, satelevizio reklamis diskursis 

ritorikuli ganxilva kompleqsuri xasiaTisaa da gulisxmobs sityvis, 

teqstis, gamosaxulebis, suraTis, simbolosa da mravali sxva saSualebis 

gare samyarosTan kavSirSi efeqturad ganmaxorcielebuli komunikaciuri 

aqtis analizs.  Sesabamisad, Teoretikosebi gamoyofen vizualuri 

ritorikis qvedargsac, romelic ikvlevs simbolur Jestikulacias, 

grafikul dizainsa da mxatvrul kadrebs, e.i. komunikaciis, rogorc 

verbalur, aseve audio - vizualur aspeqtebs, kerZod, Tu rogor 

gamoiyeneba a) xmisa ( xmis toni, tembri, intonacia) da b) Jestikulaciis 

(manualuri, mimikuri da kineTeturi) elementebi auditoriaze efeqtis 

gasaZliereblad.  

kvlevis miznebidan gamomdinare, migvaCnia, rom, relevanturi iqneba 

vizualuri ritorikisa da, zogadad, semiotikis dargis irgvliv 

damuSavebuli masalis erTgvari sinTezi-analizi. es dagvexmareba, 

avxsnaT bevri, erTi SexedviT aSkara, Tumca siRrmiseulad sakmaod 

kodirebuli detali reklamis diskursSi. magaliTad, ratom SeiniSneba 

Tibisi bankis reklamebSi lurji feris simravle ( bankis logos ferebis 

gavleniT, rac amZafrebs vizualur damaxsovrebas), an barambos 

reklamebSi feradi ferebi (feradi ferebi mxiarulebasTan, 

bednierebasTan, kmayofilebsaTan asocirdeba da gansakuTrebiT advilad 

aRsaqmelia bavSvebis mier). 

aRsaniSnavia, rom semiotikis dargis farglebSi aqtiuri diskusia 

mimdinareobs imis Taobaze, SesaZlebelia Tu ara farTo sazogadoebis 

mier vizualuri gamosaxulebis mniSvnelobis aRqma yovelgvari wina 

verbaluri codnis gareSe. roland barTesi amtkicebs, rom gamosaxuleba 

da misi simboluri datvirTva yovelTvis damokidebulia verbalur 

teqstze. misi azriT, imisaTvis, rom mniSvneloba sworad iqnes 

gaziarebuli, verbalurma teqstma unda ganamtkicos vizualuri 

gamosaxuleba, romelic teqstis gareSe SeiZleba metismetad bundovani 

iyos (Barthes, 1985: 17). 
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cxadia, am mosazrebas kritikosebic hyavs, kerZod, kresi da van 

liuini, marTalia, ar aknineben teqstis mniSvnelobas, Tumca amtkiceben, 

rom mis gareSec SesaZlebelia mesijisa da misi mniSvnelobis 

komunikacia. Tumca, maTi azriT, warmatebuli komunikaciis dasamyareblad 

aucilebeli pirobaa adresat-adresantis socialur _ kulturuli 

faqtorebis saerTooba: “the use of signs, symbols, and icons whose meanings are 

socially agreed upon and culturally-bound” (Kress and Leeuwen, 2001: 15). 

gamosaxulebis axsnisas pirvel rigSi yuradReba unda mivaqcioT 

kodirebuli vizualuri komunikaciis xasiaTs, romelsac swored 

socialur-kulturuli faqtorebi ganapirobebeben. aravin fiqrobs imaze, 

Tu ramdenad eqspliciturad aris gamoxatuli es faqtorebi Tundac 

iseTi yoveldRiuri movlenebis msvlelobisas, rogoricaa: saubrisa da 

siarulis manera, msubuqi Tavis dakvriT misalmeba, xelis daqneva 

damSvidobebisas da a S. Cven vswavlobT maT im garemodan, sadac 

davibadeT, gavizardeT da droTa ganmavlobaSi imdenad 

SevisisxlxorcebT, rom Cveni identobis nawilic ki xdebian. bunebrivia, 

analogiurad vswavlobT vizualuri gamosaxulebebis mniSvnelobasac,  

vizualuri gamosaxulebis mniSvnelobis dekodirebaze saubrisas, 

vfiqrobT, udidesi mniSvneloba eniWeba piqtorialuri da verbaluri 

elementebis Serwymis, ufro konkretulad ki piqtorialuri metaforis 

Seqmna - dekodirebis principebsa da maT tipologias. cnobili 

holandieli mecnieri Carlz forsvili Tavis leqciebSi maqs bleqis 

(Black, 1979 in Forceville, 1996: Lect. 2: 4) interaqciis Teoriis principebs 

efuZneba da ganixilavs interaqciis Teoriis birTvs – metaforas. igi, 

mkvlevaris mixedviT, Sedgeba ori elementisagan- samiznesa da wyarosgan 

(target da source) (Forceville, 2007: Lect. 1:2), romlebic asocirebuli 

mniSvnelobebis, erTi mTliani CarCos Semadgeneli nawilebia. es 

mniSvnelobebi, marTalia, calkeuli sityvebis saSualebiT gadmoicema, 

magram mraval maTganTan asociaciurad dakavSirebul cnebas, 

damokidebulebas, kulturul Rirebulebebs, rwmenasa da potenciur 

qmedebebs iwvevs adresantis cnobierebaSi. Sesabamisad, es ori 

metaforuli saxelwodeba- wyaro da samizne- gulisxmobs or 

gansxvavebul domeins - samizne domeinsa da wyaro domeins, romlebic 
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erTmaneTTan dakavSirebulni arian konkretuli kanonzomierebis 

safuZvelze. es kavSiri mdgomareobs SemdegSi: bleqis, leikofisa da 

jonsonis mixedviT (Lacoff and Johnson, 1980), wyaro domeinidan aRebuli erT-

erTi mniSvneloba an idea mimarTulia samizne domeinisadmi, ,,aproeqtebs”, 

an ,,gansazRvravs”, akonkretebs da axasiaTebs samizne domeins, romelic 

umeteswilad pirveladi mniSvnelobiT aris warmodgenili.  Sesabamisad, 

metaforis relevanturobisTvis aucilebelia Tundac sul mcire 

msgavsebis arseboba am or domeins Soris. swored am mcire msgavsebis 

fonze iZens cnebaTa gansxvaveba kreatiulobas: “It is important to note that in 

order to make a metaphor possible in the first place, there must be some sort of resemblance 

between the target and the source; it is this similarity that is the basis on which the difference is 

between the two can become productive...” (Forceville, 2007: lect. I: 3).  

umeteswilad wyaro domeinisa da samizne domeinebis Semadgenel 

elementebs Soris arsebobs struqturuli kavSiri, rac cnebaTa amgvar 

,,inJinerias” (mapping- rogorc forsvili uwodebs) SesaZlebels xdis. 

Sesabamisad, wyaro domeinis mxolod gansazRvruli raodenobis 

elementebi moergeba samizne domeinisas. am fonze sainteresoa, Tu ra 

faqtori gansazRvravs mniSvnelobaTa mTeli am speqtridan konkretuli 

elementis arCevans samizne domeinze mosargebad. forsvili am kiTxvaze 

pasuxobs, rom mniSvnelobaTa arCevans ukve konkretuli garemoebebi 

gansazRvravs da xSirad metaforis dekodirebis procesis gasaRebs misi 

garemomcveli teqsti gvaZlevs. swored teqstis miznebidan gamomdinare, 

wyaro domeini gamokveTavs samizne domeinis raime konkretul 

mniSvnelobas da,  Sesabamisad, ,,malavs” sxva danarCen Tvisebebs.  

xSirad, am ori domeinis dawyvileba xdeba spontanurad, maT 

Semadgenel elementebs Soris yovelgvari struqturuli kavSiris gareSe. 

rac ufro mdidaria wyaro domeini mniSvnelobaTa speqtriT, miT ufro 

saintereso da kreatiuli xdeba metafora,  romlis dekodirebac mxolod 

auditoriis ideologiuri CarCos kvleviT xdeba SesaZlebeli.  

Sesabamisad, dekodirebuli cneba-mniSvneloba, Tavis mxriv, 

gansxvavebuli iqneba individualur doneze, radgan konkretuli 

auditoria wyaro domeinis mxolod konkretul elements aRiqvams 

mocemuli elementis Sesaxeb misi winare codnisa da damokidebulebisgan 



50 
 

gamomdinare. Sedegad, gansxvavebuli istoriuli da socialur-

kulturuli warsulis mqone adamiani erTsa da imave metaforas sruliad 

gansxvavebul WrilSi dainaxavs.  

igive mosazreba vrceldeba metaforis interpretatorzec, romelic, 

swored sakuTari gamocdilebidan, xedvidan, codnidan gamomdinare, 

adgens wyaro domeinsa da samizne domeins Soris arsebuli kavSiris 

xasiaTs, Tumca mas umniSvnelovanes informacias Tavad adgilobrivi 

konteqsti, ufro zustad ki misi Janri, funqcia, pragmatikuli 

gamiznuloba da kidev mravali sxva faqtori awvdis. ramdenadac 

metafora warmoadgens argumentirebuli, damarwmunebeli da 

instruqciuli gavlenis moxdenis mizniT Seqmnil efeqtur ritorikul 

xerxs, misi  dekodireba mxolod sityvebis denotaciur mniSvnelobaze 

dayrdnobiT ver iqneba amomwuravi. ufro metic, isini sruliad 

gansxvavebul interpretaciebs gamoiwveven gansxvavebul individebSi da, 

saboloo jamSi, ki SesaZloa, Tavad metaforis Semqmnelis intenciisagan 

sruliad ganxvavebuli cnebis komunikaciac ki moaxdinon ( Forceville, 2007: 

Lect. 1: 11). aqedan gamomdinare, mkvlevari askvnis, rom aucilebelia maTi 

Rrma denotaciuri, konotaciuri da pragmatikuli  gaazreba. L 

ramdenadac metafora adamianis cnobierebis birTvuli elementia, is 

SeiZleba warmodgenili iyos ara marto enobrivi CarCos, aramed 

vizualuri sagnebis- suraTebisa da audio elementebis - bgerebis 

saSualebiTac.  

vizualurad warmodgenili sagani SeiZleba piqtorialuri 

metaforis wyaro domeini gaxdes, Tumca ramdenadac piqtorialuri 

metaforis tipuri fenomeni gulisxmobs heterogenuli vizualuri 

erTeulebis kombinacias an hibrids, rogorc amas forsvili uwodebs 

(Forceville, 2007: Lect., 2: 2), misi buneba kompleqsur xasiaTs iRebs da, 

Sesabamisad, misi Seqmna da dekodireba ara mxolod adgilobrivi 

konteqstobrivi miniSnebebiT xdeba SesaZlebeli, aramed gacilebiT met 

fokusirebas moiTxovs eqstra-teqstobriv faqtorebze.  

aqedan gamomdinare, forsvili ganarCevs piqtorialuri metaforis 4 

tips. aqedan pirveli sami tipi miekuTvneba konteqstobriv metaforas- 

hibridul metaforas da similis, meoTxe tipi ki, romelsac mkvlevari 
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uwodebs ,,verbo-metaforas”,  multimodaluri metaforis tips 

miakuTvnebs, radgan is vizualur elementTan erTad verbalursac 

Seicavs.  

1. hibriduli tipis piqtorialuri metafora- (ori suraTxatovani 

elementiT gamoxatuli metafora) iseTi fenomenia, romelic warmoadgens 

erTian sagans an geStalts 13, Sedgenils ori gansxvavebuli nawilisgan, 

romlebic sxvadasxva domeinebs miekuTvnebian da ar qmnian erT mTlians. 

amgvari metaforis interpretacia damokidebulia misi erT-erTi domeinis 

gaazrebiT meore domeinis saSualebiT. am tipis metaforaSi umeteswilad 

erTmaneTTan metonimiur damokidebulebaSi gamosaxuli ori Seusabamo 

obieqtis fizikuri Serwyma xdeba da romlebis gacalkevebac 

SeuZlebelia (magaliTad, xelebiani kompiuteri an musikaluri notebi, 

romelzec musikaluri anbanis nacvlad kompiuteruli terminebia 

datanili da a. S). 

forsvili amgvari hibridebis reklamebSi gamoyenebis SemTxvevebisa 

da mizezebis klasifikacias axdens: a)  hibriduli piqtorialuri 

metafora reklamaSi gvxvdeba maSin, roca reklamirebuli produqti 

metaforis samizne domeins ar warmoadgens; b) reklamirebuli produqti 

an raime tipis momsaxurebaa,  an raime abstraqtuli idea da ara 

sayofacxovrebo moxmarebis sagani; g) produqti, rogorc auditoriis 

samizne domeini, TiTqmis sruliad uxilavia.  

2. konteqstobrivi tipis piqtorialuri metafora- ( erTi 

suraTxatovani elementiT gamoxatuli metafora) iseTi fenomenia, 

romelic warmoadgens erTian sagans an geStalts da aRiqmeba, rogorc 

sruliad sxva movlena, misi realizaciis vizualuri konteqstidan 

gamomdinare. sxva sityvebiT rom vTqvaT, garkveuli vizualuri 

gamosaxuleba moTavsebulia meore, erTi SexedviT, sruliad araadekvatur 

vizualur konteqstSi, romelic, Tavis mxriv, sruliad sxva movlenaze 

mianiSnebs (Forceville, 2007: Lect. 3: 1). vizualuri gamosaxuleba metaforis 

samizne domeini xdeba, xolo vizualuri konteqsti-wyaro domeini, 

romelic auditorias Tavad mianiSnebs wyaros mniSvnelobaze.  
                                                           
13 geStalti- anu Gestalt-  gulisxmobs adamianis azrebisa da gamocdilebis 

gamaerTianebel sistemas, gansxvavebuls masSi Semavali calkeuli erTeulebisgan. 
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3. piqtorialuri simili (suraTxatovani simili, Sedareba)- 

warmoadgens erTian sagans, romelic dapirispirebulia sxva kategoriis 

aseTive erTain saganTan da romlis SemTxvevaSic pirveli sagani 

gaazrebulia meoris meSveobiT. amgvari metafora ZiriTadad emyareba or 

vizualur sagans Soris arsebul msgavsebas, romelic auditoriisTvis 

savsebiT bunebrivia aRsaqmelad. isini erTmaneTis gverdiT arian 

moTavsebuli da msgavseba xSirad imdenad naTelia, rom, metaforis sxva 

tipebisgan gansxvavebiT, romelTa dekodirebis procesSi adamianis mTeli 

konceptualuri aparatia CarTuli, es sakmaod martivad amosacnobi xdeba 

vizualuri msgavsebidan gamomdinare (magaliTad, cxeni da TviTmfrinavi 

gverdigverd-britanuli avixazebis reklama; cxeni da qali da a. S). 

4. integrirebuli metafora- es fenomeni gulisxmobs erTian sagans 

an geStalts, romelic konteqstobrivi miniSnebebis gareSec emsgavseba 

meore sagans. sxva sityvebiT rom vTqvaT, es aris hibridulis msgavsi 

metafora, mxolod pirvelis SemTxvevaSi ori gamosaxulebis gacalkeveba 

SeuZlebelia, am ukanasknelis SemTxvevaSi ki maTi gacalkeveba martivad 

SeiZleba. integrirebul metaforaSi domeinebis Serwyma da, Sesabamisad, 

maTi aRqma umetesad kulturulad da ara mxolod vizualuri 

faqtorebiT aris Sepirobebulia (magaliTad, aqlemi gamosaxuli palmebis 

fonze qarTvelisTvis miuwvdomelobas, raRac Soreuls SeiZleba 

niSnavdes, xolo udabnoSi mcxovrebi arabisTvis ki piriqiT, _ raRac 

axlobelsa da damakavSirebels, ramdenadac maTTvis aqlemi transportis 

saSualeba iyo). 

es oTxive tipi miekuTvneba monomodaluri piqtorialuri metaforis 

kategorias, Tumca, rogorc zemoT aRvniSneT, forsvili monomodaluri 

metaforis garda  gamoyofs verbo-piqtorialur metaforasac, romelsac 

multimodaluri metaforis tips miakuTvnebs. multimodalur metaforaSi 

igulisxmeba verbaluri da piqtorialuri elementebis Serwymis 

saSualebiT gamoxatuli metafora, romelSic wyaro domeini SeiZleba 

iyos xorcSesxmuli nebismieri xerxiT14 - musikiT, bgerebiT, suniT, 

                                                           
14 vfiqrobT, moda anu Mode- hgavs reklamis diskursis erT-erTi cnobili mkvlevaris gai 

kukis (Cook, 2003) mier SemoTavazebul termins mediums- Medium, romelSic avtori 

gulisxmobs reklamis gadmocemis institucionalur saSualebas iqneba es musikaluri 
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SexebiT da gemoTic ki. Tumca masobrivi mediis, kerZod, ki satelevizio 

reklamis SemTxvevaSi, bunebrivia, gemos, sunis da Sexebis modebi aRar 

imuSavebs da saqme gveqneba Semdeg xerxebTan: zepir da werilobiT 

enasTan, suraTebTan, musikasTan da araverbalur bgerebTan (Forceville, 2007: 

Lect., 3: 6). Tavis mxriv, es modebic sakmaod mravlismomcvelia da SeiZleba 

gamoxatuli iyos ufro mcire erTeulebiT, magaliTad, zepir 

metyvelebaSi sityvebis garda niSandoblivia mosaubre-msmenelis iseTi 

pragmatikuli faqtorebi, rogoricaa: sqesi, xmis tembri, aqcenti, 

dialeqtizmebi da sxv. identurad, suraTebic SeiZleba Segvxvdes 

sxvadasxva formiT, magaliTad: naxati, piqtograma, diagrama, 

gamosaxuleba da sxv. Tumca satelevizio reklamaze da masSi 

identificirebul metaforis tipze saubrisas, mxedvelobaSi unda 

miviRoT is garemoeba, rom modis arCevans satelevizio reklamaSi 

garkveulwilad Tavad satelevizio formatic gansazRvravs. rogorc wina 

TavebSi aRvniSneT, satelevizio reklama werilobiTi da zepiri 

metyvelebis erTgvar hibrids warmoadgens, Tumca mas aseve vizualuri da 

audio modebic emateba. aqedan gamomdinare, masSi multimodaluri 

metaforis gamoyenebis saSualebac sakmaod izrdeba.  

rogorc zemoT aRvniSneT, forsvili multimodalur metaforas 

gansazRvravs, rogorc metaforas, romlis ,,..wyaro da samizne domeinebi 

eqskluziurad an dominanturad or sxvadasxva modas...” ganekuTvnebian 

(Forceville, 2007: Lect., 3: 6). masSi aRqmadi wyaro domeini, romelic SeiZleba 

warmodgenili iyos sityviT an fraziT, gamosaxulebiT an 

gamosaxulebaTa kolaJiT, bgeriT, musikaluri TemiT da sxv., 

identificirebulia da asocirdeba erT an met konotaciur 

                                                                                                                                                                                           
rgoli, suraTi, werilobiTi pasaJi da sxv. moda- ufro komunikaciis tips gulisxmobs 

da  forsvili xazs usvams mis kavSirs adamianis grZnobiTi aRqmis saSualebebTan- 

ynosva, gemo, suni, Sexeba, danaxva, gageba. “The instantiations of “mode” just given (pictures, language, 

music, sound, smell, touch) all pertain to the senses..”(Forceville, A course in Pictorial and Multimodal Metaphor, 

lecture 3: 6) aqedan gamomdinare, TiToeulma mediumma SeiZleba komunikacia daamyaros  

auditoriasTan erTi an ramdenime komunikaciuri tipis (signalebis sistemis) 

saSualebiT, vTqvaT verbalurad an araverbalurad da sxv. 
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mniSvnelobasTan, romlebic zemoT ganxiluli metaforis kanonzomierebis 

mixedviT dauwyvildebian samizne domeins.  

Tumca, nebismismieri tipis metaforis identifikaciisas 

aucilebelia misi realizaciis Janrobrivi Taviseburebebis da 

pragmatikuli gamiznulobis dadgena, romlebic, Tavis mxriv, socialur-

kulturuli faqtorebiT aris Sepirobebuli. Sesabamisad, socialur da  

kulturul garemos udidesi mniSvneloba aqvs vizualuri ritorikis 

interpretaciis procesSi. yvela sazogadoeba iyenebs garkveul niSnebsa 

Tu simboloebs, saerTo ideebsa da sagnebs sazogadoebrivi 

maxasiaTeblebis Sesaqmnelad, rac maT ganviTarebasa da saerTo 

kulturuli faseulobebis SeqmnaSi exmareba. 

niSnebi winaswarganzraxuli da raimeTi motivirebulia, Tumca maTi 

motivireba, ra Tqma unda, ar aris universaluri da kulturaTa mixedviT 

gansxvavdeba, anu kulturuli konteqstidan amoRebuli gamosaxuleba an 

niSani, SesaZloa, sruliad gansxvavebuli interpretaciis sagani gaxdes 

gansxvavebuli kulturis warmomadgenlisaTvis.  

miuxedavad imisa, rom kulturulad Sepirobebuli semiotikis 

saerTo maxasiaTeblebze dayrdnobiT, analizi savsebiT adekvaturia, 

vizualuri ritorikis gamoxatvis saSualebebis- iqneba es naratiuli Tu 

konceptualuri, analizi mainc individualur interpretaciamde dadis, 

sxva sityvebiT rom vTqvaT, konkretuli individi konkretul simbolos 

Tavisebur interpretacias miscems. magaliTad, reklamaSi warmodgenili 

xe sruliad gansxvavebulad iqneba aRqmuli sxvadasxva kulturis 

adamianis mier- qarTveli mas JangbadTan, sufTa haerTan da 

janmrTelobasTan daakavSirebs, Cineli- fulTan da  warmatebasTan, 

evropeli mas garemosa da adamianis urTierTobis problemas 

daukavSrebs, xolo udabnoSi gazrdili arabisTvis saeWvoa, mas raime 

simboluri datvirTva hqondes, kerZod, igi SeiZleba xelovnuri dekoris 

funqcias asrulebdes. Tumca aseve savaraudoa, rom zogierTi kulturis 

warmomadgenlebma, SesaZloa, erTgvaradac aRiqvan esa Tu is 

gamosaxuleba, oRond am SemTxvevaSi iseTi faqtorebi, rogoricaa: 

istoriuli garemo, dro da sivrce did mniSvnelobas iZens (Barthes, 1985: 

28). 
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araverbaluri vizualuri simboloebis interpretaciaze, rogorc 

zemoT aRvniSneT, sakmaod did gavlenas axdens verbaluri ritorika, ra 

Tqma unda, Tuki mocemuli diskursi maTi Tanaarsebobis saSualebas 

iZleva. amitom, vfiqrobT, maTi erTmaneTisgan izolirebulad ganxilva ar 

iqneba marTebuli. vizualuri ritorika xom swored kulturulad 

Sepirobebuli konteqstis CarCoSi iZens unikalur mniSvnelobas, 

konteqstisa, romlis erT-erTi ganuyofeli nawilic swored teqstia. 

 

2.2 klasikuri ritorika da Tanamedrove reklama: ritorikis mTavari 

ganzomilebebi: eTosi, paTosi, logosi 

American Heritage Dictionary (http://americanheritage.yourdictionary.com/) 

gvTavazobs ritorikis samgvar definicias: 1) efeqturad saubris an weris 

xelovneba, rogorc: a) uZvelesi drois kritikosebis mier 

formulirebuli kompoziciis principebisa da wesebis kvleva; b) weris an 

saubris, rogorc komunikaciis an darwmunebis saSualebis kvleva; 2) 

efeqturi da damarwmunebeli metyvelebis unari: a) romelime konkretuli 

sagnisaTvis, mag. politika, poezia a.S.  damaxasiaTebeli saubris an weris 

stili; b) xelovnuri, aragulwrfeli, yalbi ena; 3) verbaluri 

komunikacia, diskursi.15  

sainteresoa ritorikis Sesaxeb sxvadasxva kritikuli 

literaturidan amokrefili definiciebisa da debulebebis kompilacia:  

ritorikis definicia:  

1 bazisur doneze ritorika moicavs sityvebis, gamosaxulebebis da 

Jestikulaciis gziT komunikaciis damyarebas auditoriasTan. 

2 aristotele ritorikas darwmunebis xerxebTan aigivebs (Aristotle’s 

Rhetoric, Stanford Encyclopedia of Philosophy, 2010,  http://plato.stanford.edu/entries/aristotle-

rhetoric/).  

                                                           
15

 1. the art of speaking or writing effectively and persuasively: a) as the study of principles and rules 

of compositionformulated by critics of ancient time b)  the study of writing or speaking as a means of 

communication or persuasion; 2) skill in the effective use of speech; a) A style of speaking or writing, especially the 

language of a particular subject; b) Language that is elaborate, pretentious, insincere, or intellectually vacuous; 3) 

Verbal communication; discourse) (American Heritage Dictionary. http://americanheritage.yourdictionary.com/). 

http://americanheritage.yourdictionary.com/
http://plato.stanford.edu/entries/aristotle-rhetoric/
http://plato.stanford.edu/entries/aristotle-rhetoric/
http://www.merriam-webster.com/dictionary/composition
http://americanheritage.yourdictionary.com/
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3 frensis bekonma ritorikas fsiqologiuri principebi miusadaga da 

ganacxada, rom ritorikis mTavari movaleoba aris warmosaxvisaTvis 

mizezis komponentis damateba neba-survilis ukeT samoZraveblad. 16  

4 tomas fareli fokusirebas axdens ritorikis socialur 

daniSnulebaze da askvnis, rom igi xalxs TanamSromlobisa da 

gadawyvetilebebis miRebis saSualebas aZlevs (Farrel in Contemporary Rhetorical 

Theory, 1999: 20).  

5 tomas rostekis (Rostek,  1999) mixedviT, ritorika gamoiyeneba 

rogorc individualuri, aseve socialuri identobebis Sesaqmnelad 

(Communications Ethics, Media and Popular Culture, 2007: 26).   

ritorika  

 gansazRvravs im komunikaciuri erTeulis - teqstis, gamosaxulebis, 

simbolos Sinaarss, risi komunikaciac surs vinmes, aseve xsnis 

komunikaciis sxvadasxva formebis Teorias.  

 gansazRvravs Tavad im personas, vinc iwyebs komunikacias da 

aviTarebs konkretul ritorikul Teorias. 

ritorikis Teoriis zogierTi debuleba. 

ritorikis Teoretikosebi Tanxmdebian ritorikis sul mcire  4 bazisur 

maxasiaTebelze, kerZod, imaze, rom ritorika 

1) emyareba simboloebs. 

 simbolo gamoxatavs ,,raime sxvas”. 

 simboloebi pirobiTi da subieqturia. 

 sityva-simbolo vrceldeba: aso-bgeraze, sityvaze, suraTsa da 

araverbalur Jestikulaciaze.  

2) auditorias rTavs komunikaciis aqtSi da, Sesabamisad, praqtikuli 

dargia. Tavis mxriv,  

 auditoria an uSualod monawileobs komunikaciis aqtSi,  

 an gabneulia drosa da sivrceSi. 

                                                           
16

 “the duty and office of rhetoric is to apply reason to imagination for the better moving of the will.” (Bacon, from 

Advancement of Learning, 1605, taken from http://grammar.about.com/od/essaysonstyle/a/On-Rhetoric-Or-The-

Art-Of-Eloquence-By-Francis-Bacon.htm)  

http://grammar.about.com/od/essaysonstyle/a/On-Rhetoric-Or-The-Art-Of-Eloquence-By-Francis-Bacon.htm
http://grammar.about.com/od/essaysonstyle/a/On-Rhetoric-Or-The-Art-Of-Eloquence-By-Francis-Bacon.htm
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3) adgens savaraudo da ara absolutur simarTles, Sesabamisad iwvevs 

TeoretikosTa garkveuli jgufis skefsiss.  

 axdens daudasturebeli ideebis komunikacias. 

4) analitikuri da invenciulia. 

 komunikaciis efeqturi formebis Ziebisa da Seqmnis SesaniSnavi 

gzaa. 

Teoretikosebi daoben Semdeg sakiTxebze:  

1 vrceldeba Tu ara ritorika mxolod damarwmunebel diskursze Tu 

informaciul diskurssac moicavs. 

2 aris Tu ara ritorika intenciuri- ganzraxuli. 

3 zogierTi Teoretikosi kvlevisas fokusirebas axdens simboloebis 

sxvadasxva tipze: sityvebze, gamosaxulebebsa da suraTebze.  

4 ritorikuli kvleva sxvadasxva dros fokusirebas axdenda 

ritorikis an mxolod Sinaarsobriv an stilistur Taviseburebebze.  

5 konkretuli kulturuli da teqnologiuri garemo did gavlenas 

axdens ritorikaze.  

6 ritorikuli situacia: is garemoebaa, romelSic komunikaciuri aqti 

xorcieldeba. ritorikuli situacia moicavs mosaubris, 

auditoriisa da mesijis komponentebs, romlebic, Tavis mxriv, 

kulturis elementebTan aris mWidrod dakavSirebuli, 

kulturulad Sepirobebulia (sxva teqstTan, ideebTan, 

mosaubreebTan da a.S.).  

7 ritorikuli mimarTebebi: is teqstobrivi xerxebi da teqnikaa, 

riTic xdeba mkiTxvelis mozidva. aseTi zogadi mimarTebebia 

logosi- mesijis logika, paTosi- emociebTan mimarTeba da eTosi - 

mkiTxvelisadmi ndobis faqtori.  

8 ritorikuli strategiebia: mesijis detalebis komunikaciis 

meTodebi. aseTi strategiebia: Txroba, analizi, aRwera, Sedareba-

Sepirispireba da sxv.   

9 Janri _ kategoriaa, romelic klasifikaciis, CarTulobisa da 

teqstis agebisaTvis gamoiyeneba. Janrebi adgenen garkveul wesebs da 

qmnian molodins. teqsti esadageba am wesebs mesijis adresatamde 

mitanis procesSi.  
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10 mediumi, saSualeba _ gadacemis reJimia relevanturi mesijis 

Seqmnisa da adresatamde miwodebisaTvis. 

ritorikis definicia CvenTvis ase gaiSleba - sityvis, teqstis,    

gamosaxulebis, suraTis, simbolosa da mravali sxva saSualebis Serwymis 

an individualurad gamoyenebis gziT ostaturad ganxorcielebuli 

werilobiTi an verbaluri komunikaciuri aqti, romlis mizansac 

auditoriaze gavlenis moxdena, kerZod ki misi darwmuneba  warmoadgens.       

sakuTriv ritorikuli analizi amgvari komunikaciuri aqtis  sistemuri 

kvlevaa, romelic iyenebs teqsts, avtorsa da auditorias Soris 

damyarebuli interaqciis interpretaciuli analizis meTods. 

istoriulad, sazogadoebrivi cxovrebis sxvadasxva etapze ritorikuli 

kvleva gulisxmobda publikisadmi mimarTvis xelovnebaze dakvirvebis 

xerxs, samoqalaqo, sasuliero da literaturuli kompoziciebis Seqmnis 

instruqcias, aseve codnis, Zalauflebis da WeSmaritebis identifikaciis 

zogadi Teoriebis arsis wvdomis mcdelobas. ritorika saTaves jer kidev 

aristoteles dros iRebs da Tanamedrove adamianis mravalferovani 

komunikaciuri teqnologiebis ZiebiT gajerebul mentalobaSi axleburi, 

globalizaciis epoqisaTvis specifiuri gamoxatulebebiT vlindeba. 

mkvlevarebi ritorikuli Teoriis istoriaSi 4 periods gamoyofen. 

 pragmatikul-dominantur periods, romelSic ZiriTadi aqcenti 

keTdeboda mosaubreze/oratorze da moicavs periods daaxloebiT Cvens 

welTaRricxvamde 200 wlidan Cveni welTaRricxvis 95 wlamde. 

 esTetikuri periodi, romelSic ZiriTadi aqcenti keTdeboda 

mosaubre-msmenelis urTierTobaze da moicavs periods 1400 da 1500 wlebs 

Soris.  

 pragmatikul-subordinaciuli periodi 1700-1800 wlebSi, rodesac 

gansakuTrebuli mniSvneloba msoflioSi mimdinare movlenebs eniWeba. 

 socialuri periodi 1900 wlidan dRemde. 

ritorikam, rogorc disciplinam gansakuTrebuli mniSvneloba 

SeiZina komunikaciuri lingvistikis aRmocenebasa da ganviTarebasTan 

erTad me-20 saukuneSi, rodesac msoflios wamyvan universitetebSi 

Camoyalibda ritorikis mimarTulebebi, sajaro metyvelebisa da 
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metyvelebis analizis kursebi, romlebic swored ritorikis 

fundamenturi elementebis: logosis, paTosisa da eTosis analizs 

daefuZna. dResdReobiT es dargi ikvlevs adamianis mier simboloebisa da 

enis gamoyenebis strategiebs garkveuli saxis komunikaciuri aqtis 

efeqturad da mizanmimarTulad gansaxorcielblad, rogorc tradiciuli 

diskursebis farglebSi, aseve uSualod 21-e saukunis mier Sobil 

sferoebSi- marketingi, organizaciuli marTva, menejmenti, 

arqiteqturuli dizaini da sxv.  

tradiciuli definiciiT, ritorika, inglisurad Rhetoric berZnuli 

sityvidan  rhetorike momdinareobs, romelic me-5 saukuneSi sokrates dros 

Sevida xmarebaSi da Tavdapirvelad gamoCnda platonis dialogSi  Gorgias, 

romelic daaxloebiT Cvens welTaRricxvamde 385 w. daiwera. Tavad sityva 

rhetorike berZnulad sajaro metyvelebis samoqalaqo xelovnebas niSnavs, 

romelic aqtualuri gaxda aTenis demokratiuli sazogadoebaSi. Tavisi 

arsiT ki es cneba aRniSnavs sityvis Zalas da potencials, gavlena 

moaxdinos im situaciaze, romelSic warmoiTqmis (Kennedy, 1994: 9). 

aristoteles gansazRvrebis mixedviT, ritorika aris konkretul 

situaciaSi darwmunebis sxvadasxva saSualebis danaxvis unari – “ the 

ability, in each particular case, to see” the available means of persuasion”, 

upirvelesad, aRsaniSnavia klasikuri ritorikis 5 ZiriTadi kanoni, 

romelic figurirebs teqstis komunikaciisas. 

1 invencia- heuristics, invention- Temis identifikacia 

2 dispozicia- taxis, arrangement, disposition- Temis gaSla 

3 elokucia- lexis, style-stilisturi ornamentebi 

4 mexsiereba- mneme, memory-sajaro prezentaciis xerxebi 

5 qmedeba/miwodeba-hypocrisis, delivery-miwodebis forma 

invenciis- Temis identifikaciis Semdeg aucilebelia misi Temis 

gaSla, rac gulisxmobs mis sworad gaSlas, dalagebas ramdenime 

qveganzomilebaSi: auditoriasTan pirveli kontaqti-pozitiuri 

STabeWdilebis Seqmnis SesaZlebloba;  Temis gaSla- savaraudo pasuxi 

kiTxvaze-rogor da ra TanamimvdevrobiT unda ganixilos sagani; naracia- 

relevanturi faqtebis Txroba; digresia- gansakuTrebiT grZeli 

http://grammar.about.com/od/il/g/invention2terms.htm
http://grammar.about.com/od/ab/g/arrangementterm.htm
http://grammar.about.com/od/rs/g/styleterm.htm
http://grammar.about.com/od/mo/g/memoryterm.htm
http://grammar.about.com/od/d/g/delivterm.htm
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monologuri saubrisas auditoriis yuradRebis gadatana, misi gadayvana 

paTosis ganzomilebaSi;  konfirmacia- Sida da gare mtkicebulebebis 

Serwyma; kontrargumentacia (refutation) - savaraudo sawinaaRmdego 

argumentaciis molodini da mzadyofna am argumentebis ganadgurebisa; 

peroracia - bolo Sansi auditoriaze gavlenis moxdenisa, romlis 

ganxorcielebis ori teqnikuri gza arsebobs: Sejameba (recapitulation)- an 

mTavari mesijebis Sejameba an  erT mniSvnelovan mesijze emociuri 

datvirTulobiT fokusireba.  

Temis gaSla warmoudgenelia elokuciis domeinis gareSe, rac 

sityvebis adekvaturi da gamomsaxvelobiTi SerCevaa stilis e.w. 

teqstobrivi ,,ornamentebis” gamoyenebiT. marTalia, ornamenti mxolod 

dekoratiuli miznebisTvis iqmneba obieqtur samyaroSi, magram 

ritorikosebi xazgasmiT gamoyofen teqstobrivi ornamentis funqciur 

datvirTvas esTetikurisa da dekoratiulis paralelurad. aqve 

aRsaniSnavia Tavad am sityvis etimologia. laTinurad sityva ,,ornatus” 

miuTiTebs brZolis iaraRze. aSkaraa, teqstSic elokuciuri stilisturi 

ornamentebi Zalze efeqturi da auditoriis damarwmunebeli Zalaa 

(Hawcroft, 2011: 23-35). 

stilisturi ornamentebi anu stilisturi xerxebi pirobiTad 

SeiZleba 4 jgufad daiyos: a) warmosaxvis figurebi; b) konstuqciis 

figurebi;  g) emociis figurebi; d) prezentaciis figurebi (Hawcroft,  2011: 

23-35). 

a) warmosaxvis figurebi anu tropebi ( les tropes ) iseT stilisturi 

figurebia, romlebic mniSvnelobas ucvlian sityvas da mxatvruli 

interpretaciis saSualebas aZleven mkiTxvelsa Tu msmenels: metafora, 

metonomia, aseve maTTan asocirebuli simili- Sedareba, personifikacia, 

sinekdoqe, alegoria, perifrazi da antonomazia. ironia da masTan 

asocirebuli figurebic SeiZleba tropebad CavTvaloT. 

b) konstruqciis figurebi: stilisturi figurebi, romlebic 

sityvebis Tanamimdevrobasa da sxva konstruqciul modelebSi vlindeba. 

mag. sityvebis gameoreba, sintaqsuri da fonologiuri erTeulebis 

ganlagebis ragvaroba. aqve unda aRiniSnos, rom ritorikas sul ar 

ainteresebs modelebisa da nimuSebis dadastureba mocemul diskursSi, 
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piriqiT, mis interesis sferos modelebidan gadaxvevis kvleva 

warmoadgens (Hawcroft, 2011: 28), Tumca rodesac teqstSi xSirad vlindeba 

garkveuli tipis modelebi, es ritorikis yuradRebas ipyrobs.  

b) 1. sityvebis gameorebis modelebi: sityvebis gameorebis sxvadasxva 

konfiguraciebia: anafora, epistrofe, anadiplosisi da klimaqsi, 

reduplikacia, poliptotoni da sxva. sintaqsuri modeli: calkeuli 

sityvebis gameorebis modelebi ekvivalentebs avlenen winadadebebisa da 

winadadebaTa Tanamimdevruli modelebis saxiT farTo teqstobriv 

doneze, rac gamoixateba antiTezisis, gradaciis- ZiriTadad ritmuli 

gradaciis, polisindetonis, asindetonis, hipotaqsisis, parataqsisis, 

metabolisa da qaiazmas sintaqsuri figurebiT.  

b) 2. fonologiuri modeli: kompleqsuri efeqtis miRwevis erT-erTi 

efeqturi gzaa calkeuli fonologiuri erTeulebis- fonemebis 

gameoreba. am mxriv sainteresoa: aliteracia, asonansi, onomatopia da sxv.  

g) emociis figurebi: am jgufSi erTiandeba yvela is polisemanturi 

ritorikuli saSualeba, romelic Zlieri emociisa da grZnobebis 

gamowvevas emsaxureba: kiTxva-Zaxili, sarkazmi, ironia da gazviadeba- 

hiperbola da litotesi_ yvela is figura, romelTa gamoyenebac wesebsa 

da normebs ar eqvemdebareba da sasurvel efeqts konteqstidan 

gamomdinare aRwevs. 

d) prezentaciis figurebi: am jgufSi gaerTianebuli figurebi, 

zemoT ganxiluli ornamentebisgan gansxvavebiT, teqstis makrostuqturis 

Seqmnas, kerZod ki ideis gamoxatvas emsaxureba da garkveulwilad 

naSromis Semdeg TavebSi ganxiluli logosis ganzomilebis e.w. 

adgilebisa da Temebis elementebTan- asocirdeba (Hawcroft, 2011: 30-84).  

Tu davakvirdebiT, klasikuri ritorikis tradiciuli 5 kanoni 

Tanamedrove samyaroSi warmodgenilia yoveldRiuri komunikaciis dros, 

rogorc verbalurad, aseve werilobiTi formiT. mexuTe kanoni- 

adresatisTvis sakomunikacio produqtis miwodebis saSualebebi- 

gansakuTrebiT mravalplatformuli gaxda eleqtronuli epoqis 

aRmocenebasTan erTad.  marTlac, Tuki aristoteles dros erTaderTi 

saSualeba adamianebze ritorikuli efeqtis moxdenisa oratoruli 

warmodgena iyo, dRes am procesSi yvela teqnologiuri saSualeba aris 
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CarTuli, dawyebuli martivi fotoTi da damTavrebuli rTuli 4 D 

formatSi gadaRebuli kinematografiuli kadriT (Lunsford in Handbook of 

Rhetocal Studies 2009:36)  

aristoteles miaCnda, rom samyaroSi adamianebs- potenciur 

komunikatorebs SeeZloT komunikaciis procesze dakvirveba da daskvnebis 

gamoyeneba efeqtiani da jansaRi argumentebis Sesaqmnelad. aq Cndeba 

ritorikuli situacia- ritorikuli samkuTxedis gaanalizebis 

aucilebloba:  

 

komunikaciis pirveli etapze – invenciis kanoni muSaobs, roca mosaubre 

aanalizebs, Tu rogor daiwyos saubari, iwyeba invenciis procesi. am 

dros  mosaubrem unda gansazRvros auditoriis, mosaubrisa da saubris 

sagnis faqtorebi, romlebic urTierTmoqmedia da qmnian samkuTxeds: 

saubris sagani, auditoria da mosaubre.  

saubris sagnis gansazRvrisas mosaubre an mwerali afasebs Tavis 

codnas sagnis irgvliv da gansazRvravs imas, risi codnac surs, ikvlevs 

perspeqtivebs da iwyebs saWiro argumentebisa da mtkicebulebebis Zebnas. 

auditoriis gansazRvra gulisxmobs mkiTxvelis an msmenelis sagnis 

irgvliv molodinis, codnisa da damokidebulebis gansazRvras. 

magaliTad, reklamis SemqmnelTaTvis metnaklebad cnobilia auditoriis 

molodini maRali xarisxisa da dabali fasis Sesaxeb, Tumca codnisa da 

damokidebulebis gansazRvra SedarebiT rTulia. arsitoteles mixedviT, 

aq ukve adamiani emyareba sakuTar gamocdilebasa da dakvirvebis Sedegebs 

auditoriasTan warmatebuli komunikaciis dasamyareblad. amas mivyavarT 

samkuTxedis me-3- mosaubris elementTan.  adresanti- komunikatori17 

cdilobs potenciuri msmenelis adgilas warmoidginos Tavi da ise 

gansazRvros sagnisadmi adresatis codna, damokidebuleba da sxv. 

                                                           
17 komunikators pirobiTad vuwodebT mwerals, mosaubres, adresants- nebismieri 

komunikaciis damwyeb subieqts.  
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Sesabamisad, komunikatori iRebs mTel rig gadawyvetilebebs registris, 

(formaluri Tu araformaluri), naratiuli Tu citirebis pasaJebis, 

familarobisa da obieqturobis tonis gamoyenebis Sesaxeb romelTa 

erTobliobac qmnis komunikatoris e.w. ,,xmas” (Roskelly: 9: 

http://apcentral.collegeboard.com/apc/members/repository/ap06_englang_roskelly_50098.pdf). 

Tavis mxriv, xma axasiaTebs komunikators da aq Cndeba personis elementi, 

romelsac, aristoteles mixedviT, komunikatori Tavisi survilisamebr 

qmnis.   

,,ritorikaa is aris, rac gvaqvs yovlismomcveli mecnierebis 

nacvlad”18. aRsaniSnavia, rom aristoteles ritorikul samkuTxedSi ar 

figurirebs ritorikuli komunikaciuri situaciis ori umniSvnelovanesi 

elementi: konteqsti, romelSic komunikacia xdeba da mizani, romelic 

ganapirobebs komunikatoris gadawyvetilebebs. kritikul literaturaSi 

ritorikuli samkuTxedis aseT variacebsac vxvdebiT, sadac tradiciuli 

sami elementis mamoZravelebl proncipebad warmodgenilia swored mizani 

da konteqsti.  

 

Zvel klasikosebTan ufro martivad iyo saqme; auditoria Sedgeboda 

mamrobiTi sqesis warmomadgenlebisgan, romlebic iyvnen maRali 

socialuri fenis warmomadgenlebi da romlebsac ainteresebdaT 

yoveldRiuri saxalxo- samoqalaqo Temebi, magram, dRevandeli 

mravalferovani samyarodan gamomdinare, konteqsti did mniSvnelobas 

iZens. magaliTad, mamakacebis Jurnalis ,, The Gentleman’s Magazine” erT-erTi 

iumoristuli tipis reklama  (http://www.youtube.com/watch?v=NCDcFJ5RM6g) , 

iyenebs iumoristul aluzias cnobil holivudur filmTan ,,naTlimama”, 

sadac erT-erTi mTavari rolis Semsrulebeli robert de niro asrulebs 

kriminaluri avtoritetis, axlagazrda vito korliones rols. filmSi 

                                                           
18 ing. Rhetoric is what we have instead of omniscience.  

 

http://apcentral.collegeboard.com/apc/members/repository/ap06_englang_roskelly_50098.pdf
http://www.youtube.com/watch?v=NCDcFJ5RM6g


64 
 

misi xasiaTis sxva maxasiaTeblebTan erTad xazgasmulia misi 

mamakacuroba da vaJkacoba da miuxedavad imisa, rom am personaJs bevri 

nakli aqvs, mainc iwvevs mayureblis garkveul simpaTias.  reklamaSi 

aRwerilia idealuri mamakacis sxvadasxva stereotipi da maT Soris 

robert de niros naTlimamiseul personaJTan msgavseba. aq efeqti ver 

miiRweoda konteqstis gaanalizebis gareSe an Tundac im pirovnebaze, 

visac es filmi nanaxi ar aqvs, saeWvoa, raime efeqti moexdina am 

konkretul pasaJs.  

Tanabrad mniSvnelovania komunikaciuri aqtis intencia anu mizani. 

cnobili ritorikosis aivor Aarmstrong riCardsis mixedviT (Richards, 

1965: 23), ritorika aris gaugebrobisa da misi daZlevis saSualebebis 

Seswavla. sityvebi da simboloebi sxvadasxva mesijebis gamtareblebi 

arian, Tumca es mesijebi SesaZloa SecdomiT iqnes gagebuli. 

adresantebis mier adresatis intenciebis aRqma naTels xdis, xdeba Tu 

ara komunikacia da Tu xdeba, sad da rogor. riCardsis mixedviT, swored 

ritorika aris adresatisa da adresantis dakavSirebisa da maT Soris 

warmatebuli komunikaciis damyarebis saSualeba. magaliTad, reklamis 

SemqmnelTa intencia, umetes SemTxvevaSi, aris produqtisa Tu ideis 

,,gasaReba”, romelic umetesad iribad aris gadmocemuli reklamis 

diskursSi sxvadasxva ritorikuli saSualebebis gamoyenebiT, Tumca 

iSviaTad pirdapir teqstSic aris Cadebuli. aseTia, magaliTad, 

imperatiuli tipis mowodebebiT gajerebuli reklamebi, romlebic, 

ZiriTadad beWdur reklamebSi gvxvdeba, albaT vizualuri saSualebebis 

gamoyenebis SedarebiT mcire diapazonis gamo.  

imisaTvis, rom rTuli ritorikuli urTierTobebi- kerZod- 

komunikatori-auditoriisadmi; auditoria - sagnisadmi; komunikatori- 

sagnisadmi maqsimalurad efeqturi da warmatebuli iyos, aristotele da 

misi mimdevrebi komunikaciis procesSi udides mniSvnelobas aniWebdnen 

ritorikuli mimarTebebis sam mTavarganzomilebas: paTosi, eTosi da 

logosi. am ritorikul  maxasiaTeblebs/saSualebebs komunikatorebi 

argumentaciis dros auditoriisa da Tavad argumentis Sinaarsis 

faqtorebTan erTad iTvaliswineben. aRsaniSnavia, rom es sami 
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ganzomileba xSirad urTierTgadajaWvulia da maTi gacalkeveba 

pirobiTia.   

momdevno TavebSi detalurad ganvixilavT ritorikis sxvadasxva 

fazaSi am sami mamoZravebeli ganzomilebis gamovlinebebs Cven mier 

sakvlevi britanuli da qarTuli reklamis diskursSi. 

2.3. logosTan mimarTeba britanul da qarTul reklamebSi 

definiciis mixedviT, ,,goniereba, romelic Zvel berZnul 

filosofiaSi samyaros mamoZravebeli principi iyo”( reason that in ancient 

Greek philosophy is the controlling principle in theuniverse- Mariam Webster Online Dictionary 

http://www.merriam-webster.com/), gulisxmobs logikuri ganzomilebis 

maxasiaTebels, romelic ganapirobebs mkiTxvelisa Tu msmenelis 

darwmunebis mcdelobas logikur mizezebze maTi yuradRebis 

gamaxvilebiTa  da daxmarebiT, Tavad mividnen daskvnamde. logikur 

ganzomilebaSi xdeba faqtebisa da maTi urTierTdamokidebulebis 

identificireba.,,Tu/maSin” (Tu iyidiT , maSin Sedegi garantirebulia) 

tipis winadadebebi SesaniSnavi magaliTia logikuri modelisa. xSirad, 

,,Tu/maSin” tipis piroba igulisxmeba misi pirdapiri deklarirebis gareSe. 

magaliTad, Tu wignis ydaze vkiTxulobT, rom es wigni 4 Tvis 

ganmavlobaSi aris bestseleri, potenciuri mkiTxveli ukve logikurad 

askvnis, rom am wignis wakiTxva Rirs.  

aqve aRsaniSnavia, rom reklamaSi logikuri faqtoris gamoyenebas 

SeiZleba hqondes, rogorc dadebiTi, aseve uaryofiTi efeqti 

ritorikuli TvalsazrisiT: 

dadebiTi  Sedegia: auditorias uadvildeba gadawyvetilebis miReba- 

produqtis SeZena, radgan ndobis faqtoric metia logikuri sawyisis 

mimarT da arCevanic gamarTlebulia obieqturi mizezebiT. 

uaryofiTi efeqtia: auditorias yuradRebis daZabva metad uxdeba.  

logosis ganzomilebis mniSvnelovani komponentia argumenti, 

romelic msjelobis ori mTavari formis - deduqciisa da induqciis 

meTodebis gamoyenebisas ibadeba. a) deduqciis meTodTan –zogadi 

ganacxadidan  konkretulamde an zogad QWeSmaritebamde- aRsaniSnavia 

samwvera silogizmi, romelic Sedgeba mTavari, mcire da daskvniTi 

varaudisgan ( mag. yvela adamiani mokvdavia; X aris adamiani, maSasadame, X 

http://www.merriam-webster.com/
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mokvdavia) b) induqciis meTodi- konkretuli ganacxadidan zogad an 

konkretul WeSmaritebamde- emyareba magaliTebs. erTi an ramdenime 

magaliTidan gamomdinareobs daskvniTi varaudi.  

logosis, iseve rogorc paTosisa da eTosis ganzomilebebSi did 

rols TamaSobs e.w. Sida mtkicebuleba/argumenti, romelic mosaubris 

warmosaxvisa da gonebis nayofia da gulisxmobs yvelafers rac adamians 

SeuZlia uSualod mocemuli sagnis irgvliv Tqvas, Seexos mis funqciebs, 

Tvisebebs, gamoyenebas da a. S. ritorikosebi ganarCeven Svid strategias, 

romelic adamians exmareba Sida mtkicebulebis SemuSavebaSi. teqnikuri 

saxelwodeba am strategiebisa aris adgilebi –laTinurad- loci. 

1. definicia (definition) - ideis an terminis gansazRvra an aRwera, aseve 

misi etimologiisa da masTan dakavSirebuli sityvebis gaTvaliswineba. 

vfiqrobT, aqve unda vaxsenoT definiciis aseve naraciisa ( Txrobis)  da 

aRweris (aRweris) strategiebic .ritorikis Teoretikosebis mixedviT, 

aRwerilobiTi strategiebi erT-erTi maxasiaTebeli zmnebis to be da have-

is upiratesobiT gamoyenebaa. naraciisaTvis ki umetesad konkretuli 

tipis zmnebis gamoyenebaa damaxasiaTebeli (Hawcroft, 2011: 29). 

aqve aRsaniSnavia, rom drai (1981) naraciis identifikaciis 

saukeTeso gzad 4 aspeqtad klasifikacias gvTavazobs: statika ( 

mdgomareoba), aqtivoba ( mimdinare an gangrZobiTi moqmedeba), 

dagvirgvineba ( garkveuli drois ganmavlobaSi mimdinare movlenebi, 

romelTa dasrulebac mdgomareobis cvlilebas iwvevs) da miRweva ( 

myisieri movlena, ramac mdgomareobis cvlileba gamoiwvia). amaTgan, 

avtoris azriT, pirveli ori ufro aRweris prerogativaa, maSin, roca 

dagvirgvineba da miRweva- naraciis elementebia.  

2. divizia –klasifikacia (la division)- raimes Semadgeneli nawilebis 

gaTvaliswineba. aqve aRsaniSmavia procesualobis gamomxatveli 

strategia, rac saganTa Tu movlenaTa Tanamimdevrulobas da etapobriv 

ganviTarebaze miuTiTebs.  

3. gvari-genusi da jiSi- spesisi ( le genus, l’espece)- imis gaTvaliswineba, Tu 

rogor ukavSirdeba mocemuli sityva an idea did jgufs, romlis 

nawilsac Tavad warmoadgens ( genusi- did jgufSi am ideis an sityvis 

Sefaseba).  
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4. mizez-Sedegobrioba ( la cause, l’effet)- ideis an sityvis mizezis ( ramac 

misca biZgi am ideisa Tu sityvis Camoyalibebas) da Sedegis (rac 

SeiZleba mohyves am sityvisa Tu ideis Camoyalibebas ) gaTvaliswineba,  

faqtobrivad analizis strategia. 

5. Sedareba (la comparison)-ideis, sityvis an terminis Sedareba msgavs, aseve 

metad an naklebad mniSvnelovan sityvasTan. 

6. opozicia _ kontrasti (les contraires)- ideis, sityvis an terminis Sedareba 

metad an naklebad gansxvavebul sityvasTan. vfiqrobT, sxva brendTan 

Sedareba-kontrastic analogiuri saSualebaa.  

aq me gamovyofdi arCevanis strategias, rodesac komunikatorebi 

cdiloben, mayurebels ar agrZnobinon zewola da amas fsevdoarCevanis 

SeTavazebis gziT axerxeben; amasobaSi ostaturad usvamen xazs sakuTari 

produqtis upiratesobas an meore produqtis ararealur xasiaTs. mag., 

,,gsurT, miirTvaT WeSmariti britanuli sakvebi?” an ,,wabrZandiT 

TviTmfrinaviT britaneTSi”, an ,,mobrZandiT CvenTan ludxanaSi....” 

7. garemoeba, ritorikuli situacia– (les circonstances)- interesis saganTan 

dakavSirebuli sagnebis Seswavla da aseve pasuxis gacema iseT kiTxvebze, 

rogoricaa: vin?, ra? sad? ra saSualebiT? ratom? rogor? rodis? ( quiz, 

quid, ubi, quibus, auxiliis, cur, quomodo, quando)  

8. Sefaseba- vfiqrobT, reklamis diskursis analizisas, es strategiac 

relevanturi iqneba da ZiriTadad gulisxmobs reklamirebuli produqtis 

an servisis Sefasebas Tavad komunikatorebis mier. Sefaseba umetes 

SemTxvevaSi dadebiTia (vTqvaT, Cveni restorani gTavazobT saukeTeso 

sakvebs!). 

9. asociaciuroba – am strategiaSi vgulisxmobT ZiriTadad 

piqtorialuri metaforiT an raime sxva vizualuri ritorikis xerxiT 

gadmocemuli konceptis dekodirebisaTvis aucilebel asociaciurobis 

dadgenas. igi umetes SemTxvevaSi paTosis Semcvel winadadebebSi 

aqtualizdeba.  

momdevno TavebSi detalurad ganvixilavT zemoaRwerili 

ritorikuli strategiebis ragvarobas da SevecdebiT imis garkvevas, Tu 

ra rols TamaSoben isini auditoriis darwmunebis procesSi rogorc 
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logosis, aseve paTosisa da eTosis ganzomilebis britanul da qarTul 

reklamebSi.   

 

2.4. ritorikis interpretaciuli modelebi logosis ganzomilebis 

britanul da qarTul satelvvizio reklamebSi 

cnobili ritorikosebis mixedviT, imisaTvis, rom teqstis mTavari 

gzavnili sworad iqnes mayureblamde mitanili, auditoriam pirvel rigSi 

unda amoxsnas is Seusabamoba, rac Tavs iCens e.w. eqstra kodirebis 

(overcoding da undercoding –is) procesebis dros (McQuarrie and Mick. 1999). 

rogorc specialur literaturaSi vkiTxulobT, teqstis mTavari 

gzavnilis sworad interpretaciisTvis aucilebelia e.w. mesijebis 

gamudmebuli damatebiTi dekodireba- eqsplicituri kodebis siRrmiseuli 

da hipoTezebze dafuZnebuli dekodireba. umberto eko (Eco, 1976: 136 ) 

ganasxvavebs e.w. eqstra dekodirebis or sistemas:  

1) nacnobi kodebisTvis damatebiTi, ufro Rrma kodebis miniWeba 

konteqstis makrostruqturuli elementebis gaTvaliswinebiT (overcoding). 

es procesi gulisxmobs winaswar gansazRvruli wesebis mixedviT 

Cadebuli kodis gaanalizebis interpretaciul process,  amgvar wesebs ki 

stilisturi da ideologiuri konvenciebi qmnian. ekos mixedviT, overcoding-

is procesi ori mimarTulebiT SeiZleba ganviTardes: a) teqstSi yvela 

minimalur frazasa Tu sityvas garkveuli kodis matarebeli mniSvneloba 

mieniWeba, Tumca amgvari eqstra- dekodireba, Tavis mxriv, damatebiT 

mniSvnelobas aniWebs am frazas makroelementebis gaTvaliswinebiT. 

ritorikuli da ikonologiuri wesebi swored am saxisaa. b) amgvari 

eqstra-dekodirebis procesi SeiZleba aseve gulisxmobdes erTi 

konkretuli kodirebuli erTeulis ramdenime gansxvavebuli 

mniSvnelobis identificirebis process paralingvisturi maxasiaTeblebis 

analizis meSveobiT.  

2) ucnobi  kodebisTvis savaraudo makrostruqturuli kodebis 

miniWeba.  es procesi gulisxmobs konkretuli erTeulis ucnobi 

mniSvnelobidan nacnob kodamde misvlis process ,,... arazusti, uxeSi da 

hipoTezebze damyarebuli mniSvnelobis dekodireba, ucnobi teqstidan 
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kodebze gadasvla”, anu rodesac xelT ar gvaqvs teqstis 

winaswarganmsazRveli wesebi, varaudis doneze garkveuli makroskopuli 

modelebi iqmneba, rac relevanturi mxolod konkretul kulturul 

konteqstSi xdeba (Noth, 1995: 212). 

reklamis amgvari dekodirebis sqemebis mixedviT kvlevam cxadyo, 

rom makrostruqturul doneze rogorc britanul, aseve qarTuli 

wamoSobis reklamaSi xSirad vxvdebiT problemis dasaxva-gadaWris 

interpretaciul models., romelic ramdenime dominanturi saxiT aris 

warmodgenili. 1) problema ikveTeba impliciturad- meoradi monawileebis 

qmedebis, teqstis an reklamis siuJeturi ganviTarebis interpretaciis 

Sedegad, xolo misi gadaWra Cans eqspliciturad; a)  araverbalurad; b) 

verbalurad; g) araverbaluri da verbaluri elementebis SerwymiT.  

a) araverbalurad- ZiriTadad reklamis werilobiTi formiT 

gadmocemuli _ sloganis teqstSi; b) verbalurad- voisoveris mier 

gaJRerebul teqstSi; g) verbaluri da araverbaluri elementebis 

SerwymiT- werilobiTi formiT gadmocemul sloganis teqstSi, romelsac 

voisoveric aJRerebs.  

a) problemis gadaWra mocemulia araverbalurad reklamis werilobiTi 

formiT gadmocemul sloganSi. 

mag. (brit.) germanuli bankis- Postbank-is erT-erTi reklama 

(http://www.youtube.com/watch?v=uuKXmiDWVT0, 2007),  romelSic problema 

gadmocemulia iribad komikur saburvelSi gaxveuli. reklamaSi 

auditoriasTan pirveli kontaqti warmodgenilia mamakacebis savarjiSo 

darbazSi asaxuli garemoebiT,  Temis gaSla ki mamakacisa da qalis 

dialoguri satelefono saubris formatSi viTardeba.   ritorikuli 

garemoebidan gamomdinare, samizne auditoria Tavidanve met-naklebad 

gansazRvrulia- Sua xnis energiuli da saqmiani mamakacebi da, 

savaraudod, mandilosnebi, romlebsac aseTi mamakacebi moswonT.  

 

2.4.1. Postbank-is reklamis meoradi monawilis pragmatikuladSepirobebuli 

garegnobis amsaxveli kadrebi reklamidan 

http://www.youtube.com/watch?v=uuKXmiDWVT0
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am pragmatikul suraTs asrulebs  kadrisken Semobrunebuli sando 

garegnobis, oficialur tanisamosSi Cacmuli Suaxnis mamakaci, romelsac 

telefoni urekavs. igi saqmianad, halstuxis gasworebiT pasuxobs 

telefons, romelSic ismis qalis xma. aRtyinebuli qali, savaraudod, 

meuRles esaubreba imis Sesaxeb, Tu rogor surs Zalze ZviradRirebuli 

tyavis qurTukis, mersedesis firmis manqanis axali modelisa da saxlis 

yidva. mamakaci mSvidad da TavSi darwmunebuli toniT qals yvelaferze 

damaimedebel pasuxs aZlevs. logikurad, mayurebeli Tvlis, rom es aris 

col-qmris saubari. problema reklamaSi ikveTeba teqstisa da meoradi 

monawilis qmedebis interpretaciis saSualebiT. qalis mier gaJRerebuli 

3 survilis ( tyavis qurTuki, mersedesis firmis axali avtomobili da 

saxli) dakmayofileba problema ar iqneboda milioneri meuRlisaTvis, 

Tumca  reklamaSi Seqmnili imijis mqone mamakacisTvis, cxadia amxela 

Tanxis moZieba ukve problemas warmoadgens.  

A woman: Sweetie, are you at the club?  

A man: Yes... 

A woman: I am at the mall now... and I found a nice leather coat...and it only costs 

thousand...Can I get it? 

A man: Sure! If you like it that much! 

A woman: Ok.. I also stopped at the Mecedez dealership...and found a new model... you know 

the one that I really like... 

A man: How much? 

A woman: a  hundred and twenty... 

A man: Well, at this price I want to look at all the options... 

A woman: Great! And one more thing...The house we wanted last year is again for sale...They 

are asking for a  million.. 

A man: Let’s make them an offer....Well...come in at 1:40... 

A woman: ...Well. Ok, I love you baby... 

A man: I love you too... Goodbye... 

mocemuli dialoguri teqsti erTgvarad anekdotis formatSia 

gadawyvetili, rac simsubuqesa da iumoristul datvirTvas sZens teqsts 

da auditorias interpretaciis process uadvilebs. vfiqrobT, 

interpretaciis procesis gaadvilebis, auditoriasTan fiqtiuri 
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siaxlovis Seqmnis da reklamis problemis yovedRiurobaSi gadayvanis 

mizniT, mocemul dialogSi gamoyenebulia araoficialuri  sasaubro 

enisTvis damaxasiaTebeli pauzebi, Seyovnebebi, leqsikuri erTeulebi, 

kerZod, mimarTvis gamomxatveli -sweetie, baby,e.w pauzis Semavsebeli( gap-

filler).  -  ok, well, you know; daTanxmebis – sure  da nebarTvis aRebis Txovnis 

gamomxatveli - can I get it?; aseve araoficialuri salaparako stilisaTvis 

damaxasiaTebeli zmnizedis –that much gamoyeneba mniSvnelobiT- imdenad, 

ise Zlierad, piris nacvalsaxelebis – I, we, you da bolos, moferebisa da 

siyvarulis funqciis gamomxatveli winadadebis - I love you – gamoyeneba.  

satelefono saubris dasrulebis Semdgom mamakaci dasvams 

SekiTxvas, Tu visia es telefoni. aq Cndeba moulodneli komikuri 

situacia; aqamde mayurebeli logikurad fiqrobda, rom es mosaubre 

personaJebi col-qmari iyvnen, Tumca  aq vgebulobT, rom es iyo sruliad 

ucxo adamianebis saubari. reklamis bolos mocemulia problemis 

Sejameba grafikulad gamosaxuli konkretuli, lakonuri mesijiT, 

romelic elifsis  Semcveli zogadi  ( yes/no question) SekiTxvis 

saSualebiT aris gadmocemuli - “Unexpected financial problems? Call the 

professionals!” - nebismieri finansuri problemis SemTxvevaSi mimarTeT 

postbankis profesional TanamSromlebs. SekiTxvaze pasuxi ki martivi 

imperatiuli winadadebiT aris gadmocemuli.  

vfiqrobT, elifsis Semcveli SekiTxvis gamoyeneba reklamis 

Sejamebaze auditoriis metad fokusirebis mizniT aris 

gansazRvruli,xolo martivi imperativis Semcveli pasuxiT, 

komunikatorebi  auditorias pirdapir mouwodeben  myisieri 

gadawyvetilebis miRebisken.  

pragmatikuli TvalsazrisiT, mocemuli reklamis samizne 

auditoriis profilis gansazRvrisaTvis, vfiqrobT, Tanabrad 

mniSvnelovania meoradi monawilisa da konteqstis faqtorebi erTad. 

mag.  (qarT.) sakmaod kreatiulad aris gadmocemuli problemis 

dasaxva-gadaWris es modeli ,,jeoselis” mobiluri kavSiris portirebis 

servisis qarTul reklamaSi 

(http://www.myvideo.ge/?CI=1&ci_c=video&ci_m=embed&id=wpXLCXHqknw, 2013), 

romelSic auditoriasTan pirveli kontaqti warmodgenilia wyliT 

http://www.myvideo.ge/?CI=1&ci_c=video&ci_m=embed&id=wpXLCXHqknw
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garemoculi dausaxlebeli kunZulis ritorikuli garemoebiT. 

axalgazrda biWi, rogorc Cans, napirze gamoiriya sruliad marto. 

sasowarkveTilma jer daiyvira: ,,miSveleT!”, xolo Semdeg mobiluriT 

darekva scada, magram - uSedegod- mobilurma ver daiWira signali. Temis 

gaSla gadmocemulia biWis ,,robinzonkruzoseuli” cxovrebis aRweriT-  

gavida 2 Tve, 3 Tve, 5 weli da biWi cdilobs, Tavi gaitanos kunZulze. 10 

wlis Semdeg mas moulodnelad mosdis mokle teqsturi Setyobineba, 

romelic Seicavs SekiTxvas: ,,gsurT daportirdeT jeoselze?”  

dadasturebis Semdeg signalic Cndeba da biWi ukvaSirdeba samaSvelo 

samsaxurs.  

amgvarad, reklamaSi problema ikveTeba meoradi monawilis 

qmedebidan, romlis interpretaciis meSveobiT auditoria gaiazrebs, rom 

jeoseli  nebismier ukacriel kunZulzec ki iWers signals, amitom masze 

gadaportireba warmatebuli komunikaciis garantiaa.unda aRiniSnos, rom 

reklamaSi kreatiulad aris gamoyenebuli literaturuli aluzia- 

daniel defos cnobili romanidan- robinzon kruzo. vfiqrobT, mocemuli 

aluziis gamoyeneba ori mizniT aris ganpirobebuli: 1) iumoristuli 

efeqtis da msubuqi tonis Sesaqmnelad. 2) damxmare relevanturi 

konteqstis umokles droSi gansaxorcieleblad, riTic komunikatorebma 

dazoges dro da reklamis kreatiulobas gausves xazi. 

problemis Sejameba ekranze grafikulad gamosaxuli zogadi, 

arCevanis Semcveli SekiTxvis-gsurT daportirdeT jeoselze -formiT 

aris gadmocemuli. Tu kargad davukvirdebiT, mocemuli SekiTxva 

darwmunebis, ase vTqvaT,  ,,Serbilebis”  mizans ufro emsaxureba, vidre 

realuri SekiTxvisas, radgan, konteqstidan gamomdinare, reklamaSi 

asaxul situaciaSi Tavis xsnis sxva alternativa ubralod ar arsebobs 

da Sesabamisad, es SekiTxvac ararelevanturi xdeba. 

rac Seexeba reklamis pragmatikul maxasiaTebels, vfiqrobT, 

Tanabrad aqtualuria yvela asakis, warmomavlobis da sqesis 

auditoriisTvis. aseve unda aRiniSnos, rom mocemul reklamaSi, 

vfiqrobT, konteqsti ganapirobebs samizne auditoris profils ufro 

metad, vidre meoradi monawilis faqtori. 

b) problemis gadaWris gza gaJRerebulia verbalurad voisoveris mier.  
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britanuli satelevizio reklama:  

mag. (brit) (http://www.youtube.com/watch?v=QW08Pr5z7Gw, 1983 
19

) Yellow 

Pages satelefono cnobaris britanul reklamaSi problema ikveTeba 

meoradi monawilis qmedebaSi, kerZod, reklamaSi gadmocemulia 

sandomiani moxuci tipiuri  britaneli kacis problema, romelic daeZebs 

mwerlis- J.R Hartley-s nawarmoebs – Fly Fishing bukinistebSi, sxvadasxva 

meoradi wignebis maRaziebSi, Tumca uSedegod. auditoriasTan pirveli 

kontaqti warmodgenilia wignis maRaziis ritorikuli garemoebis 

asaxviT, Temis gaSla ki warmodgenilia moxucis e.w. Tavgadasavlis 

siuJeturi ganviTarebiT. reklamis bolos sasowarkveTili kaci brundeba 

saxlSi. mas qaliSvili aCvenebs Yellow Pages-is satelefono cnobars, 

romelSic moxuci poulobs maRaziis nomers da maRaziaSi darekvisas 

uzomod gaxarebuli aRmoaCens, rom aRniSnuli avtoris nawarmoebi 

moipoveba: “Oh, you do?  Fantastic!” 

aRsaniSnavia, rom auditoriisTvis moulodneli da iumoris 

momgvrelia, rodesac moxuci satelefono saubrisas aRtacebuli 

pasuxobs savaraudo SekiTxvaze, Tu ra hqvia mas:  “Sorry? My name? Oh, yes, 

it's J. R. H-a-r-t-l-e-y.” 

rogorc aRvniSneT, problema ikveTeba meoradi monawilis qmedebisa 

da teqstis interpretaciis saSualebiT. vfiqrobT, swored  

auditoriisTvis reklamis interpretaciis gasaadvileblad, kerZod, 

wignis avtorisa da reklamis meoradi monawile- moxucis identurobaze 

auditoriis metad fokusirebis mizniT aris  gamoyenebulia fonetikuri 

damarcvlis xerxi,  

problemis gadaWra, romelic nebismieri tipis informaciis advilad 

miRebas gulisxmobs,  mocemulia verbalurad martivi imperativiT 

gamoxatuli winadadebiT reklamis mesijis Sejamebis etapze, romelsac 

                                                           
19am reklamam STaagona mwerali -Michael Russell , romelmac 1991 wels gamoaqveyna wigni 

saxelwodebiT:  Fly Fishing, Memories of Angling Days, by J. R. Hartley ( Wikipedia: 

http://en.wikipedia.org/wiki/J._R._Hartley ) 

http://www.youtube.com/watch?v=QW08Pr5z7Gw
http://en.wikipedia.org/wiki/J._R._Hartley
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zeddadebuli xma reklamis bolos aJRerebs: “Go to Yellow Pages...We don’t 

just help finding nasty things in life... we help with the nice things too...”
20 

imperativis gamoyeneba, aqac, vfiqrobT, myisieri gadawyvetilebis 

misaRebad pirdapiri mowodebaa, Tumca imperativis ,,Sesarbileblad”  

reklamis Sejamebas mosdevs axsna-ganmartebiTi tipis winadadeba, 

romelic litotesis stilisturi xerxis saSualebiT auditoriis 

yuradRebas produqtis dadebiT mxareze ipyrobs misi negatiuri mxaris 

uaryofiT. antonimuri zedsarTav-arsebiTi saxelebis- finding nasty things da 

nice  things Semcveli litotesi, vfiqrobT, komunikatorebis mxridan 

sazogadoebrivi azris ukugdebis (refutaciis) SesaniSnavi magaliTia, 

romelic, Tu CavuRrmavdebiT, auditoriis sapirispiro argumentis- 

usargeblo da mavnebeli informaciis povnisimTaviTve Tavidan moSorebis 

mazans emsaxureba.  

mag. (qarT.) TBC bankis studenturi sesxis reklama 

(http://www.youtube.com/watch?v=VXQi7_mkZjU, 2009), romelSic problema aseve 

ikveTeba meoradi monawilis qmedebaSi, xolo gadaWra verbalurad, 

voisoveris mier gaJRerebul teqstSi. reklamaSi auditoriasTan pirveli 

kontaqti warmodgenilia axalgazrda studentis oTaxis ritorikuli 

garemoebiT, sadac maRviZara rekavs da biWs aRviZebs. aqve aRsaniSnavia, 

auditoriasTan pirveli kontaqtis etapze maRviZaraze axlo kadris 

SeCereba, romelic, SesaZloa, simbolurad mianiSnebs drois naklebobaze, 

adamianis dakavebulobaze da a S. Temis gaSlac aqedan viTardeba.   

iwyeba studentis datvirTuli  dRiuri rutina. biWi sakuTari swavlis 

safasurs Tavad ixdis da sakmarisi Tanxis Sesagroveblad swavlis  

paralelurad ramdenime adgilas muSaobs: restoranSi - WurWlis 

mrecxavad, maRaziaSi - fanjris mwmendavad da TeatrSi - manekenad. 

reklamaSi xazgasmulia, rom biWs mudmivad eCqareba, ase vTqvaT, 

“gadarbenazea” da swored am fonze ikveTeba ZiriTadi problemac- 

misTvis swavlis safasuris gadaxda bevr sirTulesTan aris 

                                                           
20es reklama imdenad popularuli gaxda, rom 2011 wels Seiqmna Yell-is satelefono 

cnobaris mobiluri aplikaciis analogiuri reklama, romelSic Secvlilia mxolod 

msaxiobebi, mwerlisa da wignis gamogonili saxelebi, xolo  siuJeti identuria 

( http://www.youtube.com/watch?v=k8YDZKTvWMw, 2011).   

http://www.youtube.com/watch?v=VXQi7_mkZjU
http://www.youtube.com/watch?v=k8YDZKTvWMw


75 
 

dakavSirebuli. moulodnelad, biWs TBC bankis TanamSromeli buklets 

miawvdis da aqve gvesmis zeddadebuli xmis mier verbalurad 

gaJRerebuli Sejameba- martivi TxrobiTi winadadebiT gamoxatuli 

problemis gadaWra:  “Tibisi bankTan erTad swavlis dafinanseba ufro 

martivia... studenturi sesxebi Tibisi bankSi.” 

aRsaniSnavia, rom SedarebiTi zedsarTauli frazis- ufro martivia 

gamoyeneba konkretul winadadebaSi logikurad gamomdinareobs reklamis 

Temis gaSlaSi asaxuli movlenebidan, magram, miuxedavad imisa, rom 

SedarebiTi zedsarTavis gamoyenebisTvis aucilebeli pirobaa msgavsi 

Tvisebebis mqone movlenasTan Sedareba, am mesijSi sulac ar Cans rasTan 

SedarebiT aris ufro martivi swavlis dafinanseba. amis miuxedavad, 

mayurebelze, romelmac mxolod reklamis mesijs miuswro, vfiqrobT, is 

mainc iqoniebs gavlenas, ramdenadac Seicavs e.w. “dausrulebel 

winadadebas” (Jeoffrey Schrank, “The Language of Advertising Claims”),,dausrulebel 

winadadebaSi” auditoriis, ase vTqvaT, ,,dasaWerad” komunikatorebi 

amtkiceben, rom produqti ukeTesia, metia, ufro lamazia da a S., Tumca 

rasTan SedarebiT, arsad Cans, winadadeba ubralod dausrulebelia, 

magram sasurvel efeqts axdens, radganac auditoriis mier aseTi 

winadadebis interpretacia wina codnisa da gamocdilebis Sesabamisad 

mravalgvari da yovelTvis dadebiTia pozitiuri mniSvnelobis 

komunikaciis wyalobiT da auditoria qvecnobierad mocemuli 

reklamirebuli produqtis upiratesobas aRiarebs.  

reklamis pragmatikuli gamiznuloba meoradi monawilis profiliT 

aris gamoxatuli- misi asaki, garegnoba, saqmianoba is detalebia, 

romlebic pirdapir produqtis samizne auditorias, kerZod students 

emTxveva, Tavad reklamirebuli produqtic xom studenturi sesxia. 

2) problemac da misi gadaWrac eqspliciturad verbaluri naraciis 

strategiiT aris gadmocemuli problemaze da mis gadaWraze pirdapiri 

miniSnebiT meoradi monawileebis an e.w. ,,voisoveris”mier 

a) problema da misigadaWra mocemulia eqspliciturad meoradi 

monawileebis mier 

mag. (brit.)  britanuli aviaxazebis reklama, 

(http://www.youtube.com/watch?v=02eBuH5uis8,  2008),  romelSic auditoriasTan 

http://www.youtube.com/watch?v=02eBuH5uis8
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pirveli kontaqti warmodgenilia indoeTis erT-erTi ubnis ritorikuli 

garemoebis strategiiT. reklamaSi dispoziciurad moTxrobilia erTi 

induri ojaxis istoria, romelsac indoeli biWi Tavad yveba monologis 

reJimSi. igi ixsenebs, Tu rogor daibada mumbaiSi, rogor izrdeboda 

yvavilebian ezoSi da Semdeg rogor mouwia gamgzavreba niu-iorkSi, 

ojaxidan aTasobiT milis moSorebT, Tumca bavSvobis wlebi sul axsovs. 

“MMy name is Ratesh. I am originally from Mumbai.. I like Mumbai, because I grew up there.. 

What do I remember from Mumbai?!Playing in the streets... flower market... and my mother 

praying in the morning.. You can move thousands of miles awaybut these images are always 

with you.”   vfiqrobT, reklamis meti damajereblobisa da sazRvargareT 

ganaTlebamiRebuli indoeli biWis imijis ukeT Sesaqmnelad,  misi 

monologi enobrivad martivi sintaqsuri da leqsikuri konstruqciebigan 

da SezRuduli koherentuli saSualebebisgan Sedgeba, rac xazs usvams, 

rom biWisTvis inglisuri ena mSobliuri ar aris.  biWis monologs 

cvlis dedis monologi, romelic saubrobs SvilTan ganSorebis simZimesa 

da mis monatrebaze: “..When my son told me that he was going to New York, I felt excited, 

but when the moment came, when he was leaving India I was very nervous and quite heart-

broken...” 

problema eqspliciturad aris gadmocemuli atributuli 

semantikuri erTeulebis saSualebiT_ “felt excited” “ I was very nervous and quite 

heart-broken...”problemis gadaWrac gadmoicema verbalurad gaJRerebuli 

eqsplicituri monologis saSualebiT- deda yveba, Tu rogor daexmara 

mas britanuli aviaxazebi, romelmac dedas monatrebul SvilTan misi 

sayvareli kerZis gatanebis saSualeba misca. “Today British Airways has given me 

a seat on a plane. It is my son’s favourite dish. They wll fly it to America and surprise him in his 

apartment. I think this will make him come home and visit his Mommy... I miss him so much, 

because when he left he was hardly 17 years old. And from that day he didn’t return home. I 

miss my son” 

da marTlac, britanuli aviaxazebi problemas Wris da ocnebebs 

asrulebs. erT dResac biWi  moulodnelad Camodis dedis sanaxavad da 

gulamaCuyebeli scena iSleba mayureblis Tvalwin. biWi Tavad aRniSnavs 

problemis gadaWris saukeTeso gzas- britanuli aviaxazebiT frenas- “It 
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was an incredible feeling. I got the opportunity to see my mother as if I had never seen her 

before. I got the ticket to visit Mom”  

aRsaniSnavia, rom reklamis Sejameba nawilobriv grafikuladac 

aris gamoxatuli martivi imperatiul sityvaTa kompleqsiT - “Visit Mom”- 

romelsac konteqstis gareSe, vfiqrobT,  auditoriaze ritorikuli 

efeqtis moxdenis Zala ekargeba.  

aqve unda aRiniSnos, rom mocemul reklamas garkveulwilad 

paTetikuri datvirTvac aqvs, radgan adamianur instinqtebsa da 

grZnobebzecaa gaTvlili. es gansakuTrebiT grafikulad gamoxatuli 

mesijidan- “It’s never been about flying, visit Mom” xdeba naTeli. britanuli 

aviaxazebiT frena emociur datvirTvasac iZens.  

pragmatikuli TvalsazrisiT, vfiqrobT, relevanturia reklamis 

meoradi monawileebis warmomavlobisa da saubris maneris dekodireba, 

Tumca komunikatorebi savaraudod ,,ori kurdRlis daWeras “ cdiloben. 

meoradi monawilis faqtoris meSveobiT- msoflioSi erT-erTi yvelaze 

mravalricxovani- aziuri warmoSobis momxmareblis mozidvas, xolo 

universaluri - deda-Svilis monatrebis Temis gaSliT ki ufro farTo 

speqtris momxmarebelsac umizneben. 

mag. (brit. ) aqve SeiZleba ganvixiloT britanuli turistuli 

saagentos- Marina-Travel Agent  reklama 

(http://www.youtube.com/watch?v=Lk8pl4cTDN4 , 2013) , romelSic daaxloebiT 10 

meoradi monawile sxvadasxva asakis, sqesisa da warmomavlobis adamiani 

aris. maT aerTianebT saerTo problema, rac kargi turistuli agentis 

povnas gulisxmobs. problemis arseboba pirdapir sityva: Problem-is 

gamoyenebiT eqspliciturad aris gamoxatuli. sakmaod efeqturi 

monacvleobis principiT meoradi monawileebi aJRereben qvemoT moyvanil 

teqsts. am formatis saSualebiT komunikatorebi mayurebels mianiSneben 

imaze, rom aRniSnuli produqti yvela adamianisTvis imuSavebs, 

miuxedavad gansxvavebuli asakis, sqesisa da warmomavlobisa.  

monawile 1: “I’ve had this problem”, 

monawile II:  “a big problem..” 

monawile III: “ I really really needed a good travel agent..” 

monawile IV: “and I got searching...and searching..”.  

http://www.youtube.com/watch?v=Lk8pl4cTDN4


78 
 

monawile V: “There were so many choices...” 

monawile VI: “but it was so hard to find a person with all the right qualities....” 

problemas, rogorc mosalodneli iyo,  Wris Marina-s turistuli 

saagento. problemis Sejameba gadmocemulia ramdenime winadadebiT.  

monawile VII: “I finally did it!..” 

monawile VIII: “ Thank you..” 

monawile IX: “If you need one as well”, 

monawile X:“Look no further.. “ 

monawile IV, V, III: “Just use mine, I am very satisfied ” 

monawile VII: “I definitely recommend .” 

monawile II: “ If you  have a problem, go on.. “ 

da miuTiTebs ekranis marjvena mxares gaSlil grafikulad gamosaxul 

turistuli agentis sakontaqto monacemebze.   

aRsaniSnavia, rom meoradi monawileebis mier gadmocemuli 

problemis Sejameba gamoxatulia rCevis formatSi, rCevis funqciuri 

datvirTvis mqone nulovani kavSirebiTi winadadebis, rCevis Semcveli 

leqsikuri erTeulis da martivi imperativis meSveobiT: “If you need one as 

well, look no further...” “I definitely recommend”, “Just use mine, I am satisfied..”; aqve 

vfiqrobT, kavSirebiTi kilosa da rCevis Semcveli frazis gamoyeneba 

arbilebs komunikatorebis mowodebas, romelic ukve aSkarad Cans Semdegi 

martivi imperatiuli tipis winadadebidan - Just use mine . bevri sxva 

reklamis msgavsad imperativis Serbilebis mizniT, mas mosdevs axsna-

ganmartebiTi tipis : I am satisfied - winadadeba, romelic TiTqos 

amarTlebs mowodebas. sityvis - just gamoyenebac simsibuqis Seqmnis mizniT 

unda iyos ganpirobebuli. 

vfiqrobT, aseve meoradi monawileebis mier sakuTari magaliTis 

moyvanac da gadaWriT imis aRniSvnac, rom kmayofilebi arian servisiT, 

ar unda iyos SemTxveviTi: maTi argumentebis gamoyenebiT komunikatorebi 

gare mtkicebulebas qmnian, rac kidev ufro aZlierebs produqtisadmi 

potenciuri myidvelis mizidulobas.  

pragmatikuli TvalsazrisiT, reklamaSi meoradi monawileebis 

faqtori- kerZod maTi gansxvavebuli asaki, sqesi, kanis feri da saubris 
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manera aris mniSvnelovani, rac xazs usvams samizne sazogadoebis farTo 

speqtrs.  

mag. (brit.) britanuli WurWlis sarecxi manqanis sarecxi da 

damcavi saSualebis Finish reklama ( 

http://www.youtube.com/watch?v=XuOrgssMf54, 2012),  romelSic auditoriasTan 

pirveli kontaqti warmodgenilia meoradi monawilis- diasaxlisi qalis 

imijis saSualebiT. reklamaSi meoradi monawile samzareulodan   

esaubreba auditorias sarecxi saSualebis sargeblianobasa da maRal 

xarisxze verbalurad gamoxatuli monologuri teqstis saSualebiT. 

garemoebis strategia-  samzareulo efeqturad aris SerCeuli, radganac 

saSualebas aZlevs komunikatorebs meti TvalsaCinoebisaTvis aCvenon 

vizualurad, Tu raze saubroben.  

vfiqrobT, pragmatikuli TvalsazrisiT, produqtis samizne 

auditoria pragmatikulad saqmian diasaxlisebzea gaTvlili, radgan 

meoradi monawile sulac ar emTxveva mayureblis warmosaxvaSi arsebul 

,,winsafarafarebuli” tradiciuli diasaxlisis imijs, aramed 

Tanamedroved Cacmuli, movlili axalgazrda qalia, romelmac 

samzareulos sisufTavis garantiis swraf da martiv saSualebas miagno 

da sxvasac urCevs.  

problemis gadaWra mocemulia meoradi monawilis mier verbalurad 

gaJRerebuli, epiTetebiT da gazviadebuli winadadebebiT gajerebuli 

teqstis meSveobiT:  

“ Did you know that grease and germs can build up in the hidden parts of your 

dishwasher washing over your dishes?  Finish Dishwasher Cleaner is the superior way to 

thoroughly clean your machine. It removes 99.9% of bacteria and cleans built up grease and 

grime that hot water alone cannot. And now, simply add New Finish Protector to your cycle to 

prevent colour fading and glass clouding. Keeping your plates and glasses looking like new!” 

ZiriTadi teqstis, ase vTqvaT, ,,damaintrigebeli SekiTxviT” dawyeba- 

“ Did you know that....” mayureblis yuradRebis dasawyisSive mipyrobis mizniT 

unda iyos ganpirobebuli da vfiqrobT, mocemul situaciaSi miswrebaa, 

radgan Tavad teqstis cota ar iyos arafris mTqmeli da ,,TavisTavad 

naTeli” Sinaarsi saerTod veranair efeqts ver moaxdenda auditoriaze. 

(ra Tqma unda, yvelam isedac icis, rom samzareuloSi da gasarecx 

http://www.youtube.com/watch?v=XuOrgssMf54
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WurWelSi cximi da mikrobebi grovdeba. ) aq, vfiqrobT, jefri Sranqis 

mier SemoTavazebuli e.w. Water is wet claim-is ( wyali svelia-tipis 

winadadebebi) gaxseneba iqneboda relevanturi, radganac swored iseTi 

tipis winadadebebze vrceldeba, romlebic isedac naTeli ideis 

pretericiuli upiratesobis  konstantacias axdenen.  

reklamis sandoobisa da meti damajereblobis uzrunvelsayofad, 

komunikatorebi teqstis gare mtkicebulebiT dadasturebis efeqtur 

ritorikul xerxsac mimarTaevn, kerZod, reklamis mixedviT mocemuli 

produqti anadgurebs baqteriebis 99.9% , Tumca, ra Tqma unda, am 

maTematikuri simboloTi gamoxatuli statistikuri monacemis 

avTenturobaze, vfiqrobT, reklamis Semqmnelebi pasuxismgebelni ver 

iqnebian.   

mocemuli reklamis diqcia (avtoris mier sityvebis SerCeva 

Sesabamisi tonis an efeqtis gasatareblad)- kerZod, zedsarTauli da 

adverbialuri epiTetebis- superior da thoroughly gamoyeneba bunebrivia, 

gansazRvrulia samizne auditoriis darwmunebisa da, erTgvarad, 

mowodebis funqciebiTac ki. aq sityvis- superior,  asev vTqvaT, 

,,eSmakuri”gamoyeneba, romlis definiciaSic vkiTxulobT: better in quality 

than somebody/something else; greaterthan somebody/something else-, vfiqrobT, 

jefri Sranqis mier SemoTavazebuli reklamis wesebs exmianeba, rodesac 

komunikatorebi cdiloben, auditoriaze fsiqologiuri efeqtis 

gasaZliereblad SefarviT mocemuli produqtis sxva konkurent 

produqtze upiratesobas gausvan xazi, Tumca realurad ver amboben, Tu 

ratom sjobia igi sxvas.  garda amisa, amgvari bundovani, Tumca efeqturi 

sityvis gamoyeneba SesaniSnavi SesaZleblobaa konkurenti produqtis 

dasaxelebis gareSe (rac reklamis standartebis mixedviT akrZalulia)  

produqtis upiratesobaze mayureblis yuradRebis mipyrobis, produqtis 

gansakuTrebulobis xazgasmisa da mis umaRles xarisxze miniSnebis 

gasamZafreblad.  

amave mizniT unda iyos ganpirobebuli reklamis mTavari mesijis 

imperatiuli tipis Sejameba, romelic, meti lakonurobis mizniT, 

gadmocemulia awmyo gerundiviT - Keeping your plates and glasses looking like 

new! wina paragrafSi ganxiluli SemTxvevebis msgavsad, vfiqrobT, aqac 
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aqtualuria jefri Sranqis mier reklamis irgvliv SemuSavebuli 

principebi, da maT Soris, I principi- reklamaSi e.w. ,,Weasel Words” 

gamoyeneba. es aris e.w. ,,sindiofaluri” sityvebi, rac metaforuli 

mniSvnelobiT aragulwrfel, momatyuebel da mliqvnel metyvelebas 

gulisxmobs. saxelwodeba momdinareobs sindiofalas mier kvercxis Wamis 

Tvisebis metaforuli gaazrebiT, kerZod,  sindiofalas SeuZlia kvercxis 

gulis mTliani amosrutva ise, rom es  SeumCneveli darCes gareSe 

TvalisTvis, Tumca, kargad dakvirvebis Semdeg, aSkaraa, rom kvercxi 

carielia. Sranqis mixedviT, erT-erTi aseTi yvelaze gavrcelebuli 

sityva aris – like, rac Sedarebisa da sagnisadmi konkretuli Tvisebis 

miweris aspeqtSi gamoiyeneba, Tumca realurad arc Sedarebas niSnavs da 

arc Tvisebas. misi konotaciuri mniSvneloba saganTa subieqtur 

mimsgavsebas aRniSnavs. mocemul reklamaSic enobrivi erTeuli like new 

sulac ar aRniSnavs imas, rom reklamirebuli produqtis meSveobiT 

WurWeli ucbad ganaxldeba, magram erTwuTiani reklamis pirobebSi misi 

gamoyenebiT komunikatorebi ostaturad uqmnian mayurebels myisier da  

moCvenebiT efeqts, Tan ise rom arc tyuils amboben da arc simarTles.  

aseve sainteresoa reklamis SejamebaSi zmnizeda simply-s gamoyeneba. 

vebsteris leqsikonSi vkiTxulobT mis Semdeg definiciebs: : 1) nothing more 

than : only, merely, or just 2) without any question.  

vfiqrobT, mocemul reklamaSi es enobrivi erTeuli orive semiT 

SeiZleba iyos dadasturebuli. garda amisa, misi gamoyeneba imperativis 

erTgvar ,,Serbilebis” funqciasac iTavsebs, radgan simsubuqisa da 

problemis martivad gadaWris konotaciis komunikacias axdens.  

mag. (qarT.) prokredit bankis (http://www.youtube.com/watch?v=_3wWCACD-

6I, 2012), romelSic auditoriasTan pirveli kontaqti warmodgenilia 

manqaniT gzaze mimavali saqmiani axalgazrda kacis garemoebiT, romelic 

radios usmens. pirvelive sityvebi rac reklamaSi ismis aris dadebiTi 

denotaciis matarebeli winadadeba - ,,maRali procenti ar iqneba”, 

romelic imTaviTve miipyrobs auditoriis yuradRebas  da bankTan 

dakavSirebul problemebs gaaxsenebs. dispoziciis etapze erTveba 

meoradi monawile- simpaTiuri, saqmiani axalgazrda kaci, romeli iwyebs 

saubars Tavis problemaze pirdapir auditoriasTan. aqve meoradi 

http://www.youtube.com/watch?v=_3wWCACD-6I
http://www.youtube.com/watch?v=_3wWCACD-6I
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monawilis profilis, kerZod, araverbaluri maxasiaTeblebis - 

oficialuri Cacmulobis, sando da saqmiani imijis, daxvewili manerebis 

da adgilmdebareobis (umeteswilad sakuTari manqaniT gadaadgileba 

saqmianobas, drois dazogvas, karg Semosavals ukavSirdeba) saSualebiT 

ikveTeba reklamis pragmatikuli gamiznuloba- saqmiani adamianebi, 

romlebsac mudmivad uwevT bankebTan TanamSromloba, an Tundac 

mosaxleobis iseTi kontingenti, romelsac qvecnobierad reklamaSi 

daxasiaTebul meorad monawilesTan msgavseba surs. es SeiZleba iyos 

mamakacebi, an Tundac qalebi, romelTac amgvari mamakacebi moswonT. 

reklamaSi problema ikveTeba meoradi monawilis mier verbalurad 

gaJRerebuli teqstis saSualebiT eqspliciturad- man aRar icis romeli 

bankis ndoba SeiZleba da romeli maTgani cdilobs, iyos momxmarebelze 

orientirebuli. mcire gaRizianebis semantikis Semcveli winadadebiT- 

ukve aRar vici, romel banks vendo- meoradi monawile mTeli qarTuli 

samizne sazogadoebis gulistkivils gamoxatavs. reklamis teqstSi 

dominanturi koheziuri elementi aris pirveli da meore  piris 

nacvalsaxelebi- me da Tqven da, Sesabamisad, pirveli da meore piris 

Semcveli zmnebi- vici, minda, vigrZno, SevarCie da a.S. SemiqmnaT, 

mTavazobT. amiT, vfiqrobT,  iqmneba fsevdo- uSualobis efeqti 

auditoriasa da komunikatorebs Soris, rac auditorias reklamirebuli 

produqtis mimarT ndobas uRvivebs. vfiqrobT, imave mizans emsaxureba 

bankebis mimarT meoradi monawilis mxridan fsevdo ukmayofilebis 

gamoxatva, rasac vaskvniT wina codnaze dafuZnebiT, kerZod, reklamis 

mTavari funqciis- auditoriis darwmunebis codnis SemTxvevaSi vxvdebiT, 

rom komunikatorebis mizans sulac ar unda warmoadgendes 

ukmayofilebis gamoxatva- piriqiT, maT ar unda awyobdeT am faqtorze 

auditoriis yuradRebis gamaxvileba, magram radgan asea, es safuZvels 

gvaZlevs, davaskvnaT, rom komunikatorebi amiT reklamirebuli bankis 

sxva bankebze upiratesobis komunikacias axdenen, rac sakmaod efeqturi 

unda iyos mwvave konkurentunarian garemoSi.  

aRsaniSnavia msubuqi ironiis ritorikuli xerxi, romelic 

gamoxatulia msazRvrel- sazRvrulis – Tavbrudamxvevi SemoTavazeba- 

saSualebiT da romelic   eqstra-kodirebis saSualebiT xdeba 
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TvalSisacemi. misi denotaciuri mniSvneloba, konteqstidan amoglejili 

SeiZleba gulisxmobdes or rames: 1) imdenad dadebiTi SemoTavazeba, rom 

adamians bednierebisgan Tavbru esxmis; 2) iseTi fsevdo-dadebiTi 

SemoTavazeba, romelic adamians gaabruebs da realobis aRqmas 

daakargvinebs. eqstra kodirebis saSualebiT, teqstis komunikatorebis 

intenciis da auditoriis faqtoris gaTvaliswinebiT mocemul frazas 

mocemul konteqstSi eniWeba konotaciuri mniSvneloba, rac gulisxmobs, 

fsevdo-dadebiT SemoTavazebas, romelsac misi adresatic ki ironiulad 

axsenebs. aRsaniSnavia reklamaSi sxva bankebis dakninebisa da 

reklamirebuli bankis upiratesobaze auditoriis yuradRebis 

gamaxvilebis mizniT gamoyenebuli forsvilis konceptualuri metaforis 

erT-erTi tipi- verbo-piqtorialuri- multimodaluri metafora- 

ufskruli-Tavgadasavali, romelSic samizne domeini ufskrulis 

piqtorialuri elementiT aris gamoxatuli, xolo wyaro domeini- 

verbalurad_ Tqvvn gindaT, gadaveSva TavgadasavlebSi  (anu gadaveSva 

ufskrulSi). metafora iqneba- bankebTan urTierToba aris ufskrulSi 

gadaSvebis tolfasi. piqtorialur elementTan- ufskruli 

dawyvilebulia wyaro domeinis- konotaciuri mniSvneloba, rac 

faTerakebis, rTuli situaciis, winaswar ganusazRvreli problemebis  

semantikas ukavSirdeba. samizne domeini warmodgenilia ufskrulis 

dinamiuri piqtorialuri elementiT, rac gulisxmobs gamouval 

situacias, daRupvas. msgavseba wyarosa da samizne domeinebs Sorisac 

swored gamouvali situaciis msgavs semantikazea agebuli da gulisxmobs, 

rom bankebs surT momxmareblebi gamouval situaciaSi – ufskrulSi 

CaiTrion, sadac Tavgadasavlebi namdvilad ar moakldebaT. metaforis 

interpretacias xels uwyobs meoradi monawilis Jestikulaciac, 

romelic msubuqad Tavis gadaweviT ufskrulisken ixedeba da miniSnebis 

msgavsi JestiT auditoriasac uadvilebs metaforis dekodirebis process. 

analogiurad, verbalur da araverbalur miniSnebasaTan erTad reklamis 

pragmatikuli faqtoric mniSvnelovania, radgan  reklamis samizne 

auditoria- adamianebi, romlebsac bankebTan uwevT urTierToba 

saqarTveloSi, advilad amoicnoben im sazogadoebaSi gavrcelebul 
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kliSes, rac bankebis mxridan  momxmareblebis motyuebis mcdelobas 

gulisxmobs.  

vfiqrobT, reklamaSi sxva bankebis dakninebisa da reklamirebuli 

bankis upiratesobaze auditoriis yuradRebis gamaxvilebis mizniT aris 

gamoyenebuli aRmatebiT-SedarebiTi mniSvnelobis Semcveli zmnizedisa 

da msazRvrel-sazRvrulis sityvaTa SeaTnxmeba yvelaze maRali procenti. 

aq, vfiqrobT, relevanturia jefri Sranqis mier SemoTavazebuli 

sareklamo gancxadebebis efeqturobis da fsevdo-simarTlis Semcveli 

klasifikaciis erT-erTi debulebis- ,,dausrulebeli winadadebebis” 

gaxseneba, rac gulisxmobs Sedarebas da upiratesobis dadgenas sxva 

produqtTan, mxolod an produqtis da maCveneblis dasaxelebis gareSe. 

mesijis dekodireba auditoriis mxridan aseTia: yvela sxva banki 

matyuaraa da momxmarebels sTavazobs sxvebze maRal procents, Tumca 

auditoriam SeiZleba sulac ar icodes konkretulad ramdenia es maRali 

procenti, samagierod, is momentalurad ijerebs komunikatorebis mier 

SemoTavazebul realobas.  

reklamis teqsti: 

,,...hm, bankebi... isev Tavbrudamxvevi SemoTavazebebi.. amjerad Sejibri 

anabrebisTvis. isini, vinc anabrebze yvelaze maRal procents mTavazobT, 

xandaxan maeWvebT.. raSia saqme?..ukve aRar vici, romel banks vendo.. Tqven 

gindaT, gadaveSva TavgadasavlebSi, vigrZno momavali...me minda CemTvis 

misaRebi momavali, oRond realuri, ar minda Tqvengan vismende 

dapirebebs, nu SemiqmniT iluziebs, me minda mxolod stabiluroba da 

sando urTierTobebi... me SevarCie banki, romelsac vendobi, da romelic 

yovelTvis sworad imas mTavazobs, rac mWirdeba.” 

problemis gadaWra reklamaSi mocemulia Tavad meoradi monawilis 

mier warmoTqmuli arCevanis Semcveli winadadebiT: ,,me SevarCie banki, 

romelsac vendobi  da romelic yovelTvis sworad imas mTavazobs, rac 

mWirdeba”, romelic, vfiqrobT,  darwmunebis Serbilebis funqcias 

atarebs da gulisxmobs, Tqvenc mimarTeT mas da aucileblad gadaWris 

Tqvens problemebsac.  

reklamis teqsti dominanturad Seicavs gameorebis ritorikul 

xerxs, rac gamoxatulia pirveli subieqturi piris paraleluri 
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konstruqciebis ramdenjerme anaforuli gameorebiT, sadac subieqtis- me 

intensiuri gamoyeneba momxmarebelze orientirebul momsaxurebaze 

auditoriis yuradRebis gamaxvilebis mizniT unda iyos ganpirobebuli.  

vfiqrobT, reklamaSi dominanturad gamoikveTeba Sepirispirebis 

strategiac, rac gamoxatulia sawinaaRmdego azris ukugdebis 

saSualebiT Semdeg uaryofiTi winadadebaSi: ,,ar minda Tqvengan vismende 

dapirebebs, nu SemiqmniT iluziebs...”. mocemuli wonadadebiT 

komunikatorebi auditorias axseneben bankebis mimarT sazogadoebaSi 

arsebul realur kontr arguments- fuW dapirebebs, iluziebs da sxv, 

riTac  erTgvarad poteniciuri safrTxis ganadgurebas cdiloben. 

b) problemis gadaWra  mocemulia voisoveris mier. 

mag, (brit.) (https://www.youtube.com/watch?v=zYDT4-pYsNk, 2012), WurWlis 

sarecxi manqanis gamwmendi saSualebis ,,finiSis” (Finish) reklama, 

romelSic sxva reklamebis msgavsad am produqtis meoradi monawileebi 

saerTod ar funqcionireben. problemaze miniSneba da misi gadaWris gza 

mocemulia voisoveris mier gaJRerebuli teqstis meSveobiT. reklamis 

pragmatikul gamiznulobas, vfiqrobT, garkveulwilad voisoveris xmis 

tembri da sqesic gansazRvravs- mdedrobiTi sqesis kmayofili xma, 

romelic saubrobs diasaxlisebisaTvis nacnob problemaze da bednieria, 

rom misi gadaWris saSualebas miagno. auditoriasTan pirveli kontaqti 

warmodgenilia WurWlis sarecxi manqanis gamosaxulebis axlo kadrSi 

CvenebiT, rac samizne auditoriis yuradRebas dasawyisidanve ipyrobs. 

vfiqrobT, vizualur faqtorze dasawyisSive amgvari koncentrireba ar 

aris SemTxveviTi da pragmatikulad gansazRvrulia- diasaxlisebi xom 24 

saaTis ganmavlobaSi uyureben da meqanikurad iyeneben am danadgars da 

imave gamosaxulebis CvenebiT komunikatorebi kidev erTxel nacnob 

saganze amaxvileben maT yuradRebas. dispoziciis etapze voisoveris mier 

gaJRerebul teqsts fonad gasdevs mokrZalebuli spec. efeqtebiT 

procesualobis strategiis meSveobiT gadmocemuli WurWlis recxvis 

procesi, romlis drosac Cndeba problema- manqanaSi dagrovili WuWyis 

gamo, SeiZleba TefSebic WuWyiani iyos. aqve aRsaniSnavia WuWyiani wylis 

vizualizacia kontrastuli feris saSualebiT- TeTr TefSze moyavisfro 

wyali. reklamis pirveli naxevari problemazea gamaxvilebuli, xolo 

https://www.youtube.com/watch?v=zYDT4-pYsNk
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meore naxevridan voisoveri ukve problemis gadaWras sTavazobs 

auditorias. problemis gadaWra dominanturad gadmocemulia verbo-

piqtorialuri metaforis saSualebiT, romelSic verbalurad 

gamoxatuli samizne domeini aris uaRresad sufTa WurWeli- flawless results, 

xolo piqtorialuri elementi- brilianti. briliantis erT-erTi sakmaod 

gavrcelebuli konotacia gulisxmobs ,,wmindas”, ,,umwikvlod sufTas”, 

rac Sedarebulia unaklod sufTa WurWelTan- anu sarecxi saSualebebis 

mier gasufTavebuli WurWeli aris brilianti. aRsaniSnavia, rom samizne 

domeini ar emTxveva produqts, rogorc es xSir SemTxvevebSi Ggvxvdeba, 

aramed produqtis Sedegs warmoadgens.  

mocemuli metaforis kognituri safuZveli, romelic SedarebiT 

martivad dekodirebadia, vfiqrobT, hgavs piqtorialuri similis 

SemTxvevaSi samizne da wyaro domeinebs Soris arsebul kavSirs, romlis 

mixedviTac isini konteqstis gareSec hgvanan erTmaneTs, Tumca am 

reklamaSi isini erTmaneTis gverdiT ar arian moTavsebuli. ufro metic, 

unaklod sufTa WurWeli saerTod ar aris vizualurad warmodgenili, 

rogorc ukve aRvniSneT, samizne domeins qmnis msazRvrel-sazRvruliT 

gamoxatuli fraza : Flawless result. mouxedavad imisa, rom samizne domeini 

pirveladi denotaciuri mniSvnelobiT ar aris warmodgenili,  sityvis 

result- konteqstobrivi mniSvneloba advilad gamosacnobia.  

reklamis teqsti 

,,If your dishwasher sometimes smells like a drain, imagine what lurks beneath, and you 

could be washing your dishes in all of this. For flawless results, use Finish Dishwasher 

Cleaner with its unique dual layer formula, the blue layer targets grease and the clear 

layer attacks lime-scale; and a cleaner dishwasher means cleaner dishes. 

reklamis teqstSi definiciis strategiis meSveobiT, reklamirebuli 

produqtis funqciebia gadmocemuli, rac gamoxatulia SedarebiTi 

xarisxis zedsarTavis- clearer gamoyenebiT da aseve awmyo drois 

SemasmenliT gamoxatuli fraziT: targets grease... attacks lime-scale. 

vfiqrobT, riTmulobisa da auditoriis metad fokusirebis mizniT 

gamoyenebulia sintaqsuri paraleluri konstruqciebi: 

gansazRvreba+subieqti+ Semasmeneli+ pirdapiri obieqti _ the blue layer 

targets grease and the clear layer attacks lime-scale and a cleaner dishwasher means cleaner 
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dishes.. marTalia, sintaqsurad bolo winadadeba paraleluria wina orisa, 

Tumca zmniT gamoxatuli moqmedebis aRniSvnis TvalsazrisiT 

gansxvavdeba maTgan, radgan wina ori dinamikuri zmnebia, xolo es 

ukanaskneli ufro statikuri. aqedan gamomdinare, bolo winadadeba 

SeiZleba aRviqvaT, rogorc peroraciis etapze reklamis Sejameba, 

gamoxatuli martivi imperativiT: For flawless results, use Finish Dishwasher 

Cleaner with its unique dual layer formula,aRsaniSnavia, rom darwmunebis 

Serbilebis mizniT, Sejamebas mosdevs sentenciis tipis SefasebiTi 

winadadeba, romelic aliteraciul elementebs Seicavs. garda amisa, 

sityvis-unique gamoyeneba aSkarad miuTiTebs Sefasebis strategiis 

dominanturobaze.  

vfiqrobT, reklamis teqstis dawyeba pirobiTi daqvemdebarebuli 

winadadebiT- if you..., romelSic figurirebs meore piris nacvalsaxeli 

you, Semdegi mizniT aris ganpirobebuli- megobruli mimarTva 

auditoriisadmi, romelsac komunikatorebi informacias awvdian da ase 

vTqvaT, Tvals uxelen SesaZlo problemis arsebobis Sesaxeb. 

Cveulebriobis efeqtis Seqmnas drois zmnizedis – sometimes gamoyenebac 

emsaxureba, Tumca reklamis mTavari funqciidan- auditoriis 

darwmunebidan da produqtis gasaRebidan gamomdinare, pirobiTi 

winadadeba sxva semantikas iZens da gzavnis mesijs: ,,Tqven namdvilad 

gaqvT es problema, Cveni gamocdilebidan gamomdinare”, anu ubralod, 

darwmunebis Semarbilebel saSualebas niSnavs. 

mag. (qarT.) (https://www.youtube.com/watch?v=EM57Voic78g, 2012) jeoselis 

portirebis reklama, romelSic auditoriasTan pirveli kontaqti 

warmodgenilia interesis aRmZvreli kiTxvis Semcveli epilogiT: 

,,gaxsovT, rogor gadaxvediT jeoselze?” . Temis gaSla warmodgenilia 

intervius formatiT meorad monawileebs Soris: sportsmensa da da 

,,uxilav” interviuers Soris. sportsmeni yveba Tavisi problemis Sesaxeb, 

Tu rogor gatanjes mobilurma kompaniebma gundis wevrebi. ,, zogis ar 

iWerda, zogs eTiSeboda da , ra vici, milioni ubedureba ra.” maRali 

tarifisa da dabali xarisxis problemis gadasaWrelad, zeddadebuli xma 

aJRerebs problemis gadaWras reklamis Sejamebis etapze: ,,gaTavisufldi 

https://www.youtube.com/watch?v=EM57Voic78g


88 
 

maRali tarifisa da dabali xarisxisagan. gaerTiandi jeoselSi Senive 

nomriT da miiRe 5 saaTi sasaubro dro.” 

2. satelevizio reklamaSi aseve vxvdebiT reklamirebuli produqtis 

specifikidan gamomdinare, sxvadasxva yoveldRiuri cxovrebis amsaxveli 

momentebis irgvliv agebul kinematografiul models, romelic 

ZiriTadad gulisxmobs fsevdo realuri moTxrobis formats. aseTi 

Sinaarsis mqone reklamebs, rogorc wesi, umetesad voisoveris an meoradi 

monawileebis mier gaJRerebuli rCevis, mowodebis, informaciis 

miwodebis, sargebelze miniSnebisa da sxv. funqcionaluri datvirTvis 

mqone winadadebebi agvirgvinebs.  

mag.(brit.) British Telecom-is reklamaSi (http://www.youtube.com/watch?v=jC_-r-

J69qA, 1986) moTxrobilia ambavi bebia- Beettie
21 da SviliSvilis- Anthony-sa, 

romlebic telefoniT saubroben gamocdebis Sesaxeb. irkveva, rom biWma 

bebias molodini gaucrua d yvela gamocdaSi CaiWra garda meTixeobisa 

da sociologiisa. bebia, rom;lis siamayisTvisac miuRebelia SviliSvilis 

warumatebloba, Tavs imxnevebs da mowyenil SviliSvilsac amxnevebs 

sityvebiT: “Pottery? Very useful!   People will always need plates...Anything else?”; “He gets 

an ology, and he says he’s failed? You get an ology, you are a scientist!” aq sainteresoa 

sufiqsis “ology” metonomiuri gamoyeneba mecnierebis dargis aRsaniSnad.  

reklamas agvirgvinebs zeddadebuli xmis mier gaJRerebuli winadadeba: 

“Whether it’s well done, or hard luck, a phone call says a lot! “ romelic satelefono 

servisis sargeblianobaze mianiSnebs. 

mag. (brit.)  (http://www.youtube.com/watch?v=yC_sFRbwb6s&feature=kp, 2005) 

,,yviTeli  furclebis” reklama, romelSic moTxrobilia anekdotis 

formatSi mamis ambavi, romelic dedis daukiTxvad Svils SesWris Tmas. 

deda saxlSi mosvisTanave Zalian gabrazdeba da situaciis 

gamosasworeblad mama reklamirebuli sainformacio biuros meSveobiT 

gaigebs Tmis stilistis nomers, winaswar auxsnis situacias da sTxovs, 

rom gaiTamaSon, viTom stilistma Tavisi iniciativiT SesWra Tma bavSvs. 

reklamis bolos, Sejamebis etapze ekranze Cndeba reklamirebuli 

                                                           
21

 Beettie- saxeli Sedgenilia abreveaturis BT-  British Telecom-is sityvaTa dasawyisi  aso-

bgerebis gadaTamaSebidan.  

http://www.youtube.com/watch?v=jC_-r-J69qA
http://www.youtube.com/watch?v=jC_-r-J69qA
http://www.youtube.com/watch?v=yC_sFRbwb6s&feature=kp
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produqtis dasaxeleba da servisis sargebelze miniSnebis Semcveli 

winadadeba: “Yellow Pages helps a lot”.  

mag. ( qarT.) (https://www.youtube.com/watch?v=bs3zRSxev4U, 2009) jeoselis 

xmovani Setyobinebebis servisis reklama, romelSic aseve anekdotis 

formatSia moTxrobili mamakacisa da misi sidedris ambavi. mamakaci 

nabaxusevze iRviZebs da sidedris xmovani Setyobineba xvdeba mobilurze. 

Tavad sidedrisa da siZis Tema socialur-kulturuli faqtorebiT aris 

Sepirobebuli, ramdenad relevanturia mxolod saqarTvelos 

realobisTvis. arsebobs erTgvari stereotipi, rom sidedri siZisTvis 

yvelaze saxifaTo da arasasurveli pirovnebaa. amis fonze mamakaci 

Cailaparakebs salanZRav sityvebs TavisTvis sidedris misamarTiT da 

gadaeSveba auzSi, romelSic wyali ar aRmoCndeba. amasobaSi sidedri 

xmovani Setyobinebis saSualebiT apirebda siZis gafrTxilebas, Tumca 

ukve gviani aRmoCnda. reklamis Sejamebis etapze zeddadebuli xma 

aJRerebs rCevis Semcvel winadadebas: ,,isrgebleT xmovani SetyobinebiT”.  

3. reklamaSi aseve gamoikveTa produqtis upiratesobis 

argumentirebis modeli, romelSic komunikatorebi auditoriis 

darwmunebas,, sando” da ,,sayovelTaod gadamowmebuli” informaciis 

miwodebiT cdiloben. upiratesobis argumentebiT gamyareba vfiqrobT, 

gulisxmobs komunikatorebis Semdeg gzavnils_ ,, gvendeT da SegviZineT, 

radgan Cven ki ar vtyuiT produqtis maRal xarisxis Sesaxeb,  aramed 

konkretuli faqtebic ki gagvaCnia.” Sesabamisad, amgvari tipis reklamebis 

aSkara mamoZravebel Zalas e.w. gare argumenti/mtkicebuleba warmoadgens.  

ritorikis Teoriis mixedviTac, logosis ganzomilebis erT-erTi 

mamoZravebeli elementi swored argumentebi da mtkicebulebebia, 

romlebSic gamoirCeva sami elementi: gare mtkicebuleba, Sida 

mtkicebuleba da Temebi (Hawcroft, 2011: 16). amaTgan gare 

mtkicebuleba/argumenti mosaubris/mwerlis warmosaxvaSi ki ar arsebobs, 

aramed gare samyaroSi obieqturad da mosaubre saWiroebisamebr urTavs 

mas komunikaciis dros. gare mtkicebuleba SeiZleba iyos mowmis Cveneba, 

fici, kompetenturi pirebis citireba  da a S. 

3. upiratesobis argumentirebis modeli.   

https://www.youtube.com/watch?v=bs3zRSxev4U
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am tipis reklamaSi xSirad gvxvdeba mTavari mesijis statistikuri 

monacemebiT an kompetenturi pirebis citirebiT gamyarebis SemTxvevebi.  

damxmare mtkicebuleba SeiZleba iyos reklamaSi Semotanili  e.w. 

zeddadebuli xmis mier an gaJRerebuli meoradi monawileebis mier 

intervius an monologis reJimSi. gare mtkicebuleba SeiZleba iyos 

prepoziciuri an postpoziciuri, anu SeiZleba Segvxvdes reklamis 

dasawyisSi msmenelis, ase vTqvaT, ukeT “dasaWerad”, an SeiZleba 

agvirgvinebdes reklamas. orive SemTxveva ritorikulad sakmaod efeqturi 

unda iyos, radgan adamiani gadawyvetilebis miRebisas yovelTvis 

cdilobs raimes daeyrdnos, ase vTqvaT, gaamarTlos Tavisi arCevani da 

oficialuri statistikisa Tu cifrebis moyvana mas uRvivebs ndobas da 

uadvilebs gadawyvetilebis miRebis process.  

1) statistikuri monacemebi: 

mag. (brit.) britanuli aviaxazebis Zalze kreatiuli reklama  

(http://www.youtube.com/watch?v=jxs106rp5RQ, 1989), romelSic dominanturia 

konceptualuri piqtorialuri metaforis hibriduli tipi- adamianis saxe 

- msoflio, romelic igeba adamianebisgan. vfiqrobT, aq saqme gvaqvs 

orwvera metaforasTan, romelSic, erTi mxriv, adamianis saxe 

Sedarebulia msofliosTan, romelic rukiT aris warmodgenili. aq 

SeiZleba konteqstobrivi tipis piqtorialuri metaforis dekodirebac, 

romelSic samizne domeini- msoflio metonimiurad ruqiT aris 

warmodgenili, xolo wyaro domeini- saxe- metonimiurad adamianis,  

globaluri arsebis saxiT.  

reklamis ZiriTadi nawili metaforis agebazea koncentrirebuli, 

Tumca bolos britanuli aviaxazebis sloganis- British Airways - The world’s 

favourite airline gamoCenamde “zeddadebuli” xma aJRerebs Semdeg 

postpoziciur gare mtkicebulebas/arguments: “Every year British Airways- the 

world’s favouriteairline brings 24 million people together”... 

reklaSi gare mtkicebuleba Semotanilia reklamirebuli produqtis 

maRali gayidvadobis statistikuri monacemebis saSualebiT, rac, Tavis 

mxriv, gamoxatulia msazRvreli ricxviTi saxelis-  24 million da samizne 

auditoriisaTvis relevanturi krebiTi arsebiTi saxelis- people 

kombinirebiT, aseve ganmeorebiTobis maCvenebeli garemoebis every year da 

http://www.youtube.com/watch?v=jxs106rp5RQ
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zedsarTauli elementis- favourite gamoyenebiT, xolo frazuli zmnis- 

brings together gamoyenebiT ki, vfiqrobT, reklama polisemanturi ideis 

efeqtur komunikacias axdens:  ramdenadac oqsfordis ganmartebiTi 

leqsikonis mixedviT ( brings together- to help two people or groups to end a 

disagreement), mocemuli zmnis konotaciuri mniSvneloba adamianebis 

Serigebas, maTi uTanxmoebis daZlevasac gulisxmobs, vfiqrobT, reklamis 

Sejameba ase gaiSifreba:  yovelwliurad britanuli aviaxazebi 

milionobiT sxvadasxva warmomavlobis adamians emsaxureba, amave dros, 

maT Soris arsebul nebismieri saxis distanciasac amcirebs da xalxebis 

gaerTianebasac uwyobs xels. amave ideis komunikacias emsaxureba, 

vfiqrobT, reklamaSi pragmatikuli niSniT gamoyenebuli meoradi 

monawileebis imijic- tradiciul tanisamosSi Cacmuli arabi mosaxleoba, 

Savkanianebi, TeTrebi da indoCinuri warmomavlobis adamianebi, romlebic 

sargebloben britanuli aviaxazebiT.  

aqve aRsaniSnavia, rom reklamaSi adamianebisgan agebuli 

metaforuli saxis ferebis, kerZod, lurji, wiTeli da TeTris 

gamoyenebac ar aris SemTxveviTi da simbolurad datvirTulia- isini 

britaneTis droSis ferebs emTxveva da, vfiqrobT, warmoadgens 

britaneli xalxis erTianobas da erTsulovnebas.   

mag, (qarT.) ,,zeddadebuli xmis” mier ramdenime gare mtkicebulebis 

kombinirebulad gamoyenebis magaliTia airzenas- qarTuli aviaxazebis 

reklama (http://www.youtube.com/watch?v=AnCa1QaisRc, 2013), romelSic gare 

argumentebad moyvanilia zusti dro da ricxvi im qveynebisa, sadac 

airzena dafrinavs, serTificirebuli pilotebisa da aviateqnikosebis  

konkretul cifrebSi gadayvanili gamocdileba, rac reklamas met 

damajereblobas sZens: “ Cven davfrinavT msoflios 10 qveyanaSi, 

weliwadSi 5000 saaTis ganmavlobaSi, umaRlesi kategoriis serTifikatis 

mflobeli mfrinavebi, 16110- saaTiani gamocdileba da aviateqnikosebis 40-

wliani staJi- Tqveni usafrTxo frenis garantiaa. aiatas akreditebuli 

aviakompania- Georgian Airways- 20 weli TqvenTan erTad!”  

audio-vizualuri elementebis integrirebis saSualebiT, kerZod, 

zeddadebuli xmis mier gaJRerebuli gare argumentebis grafikulad 

gamosaxviT komunikatorebi, vfiqrobT, aZliereben auditoriis mier 

http://www.youtube.com/watch?v=AnCa1QaisRc
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mocemuli produqtis upiratesobis damaxsovrebis Sansebs reklamaSi. 

vizualur fonad aviaxazebis simpaTiuri TanamSromlebis- pilotis, bort-

gamcileblebis, aviateqnikosebis muSaobis procesicaa asaxuli.  

vfiqrobT, mocemuli reklamaSi Zalze efeqturia komunikatorebis 

mier  iseT sakiTxebze aqcentireba, rogoricaa pilotebisa da 

aviateqnikosebis gamocdileba, aseve frenebis xangrZlioba da mxolod 

pozitiuri statistikuri monacemebis gamoyeneba da ara,  vTqvaT, qarTuli 

aviaxazebis frenis Tanamedrove meTodebisa da teqnikis statistikur 

monacemebze miniSneba, rac aramomgebiani iqneboda. garda amisa, am 

pozitiuri statistikis gamoyenebis gareSe aviakompaniebiT mdidar  da 

maRalkonkurentunarian msoflio bazarze sakmaod rTuli iqneboda 

saqarTvelosnairi patara qveynis aviakompaniis upiratesobis damtkiceba.  

2) kompetenturi pirebis citireba: 

mag. (brit.) Range Rover-is firmis manqanis 2013 wlis axali dizainis 

reklamaSi (http://www.youtube.com/watch?v=vUE6S1F_lC0, 2013), romelSic 

aqcenti gadatanilia daxvewil dizainze, komunikatorebi meti 

damajereblobisaTvis kompetenturi specialistebis- wamyvani dizaineris, 

ferebisa da masalis specialistis azrs iSvelieben gare 

mtkicebulebad/argumentad.  reklamaSi profesionalebi detalurad 

aRweren manqanis dizains da misi Seqmnis process: 

“We are in the process of creatinga new generation in vehicles. For the first time in the 

history we are looking at how these elements relate to each otherand more importantly, how they 

relate to the customer. Great design is the gateway to customer desirability-It is about making 

that emotional connection. People say what was the inspiration of a new design- the inspiration 

is its heritage.When you look at that original vehicle and the vehicle we have today, that lineage 

is clear. This is a new car that has its own personality. ...This is a powerful, elegant way how 

these three lines relate to each other... They work perfectly when you see the car moving.  When 

you go to the interior, you open the door and you look into it, it is unmistakeably a Range Rover. 

You seem to start to see that this is a truly luxurious  experience... phsycological identity, but 

also its performance, handling... it makes the car agile, more maneauvrable, more capable...The 

best car just got better. The All-New Range River.”  

gare arguments meoradi monawileebi aRweris strategiis 

gamoyenebiT qmnian, rac gamoxatulia maT monologSi da gamoirCeva 

http://www.youtube.com/watch?v=vUE6S1F_lC0
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zedsarTauli formebis uxvi xmarebiT. gansazRvrebiTi da zmnisarTuli22 

epiTetebi: powerful, elegant, luxurious,work perfectly, aseve personifikacia- this 

is a new car that has its own personality,  Tanamedroveobasa da siaxleze 

gamudmebuli implikacia- a new generation in vehicles... For the first time in the 

history.. Traditional, combined with the new one... mayurebels iseT STabeWdilebas 

uqmnis, rom saubaria rekordul manqanaze, romelSic saukeTeso 

britanuli memkvidreoba aris Tavmoyrili. aseve komunikatorebi Range 

Rover-is brendze axdenen Sejamebas. Sejamebis saSualebiT monologSi 

mTavari miniSneba am daxvewili brendis ,,sigrZe-siganiT” SegrZnebaze 

keTdeba: It is unmistakeably a Range Rover.. The inspiration is its heritage.... 

Psychological identity.” 

teqstobriv pasaJSi gamovyofdiT produqtis ramdenime 

mimarTulebas, romelzec kompetenturi pirebi aqcentirebas axdenen, 

kerZod, gare dizaini, Sida dizaini, muSaoba - am yvelafris upiratesoba 

sxvasTan SedarebiT da sxv. aRsaniSnavia, rom sakmaod uxvsityviani 

profesionalebis obieqtur Sefasebebs gamudmebiT enacvleba subieqturi 

damokidebuleba reklamirebuli produqtis mimarT gajerebuli 

epiTeturi SedarebebiTa da mudmivi aqcentirebiT produqtis unikalur 

maxasiaTeblebze, kerZod, mis gansakuTrebulobaze, tradiciuli da 

Tanamedrove  elementebis Serwymasa da maT harmoniul muSaobaze. amgvari 

emociur-liriuli23 elementebis  CarTva kompetenturi pirebis 

citirebaSi- safuZvels gvaZlevs kidev erTxel aRvniSnoT, rom logosisa 

da paTosis elementebi ostaturad aris Serwymuli efeqtis erTi-orad 

gaZlierebis mizniT.  

aqve aRsaniSnavia, rom es kompetenturi pirebi gansxvavebuli sqesis 

warmomadgenlebi arian, rac, Cveni azriT, SeiZleba sulac ar aris 

SemTxveviTi. komunikatorebis intenciisaTvis, vfiqrobT, samizne 

auditoriis profilic mniSvnelovani unda iyos. am SemTxvevaSi 

genderuli balansi daculia da reklama, rogorc mamakacebSi, aseve 

qalebSic Tanabar ndobas iwvevs. Sesabamisad, am gare mtkicebulebis 

                                                           
22

  adverbial- zmnisarTuli ( ucxo sityvaTa leqsikoni, Tbilisi, ganaTleba, 1989)  
23

  ritorikis terminiT- digresiuli 
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arCevani, migvaCnia, rom ar aris SemTxveviTi da pragmatikuladac 

Sepirobebulia. 

ix. logosis ganzomilebis reklamebSi dominanturi ritorikuli 

xerxebis reklamis sxvadasxva etapze ganawilebisa da funqciebis 

amsaxveli cxrili. 

ganzomileba- logosi 

britanuli reklama  

konstruqciis figurebi 

warmosaxvis figurebi 

emociis figurebi 

prezentaciis figurebi 

mizani/funqcia 

I. auditoriasTan pirveli kontaqti  

prezentaciis figurebi 

 (6) ritorikuli garemoeba   
konstruqciis figurebi 

 (1) damaintrigebeli SekiTxva ( mag, 
Did you know that..?) 

 

 reklamis pragmatikuli 
gamiznuloba  

 auditoriis yuradRebis 
dasawyisSive mipyroba 

II. Temis gaSla 

konstruqciis figurebi 

1 (1) araoficialuri  sasaubro 
enisTvis damaxasiaTebeli leqsikuri 
erTeulebi ( mag, ing. mimarTvis 
gamomxatveli -sweetie, baby,e.wpauzis 
Semavsebeli( gap-filler).  -  ok, well, 

araoficialuri salaparako stilisaTvis 
damaxasiaTebeli zmnizeda –that much) 

2 (1) Semdegi funqciuri datvirTvis 
mqone winadadebebi:  
pauzis Semavsebeli- you know daTanxmebis – 
sure 

nebarTvis aRebis Txovnis gamomxatveli - 
can I get it?  

moferebisa da siyvarulis funqciis 
gamomxatveli winadadebis - I love you.  

3  (1) fonetikuri damarcvla ( mag, H-

a-r-t-l-e-y.”  ) 
 

4 (1) e.w. “Weasel Words” 
,,sindiofaluri” leqsikuri erTeulebis 
gamoyeneba. (mag, looking like new..) 
5 (2) polisemanturi leqsikuri 

 

 interpretaciis procesis 
gaadvileba 

 auditoriasTan fiqtiuri siaxlovis 
Seqmna 

 reklamis problemis 
yovedRiurobaSi gadayvana.  
 

 auditoriisTvis reklamis 
interpretaciis gaadvileba 
 

 

 

 myisieri da  moCvenebiTi efeqtis 
Seqmna arc tyuilis da arc 
simarTlis TqmiT.  

 

 

 ramdenime mniSvnelobis ekonomiuri 
komunikacia  
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erTeulebi ( mag, ...simply add New Finish 

Protector to your cycle to prevent colour 

fading...brings together) 
warmosaxvis figurebi 

1 verbo-piqtorialuri metafora  
(WurWeli-brilianti) 
emociis figurebi: 

1 (1) gazviadeba 
2 (2) epiTeti ( mag, superior, thoroughly, 

luxurious, perfect) 
prezentaciis figurebi 

1 anekdotis formati  

 

2 (3) gare mtkicebuleba (mag, 
statistikuri monacemebi, kompetenturi 
pirebis citireba: (mag, It removes 99.9% of 

bacteria; 24 million people ) 

 

 

 

 

 emociuri datvirTva 

 darwmuneba/ mowodeba 

 aRqmis simsubuqe 

 iumoristuli datvirTva 

 reklamis sandoobis mtkiceba da 
meti damajerebloba 
 

 

 upiratesobis argumentireba 

III. Sejameba 

konstruqciis figurebi 

1 (1)  elifsis  Semcveli zogadi ( yes/no 

question) SekiTxva (mag. Unexpected financial 

problems?) 
2 (4)  martivi imperatiuli winadadeba 

(mag. Call the professionals;  Go to Yellow Pages; 

) 
3 (1) martivi TxrobiTi winadadeba/ e.w. 

,,dausrulebeli winadadeba” (mag, It’s 

never been about flying..) 
4 (1) nulovani kavSirebiTi 

winadadeba(mag, If you need one as well, look 

no further...”) 
5 (1) rCevis Semcveli leqsikuri 

erTeuli ( mag, I definitely recommend”, “Just 

use mine, I am satisfied..”) 

6 (1) awmyo gerundivi ( mag, Keeping your 

plates and glasses looking like new! 
7 fonetikuri SeriTmeba ( mag, mash, get 

smash!) 
emociis figurebi 

1 (1) kontrargumenti/litotesi: (mag, We 

don’t just help finding nasty things in life... we help 

with the nice things too...”) 

 

 reklamis Sejamebaze auditoriis metad 
fokusireba. 

 

 pirdapiri mowodeba auditoriisadmi   
myisieri gadawyvetilebis miRebisken. 

 

 

 pozitiuri paTetikuri efeqtis moxdena 
 

 darwmunebis Serbileba 
 

 darwmunebis Serbileba 

 meti lakonuroba 

 advilad damaxsovrebadoba 

 auditoriis sapirispiro argumentis- 
usargeblo da mavnebeli informaciis 
imTaviTve Tavidan moSoreba  

 
ganzomileba- logosi 

qarTuli reklama  

konstruqciis figurebi mizani/funqcia 



96 
 

warmosaxvis figurebi 

emociis figurebi 

prezentaciis figurebi 

I. auditoriasTan pirveli kontaqti  

prezentaciis figurebi 

1 (3) ritorikuli garemoeba  
konstruqciis figurebi 

1 (1) damaintrigebeli SekiTxva ( mag, 
maRali procenti?) 

 

 reklamis pragmatikuli 
gamiznuloba  

 auditoriis yuradRebis mipyroba 
reklamirebul produqtze 

II. Temis gaSla 

konstruqciis figurebi 

1 (1) martivi TxrobiTi winadadeba/ e.w. 
,,dausrulebeli winadadeba” ( mag, 
yvelaze maRali procenti) 

 

2 (1) pirveli subieqturi piris 
paraleluri konstruqciebis 
ramdenjerme anaforuli gameoreba  

3 (1) gare mtkicebuleba ( mag, 
statistikuri monacemebi: 40 wliani 
staJi, 16110-saaTiani.) 

warmosaxvis figurebi 

1 (1) literaturuli aluzia (mag. 
robinzon kruzos aluzia) 

 

 

 

2 (1)verbo-piqtorialuri multimodaluri 
metafora (mag, ufskruli-Tavgadasavali 
) 

 

 sxva produqtis dakninebisa da 
reklamirebuli produqtis 
upiratesobaze auditoriis yuradRebis 
gamaxvileba 

 

 momxmarebelze -orientirebul 
momsaxurebaze auditoriis yuradRebis 
gamaxvileba  

 reklamirebuli produqtis upiratesobis 
damtkiceba 

 

 iumoristuli efeqtis da msubuqi tonis 
Seqmna.  

 damxmare relevanturi konteqstis 
umokles droSi ganxorcieleba,  

 drois dazogva  

 reklamis kreatiuloba  
 

 emociuri datvirTva 

 sxva produqtis dakninebisa da 
reklamirebuli produqtis 
upiratesobaze auditoriis yuradRebis 
gamaxvileba  

III. Sejameba 

prezentaciis figurebi 

1 (1) zogadi, arCevanis Semcveli 
SekiTxva- (mag, gsurT daportirdeT 
jeoselze?) 
2 (1) martivi TxrobiTi winadadeba/ e.w. 
,,dausrulebeli winadadeba” ( mag. “Tibisi 
bankTan erTad swavlis dafinanseba ufro 
martivia...”)  
3 (1)kontrargumenti (mag, nu SemiqmniT 
iluziebs) 

 

 

 auditoriis darwmunebis Serbileba 

 auditoria qvecnobierad mocemuli 
reklamirebuli produqtis upiratesobas 
aRiarebs. 

 poteniciuri safrTxis ganadgureba. 
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2.5. paTosTan mimarTeba britanul da qarTul reklamebSi 

paTosi _ definiciis mixedviT: a) artistuli gamoxatulebis 

elementi, romlic iwvevs TanagrZnobasa da Secodebas (an element in 

experience or in artistic representation evoking pity or compassion); b) emocia an 

TanagrZnobisSemcveli Secodeba ( an emotion of sympathetic pity- Mariam Webster 

Dictionary ) gulisxmobs emociuri ganzomilebis maxasiaTebels, romelic 

ganapirobebs mkiTxvelisa Tu msmenelis grZnobebisa da emociebis, ase 

vTqvaT, myisier ,,aTamaSebas.”  gamowveul emociaTa speqtri 

mravaferovania: brazi, siyvaruli, sinanuli, siZulvili, SiSi, aRSfoTeba, 

vneba, gaoceba da a.S. an Tundac kontrastuli sensitiuri saxis SeqmniT 

Zlieri emociis gamowveva. magaliTad, aviRoT politikuri tipis reklama, 

romelSic mayurebeli xedavs, Tu rogor kocnis politikosi nazad bavSvs 

an rogor gulisxmierad arTmevs xels moxucebul adamians. aseTi 

situacia aSkarad gamoxatul sensitiur detalebs Seicavs, exeba ra 

adamianis grZnobebs da qmnis kontrastul imijs: politikosi, romelic 

Cvens cnobierebaSi uaRresad racionaluri da aramgrZnobiare arsebaa, 

sul sxva ampluaSia warmodgenili; mosiyvarule, yuradRebiani, 

Tavmdabali da am kontrastuli da sensitiuri imijis Seqmnis saSualebiT 

xdeba auditoriis manipulireba.  

aRsaniSnavia, rom es procesi udides xelovnebasa da ostatobas 

moiTxovs, radgan maqsimaluri efeqtis moxdena ise, rom ar dairRves 

sareklamo normebi, didi sirTuleebis winaSe ayenebs komunikatorebs. 

Tumca aSkaraa, rom Tanamedrove reklamis kredo gulisxmobs 

makiaveliseul princips: ,,mizani amarTlebs saSualebas”. am SemTxvevaSi 

ki mizani auditoriaze gavlenis moxdenaa, saukeTeso pirobebSi es 

gavlena dadebiTia, Tumca Zlieri uaryofiTi emociac tovebs kvals 

msmenelSi. am fonze gaCnda swored ,,anti-reklamis” cnebac da masTan 

dakavSirebuli ,,Savi piari”.  

erTi sityviT, paTosis mier gamowveuli emociebi usazRvroa, Tumca 

aq gamovyofdiT ramdenime dominantur dadebiT emociur mimarTebas.  

kreatiuloba - TviTgamoxatulebisaTvis aRiarebis miRebis survili, 

romelic SeiZleba gamoxatuli iyos iumoriT, sityvaTa TamaSiT da sxv. 

miRweva - fulis, saxelisa da TviTkmayofilebis SegrZneba.  

http://www.merriam-webster.com/dictionary/pity%5b1%5d
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damoukideblobis SegrZneba- sxvisgan gamorCeulobis da 

gansxvavebulobis survili 

SiSi - potenciuri safrTxeebis Tavidan acilebis da uaryofis 

moTxovnileba.  

amtanoba - rTuli gzis gavlisa da dabrkolebebis gadalaxvis gamo 

kmayofilebis miRweva.  

paTosis gamoxatvis ZiriTadi strategiebia: anekdotebi da 

saintereso, Zlieri STabeWdilebis momxdeni ambebis moyola, musika, 

ferebi, xelovneba, emociuri enis gamoyeneba, rogoricaa adamianebis 

moralisa da faseulobebis gamomxatveli,  yvelasaTvis met-naklebad 

gasagebi da advilad dasamaxsovrebeli sityvebis gamoyeneba, 

moulodnelobis efeqtis Seqmna reklamis araprognozirebadi 

dasasruliT da sxv. (Shea, “The Rhetoric of Advertising”: 6 on Sandra Effinger’s 

personal web-site- http://www.mseffie.com).  

vans pakardis mixedviT, ,,...doqtori ernst diCeri- motivaciuri 

kvlevis institutis direqtori, fsiqoanalizis doqtori, miiCnevs, rom 

darwmunebis saukeTeso gza swored potenciuri myidvelis emociur 

faqtorze koncentrirebaa. misi azriT, nebismieri produqti ara marto 

,,kargi unda iyos”, aramed adamianuri gonebis fsiqologiur procesebSi 

Rrmad unda aRwevdes” (Packard, 1980: 53). Sesabamisad, nebismieri produqtis 

warmatebis gasaRebi swored emociuri ,,kauWis” povnaa, rac ase uWirT 

reklamis Semqmnelebs. amis mizezi ramdenime ram SeiZleba iyos. 1) 

sazogadoebaSi sxvadasxva fsiqotipis arseboba 

.magaliTad, rac hipoqondriuli tipis adamians moxiblavs, is 

naklebadefeqturi iqneba e.w. karieristi adaminisTvis;  2) adamianis 

survilebis da dadebiTi emociebis gamomwvevi mizezebis gageba 

faqtobrivad SeuZlebelia, radgan adamianebma xSirad Tavadac ar ician 

ra surT, an momentalurad surT, Tumca meore wuTSi sul sxva gunebaze 

arian. amitom emociuri ,,kauWis” povna ,, Tundac is iyos damyarebuli 

crurwmenebze, SiSebze, seqsualur sawyisze da a.S...”, reklamis 

profesionalebis azriT, yvelaze sando da efeqturi saSualebaa.  

paTosze orientirebul reklamasac aqvs dadebiTi da uaryofiTi 

mxareebi, kerZod, dadebiTi myisieri da Zlieri emociuri efeqtis 

http://www.mseffie.com/
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gamomwvevia, xolo uaryofiTi- emociebis faqtebiT gamyarebis 

SezRuduloba da moklexniani efeqti.  

rogorc vxedavT, paTetikur ganzomilebaSi gadasayvanad xSirad, 

rogorc lingvistur, aseve vizualur figuratiul enasac iyeneben- albaT 

yvelaze gavrcelebul konceptualur metaforasTan da Sesabamisad mis 

sxvadasxva tipTan erTad animaciis, vizualuri specefeqtebis, alegoriis, 

personifikaciisa da kidev mravali sxva vizualuri ritorikis 

saSualebas. magaliTad, vizualuri figuratiuli enis gamoyenebiT Skoda 

fabias reklamaSi gamoyenebulia metafora- gemrieli Sokoladis tortis 

mzadebis procesi, romelsac Skoda fabias axali modelis forma aqvs. 

metafora manqana-Sokoladi mayureblze emociur gavlenas axdens da 

qmnis ,,gemrieli Skoda fabias” models, rac verc erT mayurebels 

gulgrils ver datovebs.  

auditoriis darwmuneba paTosis gamoyenebiT, vfiqrobT,  yvelaze 

efeqturi maSin aris, rodesac Zlieria emociuri kavSiri auditoriasa da 

reklamaSi ganviTarebul movlenebs Soris. amdenad, pragmatikuli 

faqtori, logosis msgavsad, paTosis ganzomilebaSic Tanabrad 

mniSvnelovani unda iyos. miuxedavad imisa, rom Tanamedrove msoflioSi 3 

da 4 D  formatSi gadaRebul multfilmebsa da mxatvrul filmebs yvela 

asakis, sqesisa da warmomavlobis adamiani Tanabari interesiT uyurebs, 

vfiqrobT, reklamis SemTxvevaSi darwmunebis warmatebiT 

ganxorcielebisaTvis ritorikuli xerxis SerCeva swored pragmatikuli 

faqtorebiT unda iyos ganpirobebuli. magaliTad, Tanamedrove, Zlieri 

da saqmiani mamakacebis kontingentisaTvis gaTvlil reklamaSi zRapruli 

elementebiT gaJRerebuli animaciis xerxebis gamoyeneba didad efeqturi 

ar unda iyos, Tumca es ritorikuli xerxi, vfiqrobT, Zalian kargad 

imuSavebda sentimentaluri dedebis an diasaxlisebis SemTxvevaSi, 

romlebic yvelafers sakuTari Svilebis TvaliT uyureben.  
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2.6. ritorikis interpretaciuli modelebi paTosis ganzomilebis 

britanul da qarTul reklamebSi 

makrostruqturul doneze, teqnikur-kompoziciurad reklamaSi 

paTosis ganzomileba SeiZleba dominanturad iyos gamoxatuli 

kreatiuli sawyisiT- rogorc tradiciuli gansazRvrebidan vkiTxulobT, 

es aris ,,yovelive axlis da Tanamedroves Seqmnis procesi, rac SeiZleba 

gamoxatuli iyos uamravi gziT, Tumca yvelaze xSirad xdeba is sagani, 

risi danaxea, mosmena, ynosva da gemos gasinjvac SegviZlia..” (Wikipedia 

Online Dictionary:  http://en.wikipedia.org/wiki/Creativity) . am tipis reklamebSi 

ZiriTadad SemoqmedebiTobasa da xelovnebis elementebzea aqcenti 

gadatanili. Temebis mravalferovneba ukideganoa da SeiZleba 

gamoxatuli iyos xelovnebis yvela dargis niSan-TvisebebiT. aq, 

vfiqrobT, relevanturi iqneba Tavad xelovnebis definiciidan 

amonaridis citireba:  

,,...xelovneba, vrceli gagebiT, adamianis Semoqmedebisa da 

warmosaxvis fizikuri gamoxatvaa nawarmoebebSi. igi aerTianebs 

sinamdvilisa Tu mogonilis mxatvruli gamoxatvis sxvadasxva formebs. 

sityva ,,xelovneba” aRiqmeba rogorc bunebis sapirispiro cneba, am azriT 

xelovnebas miekuTvneba yvelaferi, rac arabunebrivi warmoSobisaa, anu 

Seqmnilia adamianis (avtoris, xelovanis) mier. Tanamedrove 

interpretaciiT, xelovnebis gansazRvrebebi asaxaven esTetikur 

kriteriumebs da termini erTnairad Seexeba literaturas, musikas, cekvas, 

dramaturgias, skulpturasa da arqiteqturas, kerZod,  grafikas, 

dekoratiul xelovnebas, ferweras..... teqnikurma progresma SesaZlebeli 

gaxada xelovnebis axali formebis gaCena, rogorebicaa fotografia da 

kino, xolo Tanamedrove  eleqtronuli teqnologiebi xiluli saxeebis 

sruliad axali formebis Seqmnisa da warmodgenis saSualebas iZleva...”  

(Wikipedia Online Dictionary: 

http://ka.wikipedia.org/wiki/%E1%83%AE%E1%83%94%E1%83%9A%E1%83%9D%E1%83

%95%E1%83%9C%E1%83%94%E1%83%91%E1%83%90 ).   

swored am gansazRvrebis msgavsad, Tamamad SegviZlia imis Tqma, rom 

reklama paTosis ganzomilebaSi zemoT CamoTvlili xelovnebis dargebis 

yvela sferos exeba da SeiZleba iTqvas, scdeba kidec,  amitom kreatiul-

http://en.wikipedia.org/wiki/Creativity
http://ka.wikipedia.org/wiki/%E1%83%AE%E1%83%94%E1%83%9A%E1%83%9D%E1%83%95%E1%83%9C%E1%83%94%E1%83%91%E1%83%90
http://ka.wikipedia.org/wiki/%E1%83%AE%E1%83%94%E1%83%9A%E1%83%9D%E1%83%95%E1%83%9C%E1%83%94%E1%83%91%E1%83%90
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SemoqmedebiT sawyisSi gavaerTianeT yvela is reklama, romelSic 

dominanturad aris gamokveTili nebismieri artistuli elementi, iqneba 

es qoreografia, grafika, drama da a S.  

qoreografiul - musikaluri xasiaTis kreativi 

mag., (brit.) 

(http://www.youtube.com/watch?v=_hj86TnXpgE&list=PL275359EE93DA24F4, 2005) 

Folksvagen Golf GTI –s reklama, romelSic auditoriasTan pirveli kontaqti 

iSleba sakmaod Tvalwarmtaci da saintereso garemoebiT: qolgiani 

mamakaci dgas wvimian quCaSi da RiRinebs sasiamovno liriul melodias. 

aRsaniSnavia, rom liriul melodiasTan erTad mamakaci ,,liriuladac” 

moZraobs, Tumca moulodnelad is dakecavs qolgas da popuri stilis 

melodiis simReraze gadava, rasac Sesabamisad Cqar ritmSi Sesrulebul 

qoreografiul moZraobebsac ayolebs. TandaTanobiT dispoziciurad 

mamakaci gadaerTveba superTanamedrove, SeiZleba iTqvas, robotul 

moZraobebze, rac mimsgavsebulia breikdansis elementebis saSualebiT da 

sruldeba eleqtronuli musikis fonze. reklamis bolos Sejameba 

xorcieldeba reklamirebul manqanasa da mocekvave robotul mamakacs 

Soris arsebul kavSirze Semajamebeli komentariT- mamakaci cekvisas 

moulodnelad aRmoCndeba golfis firmis manqanis pirispir , rac aCerebs 

mas. igi pativiscemis niSnad samxedro misalmebismagvar moZraobas akeTebs 

da SeSdeba. reklamis mTavari mesiji grafikulad aris gadmocemuli : The 

New Golf GTI. The original, updated. 

vfiqrobT, reklamaSi gamoyenebulia 

sakmaod efeqturi adamiani-robotis metafora manqanis reklamirebuli 

modelis Tanamedrove da originaluri funqciebis mxatvrulad 

gamosaxatavad. reklamaSi gamaxvilebulia yuradReba mis iseT Tvisebebze 

rogoricaa- plastiuroba, zeadamianuri, robotismagvari riTmisa da 

tempis SegrZneba, moqniloba. imiji- mamakaci, romelic wvimaSi qolgiT 

2.6.1 kadri golfis reklamirebuli modelis 

manqanis reklamidan, romelSic dominanturad 

warmodgenilia qoreografuli xasiaTis 

kreativi. 

http://www.youtube.com/watch?v=_hj86TnXpgE&list=PL275359EE93DA24F4
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cekvavs da mReris, savaraudod, asocirdeba, erTi mxriv, 

romantiulobasTan,  xolo, meore mxriv, miuxedavad yovelgvari 

xelisSemSleli bunebrivi pirobebisa, garTobisa da ancobis survilTan. 

reklamaSi aSkarad  dominanturia qoreografiuli xasiaTis kreativi- 

SesaniSnavi cekva da simRera. aqve vfiqrobT, SemTxveviTi ar unda iyos 

reklamis liriuli musika-cekvidan- ufro popur xasiaTze gadasvla, rac 

manqanis mravalmxrivobaze unda akeTebdes implikacias. es yovelive- 

vizualur-audioi elementebis maRali koherentulobiT gadmocemuli 

kreatiuli idea, vfiqrobT, samizne auditorias emociur naperwkals 

uRvivebs da maRalesTetiuri sanaxaobriobiTac gamoirCeva.  

reklamis nominaciur sloganSi gamoyenebuli zedsarTauli saxeli– 

original- polisemanturadac datvirTulia, radganac, erTi mxriv, niSnavs 

Tavdapirvels, xolo misi meore mniSvneloba yovelive axal da 

sainteresos, originalurs ukavSirdeba. reklamis Sinaarsidan 

gamomdinare, ufro originalurs axals unda niSnavdes, Tuca sityvasTan- 

updated-rac niSnavs ganaxlebuls- axlos misi gamoyeneba SeiZleba orive 

semantikur mniSvnelobas gamoxatavdes. es gvaZlevs imis safuZvels, rom 

vifiqroT, swored am polisemanturobis fonze axerxeben komunikatorebi, 

ase vTqvaT, ,,ori kurdRlis daWeras”- erTi mxriv, isini erTgul da 

tradiciebis moyvarul  momxmarebels acnoben, rom manqana sulac ar 

Secvlila, isev  Tavdapirveli saxiTaa warmodgenili, Tumca mxolod 

ramdenime axali elementi aqvs damatebuli, da, meore mxriv, manqanis 

kreatiulobaze xazgasmiT Tanamedroveobisa da zebunebriobis moyvarul 

auditoriasac izidaven. amgvarad, polisemanturi sityvis gamoyenebac, 

vfiqrobT,   pragmatikuli miznebiT aris ganpirobebuli.  

 

2.6.2. kadri golfis reklamirebuli modelis 

manqanis reklamidan, romelSic dominanturad 

warmodgenilia qoreografuli xasiaTis 

kreativi. 
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samizne auditoriis profils Tu CavuRrmavdebiT, vfiqrobT sqesTa 

balansi daculia mocemul reklamaSi, radganac romantiuli imijis- 

momRerali da mocekvave mamakaci qolgiT xelSi wvimian quCaSi Rame – 

mdedrobiTi sqesis warmomadgenlebze udavod pozitiur efeqts unda 

axdendes, Tumca amave dros, reklamis sloganiT da robotulad moZravi 

mamakaci-manqanis metaforis SeqmniT mamakacebzec dadebiTi STabeWdilebis 

moxdenas unda emsaxurebodes.  

struqturul - kompoziciur doneze reklamis mTavari Sinaarsi 

gadmocemulia audio-vizualurad, kinematografiuli elementebis 

saSualebiT.  

(brit.) dominanturad gamoxatuli aseve The T-mobile-is sakmaod 

efeqtur da warmatebul reklamaSi, 

(http://www.youtube.com/watch?v=NB3NPNM4xgo, 2009), romelSic auditoriasTan 

pirveli kontaqti wamordgenilia hiTrous aeroportis me-5 terminalis 

ritorikuli garemoebiT, sadac msoflios TiTqmis yvela kuTxis 

warmomadgeneli iyris Tavs. vfiqrobT,  SemTxveviTi ar unda iyos, rom 

reklamis dasawyisSi mayureblis yuradReba  mipyrobilia hiTrous 

msoflios erT-erTi yvelaze xalxmravali da multinacionaluri 

aeroportis blokze- “International Arrivals” , rac imTaviTve gadmoscems 

reklamis pragmatikul intencias- auditoriis yuradReba gaamaxvilos 

reklamirebuli mobiluri telefonis masStaburobasa da sivrceSi 

gavrcelebulobaze, aseve im faqtze, rom es mobiluri Tanabrad 

efeqturia yvela erovnebisa Tu asakis adamianisTvis. reklamis 

dispoziciis etapze sayovelTaod cnobili- drosa da sivrceSi 

gamocdili hitebis fonze erTmaneTisaTvis sruliad ucxo,  

gansxvavebuli asakis, stilis, warmomavlobis, profesiis, sqesis 

adamianebi- iwyeben cekvas, rac maT exmarebaT warmatebul da bunebriv 

komunikaciaSi, miuxedavad maTi gansxvavebuli fonisa. maTi gansxvavebuli 

pragmatikuli profilis dekodireba martivadaa SesaZlebeli tanisamosis- 

uniformebis, sportuli Cacmulobis, tradiciuli musulmanuri 

tanisamosis- hijabi, diSdaSi da sxv. aseve garegnobis- TeTrkaniani, 

Savkaniani, indur-Cinuri warmomavlobis, aRWurvilobis ( mag. musikosebis 

http://www.youtube.com/watch?v=NB3NPNM4xgo
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dekodireba maT mier zurgze gadakidebuli musikaluri instrumentis 

meSveobiT) da ase sxv. saSualebiT.   

 

cekvasTan erTad meoradi monawileebi amRerdebian kidec, da 

TiToeuli maTgani cdilobs Tavisi kulturuli tradiciebi erT 

melodiaSi Caaqsovos, ris Sedegadac sakmaod mxiaruli da harmoniuli 

qoreografiuli CanarTi iSleba auditoriis Tvalwin.   

 

ritorikuli Sejameba ganxorcielebuliaMreklamis bolos grafikulad 

gamosaxuli mTavari mesijis Semajamebeli komentariT, romelic 

gamoxatulia  sareklamo sloganiT: “Life is for Sharing”, (adamianebi 

saukeTesos uziareben erTmaneTs), rac mayurebels STaagonebs, rom T-

mobile-komfortulia yvela adamianisaTvis, ganurCevlad sqesis, 

warmomavlobis, asakis, profesiisa da stilisa da, Sesabamisad, 

mosaxerxebelia am adaminebs Soris komunikaciis dasamyareblad. 

polisemanturi gerundiviT sharing- gamoyenebiT, rac niSnavs: 1)to have or use 

something at the same time as somebody else; 2)  to have the same feelings, ideas, experiences, 

etc. as somebody else-komunikatorebi auditorias eubnebian, rom swored es 

mobiluri unda hqondes yvela warmomavlobis adamians, radganac es 

saukeTeso sakomunikacio saSualebaa adamianebis grZnobebis, ideebis, 

2.6.3. kadri reklamirebuli T-mobile 

mobiluri kavSiri reklamidan, romelSic 

dominanturad warmodgenilia 

qoreografuli xasiaTis kreativi. 

2.6.4. kadri golfis reklamirebuli 

modelis manqanis reklamidan, romelSic 

dominanturad warmodgenilia 

qoreografuli xasiaTis kreativi. 
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azrebis gasaziareblad. aseve SeiZleba zmniswinis for-is meSveobiT 

orgvari konteqstobrivi mniSvnelobis komunikacia. kerZod: life is forsharing- 

SeiZleba igulisxmebodes, rom sicocxlis mTavari daniSnuleba swored 

grZnobebis gaziarebaa da amisTvis vcocxlobT, Sesabamisad, yvela unda 

miiltvodes reklamirebuli produqtis yidvisaken, an sicocxleSi amas 

ver gaeqcevi, sicocxles Tan sdevs da amitomac aucilebelia, mogvwons 

Cven Tu ara.  

struqturul -kompoziciur doneze reklamis mTavari Sinaarsi 

gadmocemulia audio-vizualurad, kinematografiuli elementebis 

saSualebiT. mocemul reklamaSi zeddadebuli xma saerTod ar 

figurirebs.  

mag. (qarT.) 

(http://www.myvideo.ge/?CI=1&ci_c=video&ci_m=embed&id=qmEvP7tEwJc, 2010), 

saqarTvelos bankis saelevizio reklama, romelSic dominanturia 

specialurad am reklamisTvis Seqmnil teqstze SeTxzuli simRera. 

britanuli magaliTebisgan gansxvavebiT, vfiqrobT, musikalur kreativs 

daxvewiloba aklia, Tumca erTgavarad dasamaxsovrebelia da dadebiT 

STabeWdilebas tovebs auditoriaze.  

struqturul -kompoziciur doneze reklamis mTavari Sinaarsi 

gadmocemulia audio-vizualurad fragmentuli kadrebis saSualebiT. 

mocemul reklamaSi zeddadebuli xma saerTod ar figurirebs.  

mag. (qarT.) ( https://www.youtube.com/watch?v=vnBmcvU2k6Y, 2012), kidev 

erTi saqarTvelos bankis reklama, romelSic mkveTrad gamoxatulia 

qoreografuli saxis kreativi. reklamaSi saxezea aluzia saaxalwlo 

legendasTan, romelic santa klausis ambavs ukavSirdeba. vfiqrobT, 

amgvari aluziis gamoyenebis mizezi unda ukavSirdebodes santa klausis 

mier ocnebebis asrulebis crurwmenas, romelic sakmaod fesvgadgmulia 

aramarto saqarTveloSi, aramed mTels danarCen msoflioSi. 

qoreografuli kreativi gamoxatulia meoradi monawileebis mier kargad 

Sesrulebuli popuri cekviT. reklamis Sejamebis etapze Cndeba 

zeddadebuli xmis CanarTi, romelic aJRerebs auditoriisTvis 

sasargeblo da informaciulad datvirTul saxeldebiT teqstobriv 

pasaJs: ,,ipoTekuri sesxebis portireba 11 %-dan 15 wlamde vadiT”. 

http://www.myvideo.ge/?CI=1&ci_c=video&ci_m=embed&id=qmEvP7tEwJc
https://www.youtube.com/watch?v=vnBmcvU2k6Y
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konceptualurad reklamirebuli servisi, vfiqrobT, ocnebasTan 

asocirdeba, riTic komunikatorebi auditorias ugzavnian Setyobinebas, 

rom amgvari SeTavazeba ocnebis tolfasia da mxolod santa klauss Tu 

SeuZlia misi Sesruleba.  

struqturul -kompoziciur doneze reklamis mTavari Sinaarsi 

gadmocemulia audio-vizualurad kinematografiuli elementebis 

saSualebiT.  

,,gemrielis” efeqtiT- xSirad komunikatorebi auditoriis emociur 

darwmunebas dominanturi gemos efeqtis SeqmniTac cdiloben. bunebrivia, 

aseTi tipis reklamebi umetesad sakvebis, restornebisa da sxva sasadilo 

punqtebis produqcias ukeTdeba, Tumca gamonaklisebic arsebobs. 

vfiqrobT, am mxriv sainteresoa  

 

,,Skoda fabias” meore Taobis avtomobilis reklama 

(http://www.youtube.com/watch?v=NwBE1l6QexU, 2007), romelSic manqanis 

mSnebelobis procesi Sedarebulia gemrieli, mimzidveli tortis 

gamocxobis procesTan. auditoriasTan pirveli kontaqti warmodgenilia 

masiuri samzareulos garemoebiT, sadac mzareulebi mxiarulad 

dafusfuseben da amzadeben uSvelebel ferad torts. reklamis efeqturi 

dispoziciuri ganviTareba warmodgenilia vizualur-musikaluri 

dekoraciis saSualebiT, kerZod, Sesabamisi musikis teqstiTa da 

vizualuri gaformebiT. reklamaSi gamoyenebulia mxatvruli, xatobrivi  

metafora- manqana-torti, xolo manqanis agebis procesi metaforulad 

tortis gamocxobis procesTan aris Sedarebuli. aq diviziis strategiis 

gamoyenebiT manqanis agebis mTeli procesia detalurad gadmocemuli. 

rac Seexeba musikas da mis teqsts, reklamaSi tortis gamocxobis 

“gemriel” process audioadac aJRerebs, musikis teqsti detalurad 

2.6.5. kadri Skoda fabias firmis 

reklamirebuli manqanis reklamidan.  

http://www.youtube.com/watch?v=NwBE1l6QexU
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Seesatyviseba gadmocemul kadrebs- es aris julia endriusis mier 

Sesrulebuli simRera : “My favourite things”. grZnobiTi da smeniTi 

organoebis ,,aTamaSebiT” komunikatorebi qmnian Skoda fabias gemrieli 

manqanis saxes, romelic ara marto vizualurad tovebs gemrielis 

STabeWdilebas, aramed masSi yvela detalic ki gemrielia.  

TeTr uniformaSi gamowyobili mzareulebi torts ureven Jolos 

jems, romelic wiTlad feravs manqanis farebis adgils, mdnari cxel 

Sokoladi gadmoifrqveva da biskvitTan erTad Zerwavs manqanis mTavar 

struqturas. reklamaSi kidev uamravi ,,gemrieli”ingredientia naCvenebi da 

musikis teqstSi Cadebuli.  

reklamis Sejameba The new Fabia- Full of lovely stuff- gamoxatulia 

nominaciuri tipis winadadebiT, romelic kidev erTxel axsenebs 

auditorias im gemriel ingredientebs, risganac manqana Sedgeba. 

leqsikuri erTeulis stuff-is gamoyeneba, romelic araformaluri, 

salaparako enisaTvis aris damaxasiaTebeli, vfiqrobT, ar aris 

SemTxveviTi da emsaxureba yvelasaTvis misawvdomobis cnebas, miTumetes, 

misi kolokaciuri gamoyeneba zedsarTaul sityvasTan - lovely –romelic 

britanul inglisurSi sakmaod farTod aris gavrcelebuli da yovelive 

dadebiTTan, pozitiurTan, mimzidvelTan asocirdeba.  

rac Seexeba reklamis pragmatikul gamiznulobas, vfiqrobT, 

tortis gemo yvela adamianisTvis Tanabrad, sasurvelobis da mondomebis 

efeqts Seqmnis, Sesabamisad, reklamirebuli produqtic Tanabrad 

moundeba nebismieri pragmatikuli profilis mqone adamians.  

aRsaniSnavia, rom aRniSnuli sareklamo kampania marTlac Zalze 

popularuli aRmoCnda, radganac,  YouGov-is marketinguli kvlevis 

mixedviT, ,,....swored mis dawyebas ukavSireben Skoda fabias brendis 

manqanebis Sesaxeb gaumjobesebul Secvlil azrs did britaneTSi..” 

(Wikipedia, The Free Encyclopedia, http://en.wikipedia.org/wiki/Cake_(advertisement) 

struqturul -kompoziciur doneze reklamis mTavari Sinaarsi 

gadmocemulia  audio- vizualurad,  kinematografiuli 

elementebis/moZravi kadrebis saSualebiT. mocemul reklamaSi 

zeddadebuli xma saerTod ar figurirebs.  

http://en.wikipedia.org/wiki/Cake_(advertisement)
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(qarT.)(http://www.myvideo.ge/?CI=1&ci_c=video&ci_m=embed&id=KPBI2aSOLSo, 

2012), gemrielis efeqtis matarebeli reklamebi qarTul realobaSi 

ZiriTadad wylis da ludis ,,gemrielad” smis kadrebs ukavSirdeba. 

xSirad vxvdebiT iseT kadrebs, roca axlo xediT da Senelebuli kadriT 

aris naCvenebi reklamaSi smis procesi. 

personifikaciiT- cxovelebis gapirovneba. 

rogorc cnobilia, personifikacia adamianuri Tvisebebis sxvadasxva 

sagnisadmi an cxovelisadmi miweraa, maTi gasulierebaa sxvadasxva 

mizniT. magaliTad, cxovelebisa da sagnebis alaparakeba. reklamis 

diskursSi, vfiqrobT, misi mTavari datvirTva pozitiuri emociuri fonis 

Seqmnaa. 

(brit.). magaliTad, qrevendeilis (“Cravendale”)firmis rZis produqtis 

erT-erTi Zalze popularuli reklama, 

(http://www.youtube.com/watch?v=yxkV4A6zB_A 2011), romelSic mTavar 

ritorikul xerxad gamoyenebulia cxovelebis, kerZod, katebis 

personifikacia.  

 

reklamaSi auditoriasTan pirveli kontaqti warmodgenilia 

samzareulos garemoebiT, romelSic naCvenebia, Tu rogor miirTmevs 

mamakaci reklamirebul produqts da Tu rogor misSterebia mas 

samzareulos kuTxeSi mjdomi kata. dasawyisidanve zeddadebuli xma 

fonad gasdevs da erTgvarad xsnis reklamSi mimdinare movlenebs. 

auditoriasTan pirveli kontaqti ixsneba SekiTxviT: “Why do cats stare when 

you are pouring milk?” rasac mosdevs gabrazebuli katis axlo kadrSi 

Cveneba, romelic avismomaswavebeli krutuniT misCerebia darcxvenil da 

SeSinebul mamakacs. zeddadebuli xma dramatuli naraciiT aJRerebs 

teqsts, romlis tonic araoficialuria, gamoxatuli araoficialuri 

saubrisaTvis damaxasiaTebeli diskursisa da semantikur-struqturuli 

2.6.6. kadri ,,qrevendeilis” rZis produqtebis 

reklamidan, romelSic dominanturad 

warmodgenilia cxovelebis personifikacia. 

http://www.myvideo.ge/?CI=1&ci_c=video&ci_m=embed&id=KPBI2aSOLSo
http://www.youtube.com/watch?v=yxkV4A6zB_A
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markerebiT, kerZod, diskursis markeri- well, elifsis Semcveli 

kavSirebiTi winadadeba-And what if they got together? martivi imperativiT 

warmodgenili Zaxilis winadadeba: - Imagine that! sasaubro stilisaTvis 

damaxasiaTebeli leqsikuri erTeulebi- jog on,, kitties, xSirad gamoyenebuli 

elifsuri nominaciuri winadadebebi,  

zepiri diskursisasTvis damaxasiaTebeli yovelive am markeris 

gamoyenebiT, vfiqrobT,komunikatorebi mayurebelTan mWidro emociuri 

kavSiris damyarebas cdiloben da reklamis damarwmunebel xasiaTs 

simsubuqiTa da yvelasTvis xelmisawvdomobis ideiT niRbaven. meti 

aqcenti aSkarad paToszea gadatanili, radgan arsad figurirebs 

mocemuli rZis raimeTi gansakuTrebulobisa da romelime sxva msgavs 

produqtze upiratesobis faqtori.  

“...It’s like they know it’s only a matter of time. The only thing between them and 

opposable thumbs. Imagine that—cats with thumbs! And what if they got together? Gangs 

of cats with thumbs. An organized army with one thing on their mind! Cravendale. Well, 

jog on, kitties.” 

personifikacia moicavs adamianisTiTebian katebs Cats with thumbs,  

romlebic frCxilebs iqlibaven, wignebSi iqeqebian da zeddadebuli xmis 

mier metaforis - Gangs of cats gamoyenebiT katebi - kriminalebis 

personifikaciis trops met damajereblobas sZenen. garda amisa, katebis 

,,bandis” imijs organizebul armiasTan metaforuli Sedarebac amZafrebs. 

reklamaSi, vfiqrobT, aseve gamoyenebulia hibriduli tipis 

piqtorialuri metafora: cats with thumbs, romelSic erT mTlian geStalts 

qmnis adamianisTiTebiani katebis hibridi. masSi katebis samizne domeini 

gaazrebulia TiTebis wyaro meSveobiT da qmnis qmediTunariani katebis 

saxes.  katebi gangsterebiviT dairazmebian da gaemarTebian rZis 

mosaparad. sainteresoa, Tu rogor iqmneba reklamaSi damaintrigebeli 

situacia, rac auditorias umalve izidavs da sruliad martiv Temas- 

kerZod imas, rom katebs Zalian uyvarT rZe, sakmaod sainteresod fuTavs. 

hibriduli tipis piqtorialuri metaforis - adamianisnairTiTebiani 

katebis personificirebuli saxis SeqmniT, aseve mZafrsiuJetiani 

filmiviT mZafri musikiTa da siuJetis kulminaciuri ganviTarebiT 

reklama emociur datvirTulobas iZens da auditorias sakmaod 
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efeqturad  mouwodebs produqtis yidvisken. reklamis bolos 

zeddadebuli xmis mier mTavar gzavnilze kidev erTxel xdeba Sejameba 

reklamirebuli produqtis dasaxelebiT, romelsac personificirebuli 

katebis Tema mosdevs: “Cravendale- well, jog on kitties..”. 

struqturul -kompoziciur doneze reklamis mTavari Sinaarsi 

gadmocemulia vizualur-teqstobrivi elementebis Serwymis saSualebiT. 

teqsts zeddadebuli xma dramatuli toniT aJRerebs, romelic 

eskalacias ganicdis movlenebis kulminaciisas, kerZod, kriminali 

katebis mier saxlSi SeWrisas. es dramatuli xerxi kidev erTi 

damatebiTi saSualebaa auditoriis yuradRebis misapyrobad da reklamis 

emociuri efeqtis uzrunvelsayofad.  

struqturul -kompoziciur doneze reklamis mTavari Sinaarsi 

gadmocemulia audio-vizualurad kinematografiuli elementebis/moZravi 

kadrebis saSualebiT. 

      mag. (qarT.) 

(http://www.myvideo.ge/?CI=1&ci_c=video&ci_m=embed&id=pG5BFrZgePo, 2014) 

qarTuli mikrosafinanso onlain organizaciis, vivus.ji-s reklama, 

romelSic gamoyenebulia alegoriis ritorikuli saSualeba, gamoxatuli 

cxovelebis personifikaciiT. auditoriasTan pirveli kontaqtis etapzeve 

Cndebian cxovelebi, romlebic saubroben dialogis reJimSi qarTul 

sazogadoebaSi damkvidrebuli stereotipebis Sesaxeb komfortulobis 

aRqmis kuTxiT. reklamis Sejamebis etapze zeddadebuli xma aJRerebs 

Semajamebel komentars- ,,fuli Tanamedrove xalxisTvis”. 

Tanamedroveobaze miniSneba auditoriasTan pirveli kontaqtidanve Cans 

ritorikuli garemoebis saSualebiT, romelic Tanamedrove Senobis 

kadrebiT iwyeba. cxovelebis personifikaciis dominantur ritorikul 

xerxad arCeva, vfiqrobT, sakmaod efeqturia, radganac maTi gamoyenebiT 

sabanko servisebisadmi skeptikurad ganwyobili sazogadoebis mizidvis 

Sansi izrdeba.   

struqturul -kompoziciur doneze reklamis mTavari Sinaarsi 

gadmocemulia vizualur-teqstobrivi elementebis SerwmiT.   

iumoristul- erotikuli efeqtis SeqmniT -aSkaraa, rom 

auditoriaze fsiqologiuri zegavlenis moxdenis erT-erTi saukeTeso 

http://www.myvideo.ge/?CI=1&ci_c=video&ci_m=embed&id=pG5BFrZgePo
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saSualeba reklamis mier aSkara an Tundac faruli motivaciis 

gamowvevis mcdeloba. reklamis  aSkara motivacia yovelTvis gulisxmobs: 

iyideT an gamoiyeneT Cven mier reklamirebuli produqti da servisi da 

ar inanebT.”  

komunikatorebma kargad ician, rom reklama xSirad unda gameordes 

da aseT SemTxvevaSi aSkara motivaciam, didi Sansia, uaryofiTi efeqti 

gamoiwvios da udidesi biznesi wyalSi Cayaros. Sesabamisad, yvelaze 

usafrTxo faruli motivaciis principebis gamoyenebaa: aracnobier da 

arakontrolirebad instinqtebze muSaoba romelTaganac erT-erTi 

yvelaze Zlieri aris seqsualuri emociebis motivacia. Tumca amis 

aSkarad da SeuniRbavad ganxorcielebas SeiZleba negatiuri efeqti 

mohyves sxvadasxva moraluri Tu konvenciuri principebis mqone 

adamianebisgan. swored amis gaTvaliswinebiT unda iyos ganpirobebuli 

komunikatorebis mier seqsualuri  aRqmis meqanizmis iumoristul 

saburvelSi gaxveva- seqsualuri mesijebis arapirdapiri, auditoriasTan 

viTomda iumoris grZnobis gasaRviZeblad damyarebuli komunikacia.  

mag. (brit.) (http://www.youtube.com/watch?v=gl5nNNwZVkY, 2013) MINI 

COOPER-is brendis mier warmoebuli manqanebis morigi modelis reklama, 

romelSic auditoriasTan pirveli kontaqti warmodgenilia mziani 

sanapiros garemoebiT. reklamis pirvelive wuTebidanve aqcentireba 

keTdeba sacurao kostumSi Cacmuli lamazi gogonebis sxeulis 

sxvadasxva nawilze axlo kadris saSualebiT. sami gogona- romelTa 

SerCevac, vfiqrobT, ar aris SemTxveviTi da pragmatikuli miznebiT aris 

ganpirobebuli, SeZlebisdagvarad akmayofileben tradiciuli gagebiT, 

qalis samive tipaJis stereotips- maRali, dabali da saSualo simaRlis 

qera, SavTmiani da wablisferTmiani gogonebi. reklamis pragmatikuli 

gamiznuloba imTaviTve dekodirebulia- axalgazrda mamakacebi, 

romlebSic komunikatorebi seqsualuri grZnobebis, ase vTqvaT,  

,,gaaqtiurebas” cdiloben da SesaZloa, axalgazrda qalbatonebic, 

romlebsac surT am gogonebisaviT mimzidvelad gamoiyurebodnen. garda 

amisa, reklamaSi yvela qalbatonisaTvis sasurveli aTleturi aRnagobis, 

garujuli mamakacebic monawileoben. Sesabamisad, verc erTi maTgani 

http://www.youtube.com/watch?v=gl5nNNwZVkY
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reklamas Tvals ver moswyvets, rogorc ki dainaxavs auditoriasTan 

pirveli kontaqtis etapze warmodgenil sanaxaobas. 

erTi sityviT, aq seqsualuri aRqmis 

meqanizmi muSaobs kargad. gogonebi mimzidveli nabijebiT miemarTebian 

biWebisken da Caebmebian xelburTis TamaSSi.  zRva, mze, garujuli 

gogonebi, aTleturi aRnagobis biWebi harmoniaSi arian erTmaneTTan- 

SeiZleba iTqvas, reklamaSi axalgazrdebisTvis idealurad sasurveli 

garemoa asaxuli, romelSic yoveli detali fsiqoseqsualur 

datvirTulobas iZens, magaliTad, biWebi gogonebs xumrobiT, Tvalis 

CakvriT aniSneben, rom kocna surT da ase Semdeg.  

aqve aRsaniSnavia reklamaze dadebuli musika, romelic 

monotonuri, e.w. ,,launjis” stilis musikaa da kargad erwymis reklamaSi 

warmodgenil situacias. Tumca Temis gaSlaSi ucbad SemoiWreba 

disonansi- sanapiroze gamefebul harmonias moulodnelad arRvevs 

mekobreTa msgavsi ucnauri garegnobis mamakacebis mTeli brbo, 

romlebidanac zogi qveiTad da zogic sxvadasxva feris mini kuperis 

manqanebiT, RrialiT moemarTebian harmoniuli axalgazrdebisken.  

sainteresoa maTi fenomeni: naxevrad SiSveli, araesTetiuri garegnobis 

da Cacmulobis rqiani mamakacebi, romlebic agresiulad moagelveben 

manqanebs. isini daarbeven da daipyroben mSvid sanapiros  da movlenebi 

sruliad sxva ganviTarebas iZens. isini daanTeben cecxls da 

pirvelyofili adamianebis msgavsad daiwyeben xtunvas mis garSemo mZime 

rokis musikis TanxlebiT.  

reklamaSi agresiuli da eqstravagantuli mamakacebis dakavSireba 

mini kuperis manqanasTan, vfiqrobT, xazs usvams manqanis kontrastul 

xasiaTs: miuxedavad imisa, rom manqana gamoirCeva sikoxtaviT, daxvewili 

dizainiT da TiTqosda, erTi SexedviT, ase vTqvaT, nazi da ,,qaluri” 

2.6.7. kadri mini kuper-is firmis 

avtomobilis reklamidan. 
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manqanaa, masSi udidesi eqstravagantuli da agresiuli energia imaleba. 

amiT komunikatorebi, vfiqrobT, samizne auditoriis gazrdasac 

gegmavednen da aseve im stereotipis Canasaxis  damsxvrevas, rom  mini 

mxolod nazi da qalebisTvis sasurveli manqanaa.  

reklamis Sejameba warmodgenilia martivi nominaluri 

elementis- brendis saxelis saSualebiT, romelic reklamis bolos Savze 

TeTrad aris gamosaxuli- MINI . vfiqrobT, amgvari Sejameba sakmaod 

ambiciuri ganacxadia, radganac misi implikacia aris _  es imdenad 

cnobili brendia, rom zedmeti sityvebi ar sWirdeba, misi logoc ki 

sakmarisia. amgvari midgoma gansakuTrebiT efeqturi unda iyos ukve 

arsebul erTgul momxmarebelSi.   

vfiqrobT, reklamaSi gamoyenebuli kontrastuli ritorikuli 

situaciis asaxviTa da moulodnelobis efeqtis SeqmniT komunikatorebi 

auditorias, erTi mxriv, msubuqi iumoriT da, meore mxriv, 

fsiqoseqsualuri asociaciebiT tvirTaven. Sesabamisad, mocemuli reklama 

samizne auditorias gulgrils ver datovebs.  

struqturul -kompoziciur doneze reklamis mTavari Sinaarsi 

gadmocemulia audio-vizualurad kinematografiuli elementebis/moZravi 

kadrebis saSualebiT.  

sentimentaluri mimarTebebiT- sityvis ,,sentimentaluri”  

(inglisurad- sentimental), zogadi da viwro gagebiT ori mTavari 

mniSvneloba daasturdeba: 1) grZnobebTan da ara gonebasTan 

dakavSirebuli nebismieri ram; 2) iseTi grZnobebis gamomwvevi an iseTi 

grZnobebiT gamowveuli, rogoricaa Zlieri siyvaruli, sibraluli an 

mowyeniloba 24. roca vsaubrobT reklamaSi paTosisa da logosis 

mimarTebebis kontrastis Sesaxeb, am sityvis zogadi gagebiT xmareba 

ufro relevanturi iqneboda, Tumca paTosis ganxorcielebis konkretuli 

                                                           
24

 producing emotions such as pity, romantic love or sadness, which may be too strong or not appropriate; feeling 

these emotions too much ( Oxfrod Advanced Learner’s dictionary- 

http://www.oxfordlearnersdictionaries.com/definition/english/sentimental 

2.6.8. reklamis Sejamebis etapze 

warmodgenili logo 

http://www.oxfordlearnersdictionaries.com/definition/english/sentimental
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saSualebebis Ziebisas ki am sityvas viwro gagebiT viyenebT, kerZod, 

mivuTiTebT siyvarulis, sibralulis an dardis, an Tundac siyvarulze 

dardis, warumatebeli siyvarulis sibralulis da am grZnobebis kidev 

mravali sxva kombinaciiT  gamowveul emociebze.  

(brit.) – siyvaruli, sibraluli, solidaroba, feminizmi, protesti 

socialur kliSeebs.  

folksvagenis firmis avtomobilis- golfis 

(http://www.youtube.com/watch?v=gKQIUJOr1GA, 1988) reklama, romelSic  

auditoriasTan pirveli kontaqti warmodgenilia erT-erTi terasuli 

britanuli tipis saxlis garemoebiT, romelzec kadri ramdenime wami 

SeCerebulia Temis gaSlis Semdeg etapze: saxlidan gamodis bewvis 

qurqSi Cacmuli axalgazrda, lamazi, tanadi qali, romelic nerviulad 

gamoiketavs kars da zurgs Seaqcevs mas ramdenime wamis ganmavlobaSi.  

Semdeg TiTidan moixsnis beWeds da nerviulad Seagdebs mas karebSi, 

TviTon ki swrafi da gabrazebuli, maneruli nabijebiT gaudgeba gzas, 

gzadagza sxvadasxva samkauls ixsnis, gaixdis qurqs da mkveTri 

moZraobebiT yris iqiT-aqeT. aq ukve mayureblis mentalobaSi isaxeba 

Semdegi suraTi: qali gamorbis saxlidan, ojaxur cxovrebidan da 

miemarTeba cvlilebebis saZebnelad.  is nivTebi, romelsac qali isvris, 

vfiqrobT, simboluria da erTgvarad gamoxatavs protests imdroisTvis- 

(1988 w. ) arsebuli stereotipis mimarT, rom qals arCevanis ufleba ar 

aqvs, mas  aucileblad qmarma unda uyidos tansacmeli, samkaulebi da  

a S., Tumca amavdroulad SesaZlebelia mis grZnobebze sulac ar 

fiqrobdes. bolos, qali miva golfis avtomobilTan, Cajdeba, ukve 

sruliad Tavdajerebuli daqoqavs manqanas da wava. rogorc Cans, 

miuxedavad imisa, rom qali yvela Zvel nivTs Seelia da yvelafris 

Secvla moindoma, man avtomobilze uari mainc ver Tqva da warsulidan 

mxolod es daitova.  

vfiqrobT, reklamis samizne auditoria ZiriTadad qalebi  arian, 

romelTac surT iyvnen damoukidebelni, Tavisuflad ambobdnen uars 

ojaxur cxovrebaze da gamoxatavdnen protests patriarqaluri 

gadmonaSTebis mimarT. maT mZRoloba ufro moswonT, vidre mgzavrad 

yofna, Sesabamisad, sakuTari ojaxis Tavad marTva da maTTTvis gayris 

http://www.youtube.com/watch?v=gKQIUJOr1GA
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ideac sruliad misaRebia. erTi sityviT, cota gadaWarbebiT rom vTqvaT, 

feministuri ideebiT gajerebuli reklmaa, romlis pragmatikuli 

gamiznuloba aSkarad mamakacebis kontingentze ar gavrceldeboda. 

reklamis efeqturoba, vfiqrobT, damyarebulia fsiqologiuri da 

sazogadoebrivi kliSeebisadmi Sinagani protestis gaRvivebis xarjze. 

garda amisa, reklamaSi aSkarad paTosi dominirebs, ramdenadac yvela 

msgavs mdgomareobaSi myofi qali sibraluliTa da TanagrZnobiT 

ganimsWvaleba meoradi monawilis mimarT da Tamamad gauwevs 

solidarobas reklamaSi gatarebul ideas yovelgvari logikuri 

mizezebis Ziebis gareSe.  

aRsaniSnavia, rom musikis teqstic garkveulwilad pragmatikulad 

Sepirobebulia, radgan musikosi mReris imis Sesaxeb, Tu ramdenad 

aucilebelia cvlileba cxovrebaSi, radgan adamianma arasdros icis ra 

moxdeba da a S  

Sejameba warmodgenilia reklamis bolos grafikulad gamosaxuli 

Semajamebeli komentariT, rac gamoxatulia kavSirebiTi kiloTi, 

ritorikuli Sinaarsis matarebeli winadadebiT: ‘If only everything in life was 

as reliable as a Volkswagen’.  

SedarebiTi konstruqciis gamoyenebiT reklamirebul produqtSi 

xazgasmulia sandoobis Tviseba. aRsaniSnavia, rom reklamaSi manqanisa da 

ojaxis cnebebi Sedarebulia erTmaneTTan, romelTaganac komunikatorebis 

mixedviT,  es ukanaskneli ufro naklebad sandoa (reliable), vidre 

avtomobili. Tumca tradiciulad arsebobs azri, rom ojaxi yvelaze 

myari ram aris amqveynad da misi avtomobilTan Sedareba 1988 wels, cota 

ar iyos Sokismomgvreli iqneboda. Sesabamisad, es winaaRmdegobrivi idea 

SeniRbulia natvrisa da sinanulis Semcveli kavSirebiTi winadadebis 

subieqturi SeferilobiT, da erTi SexedviT, TiTqosda mxolod reklamis 

meoradi monawilis  natvras gamoxatavs. mTavari intenciis efeqturi, 

Tumca Serbilebuli da SeniRbuli komunikacia advilad 

ganxorcielebadia e.w. dausrulebeli winadadebebis saSualebiT, sadac, 

marTalia, gamoyenebulia ambiciuri Sedarebebi, rac auditoriaze 

efeqturad imoqmedebda,  magram, ramdenadac am Sedarebis gadamowmeba 

obieturobaaze Zalze Zneli, amitomac komunikatorebi pasuxismgeblobas 
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ixsnian da konkretuli Sedarebebis nacvlad zogadi tipis dausrulebel 

Sedarebebs axdenen. aseTia fraza_ everything in life, rac cxovrebis yvela 

da imavdroulad arcerT aspeqts ar  moicavs. Tumca reklamis 

konteqstSi farulad gaxveuli es lingvisturi CanarTi samizne 

auditoriis darwmunebisTvis, vfiqrobT, sakmaod efeqturi iqneboda.  

struqturul -kompoziciur doneze reklamis mTavari Sinaarsi 

gadmocemulia audio-vizualurad kinematografiuli elementebis/moZravi 

kadrebis saSualebiT. mocemul reklamaSi zeddadebuli xma saerTod ar 

figurirebs.  

2.7. eTosTan mimarTeba britanul da qarTul reklamebSi 

definiciis mixedviT, ,,gamorCeuli pirovneba, ganwyoba, moraluri 

buneba, an adamianis, jgufisa Tu institutis mamoZravebeli principi “(the 

distinguishing character, sentiment, moral nature, or guiding beliefs of a person, group, or 

institution) (Merriam Webster Online Dictionary. http://www.merriam-

webster.com/) gulisxmobs eTikuri ganzomilebis maxasiaTebels, romelic 

ganapirobebs auditoriis darwmunebis mcdelobas mosaubris, rogorc 

dadebiTi, sando personis kvalifikaciisa Tu xasiaTis sxvadasxva 

Strixebze aqcentirebis gziT; mosaubrisadmi auditoriis ndobis 

mosapoveblad sasurvelia patiosani, gulwrfeli da mcodne xasiaTis 

Seqmna da mocemul diskursSi amis damadasturebeli argumentis Seqmna; 

vTqvaT, awukve dadasturebulad pozitiuri adamianisadmi simpaTiis an 

msgavsebis dafiqsireba an piriqiT, awukve dadasturebulad negatiur 

adamianTan kontrastuliobis dafiqsireba. aseve auditoriasTan 

moraluri an eTikuri mrwamsis dakavSireba. romaeli ritorikosis, 

kvintilianis mixedviT, (onlain masala: http://rhetoric.eserver.org/quintilian/), 

auditoriis damajerebeli dawrmunebisTvis Zalze efeqturia, rodesac 

komunikatori aris “Good man speaking well”-kargi kaci, romelic saubrobs 

kargad. 

Tumca sainteresoa, ra kriteriumebze dayrdnobiT xdeba ,,kargi da 

cudi ,iarliyis” mikvra adamianebisadmi. am fsiqologiur process 

erTgavard ganapirobebs adamianis, rogorc fsiqologiur-socialuri 

arsebis, mamoZravebeli qveteqsturi strategiebi: religia- wesebis da 

moraluri faseulobebisadmi morCileba, patriotizmi- sakuTari qveynis 

http://www.merriam-webster.com/
http://www.merriam-webster.com/
http://rhetoric.eserver.org/quintilian/
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interesebis sxva interesebze win dayeneba, sayovelTaod miRebuli 

standartebis erTguleba- survili ,,karg” studentad, moqalaqed, 

mSoblad yofnisa, humanuroba- garemos dacvis, sxvisi- umweo adamianis, 

Raribis daxmarebis survili.   

Sedegad, eTosisadmi ndobis gancda udidesia eTikur 

ganzomilebaSi, romelSic Tavad personas, romelic ,,karg” ideebsa da 

faseulobebs qadagebs,  gacilebiT ufro meti mniSvneloba eniWeba, vidre 

situacias. Tumca, aRsaniSnavia, rom rodesac reklamazea saubari, unda 

gaviTvaliswinoT reklamis komunikatorebis ,,mzakvruli Canafiqri”- yvela 

SesaZlo saSualebiT produqtis gayidvis raodenobis gazrda, rac marto 

sayovelTaod miRebuli dadebiTi ideebis qadagebiT, savaraudod ver 

miiRweva. sazogadoeba xom sakmaod Wrelia da masSi, rogorc moraluri, 

aseve amoraluri adamianebic mravlad moipoveba, komunikatorebis 

intencia ki sazogadoebaze morgeba, misi survilebis realurad an 

fsevdo-realurad dakmayofilebaa. Sedegad, SeiZleba miviRoT lamazad 

SefuTuli, erTi SexedviT, SeumCneveli, Tumca siRrmiseulad aSkara 

antihumanuri, antimoraluri da xandaxan sulac antireligiuri xasiaTis 

idea, rac TandaTanobiT myarad ikavebs adgils adamianis cnobierebaSi da 

xangrZlivi periodis Semdeg, savaraudod, mis mentalobasac ki Secvlis. 

magaliTad, xSiria reklamebSi e.w. ,,cudi biWis” da  ,, don Juanis” imijis 

Seqmnis mcdeloba. 

 eTosis faqtori aSkarad gamokveTilia iseT reklamebSi, 

romlebSic monawileobas iRebs konkretuli sazogadoebisTvis cnobili 

adamiani, msaxiobi, momRerali, mwerali da a S.  aseTi reklamis 

warmateba, imTaviTve damokidebulia am personisadmi auditoriis 

damokidebulebaze. Tuki mis mimarT arsebobs simpaTia, reklamirebuli 

produqtis mimarTac identuri damokidebulebaa da, piriqiT, miuxedavad 

reklamis xarisxisa da Sinaarsisa. 

erTi sityviT, komunikatorebis mxridan, reklamis eTosis 

ganzomilebaSi gadawyvetasac SeiZleba hqondes rogorc dadebiTi, aseve 

uaryofiTi efeqti, kerZod, dadebiTi- Zalian Zlieri, erTgvarad 

mentalobis Semcvleli efeqtis moxdena SeuZlia, Tu samizne auditorias 

saerTo, gaziarebuli standartebi, saerTo interteqsti aqvs, xolo 
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uaryofiTi efeqti sruliad damokidebulia auditoriis mier gaziarebul 

standartebsa da principebze,  

2.8. ritorikis interpretaciuli modelebi eTosis ganzomilebis 

britanul da qarTul reklamebSi 

Cven mier sakvlevi reklamis diskursSi eTosis mimarTebebis 

markerebis Ziebisas dominanturad gamoikveTa ramdenime tipis ,,personis” 

elementi.  

,,Tamami gulTampyrobeli”  

(brit.) (http://www.youtube.com/watch?v=ANhmS6QLd5Q, 2013), ganvixiloT audis 

firmis avtomobilis reklama: auditoriasTan pirveli kontaqti 

warmodgenilia axalgazrda, Tineijeri biWis axlo kadrSi CvenebiT, 

romelic daZabuli saxiT iyureba sarkeSi da damwuxrebuli amoixvneSebs. 

dispoziciis etapze warmodgenilia idealuri ojaxuri situaciis 

garemoeba- Tineijeri biWi, deda, mama da patara da, romlebic cdiloben, 

biWi gaamxneon gamosaSveb saRamoze wasvlis win. aq ukve ikveTeba TavSi 

daurwmunebeli da morcxvi Tineijeri biWis tipaJi, romelsac e.w. Prom-ze, 

skolis gamosaSveb saRamoze marto, megobari gogonas gareSe wasvla 

scxvenia. ojaxis wevrebi cdiloben mis gamxnevebas Semdegi sityvebiT:  

deda: “Lucky you! You look so dashing...come on...nowadays lots of people go by 

themselves..” 

patara da: “No , they don’t..” 

mama: “Hey son! Have fun tonight...”- da am sityvebiT is biWs manqanis 

gasaRebs gadaugdebs. 

Semdeg komunikatorebi aqcents akeTeben audis firmis 

reklamirebul manqanaze, mis emblemaze axlo kadris SeCerebiT, romelsac 

cvlis morigi kadri- gabadruli Tineijeri biWi saWesTan. mas gzaSi 

SeamCneven gogonebi, romelTa yuradRebac biWs siTamames Sematebs da meti 

qarizmatulobiT aRavsebs. biWi gadamwyveti nabijebiT Seva sakoncerto 

darbazSi, gaarRvevs brbos, yovelgvari moridebis gareSe pirdapir 

saRamos yvelaze lamaz gogonasTan miiWreba da akocebs. amas gogonas 

megobari biWi dainaxavs da, rogorc Semdegi kadridan xdeba naTeli, 

reklamis mTavar gmirs saxes ,,gaulamazebs”. mouxedavad am dabrkolebisa, 

http://www.youtube.com/watch?v=ANhmS6QLd5Q
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,,gaTamamebuli” biWi swrafad miagelvebs manqanas da gaxarebuli ixsenebs 

saxes im ulamazesi gogonasi, romelic yvelas dasanaxad ,,Seaba”.  

reklamis Sejameba warmodgenilia grafikulad gamosaxuli 

Semajamebeli komentariT, romelic gamoxatulia nominaciuri elementiT, 

rasac axna-ganmarteba mosdevs: “Bravery. It’s what defines us”. mocemuli 

Semajamebeli komentariT, kerZod, pirveli piris inkluziuri 

nacvalsaxeli us –is meSveobiT reklamis mTavari gmiris mayurebelTan 

gaigivebiT komunikatorebi samizne auditorias ugzavnian mesijs, rom 

yvela axalgazrda biWs SeuZlia ganicados aseTi gradacia - ,,TavSi 

daurwunebeli da morcxvi biWidan ,,Tamam gulTampyrobelamde”, Tuki 

iyidis reklamirebul manqanas.  

aSkaraa reklamis pragmatikuli gamiznuloba: mamrobiTi sqesis 

nebismieri religiisa da warmoSobis axalgazrda biWi, romelsac yvelaze 

miuwvdomeli qalis gulis dapyroba surs, miuxedavad imisa, aqvs Tu ara 

sakmarisi siTamame da axerxebs Tu ara miznis miRwevas. amaTgan ,,evropel-

amerikeli” axalgazrdebi ufro aSkarad gamoxataven amis survils, 

aziur-induri warmoSobis tradiciuli azrovnebis Taoba ki, savaraudod, 

aSkarad ar gamoxatavs amis survils. SesaZloa, reklamis samizne 

auditoria aseTi biWebis ded-mamac iyos, anu Suaxnis, ojaxze 

orientirebuli mSoblebi, romlebsac aseTi SvilebiT Tavis mowoneba 

imdenad uRirT, rom mzad arian, ZviradRirebuli manqana uyidon maT.  

Tumca am konteqstSi, vfiqrobT, religiuri faqtoric 

gasaTvaliswinebelia: morwmune mSoblebs aseTi Svilis yola did 

warmatebad ar unda miaCndeT.  

reklamaSi darwmunebis dominanturi strategiis- stereotipuli da 

ganzogadoebuli azrovnebisken gadaxris Canasaxebi, vfiqrobT,  

verbalurad da araverbalurad aris gamoxatuli: verbalurad- meoradi 

monawilis- biWis dedis mier warmoTqmul sityvebSic ikveTeba: “Nowadays 

lots of people go by themselves..” imis xazgasmiT, rom dResReobiT ukve bevri 

adamiani ase iqceva (Tumca gaurkvevlia, ramdenad bevri an ra kategoriis 

adamiani).  komunikatorebi, savaraudod, samizne auditoriasac 

arapirdapir mianiSneben, rom Tu maT ar surT sazogadoebisgan 

gariyulebi iyvnen, TviTonac ise unda moiqcnen, rogorc ,,bevri adamiani”. 
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araverbalurad: reklamaSi  Tineijerebis ramdenime stereotipzea 

miniSneba, kerZod: 1) evropul-amerikul kolejebSi gamosaSveb saRamoze 

,,karg biWobad” iTvleba megobar gogonasTan erTad misvla, rac Cans 

reklamis dasawyisSi biWis saqcielidan- misi ugunebobidan: mas ar hyavda 

megobari gogona da, Sesabamisad, diskomforts ganicdida wveulebaze 

wasvlis win; 2) wveulebaze aqcenti gakeTebulia imaze, rom saRamos 

yvelaze lamazi gogo, rac reklamaSi misi tanisamosis, kerZod, mis Tavze 

dedoflis gvirgvinis arsebobiT dekodirdeba, aucileblad unda 

dawyvildes yvelaze lamaz biWTan, rac aseve mis tanisamosze 

gamarjvebulis titulis gamomsaxveli lentiT dekodirdeba.  

sayuradReboa sityva defines-gamoyeneba, rac niSnavs: ,,gansazRvravs, 

raRacaze an viRacaze metyvelebs”. winadadeba “bravery defines us”, rac 

mocemuli mokle Semajamebeli Sinaarsia, gulisxmobs, rom siTamame, 

Tamami nabijis gadadgma gvaxasiaTebs, dadebiTad metyvelebs Cvenze da 

ara imas, rom realurad aseTebi varT.  es sityva SesaniSnavad gamoxatavs 

komunikatorebis mizans- Seqmnan mimzidveli  fsevdorealuri garemo 

aSkara tyuilis Tqmis gareSe. reklamis konteqstis gaTvaliswinebiT, 

Sejameba gveubneba, rom swored am manqanis SeZeniT yvela TavSi 

daurwmenebeli Tineijeri Tamam ,,maCod” gadaiqceva, Tumca ,,Tamami maCos” 

imijis dadebiToba subieqturia da konkretuli sqesis, asakis, 

msoflmxedvelobisa da  religiis mqone adamianebs aerTianebs. aqedan 

gamomdinare, mocemuli reklamas Zalze didi dadebiTi efeqti eqneba 

samizne auditoriaze, xolo im danarCen auditoriaze, romelsac 

mocemuli stereotipebi ar aRelvebs SeiZleba aseTive Zlieri uaryofiTi 

gavlena iqonios.  

struqturul -kompoziciur doneze reklamis mTavari Sinaarsi 

gadmocemulia audio-vizualurad kinematografiuli elementebis/moZravi 

kadrebis saSualebiT. mocemul reklamaSi zeddadebuli xma saerTod ar 

figurirebs.  
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,,Zalauflebismoyvare ,,cudi biWi”- 

mag. ( brit.) am mxriv sainteresoa britanuli manqanebis brendis- 

iaguaris erT-erTi morigi reklama 

(http://www.youtube.com/watch?v=2Bls1KKDwmo, 2014),  romelSic upirvelesad 

Tavad meoradi monawileebis rolis SemsrulebelTa warmoSobac 

relevanturia. reklamaSi monawileobs sami cnobili britaneli msaxiobi- 

ser ben kingsli, tom hidelstoni da marq sTrongi , romlebic erTgvarad 

ganapirobeben reklamaSi eTosis, ,,personis” cnebas.  aRsaniSnavia, rom 

reklamaSi isini ,,TavianT Tavebs” asaxiereben, anu aJRereben britanelebis 

xasiaTis irgvliv stereotipulad Seqmnil Tvisebebs, romlebic 

gemovnebas, Zalauflebas , stils, zrdilobianobas da yovelive 

,,eliturs” ukavSirdeba.  

auditoriasTan pirveli kontaqti 

warmodgenilia ser ben kingslis gmiris mier dramatuli , TavSi 

dajerebuli da saocrad Zlieri mamakacuri toniT warmoTqmuli fraziT: 

Have you ever noticed how in Hollywood movies all the villains are played by Brits? 

amis Semdeg ukve viTardeba Temis gaSla, romelic warmodgenilia sami 

gmiris mier monacvleobiT kameris win gaJRerebuli teqstobrivi 

pasaJebiT, romelTa koherentulobas qmnis saerTo maxasiaTebeli: 

2.8.1 gradaciamde 2.8.2. gradaciis Semdeg  

2.8.3. ,,cudi biWebi” iaguaris 

firmis reklamidan 

http://www.youtube.com/watch?v=2Bls1KKDwmo
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britanuli warmoSobis im Tvisebebis aqcentireba, rac maT holivudis 

saukeTeso antagonisti, ,,cudi biWebis” Semsrulebel msaxiobebad aqcevs.  

tom hidelstoni: Maybe we just sound right- Good evening sir! – Thank you, Marry! 

marq sTrongi: We are more focused, more precise, 

tom hidelstoni: Always one step ahead.. . 

ser ben kingsli: We have a certain styleand eye for detail.. . 

marq sTrongi: And we are obsessed with the power.., 

tom hidelstoni: And we all drive Jaguars.  

ser ben kingsli : Oh yes! It’s good to be bad! 

aseTi Zlieri eTosis personis daxatvis fonze reklamis siuJeturi 

ganviTareba sakmaod martivia. samive msaxiobi xvdeba londonSi, sadac 

isini erTdroulad Cadian, iaguariT da sakuTari vertmfreniT. 

vertmfrenisa da  iaguaris  Sedareba xazs usvams am ukanasknelis 

siswrafesa da uZlieres Zravs.  

reklamis auditoriasTan pirveli kontaqti warmodgenilia 

ritorikuli SekiTxviT: “Have you ever notices how in Hollywood movies all the 

villains are played by Brits?”, romlis mTavari mizani aris, ra Tqma unda, ara 

realuri pasuxis miReba, aramed auditoriis yuradRebis mipyroba 2 

ZiriTadi sakvanZo sityvisken: pirveli_ holivudi, romelic auditoriis 

udides nawils- TiTqmis yvela asakobriv, profesiul, rasobriv da 

socialur jgufs- myisierad ocnebebis asrulebis utopiur garemoSi 

gadaisvris da, meore_ imTaviTve STaagonebs auditorias, rom  

britanelebi saukeTeso,,cudi biWebi”  SeiZleba iyvnen.  

aqve aRsaniSnavia gazviadebis ritorikuli xerxis gamoyeneba, 

romelic gamoxatulia mravlobiTi ricxvis msazRvrelis- all meSveobiT 

frazaSi - all the villains, rac, vfiqrobT, mayureblis mTliani yuradRebis 

myisierad mipyrobis mizniT aris ganpirobebuli da is faqti, rom 

gaJRerebuli fraza sinamdviles ar Seesabameba, funqcias kargavs- rac 

mTavaria, efeqti aris da aravin daiwyebs am faqtis gadamowmebas, 

marTlac, marto britanelebi asruleben Tu ara yvela ,,cudi biWis” 

rols holivudur filmebSi.  
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reklamaSi aSkarad saxezea popularizeba ,,cudi biWis” imijisa, rasac met 

daxvewilobasa da ,,eliturobis” elfers sZens swored ,, britanelobis” 

SegrZnebis gancda. reklamaSi I piris nacvalsaxeli We-s polisemnaturi 

gamoyeneba miuTiTebs, erTi mxriv, inkluziurobaze – igulisxmeba 

mxolod reklamaSi CarTuli gmirebi da, meore mxriv, eqskluziorobaze- 

reklamaSi CarTuli gmirebi da ekrans miRma arsebuli auditoria, 

romelic Tavis Tavs reklamaSi asaxul xasiaTTan gaaigivebs.  

eTosis mocemuli ,,personis” xasiaTis Tvisebebis meti 

damajereblobisa da minimalur droSi maqsimaluri efeqtis miRwevis 

mizniT, reklamaSi gamoyenebulia gameorebis ritorikuli tropi, 

romelic gamoxatulia sintaqsuri ritorikuli xerxis- paralelizmis 

ramdenime saxeobiT: 1)isokoloni, rac xazs usvams ara marto sintaqsurad 

da gramatikulad msgavs konstruqciebs, aramed maTSi sityvebis erTnair 

raodenobasac ritmulobis dasacavad. 4 sityva: [We just sound right]; [We are 

more focused]; [We all drive Jaguars]. 

2) anaforuli paralelizmi, romelSic damwyebi sityva and meordeba: “And 

we are obsessed with the power... And we all drive Jaguars”; 3) epistrofuli 

paralelizmi, romelSic winadadebis bolo atributuli frazis 

SedarebiTi formebi meordeba: “We are more focused, more precise”. 4) amave 

dros saxezea asindetonis ritorikuli xerxi, romelic gulisxmobs 

CamonaTvalSi kavSiris Segnebul gamotovebas:  We are more focused, [ ] more 

precise, [ ] always one step ahead., rac. myisieri efeqtis garda, vfiqrobT, 

dausruleblobis STabeWdilebas qmnis, da, Sesabamisad, auditorias 

uqmnis warmodgenas, rom am Tvisebebis CamonaTvali kidev mravali sxva 

TvisebiT SeiZleba Seivsos.  

reklamis Sejameba gadmocemulia ser ben kingslis mier gaJRerebul 

Zaxilis winadadebaSi, romlis emociur datvirTulobas Sorisdebulis- 

Oh gamoyenebac exmareba frazaSi- : Oh, yes! It’s good to be bad!, es antiTezisis 

– Good/ Bad Semcveli winadadeba, romelSic ori sapirispiro cneba- kargi 

da cudi aris warmodgenili, vfiqrobT, eTosis personis- ,,cudi biWis” 

elitarul Seferilobas kidev erTxel usvams xazs da arwmunebs 

auditorias, rom am ,,elitarulobis” erT-erTi elementi reklamirebuli 

produqtis SeZenaa.  
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struqturul -kompoziciur doneze reklamis mTavari Sinaarsi 

dominanturad gadmocemulia multimodalurad, kerZod, vizualur- 

teqstobrivad meoradi monawileebis mier gaJRerebuli teqstis 

saSualebiT. reklamaSi zeddadebuli xma saerTod ar figurirebs da  

meti aqcenti gadatanilia fragmentulobaze.   

,,prestiJul- elituri persona”-  

mag. (brit.) iaguaris firmis erT-erTi modelis reklamaSi 

(http://www.youtube.com/watch?v=4UBRm23qPhI, 2005) warmodgenilia prestiJul-

elituri personis eTosi, rac auditoriaSi iwvevs ,,maRali wris” , 

daxvewilobisa da eliturobis asociaciebs.  reklamis mTavari intencia 

aris, daarwmunos mayurebeli, rom reklamirebuli manqanis yidviT is 

avtomaturad gaxdeba prestiJuli, elituri adamiani da SeiZens yvela im 

Tvisebas, rac sazogadoebaSi RrmadCamjdari warmosaxviT aseT ,,maRali 

wris” adamians axasiaTebs.   

reklamaSi auditoriasTan pirveli kontaqti warmodgenilia saWis 

Sav-TeTr gamosaxulebaze axlo kadris SeCerebiT, romelic 

TandaTanobiT gadadis lamazi ,,elitaruli” adamianebis gamosaxulebebze, 

maTi cxovrebis sxvadasxva aspeqtis amsaxvel momentebze- mdidrul 

dasasvenebel kurortebze, bohemur wveulebebze molxenaze, axalgazrda 

prestiJuli wyvilebis elitarul sazogadoebaSi trialsa da a.S. eTosis 

personis pragmatikuli gamiznulobis dekodirebas xels uwyobs 

araverbalur faqtorebze dakvirveba, kerZod, meoradi monawileebis 

Cacmuloba da aqsesuarebi ( mdidruli tanisamosi, mzis saTvale, sacurao 

kostumi), maTi manerebi ( daxvewili mixvra-moxvra, ,,holivuduri Rimili” 

), ritorikuli situacia (sxvadasxva mdidruli da prestiJuli adgilebi, 

kerZod,  san trope, Sato vilete, ramatuele) warmomavloba – franguli, 

rac sazogadoebaSi daxvewilobis gancdas iwvevs da a S  

erTi sityviT, reklamis yvela meoradi monawile dominanturi 

eTosis elituri personis imijs ganasaxierebs.   

eTosis personis pragmatikuli gamiznulobis dekodirebas 

araverbalur faqtorebTan erTad xels uwyobs zeddadebuli xmis mier 

poeturi toniT verbalurad gaJRerebuli teqsti.  

http://www.youtube.com/watch?v=4UBRm23qPhI
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Gorgeous deserves your immediate attention. 

Gorgeous makes effort look effortless. 

Gorgeous stays up late and still looks gorgeous. 

Gorgeous has no love for logic. 

Gorgeous loves fast. 

Everyone cares what Gorgeous says. 

Gorgeous gets in everywhere. 

Gorgeous can’t be ordinary even if it tries. 

Gorgeous pays for itself in the first five seconds. 

Gorgeous doesn’t care at all what others are doing. 

Gorgeous was born that way. 

Gorgeous trumps everything. 

Gorgeous is worth it. 

ritorikuli efeqtis gaZlierebisa da reklamis kreatiuli 

mxatvruli elferiT datvirTvis mizniT,  vfiqrobT, Zalze 

mniSvnelovania reklamis mamoZravebeli, personifikaciis ritorikuli 

xerxiT gamosaxuli eTosis persona- Gorgeous-didebuli, prestiJuli, 

romelSic abstraqtuli Tviseba  aris gaarsebiTebuli. auditoriis 

prestiJul eTosze metad fokusirebis mizniT teqsti gajerebulia 

mravajeradi paralelizmiT, rac gamoxatulia sityvis Gorgeous – 13-jer 

gameorebiT. sintaqsur doneze saxezea anaforuli gameoreba dafuZnebuli 

droisa da ricxvis analogiaze (awmyo droSi gamoxatuli zmnis 

mxolobiTi ricxvis subieqtis Semcveli martivi, ZiriTadad dadebiTi 

2.8.5. ,,elitur-prestiJuli persona” 

iaguaris reklamidan “Gorgeous” 

2.8.4. ritorikuli situacia 

iaguaris reklamisdan “Gorgeous” 
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winadadebebi, mxolod 2-jer vxvdebiT uaryofiT winadadebas- Doesn’t care 

da can’t be )  

amgvari martivi paraleluri konstruqciebis gamoyeneba, vfiqrobT,  

aRqmis simsubuqisa da auditoriis yuradRebis mocemul saxeze 

fokusirebis intenciiT aris ganpirobebuli. migvaCnia, rom amave mizans 

emsaxureba reklamis erT-erTi teqnikuri xerxi_ Sav-TeTri tonebis 

dominanturobac.  

mTliani teqsti SeiZleba aRviqvaT, rogorc CamoTvlis ritorikuli 

xerxi (enumeration), romelSic CamoTvlilia prestiJuli adamianis 

damaxasiaTebeli Tvisebebi da saqcielis Strixebi, aqcenti 

gamaxvilebulia yvelasagan gamorCeulobaze da ara ,,Cveulebriobaze”, 

aseve bunebriobaze, ris emociur datvirTvasac aZlierebs litotesis 

ritorikuli xerxis “makes effort look effortless” gamoyeneba.  

pragmatikuli TvalsazrisiT, vfiqrobT, samizne auditoria 

ekonomikurad SeZlebuli, fufunebismoyvare axalgazrda adamianebisgan, 

rogorc mamakacebis, aseve qalebisgan Semdgari sazogadoebaa, 

romlisTvisac fulis garda prestiJs da saxelsac didi mniSvneloba 

aqvs. rac Seexeba warmomavlobas, vfiqrobT, SeuzRudavia, radgan yvela 

kontinentis mdidari adamianebisTvis aqtualuria statusi, saxeli da 

elitarul sazogadoebaSi triali, iqneba es evropa, amerika, azia, 

avstarlia Tu afrika. komunukatorebis mixedviT, iaguaris kupes SeZena 

amgvari statusis SeZenis pirdapirproorciulia.  

struqturul -kompoziciur doneze reklamis mTavari Sinaarsi 

dominanturad gadmocemulia vizualur-teqstobrivad. meti aqcenti 

gadatanilia fragmentulobaze da  zeddadebuli xma mTavar gzavnils 

avsebs verbaluri definiciis strategiiT, risi saSualebiTac mayureblis 

yuradRebas ,,sworad” warmarTavs, ra Tqma unda komunikatorebis 

intenciis sasargeblod.  

mag. (qarT.) ,,saqmiani adamianis” persona (qarT.) 

(http://www.myvideo.ge/?CI=1&ci_c=video&ci_m=embed&id=pV03lJTq4jM, 2013) 

bakurianis wylis reklama, romelSic auditoriasTan pirveli kontaqti 

iwyeba axalgazrda saqmiani da TavSi darwmunebuli qalis amsaxveli 

kadrebiT, romelic nacionaluri baletis ,,suxiSvilebis” solistia. 

http://www.myvideo.ge/?CI=1&ci_c=video&ci_m=embed&id=pV03lJTq4jM
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Temis gaSlis etapze auditoria misi monayolidan igebs, rom mas rTuli 

samuSao ganrigi aqvs: ,,yoveldRiiurad uamravi saqme maqvs. ojaxi, 

samsaxuri, gadaRebebi.. yvelgan warmatebuli da gamorCeuli unda viyo. 

xSirad sakuTari TavisTvis droc ki ar mrCeba. bakurians yoveldRe vsvam. 

is aRadgens wylis balanss Cems organizmSi.. Sedegad, Tavs ukeT vgrZnob 

da kargad gamoviyurebi”.  

reklamis Sejamebis etapzec meoradi monawile aJRerebs Semdeg 

winadadebas: ,,bakuriani- Sen grZnob, sxvebi amCneven”.   

vfiqrobT, reklamis pragmatikuli gamiznulobis kuTxiT, advilad 

misaxvedria, rom baletis mocekvave da Tan saqmiani qali sakmaod farTo 

auditoriiTvis aris mimzidveli fenomeni. garda amisa, warmatebuli da 

gamorCeuli persona misabaZi xdeba sazogadoebisTvis. aRsaniSnavia II 

piris nacvalsaxelis –Sen- gamoyeneba, romelsac ganmazogadebeli 

funqcia eniWeba da mimarTavs metonimurad mTel samizne auditorias. 

Semajamebeli komentaris funqcia, vfiqrobT, produqtis sargeblianobaze 

miuTiTebs da, Sesabamisad, darwmunebis Semarbilebel xerxad iqceva.  

struqturul - kompoziciur doneze reklamis mTavari Sinaarsi 

dominanturad gadmocemulia multimodalurad, kerZod, vizualur-

teqstobrivad. meti aqcenti gadatanilia Txrobis strategiis saSualebiT 

saqmiani da imavdroulad eleganturi personis Seqmnaze, rac qarTul 

sazogadoebaSi namdvilad moTxovnadi fenomenia.  
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Tavi III satelevizio reklamis diskursis Sinaarsobriv-kompoziciuri 

CarCo 

3.1. britanuli da qarTuli satelvvizio reklamis struqturul-

kompoziciuri maxasiaTeblebi 

ramdenadac reklamis diskursis mTavari mizani  auditoris 

darwmunebaa, sulac ar aris gasakviri, rom is gajerebulia ritorikuli 

xerxebiT. ritorikuli saSualebebis- kerZod tropebis- leqsikuri 

gamomxatvelobiTi saSualebebis da stilisturi xerxebis reklamaSi 

gamoyeneba, literaturuli da poeturi nawarmoebis msgavsad, konkretuli 

reklamis mikro struqturas qmnis da logikuri da emociuri efeqtis 

gamaZliereblad gvevlineba. Tumca, ramdenadac literaturuli 

nawarmoebisgan gansxvavebiT, satelevizio reklama warmoadgens 

teqstobrivi da eqstra-teqstobrivi elementebis  sinTeziT 

ganxorcielebul komunikaciur aqts, masSi gamoiyofa verbaluri 

stilisturi ornamentebi da ara-verbaluri -vizualuri ( mxedvelobiTi) , 

audioi (smeniTi) , taqtiluri (SexebasTan asocirebuli)  da 

iolfaqtoruli ( sunTan asocirebuli) stilisturi ornamentebi. beWdur 

sareklamo gancxadebebSi vizualuri ornamentebi dominirebs ( McQuarrie 

and Mick 1996 in Advances in Advertiing Research( Vol.2): 475 ), Tumca   satelevizio 

reklamis gamomxatvelobiTi saSualebebis usazRvrod farTo speqtridan 

gamomdinare, rTulia dominanturi eqstra-teqstobrivi ornamentebis 

gamoyofa. 

kvlevam gviCvena, rom struqturul-kompoziciur doneze mTavari 

Sinaarsis gadmocema reklamaSi ZiriTadad xorcieldeba Semdegi 

struqturul-teqnikuri saSualebebiT:  

a) vizualurad da teqstobrivad- reklamis teqstSi zeddadebuli 

xmis an meoradi monawileebis mier monologis an dialogis reJimSi. 

teqsts umetesad Tan sdevs musika, Tumca musikas mxolod audio efeqti 

aqvs, da Sinaarss ar qmnis.  

mag. (brit.) WurWlis sarecxi saSualebis- Fairy Platinum-is reklama- 

(http://www.youtube.com/watch?v=lTCcXXYnTVM, 2011), romelSic ,,zeddadebuli 

xma” aJRerebs amomwuravad Sida mtkicebulebas. reklamaSi Tavdapirvelad 

Cndeba relevanturi garemoeba- samzareulo, romelic imTaviTve ipyrobs 

http://www.youtube.com/watch?v=lTCcXXYnTVM
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samizne auditoriis- diasaxlisebis yuradRebas. Semdeg Semodis 

definiciisa da aRweris strategiebi zeddadebuli xmis mier:  “This is new 

Fairy Platinum....In the sink, Fairy Platinum liquid has a degree of an effective overnight 

soaking in just ten minutes.... The liquid is so powerful that it even removes the hidden 

grease from your dishwasher.. Fairy Platinum, for the toughest greese-cleaning 

challenges...” definiciis strategiis saSualebiT mayurebelma Seityo, rom 

es aris axali WurWlis sarecxi siTxe, romlis mTavari Tvisebebia 

RrmadCamjdari cximis amoyvana 10 wuTSi da advilad Sewovadoba,  

aRweris strategia ki to be da to have zmnebis saSualebiT  sxvadasxva 

Tvisebas miawers produqts.  

aqve niSandoblivia, rom reklamis bolos vizualuri ritorikis 

elementebic Cndeba: meti TvalsaCinoebisaTvis didi asoebiT weria 

reklamis slogani, romelic zustad emTxveva verbalurad gamoTqmul 

sareklamo slogans- Fairy Platinum, for the toughest greese-cleaning challenges.  

mag. (brit.) ludxanis- Pig & Whistle British Pub 

(http://www.youtube.com/watch?v=-kckSsOX7VY), 2011) reklama, romelSic 

ZiriTadad zeddadebuli xma aseve amomwuravad aJRerebs Sida 

mtkicebulebebs. marTalia, gare argumentis saxiT kmayofili klientis 

CarTvac aris Semotanili da cnobili adaminebis fotoebi, kerZod ledi 

di-s foto, rac migvaniSnebs, rom isic dadioda am ludxanaSi, Tumca 

reklamaSi umetesi dro daTmobilia Sida argumentebisaTvis. reklamas 

xsnis londonis tauer brijis foto da Sesavali fraza, romelic 

gamoxatulia elifsuri SekiTxvis formiT:  “Looking for some really authentic 

British food? You could go on an airplane across the pond or you could just go to the Pig 

& Whistle British Pub onto the beach...” 

dasawyisidanve muSaobs garemoebis efeqturi strategia, kerZod, 

cnobili xdeba reklamis mizani- tradiciuli britanuli sakvebis 

dagemovneba da samizne auditoria idiomidan - go across the pond, rac 

http://www.youtube.com/watch?v=-kckSsOX7VY
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atlantikis okeanis meore mxares mogzaurobas gulisxmobs- an evropidan 

amerikaSi, an piriqiT. 25 

amasobaSi vxedavT dedofali elisabedis fotos da vgebulobT, rom 

samizne auditoria amerikaSi mcxovrebi mosaxleobaa. nacvlad imisa, rom 

gadafrindnen dedofali elisabedis qveyanaSi tradiciuli britanuli 

samzareulos dasagemovneblad, maTTvis arsebobs ioli arCevani- 

aRniSnul ludxanaSi Sesvla. Semdgom monacvleobiT JRerdeba sakmaod 

vrceli definicia da aRwera: “Family owned and operated for 25 years...It’s Great 

Britain taste right here in Florida...It serves traditional British dishes, such as fish & chips, 

The Shepoherd’s pie.....” 

 mayurebeli detalurad igebs, Tu ramdeni xania funqcionirebs es 

restorani,   ra saxis sakvebis mirTmeva SeiZleba aq da rogori saocari 

garemoa: “Sit back and have a pie while watching the big game....For animal lovers we 

even offer the pet-friendly outdoor dining....The Pig and Whistle is a perfect place; Great 

food & drinks, a casual atmosphere and a friendly staff are waiting for you!” 

mag. (brit.) Cadbury- is firmis kartofilis piures fxvnili  “Smash”-

is reklama (http://www.youtube.com/watch?v=JlRH2Af7JY4, 2013 ) , romelSic 

vizualuri efeqtis mosaxdenad gamoyenebulia seriuli animacia 

“marsianelebi”, romlebic miirTmeven Smash-is kartofilis piures da Tan 

dedamiwis mosaxleobas dascinian piures tradiciulad momzadebisaTvis, 

romelsac didi dro da Zalisxmeva sWirdeba. aq Sida argumentad, 

vfiqrobT, gamoyenebulia mizez-Sedegobriobis strategia, rac 

gamoxatulia Semdeg zeddadebuli xmis mier verbalurad gaJRerebul 

winadadebaSi: “These days lots of people are noticing their favourite mashed potato 

ruffles. This is because it contains a real potato pieces that ensure mashed potatoes to taste 

absolutely perfect”.  mizezi analogiurad aris gadmocemuli mizez-

Sedegobriobis gamomxatveli kavSiriT- because- romelsac Tavis mxriv, 

mosdevs argumenti-“It contains a real potato pieces that ensure mashed potatoes to 

                                                           
25 oqsfordis ganmartebiT leqsikonSi vkiTxulobT: across the pond (idiom)- on the other side of the 

Atlantic Ocean from Britain/the US 

(http://oald8.oxfordlearnersdictionaries.com/dictionary/across+the+pond#pond__16)  

 

http://www.youtube.com/watch?v=JlRH2Af7JY4
http://oald8.oxfordlearnersdictionaries.com/dictionary/across+the+pond#pond__16
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taste absolutely perfect”, xolo Sedegad moSveliebulia faqti, rom 

dResdReobiT uamravi adamianis cxovrebaSi gaCnda es produqti..  

mocemul reklamaSi vizualuri ritorikac sakmaod efeqturia; 

gamoyenebulia animaciuri elementebi, kerZod, animaciuri personaJebi, 

romlebsac animaciuri xma aqvT. aseve vfiqrobT, reklamis slogani- Mash, 

get Smash- fonetikuradac datvirTulia, radgan msgavsi SeriTmebis 

gamoyeneba slogans ufro advilad dasamaxsovrebels da efeqturs xdis. 

vfiqrobT, amave mizans emsaxureba is faqti, rom slogani grafikulTan 

erTad xmovani saSualebiTac JRerdeba e.w. musikaluri qudis daxmarebiT.  

mag. (brit.) fiqrobT, aseve sainteresoa Honda-s firmis avtomanqanis- 

Accord modelis reklama (http://www.youtube.com/watch?v=_ve4M4UsJQo. 2003), 

romelSic Zalze kreatiulad aris gadmocemuli vizualur-teqstobrivi 

elementebis Serwyma. procesualobis, dayofis da mizez-Sedegobriobis  

strategiebis vizualur formatSi gamoyenebiT, komunikatorebi qmnian 

manqanis agebis detalur da saocrad kanonzomier suraTs. procesualoba 

gamoxatulia teqnikuri elementebis erTmaneTTan dakavSirebis etapobrivi 

TanamimdevrobiT, dayofa- manqanis Semadgeneli elementebis mayureblis 

xedvis areSi moqceviT, xolo mizez-Sedegobrioba - am detalebis 

erTmaneTTan logikurad da kanonzomierad dakavSorebiT. zeddadebuli 

xmis mier postpoziciurad gaJRerebuli teqsti: “This is nice, when things just 

work” exmianeba reklamis mTel arss, kerZod, rogor martivad da 

kanonzomierad muSaobs avtomanqanis yoveli mcire detali.  

mag. (brit.) vfiqrobT, vizualuri-teqstobrivi elementebis maRali 

koherentuloba sakmaod mravalferovnad aris gamoxatuli  britanuli 

aviaxazebis erT-erT morig reklamaSic 

(http://www.youtube.com/watch?v=xToXgYeENdI,2013) , romelic auditoriasTan 

pirveli kontaqti gamoxatulia hibriduli tipis piqtorialuri 

metaforiT - msoflios rukis ferebSi gadawyvetili saxe, romelic 

Sedgeba adamianebisgan. es konceptualuri metafora warmoadgens 

erTianobis ideis saSualebiT gaazrebuli britanuli aviaxazebis 

serviss, kerZod, metaforis mTavari koncepti mdgomareobs SemdegSi: 

britanuli aviaxazebi uamrav adamianebs aerTianebs.  

http://www.youtube.com/watch?v=_ve4M4UsJQo
http://www.youtube.com/watch?v=xToXgYeENdI
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garemoebis strategiis saSualebiT auditoria Tavs aeroportSi 

aRmoaCens, sadac yoveli proceduris gavla yuradRebis efeqturad 

fokusirebis mizniT axlo xediT aris naCvenebi. specefeqtebisa da kargad 

SerCeuli musikis meSveobiT reklamaSi Cndeba axali piqtorialuri 

similis tipis metaforebi- cxeni - TviTmfrinavi, adamianis tvini – 

TviTmfrinavis Zravi. pirvel SemTxvevaSi samizne domeini TviTmfrinavi 

gaazrebulia wyaro domeinis- cxenis saSualebiT, maT Soris arsebuli 

msgavsebis safuZvlze, kerZod, cxenis Zala, cxeni, rogorc Zlieri da 

swrafi transportis saSualeba, meore SemTxvevaSi ki samizne domeini-

TviTmfrinavis Zravi Sedarebulia adamianis tvinTan, samyaroSi arsebul 

yvelaze mwyobr da moazrovne ZravTan, anu reklamis implikacia aris 

Semdegi: reklamirebuli aviaxazebis boingis Zravi adamianis tviniviT 

organizebuli da awyobilia.  

 ramdenadac komunikatorebis intencia britanuli aviaxazebiT 

frenis maqsimaluri komfortulobis Cvenebaa, Tanac mTliani 

aviamogzaurobis ganmavlobaSi, procesualobis strategiis saSualebiT 

kadrebi erTmaneTs Tanamimdevrulad enacvlebian: rukaze samizne qveynis 

aRmoCena, aeroportSi Sesvla, registraciis gavla, TviTmfrinavSi 

Casxdoma, frena da bolos, samizne qveynis aeroportSi dafrena,  

paralelurad ki zeddadebuli xmis mier gadmocemuli, infinitiuri 

formebiT aqtualizebuli TiToeuli etapis miznobriobis gamomxatveli 

elifsuri, paraleluri konstruqciis gameorebiT agebuli teqsti, 

romelic britanuli aviaxazebis mamoZravebel miznebs gadmoscems 

lakonurad: To pioneer, to engineer, to innovate, to imagine... reklamaSi 

mgzavrobis yovel etapze moxerxebulobasa da komfortulobazea xazi 

gasmuli da mTavari mesijic zeddadebuli xmis mier gaJRerebuli 

Semajamebeli teqstiT aris gadmocemuli: To fly - to serve, today-tomorrow- 

frena Tqven gemsaxurebaT da mogemsaxurebaT momavlSic.  vfiqrobT, 

drois garemoebis sityvebiT today- tomorrow gamoxatvac ar unda iyos 

SemTxveviTi, radganac wina infinitiur formebs  fonetikurad eriTmeba.  

mag. (qarT.) Fly Georgia-s qarTuli aviaxazebis reklama, romelic 

ramdenime konceptualurad met_naklebad  dakavSirebuli imijisagan 

Sedgeba (http://www.youtube.com/watch?v=JgvWF8kE7Y4, 2012), Tumca, ramdenadac 

http://www.youtube.com/watch?v=JgvWF8kE7Y4
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reklamas sakmaod vrceli teqsti adevs, mizanSewonilad miviCnieT am 

kategoriaSi misi ganxilva. garemoebis strategiis saSualebiT konteqsti 

iqmneba aeroportSi da mayurebels ukve aqvs miniSneba savaraudo 

produqtze. aeroportis saerTo suraTs cvlis frenebis dafa, romelzec 

mravalricxovani qveynebia CamoTvlili da, Sesabamisad, implikacia 

keTdeba mocemuli aviaxazebis mier Sesrulebuli frenebis farTo 

diapazonze. Semdeg- qarTuli pasporti, rac, savaraudod, metonimiurad 

samizne auditoriazec miuTiTebs - saqarTvelos moqalaqeebi”. aq Cndeba 

zeddadebuli xmis CanarTi, rac gamoirCeva naklebi koheziurobiT, Tumca 

aSkarad koherentulia, ramdenadac winadadebebs aerTianebs saerTo 

konteqsti da mizani- mogzauroba qarTuli avixazebis saSualebiT.  

unda aRiniSnos, rom teqstSi gvxvdeba martivi winadadebebisa da 

nacvalsaxelebis simravle, rac araoficialurobis SegrZnebas erTi 

orad aZlierebs:   “yvelaferi molodiniT iwyeba. fexebi Sordeba 

dedamiwas.  samyaro Sen Tvalwin sul sxva xediT iSleba da mravaljer 

nanaxi, Tavidan axdens STabeWdilebas. ar aqvs mniSvneloba, vin 

aRmoCndeba Sen gverdiT. Tqven mainc poulobT saerTo enas. yoveli wami 

gaaxloebs dasawyisTan, radgan maSin, roca ggonia, rom yvelaferi 

dasrulda, Sen kvlav eSvebi miwaze da mogzaurobac aqedan iwyeba. Fly 

Georgia- msoflio gelodeba.”  

teqsts paralelurad mihyveba yoveli cnebis gamomxatveli 

metaforul-asociaciuri gamosaxuleba: magaliTad, ,,fexebi Sordeba 

miwas”- da naCvenebia bavSvis saqanelaze qanaoba; ,,Sen eSvebi miwaze”- 

naCvenebia rogor gadmodis kaci manqanidan da dgams fexs miwaze.  

erTi sityviT, Tuki wina magaliTebSi meti aqcenti procesualobis, 

aRweris, naraciis elementebze modioda, am ukanasknelSi  umeteswilad 

asociaciuri mimarTebebia naCvenebi.  

mag. (qarT.)  (http://www.youtube.com/watch?v=4fv5UhbI5bI, 1997) vfiqrobT, 

vizualur- teqstobrivad sakmaod datvirTulia jeoselis mobiluri 

kavSiris pirveli qarTuli reklama, romelSic zeddadebuli xma 

definiciis da aRweris strategebiis gamoyenebiT aJRerebs Sida 

mtkicebulebebs. auditoriasTan pirveli kontaqti reklamaSi 

gamoxatulia satelefono zumeris-audio elementis CarTviT, rac 

http://www.youtube.com/watch?v=4fv5UhbI5bI
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auditorias Tavdapirveladve mianiSnebs reklamirebuli produqtis 

saxeobaze, kerZod, satelefono kavSirze, an masTan dakavSirebul 

obieqtze. ritorikul garemoebas satelefono zaris gaJRerebasTan erTad 

qmnis telefonis “zonaris polisemanturi simboluri imiji, romelic 

TandaTanobiT scildeba telefons da mobiluri telefonis sim-baraTSi 

STainTqmeba. es imiji, reklamirebul produqtTan, erTi mxriv, 

asociaciurad aris dakavSirebuli da, meore mxriv,  funqciuradac,  

radgan auditorias satelefono kavSiris ukeT warmosadgenad vizualuri 

efeqtis gamZafrebasTan erTad aCvenebs, rom telefonis zonari saWiro 

aRar aris mudmivi satalefono kavSiris dasamyareblad.  

vizualuri fonis paralelurad, voisoveri aJRerebs, cota ar iyos, 

xelovnuri diqciiT reklamirebuli produqtis definicias, romelic 

Tavdapirveladve Semotanilia nominaciuri tipis elifsuri winadadebiT. 

kohiziuri elementis - ,,igi” nacvalsaxelis gamoyenebiT pirveli 

winadadeba ukavSirdeba meore, ufro aRwerilobiTi tipis pozitiuri 

zedsarTauli formebiT (uaxlesi, Tanamedrove, mosaxerxebeli, 

ekonomiuri) gajerebul winadadebas, riTac komunikatorebi auditorias 

pasuxoben imdroisaTvis yvela SesaZlo kiTxvaze. mocemuli 

zedsarTaevebis semantika ukavSirdeba TanamedroveobasTan fexis awyobis 

cnebas. am mxriv aseve aRsaniSnavia ,,prestiJuli cxovrebis” cneba, rasac 

produqti,  reklamis mixedviT, auditorias sTavazobs. vfiqrobT, am 

cnebis gagrZelebaa imperatiuli tipis winadadeba- msoflio gixmobT, 

riTic komunikatorebi saqarTvelos sazogadoebas (1997 wels, roca 

mobiluri kavSiri marTlac ,,axali xili” iyo saqarTveloSi) danarCeni 

msoflios nawilad gaxdomis Sanss aZleven.  

Sidaenobriv doneze, vfiqrobT, aseve sainteresoa samwvera 

aliteraciuli CanarTi- yovelTvis, yvelgan yvelasTan, romelic 

gamoxatulia ganusazRvreli nacvalsaxelebiT, rac vfiqrobT, 

ganusazRvrelobis da ulimitobis cnebas kidev ufro amZafrebs. garda, 

amisa, aliteraciuli CanarTi reklamis advilad damaxsovrebis da 

lakonurobis mizniT aris gamoyenebuli.  

,,mobiluri kavSirgabmulobis uaxlesi sistema jiesemi. igi 

Tanamedrove, mosaxerxebeli da ekonomiuria. igi gTavazobT prestiJul 
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cxovrebas. igi saSualebas gaZlevT ilaparakoT yovelTvis, yvelgan, 

yvelasTan. es jeoselia!. saqarTvelos mobiluri telefonis baraTi. 

mobiluri telefonis gasaRebi. msoflio gixmobT! jeoseli- SeuzRudavi 

satelefono kavSiri”. 

reklamis Sejameba - jeoseli- SeuzRudavi satelefono kavSiri- 

warmodgenilia elifsuri nominaciuri winadadebiT, romelsac, vfiqrobT, 

refutaciis elferi dahkravs, radgan, msazRvrelis ,,SeuzRudavi” 

gamoyenebiT auditoriis kontrarguments mobiluri kavSiris 

SezRudulobis Sesaxeb, momentalurad anadgurebs. vfiqrobT, semantikuri 

TvalsazrisiTac sainteresoa sityva ,,SeuzRudavi”, romelic niSnavs 

ulimitos, usazRvros, arafriT SezRuduls, Tumca, mobiluri kavSiris 

SemTxvevaSi, aSkarad ,,carieli” sityvaa, radgan araferia samyaroSi 

ulimito da, miTumetes, mobiluri kavSiri, romelic, ra Tqma unda, 

SeuzRudavi ver iqneba, Tu momxmarebeli ar gadaixdis, an gava misi 

dafarvis zonidan, magram reklamaSi aSkarad efeqturia da, erTi 

mosmeniT, arc auditorias daafiqrebs mis denotacia. amdenad, kidev 

erTxel gvaqvs saqme komunikatorebis mier sityvis mniSvnelobiT ostatur 

manipulirebasTan.  

b) audio –vizualurad reklamaSi vizualur masalasTan erTad 

gamoyenebulia informaciuli, emociuri an konceptualuri datvirTvis 

mqone musikaluri rgoli, romelic reklamis mTavar Sinaarss qmnis.  aqac 

gamoirCeva ramdenime tipi:  

a) piqtorialuri - reklamaSi statikuri suraTis an imijis 

saSualebiT gadmoicema mTavari Sinaarsi. statikuri imiji+musika, 

romelsac met-naklebad konceptualuri datvirTva aqvs. reklamis 

slogani umetesad grafikulad aris gamosaxuli reklamis bolos,26 

xolo Sinaarsi da reklamis mTavari mesiji gadmoicema:   

1. erTi statikuri imijis an logos meSveobiT27  

                                                           
26aRniSnul models SeiZleba musikaluri rgolic axldes Tan, romelic 

konceptualurad naklebad an saerTod ar aris motivirebuli. 

27 amgvari reklamebis xangrZlioba ZiriTadad 5 wams ar aRemateba. 
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mag, (qarT.) (http://www.myvideo.ge/?CI=1&ci_c=video&ci_m=embed&id=JvcUP98g50Q, 

2013) banki respublikis reklama, romelSic asaxulia erTi statikuri 

gamosaxuleba mocekvave adamianebisa. gamosaxulebas aseve darTuli aqvs 

logo da teqstobrivi CanarTi: ,,yoveli Cvengani mniSvnelovania”, Tumca 

dominanturi statikuri gamosaxuleba da mxiaruli musikaa.  

2. ramdenime konceptualurad dakavSirebuli statikuri suraTis/ 

imijis meSveobiT ( e.w. slaid Sou) 

magaliTad (brit.) Travel Pal Agency-s turistuli saagentos reklama 

(http://www.youtube.com/watch?v=9Ko5P8TTmkI, 2013) , romelic mayurebels 

malaiziis ulamazes qveyanaSi mogzaurobas sTavazobs. reklama, 

ZiriTadad moicavs konceptualurad dakavSirebul- malaiziuri 

cxovrebis sxvadasxva fragmentis amsaxveli fotoebis kolaJs. TiToeul 

fotoze grafikulad gamosaxulia axsna-ganmartebTi frazebi, romlebic 

umetesad zedsarTavs+ arsebiTi saxelis Semcveli frazebia: Most exotic 

places in Malaysia;... Beautiful Coastal Area (Tan sdevs sanapiros suraTs); 

Comfortable Accommodation( sastumros suraTebTan erTad)da sxv. reklamis 

mesiji da pirdapiri mimarTva auditoriisadmi Cans bolos grafikulad 

datanil imperativis Semcvel teqstSi: Don’t leave home without us!, rac 

Seexeba Sida arguments, aSkaraa, aq definiciis, aRwerisa da dayofis 

strategiebi Warbobs-amaTgan pirveli aSkarad Cans grafikuli teqstidan, 

xolo meore kompoziciurad, ramdenadac malaiziis cxovrebis 

Semadgeneli elementebis foto-kolaJia gadmocemuli. reklama 

logikuria, Tumca ritorikuli gavlena SeiZleba paTetikuric iyos.  

b) reklamaSi dinamiuri suraTis, imijis an siuJeturi ganviTarebis 

saSualebiT gadmoicema mTavari Sinaarsi. dinamiuri imiji/siuJeturi 

ganviTareba +musika. 

mag. (brit.) Sony Bravia-s firmis LCD televizoris  reklama 

(http://www.youtube.com/watch?v=9NymcQJjPCs, 2005) , romelSic komunikatorebis 

mTavari mesiji da ase vTqvaT, produqtis USP  anu mTavari maxasiaTebelia 

televizoris ferebis mdidari palitra da gamosaxulebis simsubuqe. amis 

misaRwevad gamoyenebulia vizualuri ritorikuli saSualeba - statikuri 

imiji- erT-erTi qalaqis sxvadasxva quCis kadrebi, romlebic 

http://www.myvideo.ge/?CI=1&ci_c=video&ci_m=embed&id=JvcUP98g50Q
http://www.youtube.com/watch?v=9Ko5P8TTmkI
http://www.youtube.com/watch?v=9NymcQJjPCs
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moulodnelad ivseba mravalferi, msubuqad moxtunave burTebiT, 

romlebic asocirebulia televizoris ferebTan, xolo maTi xtoma- 

gamosaxulebis simsubuqesTan. burTebi TandaTanobiT mravldebian da 

bolos TiTqmis mTlianad faraven quCebs. Sinaarsi, vfiqrobT, Seqmnilia 

kontrastis strategiis saSualebiT, kerZod, qalaqis uRimRamo da 

uferul suraTs feradi burTebi mdidari ferebiTa da simsubuqiT 

axaliseben. aqve niSandoblivia, rom kontrastis ukeT warmosaCenad, 

fonad SerCeulia TeTri, nacrisferi da erTgvarovani saxlebi, manqanebi 

da a.S, romlebic mravalferi burTebis meSveobiT reklamis bolos 

Zalian lamazdebian. mayureblisTvis kontrastuli imijis amocnobis 

gaadvilebis mizniT , reklamis bolos vkiTxulobT slogans: Colour- Like 

no other.. aqve aRsaniSnavia, rom wina magaliTebidan gansxvavebiT, mocemul 

reklamaSi marTalia siuJeturi ganviTareba ar aris, Tumca dinamiuri 

imiji+musika modelia saxeze. rac Seexeba musikas, reklamaSi 

gamoyenebulia José González-is Heartbeats, romelic siyvarulis Temazea da 

romlis teqstSic figurirebs ferebis gamomxatveli sityvebi: “The colours 

red and blue... A simple touch...” 

rogorc vnaxeT, satelevizio reklamis diskursis Sinaarsobriv-

kompoziciuri CarCo warmodgenilia rTuli modeliT, romelic Seicavs 

verbaluri da superverbaluri gamomxatvelobiTi xerxebis ostaturad 

Serwymul hibrids.  

3.2. p. graisis kooperaciis principi britanuli da qarTuli 

satelevizio reklamis diskursSi.  

rogorc aRvniSneT, satelevizio reklama erTgvari komunikaciuri 

aqtia komunikatorebsa da auditorias Soris, romelic cocxali zepiri 

metyvelebis rituals emsgavseba. Tavad komunikaciuri aqti lingvistikis 

cnobili filosofosis - pol graisis mier SemoTavazebul kooperaciul 

principsa da saubris implikacias efuZneba. 

mokled ganvixiloT, Tu raSi mdgomareobs kooperaciuli principi. 

imisaTvis, rom komunikaciuri aqti warmatebiT ganxorcieldes,  

masSi Cabmul mosaubresa da msmenels unda hqondeT saubris Temis 

irgvliv arsebuli saerTo codna. swored am saerTo codnis gaziarebas 

uwoda graisma kooperaciuli principi (Grice, 1975). yoveldRiuri 
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Cveulebrivi metyvelebisas mosaubreebi garkveulwilad ayalibeben 

sakuTar saTqmels imgvarad, rom is advilad gasagebi iyos msmenelisTvis. 

graisi gamoyofs kooperaciis principTan asocirebul 4 maqsimas, 

romelic monawileobs komunikaciuri aqtis warmatebiT ganxorcielebis 

procesSi:  

odenobrivi – mosaubreebi iZlevian sakmaris, Tumca ara zedmet 

informacias saubris Temis irgvliv; 

Tvisobrivi-xarisxobrivi- informacia simarTles Seicavs da 

faqtebs efuZneba, mosaubreebi gulwrfelni unda iyvnen saubrisas, an ar 

unda Tqvan is, rac, maTi azriT, mcdaria da simarTles ar Seesabameba.  

relevanturobis- saubris elementebi- konteqstTan relevanturia; 

maneris- mosaubreebi cdiloben isaubron pirdapir, gasagebad da 

lakonurad, raTa Tavidan aicilon orazrovneba. (Grice, 1975)  

xSirad kooperaciis principi Segnebulad an Seugneblad irRveva 

saubrisas, rac gulismobs mosaubris mxridan mcdari, ararelevanturi an 

iseTi informaciis miwodebas, romelic garkvul  orazrovnebas iwvevs 

msmenelSi.  

kooperaciis principis amgvari uxeSi darRvevis SemTxvevaSi, unda 

vivaraudoT, rom saqme gvaqvs e.w. ,,damaluli” mniSvnelobis implikaciur 

komunikaciasTan, romelic dekodirebas saWiroebs  (Coulthard, 1985: 31). 

leikofi kooperaciis principze dafuZnebiT Tavazianobis principsac 

ganixilavs (Lakoff 1973), rac, Tavis mxriv, gulisxmobs 3 maqsimas: 1) sxvas 

ar movaxvioT Cveni azri; 2) msmenels komfortulad vagrZnobinoT Tavi; 3) 

mivceT msmenels arCevanis gakeTebis saSualeba.  

ganvixiloT kooperaciuli principis TiToeuli maqsimis realizacia 

satelevizio reklamaSi.  

3.2.1. Tvisobrivi-xarisxobrivi maqsima - ar movaxdinoT mcdari 

informaciis komunikacia. 

reklamis mTavari funqciidan- potenciuri myidvelis darwmunebidan 

gamomdinare, komunikatorebi, savaraudod, umetesad produqtis dadebiT 

Tvisebebis da misi upiratesobis mtkicebas Seecdebian, raTa potenciur 

momxmarebels produqtisadmi ndoba gauRvivon. Tumca, ar unda 

dagvaviwydes reklamis maregulirebeli qcevis kodeqsis arsebobac, 
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romelic produqtis mwarmoeblebs simarTlis Tqmasa da momxmareblis 

mier arCevanis gakeTebis gaadvilebas avaldebulebs. aqedan gamomdinare, 

arsebobs garkveuli tipis reklamebi, romlebic momxmareblis mozidvas 

swori da dasabuTebuli informaciis komunikaciiT cdiloben. ramdenad 

realur simarTles Seesabameba reklamaSi moyvanili faqtebi marTlia, 

kiTxvis niSnis qveS dgas, Tumca, erTi SexedviT, Tvisobrivi maqsima 

daculia. es aris Cven mier pirobiTad gamoyofili logosis elementiT 

dominanturi reklamebi, kerZod, upratesobis argumentirebis modelis 

reklamebSi,  romlebic Semdeg TavebSi ufro detalurad aris 

ganxiluli.  

mag.  (qarT.) Georgian Airways- qarTuli aviaxazebis reklamis 

(http://www.youtube.com/watch?v=AnCa1QaisRc, 2013) sloganSi voisoveris mier 

gaJRerebulia winadadeba: ,,Georgian Airways.- 20 weli TqvenTan erTad..” 

mocemuli reklama auditoriis dasarwmuneblad marTal 

informacias iyenebs, rac gamoixateba produqtis funqcionirebis da 

gamocdilebis zusti cifris (20 weli) moyvaniT. auditorias wlebis 

STambeWdavi raodenobis gagebisas ndoba uCndeba aviakompaniis mimarT. 

informaciis gadamowmebac martivia arqividan mopovebuli Canawerebis 

saSualebiT. 

mag.  (qarT.) analogiuri tipis simarTlis Semcveli informaciaa 

voisoveris mier gaJRerebuli jeoselis mobiluri kavSiris servisis 

reklamaSi (http://www.youtube.com/watch?v=X2C9eyxCb_8, 2012) ,,..nu gikvirT, 

jeoselisa da lai-lais abonentebs, ukve SegiZliaT isaubroT 0 TeTrad 

adgilobriv zarebze yvela mimarTulebiT. ubralod akrifeT *000 diezi 

da OK..” 

mocemuli reklama aseve Seicavs marTal informacias momsaxurebis 

tarifisa da misi gaaqtiurebis konkretuli xerxis saSualebiT, risi 

Semowmebac umartivesia mobilur telefonze erTi TiTis daWeriT.  

mag.  (brit.) aseve magaliTad, WurWlis sarecxci saSualebis Finish—

is reklama, romelSic simarTlis faqtebiT ganmtkicebis mcdeloba 

mocemulia moSorebuli baqteriebis procentuli maCveneblis moyvaniT 

voisoveris mier.  

http://www.youtube.com/watch?v=AnCa1QaisRc
http://www.youtube.com/watch?v=X2C9eyxCb_8
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,, It removes 99.9% of bacteria” .  wina magaliTebidan gansxvavebiT, am 

informaciis gadamowmeba marTalia rTulia, Tumca daumrgvalebeli 

cifris  99.9 % xseneba da ara 100% romelic aSkarad mcdari iqneboda, 

erTgvarad gasamarTlebel saSualebas utovebs komunikatorebs. yvelam 

icis, rom baqteriebis laboratoriuli analizisas TviT eqspertebic ki 

xSirad cdebian da, Sesabamisad, kooperaciis principi zedapirulad mainc 

daculia.  

mag.  (brit.) persilis sarecxi saSualebis britanul reklamaSi 

(http://www.youtube.com/watch?v=MZc6-ynoCDE, 1981), Tvisobrivi maqsimis dacvis 

mcdeloba warmodgenilia fraziT: ,,....It’s tested and approved by all its machine-

makers...”, romelsac voisoveri aJRerebs. aqve aRsaniSnavia, rom mocemul 

reklamaSi vizualuri faqtoric uzrunvelyofs Tvisobrivi maqsimis 

dacvas, rac gamoixateba sxvadasxva cnobili brendebis logoebis 

ekranze. demonstrirebiT. Tavad sityvebis tested da approved mniSvneloba 

pirdapir dakavSirebulia sando da gadamowmebul simarTlesTan.  

mag. (brit.) britanuli aviaxazebis reklamaSi 

(http://www.youtube.com/watch?v=Jl872uisQ3k, ,2011) Tvisobriobis maqsima, 

vfiqrobT, daculia kompetenturi piris, kerZod, kompaniis- T-mobile 

brendebis menejeris citirebis saSualebiT, romelic aRfrTovanebuli 

saubrobs britanuli aviaxazebisa da ,,Ti mobailis” mier momxmarebelze 

orientirebuli strategiis  Sesaxeb. garda amisa, reklamaSi 

gamoyenebulia am ori popularuli britanuli kompaniis erToblivi 

RonisZiebis amsaxveli kadrebi, romlebzec asaxulia bednieri da 

kmayofil momxmareblebi: ,, It’s about fun, it’s about joy, it’s about people getting 

involved.. and that’s what we’ve seen all day today.. We want to show people something 

that we don’t only talk about, but something that we act on as well...”  

aqve aRsaniSnavia, rom veTanxmebiT graisis mosazrebas imis Taobaze, 

rom rac ufro metadaa Tvisobrivi maqsima daculi, miT ufro naklebad 

kreatiulia diskursi, radgan misi dacva sinamdvilis kreatiuli 

,,SeniRbvis” saSualebebis- metaforis, ironiis da sxva ritorikuli 

tropebis gamoyenebas ewinaaRmdegeba. Sesabamisad, rac ufro metad aris 

darRveuli Tvisobrivi maqsima reklamaSi, miT ufro metadaa masSi 

implikacia Cadebuli, rac reklamas CvenTvis gacilebiT sainteresos 

http://www.youtube.com/watch?v=MZc6-ynoCDE
http://www.youtube.com/watch?v=Jl872uisQ3k
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xdis.  reklamis efeqturobis mizniTac, vfiqrobT, yovelTvis xelsayreli 

ar aris kooperaciis principis dacva.  

 (qarT.) :domestosis saxexi saSualebis qarTul reklamaSi 

(http://www.myvideo.ge/?video_id=2054757, 2013) Tvisobrivi maqsima daculia 

kmayofili momxmareblis citirebis saSualebiT, romelic auditorias 

urCevs reklamirebuli produqtis SeZenas, misi dadebiTi Tvisebebidan 

gamomdinare: ,, domestosma saerTod Semicvala saxlis dalagebis 

wesi.adre dezinfeqciaze ar vicodi, iciT, deidaCemi biologia da erTxel 

miTxra: Sens gakrialebul samzareuloSi uamravi mikrobi iqnebao. egreve 

gavvardi da viyide domestosi. me darwmunebuli var, rom domestosis 

saSualebiT veranairi mikrobi ver gaWaWandeba Cems samzareuloSi.” 

aqve aRsaniSnavia, rom voisoveri reklamis Semajamebel etapze 

aJRerebs kidev erT frazas: ,,domestosi madlobas uxdis qarTvel 

qalbatonebs aseTi SefasebisTvis” , rac kidev erTi mcdelobaa 

Tvisobrivi maqsimis dacvisa- aramarto erTi kmayofili momxmarebelia 

saxeze, aramed ganusazRvreli raodenobis qarTveli qalbatonebi.  

empiriuli masalis kvlevisas gamoikveTa Tvisobrivi maqsimis 

darRvevis SemTxvevbic. 

 (brit.) Hamlet-is firmis sigaretis reklama 

(http://www.youtube.com/watch?v=FvNdhriwGuM, 1987), romelSic reklamis 

slogani warmodgenilia mcdari informaciis saSualebiT: “Happiness is a 

cigar called Hamlet- the mild cigar” , sayovelTaod cnobilia, rom sigareti 

araTu bednierebas ar uqadis mwevelebs, aramed piriqiT, sazianoc ki aris 

janmrTelobisTvis, Sesabamisad, ufro swori iqneboda Semdegi 

winadadebis gaJRereba: Unhappiness is a cigar called Hamlet, mocemul reklamis 

romelic iumoristul prizmaSia gadawyvetili, vfiqrobT, Tvisobrivi 

maqsimis darRveva gamoxatulia sapirispiro cnebis iumoristul-

ironiuli komuniakaciiT.  

 (brit.) Tvisobrivi maqsima aseve darRveulia hainekenis reklamaSi 

(http://www.youtube.com/watch?v=u4VFqbroi1I,  1985), romelSic  mcdari da 

gadaumowmebeli  informaciaa gaJRerebuli: ,,Heineken refreshes the parts other 

beers cannot reach” realurad es winadadeba ori saxis mcdar informacias 

Seicavs: 1) cnobilia, rom ludis da zogadad nebismieri tipis 

http://www.myvideo.ge/?video_id=2054757
http://www.youtube.com/watch?v=FvNdhriwGuM
http://www.youtube.com/watch?v=u4VFqbroi1I
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alkoholuri sasmelis daleva gonebas ki ar afxizlebs, aramed piriqiT, 

aTrobs, Sesabamisad, ludTan sityvis refresh gamoyeneba, romlis 

konotaciuri mniSvneloba gamofxizlebas niSnavs, faqtobrivi tyuilia. 

wina magaliTis msgavsad, es reklamac iumoristul- ironiul konteqstSia 

gadawyvetili da, Sesabamisad, aqac saqme gvaqvs ironiis ritorikul 

xerxTan. 2) sloganis mixedviT, swored reklamirebuli ludi da ara 

nebismieri sxva firmis ludi afxizlebs gonebas, rac aseve mcdari 

informaciaa. ludis damzadebis teqnologia met-naklebad erTnairia 

yvela firmisTvis da, Sesabamisad, misi efeqtic analogiuri iqneba. 

nebismier sxva ludSi igulisxmeba konkurenti ludis mwarmoebeli firma, 

romlis dakninebis saSualebiT komunikatorebi, ase vTqvaT, qulebs 

uweren TavianT firmas da sakmaod efeqturadac. Tumca am SemTxvevaSi 

garda kooperaciis principis darRvevisa, saqme gvaqvs reklamis eTikuri 

normebis darRvevasTanac, Tumca daudastureblad, radgan konkurenti 

firmis saxeli reklamaSi naxsenebi ar aris.  

 (qarT.) jeoselis satelefono kavSiris pirvel qarTul reklamaSi 

(https://www.youtube.com/watch?v=4fv5UhbI5bI, 1997) darRveulia Tvisobrivi 

maqsima sityvis- SeuzRudavi gamoyenebiT, romelic gazviadebis 

ritorikuli xerxis saSualebiT gadaumowmebeli informaciis 

komunikacias axorcielebs- SeuZlebelia satelefono kavSiri SeuzRudavi 

anu usasrulo iyos, Tumca, wina magaliTis msgavsad, aqac komunikatorebi 

,,Tavis gasamarTleblad” sityvas orazrovani mniSvnelobiT tvirTaven- 

SesaZloa, igulisxmebodes SeuzRudavi dafarvis zona da ara ulimito, 

ganuwyveteli komunikacia. nebismier SemTxvevaSi, vfiqrobT, Tvisobrivi 

maqsima darRveulia.  

amgvarad, satelevizio reklamis diskursSi garkveuli tipis 

reklamebSi kooperaciuli principis Tvisobrivi maqsima ZiriTadad 

daculia da misi realizeba SeiZleba moxdes rogorc verbaluri, aseve 

araverbaluri saSualebiT. verbaluri saSualebebia: 1) informaciis 

damadasturebeli faqtebis konstantacia, romelic gamoxatulia 

simarTlis da gadamowmebuli informaciis konotaciuri mniSvnelobis 

matarebeli leqsikuri erTeulebiT: inglisurSi – tested, approved, 

qarTulSi- damtkicebulia, serTificirebulia da sxv. 2) advilad 

https://www.youtube.com/watch?v=4fv5UhbI5bI
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gadasamowmebeli konkretuli cifrebis, wlebis da procentulobis 

maCveneblebis moyvana; 3) kompetenturi pirebis citireba; 4) kmayofili 

momxmareblis citireba. araverbaluri markeric damowmda: produqtis 

mwarmoebeli kompaniis korporaciuli identobis amsaxveli raime 

vizualuri elementis demonstrireba, magaliTad, Cveneba ekranze.  

rac Seexeba kooperaciis principis darRvevas,  

britanul reklamebSi xSirad vlindeba konkretuli  tipis 

reklmebSi da aseTi reklamebi, Cveni dakvirvebiT, ZiriTadad alkoholuri 

sasmelebis da sigaretis popularizebas ewevian. maTi mwarmoebeli 

firmebi simarTlis komunikacias verc moaxdenen, radgan es simarTle 

negatiur informacias Seicavs da potenciuri myidveli amiT ver 

moixibleba.  

Tvisobrivi maqsimis darRveva umetesad warmodgenilia iumoristul-

ironiuli konteqstis komunikaciiT da, Sesabamisad, sapirispiro 

mniSvnelobis mqone sityvebis iumoristul-ironiul konteqstSi 

realizebisas, magaliTad rogoricaa- refresh= wear; happiness = unhappiness da 

sxv. 

qarTul reklamebSi nebismieri produqtis reklamaSi SeiZleba 

Segxvdes Tvisobrivi maqsimis darRvevis SemTxvevebi, romlebic 

gulisxmobs polisemanturi sityvebis mniSvnelobiT manipulirebas: 

magaliTad, rogoricaa sityva SeuzRudavi- usasrulo, Seuferxebeli.  

3.2.2. odenobrivi maqsima mosaubres avaldebulebs msmenelisTvis 

komunikaciuri aqtis miznis Sesabamisad sakmarisi, magram ara zedmeti 

informaciis miwodebas.  

ar arsebobs reklamis konkretuli fiqsirebuli forma, romelic 

komunikatorebisTvis mTavari mesijis gadmocemis zomas awesebs. 

Sesabamisad,  misi forma da struqtura dizainrebis da marketologebis 

moTxovnebsa da gemovnebazea damokidebuli, Tumca odenobrivi maqsimis 

dacva ganapirobebs reklamis sistemur, lakonur, mwyobr da sakmarisad 

informatiul xasiaTs. vfiqrobT, reklamebze swrafi Tvalis 

gadavlebiTac ki aSkaraa komunikatorebis swrafva mokle da lakonuri 

sareklamo sloganebis mimarT.  
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1) (brit.): magaliTad,  britanuli aviaxazebis erT-erTi morigi 

reklama (https://www.youtube.com/watch?v=X1M0pbxNUF8, 2011), romelSic 

voisoveris mier gaJRerebulia lakonuri, magram sakmaod informatiuli 

sareklamo slogani: ,,To pioneer, to engineer, to innovate, to imagine, to fly-to serve, 

today, tomorrow” , romelic 8 sityvaSi asaxavs warmatebuli aviaciis 

funqcionirebis yvela mTavar moments. kompaniis funqcionerebis 

sxvadasxva etapis miznebi momxmarebelze orientirebuli servisis 

gansaxorcieleblad  gamoxatulia zmnis upiro formiT-infinitiviT, rac, 

Tavis mxriv, azris lakonurad gadmocemis inglisuri enisaTvis 

Tvisobrivi erT-erTi unikaluri konstruqciaa.  

 (qarT.) (http://www.myvideo.ge/?video_id=914503, 2011) magTi jiesemis MMS 

momsaxurebis reklamas, romelSic saintereso siuJeturi ganviTarebis 

fonze voisoveri aJRerebs mokle, informaciul da lakonur nominaciuri 

tipis slogans: ,,MMS-i- magTi jiesemis axali servisi” . slogani imdenad 

mokle, pirdapiri da monosemanturia, rom marto informaciis Semcvelia 

da masSi sityva new iZens mTavar mniSvnelobas. aqve aRsaniSnavia, rom 

amgvari lakonuri sloganis fonze reklamaSi ZiriTadi Sinaarsi 

vizualuri siuJeturi ganviTarebiT gadmoicema.  

empiriuli masalis kvelvis Sedegad gamoikveTa odenobrivi maqsimis 

darRvevis SemTxvevebic da, rogorc zemoT aRvniSneT, rac ufro 

kreatiulia reklama, miT ufro meti funqciis matarebelia ( da ara 

marto informaciulia)  da Sesabamisad, masSi mniSvnelobis implikaciis 

dekodirebis saWiroeba izrdeba.  

 (brit.) irlandiuri ludis Guiness reklamaSi 

http://www.youtube.com/watch?v=FYg6f96ZLwA&list=PL015E38B3CC988F4B-, 

vfiqrobT, darRveulia, rogorc odenobrivi, aseve Tvisobrivi maqsima. mis 

sloganSi gaJRerebulia teqsti:  

“It’s no surprise that Guiness has more character, more substance,more taste, but it 

might surprise you to know that ..Guiness has only 124 calories. The great way to go lighter 

is to go darker.” 

a) darRveulia Tvisobrivi maqsima, ramdenadac daumtkicebeli 

faqtis komunikacias axdens. gaugebaria, rasTan SedarebiT aqvs 

reklamirebul produqts meti xasiaTi, meti moculoba da meti gemo. 

https://www.youtube.com/watch?v=X1M0pbxNUF8
http://www.myvideo.ge/?video_id=914503
http://www.youtube.com/watch?v=FYg6f96ZLwA&list=PL015E38B3CC988F4B-
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amgvari ,, dausrulebeli tipis winadadebebi” reklamebSi, rogorc wesi, 

orazrovnebis daTesvas emsaxureba da eqsta- kodirebis saSualebiT 

denotaciur mniSvnelobas iZens: Sesadarebel produqtSi igulisxmeba 

konkurenti kompania.  

b) vfiqrobT, darRveulia aseve odenobrivi maqsima zedmeti da ara 

lakonuri informaciis miwodebiT kaloriebTan dakavSirebiT: It might 

surprise you to know-zedmetia da erTgvarad gadaxvevaa mTavari mesijidan, 

romelic gulisxmobs 124 kaloriis Semcveli ludis popularizebas. 

Tumca am maqsimidan gadaxveva reklamas gacilebiT mimzidvels xdis, 

gansakuTrebiT reklamis SejamebaSi gaJRerebuli ritorikuli xerxis-

litotesis saSualebiT: to go lighter, is to go darker., Tavisi saintereso 

semantikur-kognituri xasiaTidan gamomdinare, am reklamas 

davubrundebiT Semdgom TavebSi.  

 (brit.): analogiurad darRveulia odenobrivi maqsima Guiness-is 

erT-erT morig reklamaSi (http://www.youtube.com/watch?v=Au8Y98Rgxbk 2013), 

romlis SejamebaSi Cndeba wina ganxiluli magaliTis msgavsad 

dausrulebeli winadadeba: Guiness-made of more. vfiqrobT, raodenobrivTan 

erTad Tvisobrivic darRveulia, radgan daumtkicebeli da orazrovani 

mniSvnelobaa kodirebuli.  

amrigad, dakvirvebam gviCvena, rom komunikatorebi ZiriTadad 

cdiloben odenobrivi maqsimis dacvas, Tumca es maT garkveulwilad 

zRudavs da CarCoebSi svams. Sesabamisad, maqsimebis darRveviT maTi 

kreatiuloba gacilebiT izrdeba. 

britanul reklamebSi odenobrivi maqsima gamoxatulia informaciis 

mokle, pirdapiri da lakonuri gadmocemiT da amisi erT-erTi saSualeba 

infinitiuri frazebia: magaliTad: to fly-to serve to pineer da sxv., qarTul 

reklamebSi ki  odenobrivi maqsima umetesad gamoxatulia mokle 

nominaciuri tipis informaciis Semcveli winadadebebiT (magaliTad: 

axali servisi, uaxlesi sistema da sxv.).  

rac Seexeba darRvevas, britanul reklamebSi xSiria sityvis more 

gamoyeneba orazrovani mniSvnelobiT.  

 

 

http://www.youtube.com/watch?v=Au8Y98Rgxbk
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3.2.3 relevanturobis maqsima- viyoT relevanturebi. 

reklamis SemTxvevaSi relevanturobasTan asocirdeba: 

auditoriisTvis produqtis Sesaxeb sasargeblo da Sesaferisi 

informaciis miwodeba, misi dadebiTi Tvisebebis gamokveTa, aseve 

potenciuri momxmareblis daintereseba da misi daxmareba arCevanis 

gakeTebisas. vfiqrobT, umetesoba Cven mier ganxiluli reklamebisa 

relevanturia, mxolod relevanturobis maqsima SeiZleba iyos 

gamoxatuli, rogorc eqspliciturad- reklamis zedapirze, aseve 

impliciturad mTeli rigi ritorikuli saSualebebiT. magaliTad, iseT 

reklamebSi, sadac konceptualuri metafora aris dominanturi, reklamis 

relevanturobis aRqmas cota dro sWirdeba, xolo logosis elementiT 

dominantur reklmebSi relevanturoba xSirad pirdapir teqstis 

saSualebiT gadmoicema. empiriul masalaze dakvirvebam gviCvena, rom 

relevanturobis maqsima umetesad samizne auditoriis gansazRvrisas aris 

kargad daculi ( magaliTad, bavSvebze gaTvlili produqti- reklamis 

formati- zRapari an meoradi monawileebi- bavSvebi, an cxovelebi da sxv.) 

magaliTad, 

(brit.) rZis produqtis- Lactaid-is reklamaSi 

(http://www.youtube.com/watch?v=_K1QpiFNd1g, 2013)  gaJRerebulia teqsti: “Are you 

sensitive to Dairy? Then you’ll love Lactoise-free Lactate! It’s 100% real milk that’s easy to 

digest. So you can fully enjoy the dairy you love. Lactaid for 25 years. Easy to digest. easy to 

love!”  

komunikatorebi mimarTaven konkretulad auditoriis im nawils, 

romelic rZis produqtebis mimarT alergiulia da ara maT, visac rZis 

nawarmi ubralod ainteresebT, an ar ainteresebT. amiT relevanturobis 

maqsima ukve daculia, radgan reklamis Semqmnelebi auditorias arCevanis 

uflebasac utoveben. visac ainteresebs rZis produqti da garkveuli 

mizeziT  ver iRebs mas,  misTvis reklama relevanturia, Tumca, SesaZloa 

- mxolod reklamis zedapirze. 28 

Semdeg, komunikatorebi auditorias awvdian sasargeblo 

informacias produqtis dadebiT Tvisebebze, kerZod, 100% naturaluri 

                                                           
28 rZes Tu laqtozas amoacli, is  100%-iani aRar gamodis.  
 

http://www.youtube.com/watch?v=_K1QpiFNd1g
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rZis Semcvelobaze, rZis fxvnilis ar arsebobaze da produqtis brendis 

arsebobis 25 wlian- gamocdilebaze.  

mag. (brit. ) Sotlandiuri araalkoholuri sasmelis – Irn-Bru-s 

reklamaSi (http://www.youtube.com/watch?v=xfiqrkV_ZqI, 2006)  relevanturobis 

maqsima daculia reklamis struqturul-teqnikuri maxasiaTeblebis 

saSualebiT, kerZod, animaciis formatSi gadawyvetili zRapris ambis 

gadmocemiT. ramdenadac araalkoholuri sasmelebis erT-erTi msxvili 

momxmarebeli bavSvebi arian, reklamaSic relevanturad gamoyenebulia 

bavSvebisTvis sayvareli da saintereso Tovlis babuisa da patara biWis 

ambavi. relevanturia ferebic, musikac da ambavi: biWma dalia 

gamagrilebeli sasmeli da Tovlis babuasTan erTad ocnebis samyaroSi 

gafrinda. gzaSi Tovlis babua sTxovs reklamirebuli produqtis micemas, 

magram biWi ar aZlevs, radgan ver eleva da, rogorc bavSvebisTvis aris 

damaxasiaTebeli, cdilobs, daumalos. igi. erTi sityviT, reklama samizne 

auditoriisaTvis relevanturia.  

mag. (qarT.) relevanturobis maqsima aseve struqturul- teqnikuri 

maxasiaTeblebis saSualebiT aris daculi gurjaanis nayinis reklamaSi 

(http://www.youtube.com/watch?v=TIv7Apv4lX4, 2011), romelic, wina magaliTis 

msgavsad, animaciur formatSia gadawyvetili da produqtis relevanturi 

musikac adevs fonad. ramdenadac nayinis erT-erTi unikaluri 

maxasiaTebeli saxelidan gamomdinare, aris warmoebis adgili- gurjaani, 

kuTxe-kaxeTi, sadac Zalian cxela da sadac yvelaze ukeT ician, rogor 

gagrildnen, reklamis musikac kaxuri melodiebisgan Sedgeba da teqstic 

Sesabamisi aqvs. “saamo da qebulia, imitom rom kaxuria”- Seicavs 

produqtis dasaxelebas- ,,qebuli”, mTavari unikaluri maxasiaTeblis 29 

saxeldebas da kaxur melodias.  

(qarT.) analogiurad relevanturia barambos firmis nayinis reklama 

(http://www.youtube.com/watch?v=4G4Au_UbJMk 2012), romlis melodiis teqstSic 

meordeba produqtis dasaxeleba da kadrebSic barambos nayinebi cviva 

sicxis dasaZlevad da sigrilis SesanarCuneblad. garda amisa, reklamis 
                                                           
29  produqtis unikaluri maxasiaTebeli, igive  USP (Unique Seling Point) - marketinguli 

cnebaa, romelic gulisxmobs produqtis unikalur Tvisebaze auditoriis yuradRebis 

gamaxvilebas ( Wikipedia. The Free Encyclopedia http://en.wikipedia.org/wiki/Unique_selling_proposition)  

http://www.youtube.com/watch?v=xfiqrkV_ZqI
http://www.youtube.com/watch?v=TIv7Apv4lX4
http://www.youtube.com/watch?v=4G4Au_UbJMk
http://en.wikipedia.org/wiki/Unique_selling_proposition
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ferebic produqtis Sesaferisia, feradi da mxiaruli, voisoveris mier 

gaJRerebuli teqsti: barambos nayini- sigrilis generaluri sponsori30 – 

kidev erTxel usvams xazs nayinis mTavar dadebiT Tvisebas- sigrilis 

SenarCunebas.   

relevanturobis maqsima SeiZleba dairRves reklamebSi e.w. anti-

reklamebis SemTxvevebSi, aseve ogzimoronis ritorikuli saSualebis da 

nebismieri negatiuri informaciis Semcveli teqstis Tu siuJetis 

gamoyenebisas. magaliTad, Save the Children –is misiis- bavSvebis uflebebis 

damcveli da maT winaaRmdeg ZaladobasTan mebrZoli organizaciis 

reklamaSi (http://www.youtube.com/watch?v=RBQ-IoHfimQ, 2014) , vfiqrobT, 

darRveulia relevanturobis reklama Semdegi mravaljeradi uaryofis 

Semcveli teqstiT  gadmocemul sareklamo sloganSi: “...Just because it isn’t 

happening here,doesn’t meanit is not happening.” – relevanturobis maqsimis 

dacvis SemTxvevaSi,  vfiqrobT,  pirdapir miviRebdiT silogizmis tipis 

winadadebas: It is happening there and therefore, it is happening.  

3.2.4. maneris maqsima: ar visaubroT gaugebrad da 

orazrovnad,visaubroT gonivrulad da argumentirebulad. 

(brit.): Postbank-is reklamaSi 

(http://www.youtube.com/watch?v=uuKXmiDWVT0, 2007) mTavar sareklamo 

sloganSi vkiTxulobT: “Unexpected financial problems? Call the professionals” da 

ekranze miTiTebulia reklamirebuli servisis telefonis nomeri. 

reklama auditorias sruliad gasagebad da yovelgvari orazrovnebis 

gareSe amcnobs,  rom moulodneli finansuri problemebis SemTxvevaSi 

maTi saukeTeso gadaWris gza aris reklamirebuli servisi.  

(brit.) rZis produqtis Lactaid-is reklamaSic daculia maneris 

maqsima, radganac sakmaod gasagebad da argumentirebulad aris 

warmodgenili produqtis SeZenis upiratesoba da auditoriisTvisac 

martivad gasagebia  (http://www.youtube.com/watch?v=_K1QpiFNd1g, 2013) - “Are you 

sensitive to Dairy? Then you’ll love Lactois-free Lactaid! It’s 100% real milk that’s easy to 

                                                           
30 unda aRiniSnos, rom am reklamaSi konceptualuri metaforis - nayini- sigrilis 

sponsori gamoyenebiT darRveulia Tvisobrivi maqsima.  

 

http://www.youtube.com/watch?v=RBQ-IoHfimQ
http://www.youtube.com/watch?v=uuKXmiDWVT0
http://www.youtube.com/watch?v=_K1QpiFNd1g
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digest. So you can fully enjoy the dairy you love. Lactaid for 25 years- easy to digest. Easy to 

love!”. reklamis dasawyisSive dasmulia pirdapiri SekiTxva 

auditoriisadmi, rac gulisxmobs Semdegs: visac uyvars rZis produqtebi, 

magram  alergiulia maT mimarT, misTvis saukeTeso arCevani iqneba 

reklamirebuli produqti, radgan es ukanaskneli 100% naturalur rZes 

Seicavs.  

(qarT.) maneris maqsima daculia magaliTad, magTi jiesemis 

mobiluri bankingis reklamaSi 

(http://www.myvideo.ge/?CI=1&ci_c=video&ci_m=embed&id=smcT8Y083T4, 2012), 

romelSic gasagebad da yovelgvari orazrovnebis gareSe 

Camoyalibebulia mobiluri bankingis maxasiaTeblebi: ,,mobiluri 

bankingis saSualebiT SegiZliaT: angariSze Tanxis Setana, angariSidan 

Tanxis gamotana, Tanxis gadaricxva magTis an balis nebismier sxva 

abonentTan, komunaluri davalianebis dafarva”.  

Cveni dakvirvebiT, maneris maqsima umetesad daculia logosis tipis 

reklamebSi, romlebSic meti aqcentireba xdeba produqtis SeZenis 

logikur mizezebsa da maTi upiratesobebis argumentirebaze, 

gansakuTrebiT iseT inglisurenovan da qarTul reklamebSi, romlebic 

SekiTxva-pasuxis da martivi imperativis formiT aris realizebuli, 

qarTulenovanSi aseve gamoikveTa axsna-ganmartebis funqciuri datvirTvis 

mqone deklaraciuli winadadebebic. rac Seexeba paTosisa da eTosis 

ganzomilebis reklamebs, maTSi darRveulia graisis mier SemoTavazebul 

ara marto maneris maqsima, aramed danarCeni samic ironiis, kognituri 

metaforis, aseve im ritorikuli xerxebis saSualebebiT, romlebic 

Segnebulad axdenen orazrovnebisa da bundovanebis komunikacias- 

magaliTad, ogzimoronis, zugmas, alegoriasa da sxv.  

 

 

 

 

 

 

 

http://www.myvideo.ge/?CI=1&ci_c=video&ci_m=embed&id=smcT8Y083T4
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Tavi IV reklamis Temebis pragmatikul- ritorikuli aspeqti 

imisaTvis, rom pasuxi gavceT kiTxvas, Tu rogoria Cven mier 

sakvlevi britanuli da qarTuli warmoSobis reklamis pragmatikuli 

aspeqti, saWiroa davadginoT, Tu rogor xdeba qvemoT moyvanili 

pragmatikis konceptebis interpretaciebis ganxorcieleba reklamis 

diskursSi:  

a) pragmatika orientirebulia imaze, Tu ras gulisxmobs mosaubre; 

naklebad sainteresoa realurad ras aRniSnaven sityvebi an frazebi. 

b) pragmatika Seiswavlis imas, Tu ras gulisxmobs mosaubre 

TiToeul konteqstSi da rogor gavlenas axdens es konteqsti naTqvamis 

dekodirebaze e.i. adresanti sad, rodis da ra pirobebSi amyarebs 

komunikaciis aqts adresatTan.  

g) pragmatika Seiswavlis imas Tu rogor aRiqmeba ,,nagulisxmevi” 

komunikaciis aqtis Semadgenel nawilad.  

erTi sityviT rom vTqvaT, pragmatikul konteqstSi araverbaluri 

komunikacia ufro met mniSvnelobas iZebs, vidre verbaluri. Tumca 

verbaluri erTeulebis arCevanic xSir SemTxvevaSi pragmatikuli 

intenciiT aris ganpirobebuli. 

Temebi nebismieri nawarmoebis da, maT Soris, reklamis masalis mza 

nawilia, romelic yvela sazogadoebis koleqtiur cnobierebas qmnis  

(Hawcroft, 2011) Tumca arsebobs perioduli Temebic, damaxasiaTebeli 

uSualod sxvadasxva  periodisaTvis. Temebi aseve kulturaTaSorisi 

faqtorebiT SeiZleba iyos ganpirobebuli da gamoyenebuli konkretul 

konteqstSi (mag. 2013 wlis maisSi saqarTveloSi homofobiis winaaRmdeg 

seqsualuri umciresobebis mier inicirebuli demonstracia, romelic 

saeklesio pirTagan daigmo. es Tema sruliad ararelevanturi iyo 

manamade, Sesabamisad, droiT aris ganpirobebuli, Tavad seqsualuri 

umciresobebis mimarT qarTuli sazogadoebis mxridan  gamoxatuli 

agresiac sruliad gaugebari iqneboda, vTqvaT, niderlanduri an 

nebismieri sxva evropuli kulturuli kodis matarebeli adamianisaTvis, 

amdenad, kulturulad aris ganpirobebuli), dedisa da Svilis siyvaruli, 

geebis Tavisufleblebis Tema, genderuli Tanasworoba, siyvaruli, 

moxibvla, sxvadasxva meTodebi aziisa da evropis bazrisaTvis.  
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reklamis diskursis TemebSi Cven sakvlev masalaze, kerZod 

britanuli da qarTuli warmoSobis produqtebis inglisurenovan da  

qarTulenovan satelevizio reklamebze dayrdnobiT, ritorikuli 

analizis deduqciuri meTodis gamoyenebiT pirobiTad gamovyofdiT 

universalur da specifiur Temebs. am ukanasknelSi Tavis mxriv, 

gamoiyofdiT: a) istoriulad Sepirobebul Temebs; b) konkretuli 

socialur-kulturuli  faqtorebiT Sepirobebul Temebs; g) eTnikuri 

faqtorebiT Sepirobebul Temebs. 

universaluri Temebi rogorc aRvniSneT, misaRebi da gasagebia 

yvela zrdasruli da Camoyalibebuli azrovnebis mqone adamianisaTvis, 

ganurCevlad istoriuli da kulturuli warsulisa.  

ganvixiloT tradiciuli irlandiuri ludis- Guiness erT-erTi 

morigi reklama (http://www.youtube.com/watch?v=xwndLOKQTDs, 2013), romelSic 

Sinaarsi invalidis etlSi Camsxdari sportsmenebis mier kalaTburTis 

TamaSis amsaxveli kadrebiT aris gadmocemuli. reklamis bolos 

moulodnelobis efeqts qmnis kadri, romlSic yvela sportsmeni dgeba 

etlidan erTis garda da tovebs sportul darbazs,  Semdeg ki 

SezRuduli da SeuzRudavi SesaZleblobebis mqone  megobrebi barSi 

agrZeleben mxiarulebas erTad. SeiZleba iTqvas, rom  maT Guiness –is 

ludi aerTianebT. Sesabamisad, reklamis mTavari gzavnili miRebulia 

auditoriis mier- erT invalid sportsmens solidarobas uwevs mTeli 

gundi. kadrebs Tan sdevs zeddadebuli xmis mier gaJRerebuli 

deklaraciuli tipis teqsti: Dedication, loyalty, friendship- the choices we make 

reveal the true nature of our character. komunikatorebis mesiji, romelic 

msoflios nebismieri warmomavlobis adamianisTvis misaReb da misabaZ 

Tvisebebs_ solidarobas, Tavdadebas, megobrisadmi erTgulebasa da 

SezRuduli SesaZleblobebis mqone adamianebis Tanadgomas RaRadebs, 

dekodirebulia.  

megobrobis motivzea agebuli qarTuli ludis- ,,nataxtari” erT-

erTi reklama (http://www.youtube.com/watch?v=QyuHqc-oalo, 2013),  romelSic 

vizualur-teqstobrivi markerebiT gadmocemulia sxvadasxva asakisa da 

sqesis warmomadgenlebs Soris arsebuli megobrobis asociaciuri 

kadrebi. teqstualur koherentulobas qmnis zeddadebuli xmis mier 

http://www.youtube.com/watch?v=xwndLOKQTDs
http://www.youtube.com/watch?v=QyuHqc-oalo
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gaJRerebuli, meore pirSi ganxorcielebuli calmxrivi komunikacia, 

kerZod, ,,marto ar damtovo...Cems magivrad gaakeTe.. Cems gamo aitane.. 

CemTan erTad gadaitane...” , romlebsac agvirgvinebs reklamis slogani: 

,,Lludi nataxtari_ namdvili megobroba, romlisTvisac cxovreba Rirs”. 

unda aRiniSnos, rom vizualuri maxasiaTeblebi asociaciuri kadrebia, 

kerZod, orive sqesis bavSvebis, axalgazrdebis da asakovani adamianebis 

bednieri Tu rTuli wuTebis amsaxveli kadrebi,  romlebsac megobrobis 

konteqsti aerTianebs. wina magaliTis msgavsad, aqac Tema universaluria-

megobroba, romelic am brendis ludis dalevasTan asocirdeba.  

specifiuri Temebi a) istoriulad Sepirobebuli Temebi 

konkretuli istoriuli movlenebisa Tu periodis  asaxvis fonze 

viTardeba da im mayureblisTvis, romlisTvisac ucxoa reklamaSi 

aRwerili istoriuli garemo, savaraudod, naklebad efeqturi iqneba. 

samagierod, inteleqtualuri da istoriaSi gaTviTcnobierebuli 

auditoriisaTvis, vfiqrobT, ritorikuli efeqti erTi-orad gaizrdeba da 

produqtis mniSvneloba met damajereblobas SeiZens.   

mag. (brit.)  aseTi Tema, vfiqrobT, sakmaod TvalSisacemia 

britanuli sakvebi puris brendis- Hovis-is reklamaSi 

((http://www.youtube.com/watch?v=S4tFzuFGUOI, 2008), romelic britaneTis 100 

wlis istorias mxatvrulad gadmoscems. rogorc cnobilia, es firmac 122 

wels iTvlis (http://en.wikipedia.org/wiki/Hovis) . reklamaSi kinematografiulad 

aris aRwerili Hovis firmis arsebobis manZilze. britaneTis istoriis 

aRmasvla da mZime periodebi, kerZod, pirveli msoflio omi, 

sufragetebis moZraoba, pirveli avtomobili, meore msoflio omi,  1953 

wlis koronacia, mSfoTvare 60-iani wlebi, inglisis mier msoflio Tasis 

mogeba, 1980 wlis meSaxteebis gaficva da, zogadad, mileniumis 

dResaswaulebi. reklamas asrulebs grafikulad gamosaxuli slogani: “As 

good today as it has always been”, rac SeiZleba ase gaiSifros konteqstidan 

gamomdinare: Hovis firmis puri iseTive Zlieri brendia dResdReobiT, 

rogori Zlieri istoriuli memkvidreobac hqonda da aqvs mis mwarmoebel 

qveyanas. aq zmnis perfeqtuli formis gamoyeneba SemTxveviTi ar unda 

iyos, radganac miuTiTebs warsulidan gamomdinare movlenebis Sedegze.  

http://www.youtube.com/watch?v=S4tFzuFGUOI
http://en.wikipedia.org/wiki/Hovis
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savaraudoa, rom im pirovnebaze, romelmac saerTod ar icis 

britaneTis istoria, mocemuli reklama naklebad efeqturi iqneba, vidre 

im pirovnebisaTvis, visac esmis reklamaSi aRwerili movlenebis 

seriozuloba. Tumca arabritaneli adamianisaTvis, vfiqrobT,  mocemul 

reklamas garkveulwilad SemecnebiTi efeqtis moxdenac ki SeuZlia, 

imdenad ramdenadac fotografiulad da dokumenturi sizustiT aRwers 

britaneTis istoriaSi mniSvnelovan movlenebs.  

mag., (qarT.) ludis ,,mTielis” reklamas 

(http://www.youtube.com/watch?v=aiuJqHKsitM, 2013) wamZRvarebuli aqvs amonaridi 

qarTuli istoriidan_ ,,qarTvel mebrZolTa wesiT aRzrdil meomar 

mTielebs mterma ,,yara yalRan” anu ,,Savfarosnebi” uwoda” . Semdeg 

reklamaSi zeddadebuli xma aJRerebs cnobili qarTveli poetis- vaJa 

fSavelas 8 marcvliani riTmisa da stilis mixedviT SeTxzul asonansur 

leqss- ,,xevSi nisls CasZinebia, Tvlemen beberi kldeebi...”, romelic Tan 

gasdevs tradiciul qarTul mTiulur tanisamosSi Cacmuli axovani 

Wabukebis sabrZolo scenas. leqsSi moTxrobilia qarTuli mTis SvilTa 

adaTi da tradiciebi. reklamis bolos, mebrZolebi erTad sxdebian da 

sazeimod luds svamen. reklamis slogani- ,,mTieli, qarTuli mTis ludi” 

agvirgvinebs saqarTvelos mTis cxovrebis amsaxvel suraTs. zeddadebuli 

xmis Zalze mamakacuri da boxi akustikuri JReradobac, vfiqrobT, 

SemTxveviTi ar aris da emsaxureba wminda qarTuli, mTielebis 

istoriuli suraTis Seqmnis mizans. cnobilia, rom saqarTvelos 

mTianeTSi ludis smis tradicia sabrZolo xelovnebasa da mtris 

mogeriebasTan iyo dakavSirebuli.  

vfiqrobT, wina magaliTis msgavsad, aqac aSkarad gamoxatuli 

istoriuli faqtorebiT Sepirobebuli Temaa wina planze wamoweuli, rac 

am adaT-wesebis armcodne adamians reklamis arsSi bolomde Cawvdomas 

gauZnelebs.  

b) socialur-kulturuli faqtorebiT Sepirobebuli Temebi 

ZiriTadad ukavSirdeba konkretuli socialur-kulturuli garemosaTvis 

damaxasiaTebel konteqsts, romlis gagebac, vfiqrobT, uSualod 

gamiznuli auditoriisaTvis iqneba martivad gasagebi.  

http://www.youtube.com/watch?v=aiuJqHKsitM
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mag. (qarT.) magaliTisaTvis aviRoT MmagTisatis Tanamgzavruli 

televiziis reklama, romelSic gadmocemuli guriaSi mcxovrebi 

sazogadoebis cxovrebis amsaxveli kadrebi 

(http://www.youtube.com/watch?v=nE2OGADE17w, 2013) reklamaSi meoradi 

monawileebis mier guruli dialeqturi aqcentisa da frazebis, kerZod: 

,,deiWira rame?”.. ,,ar Cana aferi.” , ,,mai satia Tu racxaa iWers rames?, ras 

da me miWers, Se glaxa, ver xedav?- rava ver vxedav?! da kido...” da 

reklamaze dadebuli guruli tradiciuli krimanWulis musikaluri 

variaciebis gamoyeneba koloritul mikro-kulturul ritorikul 

situacias qmnis, postpoziciurad zeddadebuli xmis mier gaJRerebuli 

slogani ki- ,,magTisati-Tanamgzavruli televizia yvelgan saqarTveloSi” 

da masSi sityva - saqarTvelos gamoyeneba agvirgvinebs uSualod qarTuli 

yofisaTvis damaxasiaTebel suraTs. garda amisa, reklamaSi meoradi 

monawileebi saqarTveloSi 2013-2014 wlebSi erT-erT sakmaod popularul 

Turqul serials uyureben, rac kidev erTi detalia Tanamedrove 

qarTuli cxovrebis gadmosacemad. es, vfiqrobT, sxva kulturis 

warmomadgenlisTvis gaugebari iqneba. aRniSnuli lingvisturi da eqstra-

lingvisturi xerxebis gamoyeneba aSkarad efeqturs xdis reklamas 

qarTuli auditoriisaTvis , Tumca  

saeWvoa, rom mas aseTive efeqti hqondes sxva kulturis 

warmomadgenlisaTvis.  

mag. (qarT.) analogiuri ritorikuli situaciaa asaxuli aseve 

magTisatis televiziis morig reklamaSi 

(http://www.youtube.com/watch?v=U_CM5Xsyq6c, 2013),  romelic amjerad 

saqarTvelos aRmosavleTis erT-erTi kuTxis –kaxeTis mosaxleobis 

cxovrebis amsaxvel kadrebs gadmoscems. aqac kaxuri iumorisa da 

dialeqturi frazebis gamoyenebiT komunikatorebi WeSmarit qarTul 

kulturul-socialur suraTs qmnian.  

mag. (qarT.) kidev erTi, magTikomis mier SemoTavazebuli reklama 

(https://www.youtube.com/watch?v=ju_98OBfNLQ, 2009), romelic aseve saqarTvelos 

erT-erTi Zalze kolorituli mxaris- guriisaTvis damaxasiaTebeli 

lingvisturi da eqstra-lingvisturi faqtorebiT aris warmodgenili. 

lingvisturi faqtorebis, kerZod, guruli kiloTi warmoTqmuli 

http://www.youtube.com/watch?v=nE2OGADE17w
http://www.youtube.com/watch?v=U_CM5Xsyq6c,%202013
https://www.youtube.com/watch?v=ju_98OBfNLQ
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dialeqturi frazebi- ,,poliko- Tqva....” ,,TuTxmeti.”, ,,weiRe Seni fqvili, 

Tore dasuqden Tagvebi” da eqstra-lingvisturi faqtorebis (meoradi 

monawileebis Cacmuloba, dasavleT-saqarTvelosaTvis damaxasiaTebeli 

kar-midamo) erToblioba mocemul reklamas konkretul socialur-

kulturul jgufSi aqcevs.  

unda aRiniSnos, rom magTikomi uxvad amaragebs mayurebels amgvari 

Sinaarsis reklamebiT. es faqti, vfiqrobT, Tavad produqtis xasiaTsac 

ukavSirdeba, radgan magTis mobiluri kavSiri mxolod saqarTvelos 

teritoriaze vrceldeba da, Sesabamisad, saqarTvelos farglebs gareT 

mcxovreb auditoriaze arc aris gaTvlili.  

mag. (brit.) vfiqrobT, socialur-kulturuli faqtorebiT 

Sepirobebuli reklamis TvalsaCino magaliTia uZvelesi, daaxloebiT 255 

wlis tradiciuli irlandiuri ludis “Guiness” -is 2014 wlis erT-erTi 

reklama (http://www.youtube.com/watch?v=B-3sVWOxuXc, 2014), romelSic mTavar 

Sinaarss kongos respublikis e.w. the Society of  Elegant Persons of Congo “ – 

(kongos eleganturi adamianebisgan Semdgari sazogadoeba) qmnis. 

imisaTvis, rom reklamis socialur-kulturuli faqtorebi ukeT 

davinaxoT, ganvixilavT reklamaSi asaxuli sazogadoebis mokle 

istoriul-kulturul warmomavlobas. es aris  sazogadoeba, romelic  

“Sapeurs” –is saxeliT aris cnobili (Arts, Culture and Media, in  PRIs “The World”. 

Materials retrieved from http://www.pri.org/stories/2014-01-24/new-beer-ad-shines-spotlight-

stylish-congolese-men-who-call-themselves-sapeurs, 2014). 

 

 

es saxeli momdinareobs mamakacebisgan Semdgari klubis 

Tavdapirveli  franguli saxelwodebisgan Société des Ambianceurs et des 

4.1. kongos ,,eleganturi adamianebisgan Semdgari  

sazogadoebis” warmomadgenlebi 

 

http://www.youtube.com/watch?v=B-3sVWOxuXc
http://www.pri.org/stories/2014-01-24/new-beer-ad-shines-spotlight-stylish-congolese-men-who-call-themselves-sapeurs
http://www.pri.org/stories/2014-01-24/new-beer-ad-shines-spotlight-stylish-congolese-men-who-call-themselves-sapeurs
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Personnes Élégantes (SAPE) , romelic inglisurad uxeSad iTargmneba 

rogorc the Society of  Elegant Persons of Congo “. am klubis tradicia 

daaxloebiT 1920 wlidan momdinareobs, rodesac kongo jer kidev 

safrangeTis kolonia iyo. safrangeTis daxvewilobiT moxiblulma bevrma 

kongoelma mamakacma gadawyvita miebaZa frangebisaTvis da maTi stili 

aeTvisebina. dResdReobiT brazavilSi am sazogadoebis wevrebi udides 

fuls xarjaven tanisamosze miuxedavad imisa, rom isini araTu 

milionerebi ar arian, aramed mosaxleobis daaxloebiT naxevari 

siRaribis zRvars miRma iricxeba, magram mTel Tavis Semosavals kongoSi 

mcxovrebi adamianebi elegantur tanisamosze xarjaven. bevri maTgani 

msxverplsac ki gaiRebs xSir SemTxvevaSi Zvirfasi tanisamosis SesaZenad. 

aRsaniSnavia, rom Cacmisas isini garkveul kanonebsac ki emorCilebian; 

magaliTad, isini arasdros atareben 3-ze meti feris tanisamoss da 

gansakuTrebul mniSvnelobas aqsesuarebs aniWeben (Arts, Culture and Media, in  

PRIs “The World”. Materials retrieved from http://www.pri.org/stories/2014-01-24/new-beer-ad-

shines-spotlight-stylish-congolese-men-who-call-themselves-sapeurs, 2014). 

 

swored es sazogadoeba qmnis mTavar Sinaarss zemoaRniSnul Guiness 

–is reklamaSi, romlis ritorikuli situaciac brazavilis mZime 

sabrZolo da siRaribis amsaxveli kadrebis CvenebiT iwyeba.  auditoria 

xedavs, rom kongoelebs mZime pirobebSi uwevT muSaoba, Tumca samuSaos 

Semdeg icvlian tanisamoss da sxva adamianebi xdebin, franguli 

daxvewilobiT Cacmulebi midian klubSi, sadac maT TavianTi 

gulSematkivrebi hyavT. am siuJeturi ganviTarebis fonze zeddadebuli 

xma kongoelebisaTvis damaxasiaTebeli aqcentiT aJRerebs Semdeg 

4.2. kongos ,,eleganturi 

adamianebisgan Semdgari  

sazogadoebis” warmomadgenlebi 

 

http://www.pri.org/stories/2014-01-24/new-beer-ad-shines-spotlight-stylish-congolese-men-who-call-themselves-sapeurs
http://www.pri.org/stories/2014-01-24/new-beer-ad-shines-spotlight-stylish-congolese-men-who-call-themselves-sapeurs
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kontrastul mesijs,  mapirispirebeli kavSiris but –is Semcveli rTuli 

daqvemdebarebuli winadadebis saSualebiT: “In life, you cannot always choose 

what you do, but you can always choose who you are”..., Semdeg ki sinonimuri 

mniSvnelobis metaforuli idiomis- master of my fate, captain of my soul... 

ritorikuli gameorebis gziT aJRerebs mesijs, romelic adamianis pirad 

Tavisuflebasa da daumorCileblobaze miuTiTebs.  “We say: I am the master 

of my fate, I am the captain of my soul..” 

aqve aRsaniSnavia, rom SeiZleba sulac ar aris SemTxveviTi, rom es 

winadadeba ingliseli poetis- William Ernest Henley (1849–1903)1875 wels 

dawerili leqsis “Invictus” (laTinuri sityvidan Targmani 

,,daumorCilebeli”) bolo 2 striqonis identuria:   

“.It matters not how strait the gate, 

How charged with punishments the scroll, 

I am the master of my fate, 

I am the captain of my soul.” 

reklamis mTavari efeqti, vfiqrobT, swored am literaturuli 

aluziis gamoyenebis fonze ikveTeba: Guiness –is ludis daleva pirad 

TavisuflebasTan, daumorCileblobasTan, aseve daxvewil stilsa da 

suliT da ara materialurad mdidari adamianis imijTan asocirdeba, 

Tumca kongos mosaxleobis socialur-kulturuli fesvebis dekodirebis 

gareSe, saeWvoa, reklamis efeqti aseTive Zlieri iyos.  

g) eTnikuri faqtorebiT Sepirobebuli Temebi: 

(brit.) am mxriv sainteresoa British Telecom-is erT-erTi yvelaze 

warmatebuli sareklamo kampaniis seriuli reklamebi, romlebSic mTavari 

meoradi monawile aris cnobili britaneli ebraeli msaxiobis – maurin 

lipmanis mier gansaxierebuli Beattie- Bbeatris belmani 

(http://www.youtube.com/watch?v=WVzKGjeu0HI, 1987).  biTi, igive beatrisi aris 

ebraeli dedis stereotipuli personaJi, romelic Tavisi ojaxis wevrebs 

mosvenebas ar aZlevs da gamudmebiT Wkuas arigebs telefonis 

saSualebiT.  

rogorc cnobilia, evropaSi didi britaneTi me-2 adgilzea 

eTnikuri ebraeli mosaxleobis gavrcelebis mixedviT. (Wickipedia: the free 

encyclopedia: http://en.wikipedia.org/wiki/British_Jews). britaneli ebraelebi 

http://en.wikipedia.org/wiki/William_Ernest_Henley
http://www.youtube.com/watch?v=WVzKGjeu0HI
http://en.wikipedia.org/wiki/British_Jews
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warmoadgenen ebrauli warmoSobis britanel mosaxleobas, romelic 

ebraul Zirebs inarCunebs an iudaizmis mimdevrobiT, an istoriul-

kulturuli maxasiaTeblebis gamomJRavnebiT. erT-erTi aseTi 

maxasiaTebeli saganmanaTleblo miRwevebis sakmaod maRali akademiuri 

maCvenebelia. garda amisa, ebraeli xalxis identobis maCveneblad 

SeiZleba CaiTavlos xasiaTis iseTi stereotipuli Strixebi, rogoricaa: 

,,Rrmadgamjdari moraluri da inteleqtualuri upiratesobis grZnoba” ( 

deep- seated sense of moral and intellectual superiority), ,,ormag standartebze 

moTxovnileba problemis Tavis sasargeblod gadaWris mizniT” (the demand 

for double standards, to their benefits). reklamis seriebSi, marTalia, pirdapiri 

miniSneba ar aris biTis eTnikur warmomavlobaze, Tumca am personaJis 

zemoT moyvanili xasiaTis Strixebis msgavsi Tvisebebi, rogoricaa 

siamaye, pativmoyvareoba da upiratesobis grZnoba, mas britaneli 

eTnikuri ebraelebis erT-erT stereotipul personaJad aqcevs. 

dakvirvebuli auditoria reklamis eTnikuri Temis dekodirebas biTis 

rolis Semsrulebeli msaxiobis ebrauli warmomavlobadan, misi saubris 

maneridan da aSkarad gamoxatuli maxasiaTebeli Tvisebebidan 

gamomdinare, SeZlebs. ormagi standartebis Seqmnis SesaniSnavi magaliTia 

reklama, romelSic biTi ver egueba SviliSvilis warumateblobas 

saskolo sagnebSi da saTavisod cdilobs gadaWras problema. roca biWi 

eubneba mas, rom CaiWra yvela mniSvnelovan saganSi, garda meTixeobasa da 

sociologiaSi, biTi pasuxobs: “...An ology? He gets an ology and he says, he fails?!” 

anu saTavisod gadaWris problemas da mis siamayesa da upiratesobis 

grZobasac safrTxe aRar emuqreba.  

British Telecom-is erT-erT morig reklamaSi 

(http://www.youtube.com/watch?v=WVzKGjeu0HI, 1989) biTi, romelic Svils 

mihyavs saxlSi, urekavs Tavis meuRles sityvebiT: “I am on my way..” raSic 

gulisxmobs, rom male miva. cota xanSi igi Svilis manqanis telefonis 

saSualebiT isev urekavs meuRles.  

biTi: “....I am on my way! 

meuRle:  I know you are on your way!  

http://www.youtube.com/watch?v=WVzKGjeu0HI
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biTi: No, I am on my way in the car.. Noone’s gonna phone in the car.., I see you soon.. 

over and out” aq aRsaniSnavia, rom iumoristuli efeqti Seqmnilia 

frazeologiuri erTeulis on your/his/its way polisemanturi gamoyenebiT. 

pirvel SemTxvevaSi niSnavs ,,movdivar”, ,,cota xanSi moval” , xolo meore 

SemTxvevaSi ,,ukve gzaSi var”, ,,gzidan girekav”.  

 

 

 

am reklamam britanel ebraelebs iumoristuli implikaciac ki dautova, 

kerZod, roca erTi ebraeli meores urekavs, orive maTganma icis, rom 

masTan misvlas da monaxulebas apirebs (Wikipedia: Free online encyclopedia: 

http://en.wikipedia.org/wiki/Beatrice_Bellman#Quotes) 

amrigad, britanuli da qarTuli warmoSobis reklamebis Temebis 

pragmatikul-semantikuri aspeqtis kvlevis Sedegad reklamis diskursSi 

pirobiTad gamoiyo universaluri da specifiuri Temebi, am ukanasknelSi 

ki Tavis mxriv,  gamoikveTa istoriulad,socialur-kulturulad da 

eTnikuri faqtorebiT Sepirobebuli Temebi qvemoT mocemuli 

distribuciiT.  

 universaluri 

Temebi 

specifiuri Temebi 

istoriulad 

Sepirobebuli 

Temebi 

socialur-

kulturulad 

Sepirobebuli 

Temebi 

eTnikurad 

Sepirobebuli 

Temebi 

(qarT.) 1 1 3 0 

(brit.) 1 1 1 2 

kvlevam aseve cxadyo, rom reklamis Temebis socialur-kulturul, 

eTnikur da istoriul konteqstSi gamosaxatavad komunikatorebi uxvad 

gamoiyeneben rogorc  verbalur, aseve araverbalur ritorikul 

saSualebebs. verbaluri saSualebebi umetesad moicavs qarTul enaSi- 

4.3. biTi-BBeettie British Telecom-is reklamidan 

 

http://en.wikipedia.org/wiki/Beatrice_Bellman#Quotes
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leqsikuri, gramatikuli da  fonetikuri maxasiaTeblebiT, kerZod, 

aqcentisa da asilimaciis saSualebiT gamoxatul iumoristuli 

datvirTvis dialeqtizmebs. inglisurenovan reklamaSi dialeqtizmebi ar 

gamoikveTa, Tumca konkretuli socialur-kulturuli sazogadoebis 

dasaxasiaTeblad aqcenti aqac aqtualuria. ritorikuli TvalsazrisiT, 

vfiqrobT, gansakuTrebiT efeqturia rogorc qarTul, aseve 

inglisurenovan reklamaSi literaturuli da poeturi asociaciurobis 

strategiebis da araverbaluri, vizualuri saSualebebis kerZod, mimika-

Jestikulaciis,  kinematografiuli kadrebisa da implikaciis 

strategiebis gamoyeneba.  
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saerTo daskvna 

naSromSi gaazrebulia da empiriul masalaze, kerZod, britanuli 

da qarTuli warmoSobis satelevizio reklamebze ( 56 brit. da 56 qarT.)  

dayrdnobiT, dasabuTebulia kritikul literaturaSi arsebuli 

satelevizio reklamis damarwmunebel Janrad identifikaciis 

problematika.  

kvlevam cxadyo, rom satelevizio reklamis Janri udavod 

damarwmunebelia da misi mTavari intencia gulisxmobs farTo 

auditoriis darwmunebas, iyidos reklamirebuli produqti. mas aqvs 

damarwmunebeli diskursis msgavsi kompleqsuri ritorikuli CarCo, 

romelSic potenciuri auditoriis cnobieri da aracnobieri samyaroebis 

siRrmiseulad gaazrebis  procesSi dominanturad ikveTeba darwmunebis 

ritorikiT Sepirobebuli 3 sakvanZo etapi:: auditoriasTan pirveli 

kontaqti, Temis gaSla da Sejameba.  

auditoriasTan pirveli kontaqti, ase vTqvaT, darwmunebis Canasaxia, 

rac umetesad pragmatikuli faqtorebiT aris ganpirobebuli. swored am 

etapze Cans samizne auditoriis profili. Semdegi etapia Temis gaSla _ 

reklamis ganviTareba, rac auditoriaze fsiqologiuri gavlenis 

moxdenis da reklamis mTavari miznis miRwevis saSualebaa. Sejamebis 

etapi – mTavari gzavnilis xorcSesxmaa, rac, vfiqrobT, darwmunebis 

TvalsazrisiT, yvelaze mniSvnelovani etapia auditoriasTan pirveli 

kontaqtis etapis Semdeg, ramdenadac komunikators bolo Sansi eZleva 

auditoriis dayoliebisa. damagvirgvinebeli etapi SeiZleba 

warmodgenili iyos produqtis SeZenis logikuri mizezebis SejamebiT, an 

produqtis SeZenis emociur mxareze kidev erTxel auditoriis 

yuradRebis mipyrobiT. swored Sejamebis etapze Cndeba auditoriis 

mxridan savaraudo sawinaaRmdego azris ukugdebis elementebi, 

konkurenti produqtis dakninebisa da skefsisis imTaviTve Tavidan 

moSorebis mcdeloba dominanturad gadmocemuli litotesis (mag. (brit.) 

“We don’t just help finding nasty things in life... we help with the nice things too...” “Whether 

it’s well done, or hard luck, a phone call says a lot!”), antiTezisis, uaryofis 

saSualebiT (mag. qarT...,,ar minda Tqvengan vismende dapirebebs, nu 

SemiqmniT iluziebs...” ). 
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  kvlevis Semdgom etapze, klasikuri da Tanamedrove ritorikis 

Teoriis da analizis  principebidan gamomdinare, asevee 

interpretaciuli meTodis gamoyenebiT, empiriuli masala pirobiTad 

davyaviT sam jgufad maTSi dominanturad gamokveTili ritorikuli 

mimarTebebis, kerZod,  logikuri _ gonier momxmarebelze 

orientirebuli, emociur-paTetikuri _ mgrZnobiare momxmarebelze 

orientirebuli da personaze (eTosze)  – gamorCeuli pirovnebebis 

gamaidealebel sazogadoebaze morgebuli Sinaarsis mixedviT.  

empiriul masalaze dakvirvebam gviCvena, rom reklamaSi xSirad 

ostaturad erwymis produqtis an servisis gamoyenebis logikuri mizezi 

iumoristuli datvirTvis mqone siuJets da klasikuri logosis, paTosisa 

da eTosis elementebi erTmaneTis paralelurad vlindeba, rac, vfiqrobT,  

auditoriis darwmunebis xarisxis erTi-orad amaRlebis mizniT aris 

ganpirobebuli. amgvari reklamebi anekdotis formats emsgavseba, 

romelSic gonivruli, inteleqtualuri  iumoria gamoyenebuli.  

kvlevisas  jgufebSi gaerTianebuli TiToeuli reklama ganvixileT 

Semdegi niSan-Tvisebebis mixedviT: makrostruqturul doneze:  

ritorikuli ganzomilebebis ragvaroba, kerZod, dominanturi darwmunebis 

strategiebi kognitur _ interpretaciul WrilSi, pragmatikuli 

gamiznuloba da struqturul-kompoziciuri mxare;  mikrostruqturul 

doneze, lingvistur _ stilisturi Taviseburebani. 

makrostruqturul doneze Sinaarsobriv- kompoziciuri sarCulis 

ragvarobis mixedviT empiriul masalaze dakvirvebis Sedegad gamoiyo 

britanuli da qarTuli reklamisTvis msgavsi darwmunebis dominanturi 

interpretaciuli modelebi.   

kvlevam gviCvena, rom logosis ganzomilebis satelevizio 

reklamaSi saxezea darwmunebis, rogorc eqsplicituri, aseve 

implicituri strategiebi. Sinaarsobriv _ kompoziciuri sarCuli 

SeiZleba warmodgenili iyos ramdenime interpretaciuli modeliT. 

amaTgan pirobiTad gamovyaviT: 1)  problemis dasaxva-gadaWris modeli, 

romelic warmodgenilia  Semdegi stuqturul-pragmatikuli markerebiT: 

a)    problema ikveTeba impliciturad meoradi monawileebis qmedebis, 

teqstis an reklamis siuJeturi ganviTarebis interpretaciis Sedegad, 
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xolo misi gadaWra Cans eqspliciturad, rac SeiZleba gamoixatos  

araverbalurad _ ZiriTadad reklamis werilobiTi formiT gadmocemuli 

sloganis teqstSi; verbalurad - zeddadebuli xmis mier gaJRerebul 

teqstSi, araverbaluri da verbaluri elementebis SerwymiT _ 

werilobiTi formiT gadmocemuli sloganis teqstSi, romelsac 

zeddadebuli xmac aJRerebs. b) problemac da misi gadaWrac ikveTeba 

eqspliciturad verbaluri Txrobis saSualebiT, romelSic meoradi 

monawileebi an ,,zeddadebuli” xma pirdapir mianiSnebs problemaze da 

mis gadaWraze, rac gamoxatulia problemis, sirTuleebis semis 

matarebeli leqsikuri erTeulebiT (mag. (brit.) problem, difficulty, felt nervous, 

heart-broken. (qarT.) codnis semis matarebeli sityvebis uaryofiTi formiT 

xmareba: ,,ar vicodi, rogor momegvarebina es problema..”; ,,ukve aRar vici, 

romel banks vendo”.) 2) kinematografiuli modeli, romelSic meoradi 

monawileebi an zeddadebuli xma yveba reklamirebul produqtTan 

asociaciurad dakavSirebul ambavs, reklamis Sejamebis etapze ki 

werilobiT an zeddadebuli xmis mier gaJRerebulia auditoriisami 

rCevis an produqtis sargebelze miniSneba. 3) upiratesobis 

argumentirebis modeli, romelSic mTavari Sinaarsi statistikuri 

monacemebiTa da kompetenturi pirebis citirebiT aris gamyarebuli. 

argumenti reklamaSi SeiZleba iyos Semotanili:  a) zeddadebuli xmis 

mier;  b) gaJRerebuli meoradi monawileebis mier intervius an 

monologis reJimSi.  gare mtkicebuleba SeiZleba iyos prepoziciuri an 

postpoziciuri _ SeiZleba gamovlindes reklamis dasawyisSi 

auditoriasTan pirveli kontaqtis etapze msmenelis, ase vTqvaT, ukeT 

“dasaWerad”, an SeiZleba daagvirgvinos reklama Sejamebis etapze. orive 

SemTxveva (a, b)  ritorikulad sakmaod efeqturia, radgan adamiani 

gadawyvetilebis miRebisas yovelTvis cdilobs, raimes daeyrdnos, 

gaamarTlos Tavisi arCevani da oficialuri statistikisa Tu cifrebis 

moyvana mas uRvivebs ndobas da uadvilebs gadawyvetilebis miRebas.   

kvlevam gviCvena, rom xSir SemTxvevaSi gare mtkicebulebis arCevani 

ar aris SemTxveviTi da  pragmatikuladac Sepirobebulia. 

satelevizio reklamaSi logosis ganzomilebis britanuli da 

qarTuli reklamebi gamyarebulia erTi mxriv, logikaze orientirebuli 
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gare mtkicebulebebiT _ statistikuri monacemebiT an kompetenturi 

pirebis citirebiT da, meore mxriv,  Sida mtkicebulebebiT, umetesad 

gamoxatuli definiciis, aRweris, Sepirispirebis, procesualobis, 

Sefasebis, asociaciurobisa da arCevanis strategiebiT. 

paTosis ganzomilebis britanul reklamebSi gamoikveTa ramdenime 

dominanturi elementi, romlebsac pirobiTad vuwodeT: 1) kreatiuli 

sawyisi (qoreografiuli xasiaTis kreativi, musikaluri xasiaTis 

kreativi), 2) ,,gemrielis efeqti” (gemos aRqmis SegrZnebasTan asocirebuli 

gamosaxulebebi),  3) iumoristul-seqsualuri efeqti, 4) gapirovneba  

(cxovelebis gapirovneba, sagnebis gapirovneba: mag, (brit.) “This is a new car 

that has its own personality.”) 5) sentimentaluri mimarTebebi (siyvaruli, 

TanagrZnoba, megobroba da sxv.). 

eTosis ganzomilebis britanul reklamebSi gamoikveTa ramdenime 

dominanturi ,,personis” elementi: (brit.) 1) ,,Tamami gulTampyrobeli”; 2) 

,,cudi biWi”; 3) prestiJul-elituri persona;  4) saqmiani adamiani. amaTgan 

sakvlev qarTul reklamebSi gamovlinda ,,saqmiani adamianisa” da 

,,prestiJul-elituri” personebi.  

darwmunebis dominanturi interpretaciuli modelebi britanulsa 

da qarTul satelevizio reklamebSi gamoikveTa Semdegi SesabamisobiT: 

darwmunebis dominanturi 

interpretaciuli modelebi 

logosis ganzomilebis 

reklamebSi  

darwmunebis dominanturi 

interpretaciuli modelebi 

paTosis ganzomilebis 

reklamebSi  

darwmunebis dominanturi 

interpretaciuli modelebi 

mixedviT eTosis 

ganzomilebis reklamebSi  

    problema _ implicituri 

gadaWra- eqsplicituri (brit. 2 _ 

qarT-2.). 

    problemac da misi gadaWrac 

eqsplicituri (brit. 4 _ qarT. 2.).  

     problemis dasaxva-gadaWris 

modeli (brit _ 6; qarT. _ 4). 

     kinematografiuli modeli. 

(brit _2; qarT. - 1.).  

     upiratesobis argumentirebis 

modeli (brit. _2; qarT._ 1.). 

     statistikuri monacemebiT 

(brit, _ 1: qarT. _ 1); 

       kompetenturi pirebis 

citirebiT (brit- .1;  qarT. _1).   

    qoreograful-musikaluri 

kreativi (brit. _ 2; qarT-2).  

   ,,gemrielis” efeqti  

(brit.- 1; qarT-1.) 

   cxovelebis personifikacia 

(brit. _1; qarT_1.). 

   iumoristul-erotikuli 

efeqti (brit._1; qarT. -0).  

    sentimentaluri 

mimarTebebi (brit.-1; qarT.- 1.). 

 

 ,,Tamami gulTampyrobeli” 

(brit.- 1; qarT-0). 

  ,,cudi biWis persona” 

(brit.- 1; qarT-0.). 

   elitur-prestiJuli 

pirovneba (brit. -1; qarT.-1). 

   ,,saqmiani persona” (brit. -

1; qarT._1.).  
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reklamis saerTo pragmatikuli gamiznulobis, kerZod, samizne 

auditoriis faqtoris gaTvaliswinebiT gamoikveTa is verbaluri da 

araverbaluri saSualebebi, romlebsac komunikatorebi gamiznulad 

iyeneben samizne auditoriis dasarwmuneblad. pragmatikul faqtorze 

dakvirvebisas, gamoikveTa reklamis Temebis ragvarobis pragmatikuli 

kvlevis aucileblobac, ramac Tavis mxriv, garkveuli Sedegebi gviCvena: 

  reklamis pragmatikuli gamiznuloba SeiZleba gamoxatuli iyos 

verbaluri da araverbaluri faqtorebiT.  

verbaluri faqtorebi: pirdapiri verbaluri miniSneba meoradi 

monawilis sqesze, asakze, profesiaze, warmomavlobasa da sxva 

relevantur faqtorebze.   

araverbaluri faqtorebi:  a) konteqstis- ( ritorikuli situacia) 

aRweriT; b) meoradi monawilis elementis aRweriT, romelic SeiZleba 

dekodirebul iqnes Semdegi faqtorebiT: sqesi, asaki, profesia, 

warmomavloba, aseve imiji, kerZod, Cacmis stili, saxis gamometyveleba, 

Jestikulacia/manerebi, qmedeba-saqcieli-aqtivoba, romelsac meoradi 

monawile reklamaSi asrulebs. g) reklamis Temebis ragvarobiT- 

universaluri da specifiuri, romelic Tavis mxriv SeiZleba iyos 

socialur _ kulturuli faqtorebiT Sepirobebuli, eTnikuri 

faqtorebiT Sepirobebuli, istoriuli faqtorebiT Sepirobebuli.  

empiriuli masalis kvlevam cxadyo, rom reklamis Temebis 

socialur-kulturul, eTnikur da istoriul konteqstSi gamosaxatavad 

komunikatorebi uxvad gamoiyeneben rogorc  verbalur, aseve ara-

verbalur ritorikul saSualebebs. verbaluri saSualebebi umetesad 

moicavs qarTul enaSi- leqsikuri, gramatikuli da  fonetikuri 

maxasiaTeblebiT, kerZod aqcentisa da asilimaciis saSualebiT 

gamoxatul iumoristuli datvirTvis dialeqtizmebs ( mag. (qarT.) ,,ar Cana 

aferi.”,, Se glaxa”, ,,poliko - Tqva.. TuTxmeti...”). inglisurenovan 

reklamebSi dialeqtizmebi ar gamoikveTa, Tumca konkretuli socialur-

kulturuli sazogadoebis dasaxasiaTeblad aqcenti da intonacia aqac 

aqtualuria (mag. britaneTSi mcxovrebi indusebis damaxasiaTebeli 

aqcenti da intonacia). ritorikuli TvalsazrisiT, vfiqrobT, 

gansakuTrebiT efeqturia rogorc qarTul, aseve inglisurenovan 
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reklamaSi literaturuli da poeturi aluziis  strategiebis (mag. 

(brit.) ludis reklamaSi aluzia leqsze “Invictus”)  da araverbaluri, 

vizualuri saSualebebis, kerZod, mimika-Jestikulaciis,  

kinematografiuli kadrebisa da implikaciis strategiebis gamoyeneba. 

Sinaarsobriv - kompoziciuri CarCos, anu reklamis mTavari 

siuJetis gadmocemis struqturul _ teqnikuri maxasiaTeblebis mixedviT 

orive enaSi gamoiyo msgavsi darwmunebis dominanturi struqturul-

kompoziciuri modelebi maTSi gamoyenebuli audio _ vizualuri da 

teqstobrivi markerebis mixedviT. 

mTavari Sinaarsis gadmocema satelevizio reklamaSi ZiriTadad 

xorcieldeba: 1) vizualur- teqstobrivad; 2) audio-vizualurad; aq 

vizualuri faqtori SeiZleba gadmocemuli iyos piqtorialurad  

(mxolod moZravi an uZravi suraTis meSveobiT),  an kinematografiulad 

(siuJetis mqone Txrobis saSualebiT). Sesabamisad, gamoikveTa audio-

vizualuri jgufis Semdegi ganStoebebi: 1) audio- piqtorialuri: a) 1 

statikuri suraTi /imiji + musika; b) ramdenime statikuri 

konceptualurad dakavSirebuli suraTi/imiji + musika (slaid 

Sou+musika); 2) audio _ kinematografiuli- dinamiuri/moZravi 

kadri/imiji+ musika.  

struqturuli TvalsazrisiT, rogorc britanuli, aseve qarTuli 

satelevizio reklamis diskursi 3 enobriv speqtrSi viTardeba: e.w. ,, 

voisoveri” (reklamaze dadebuli xma), meoradi monawile/monawileebi da 

teqsti. 

satelevizio reklamis struqturaSi gamoiyofa ori subieqti: 

voisoveri zeddadebuli xma _ uxilavi mTxrobeli da e.w. meoradi 

monawileebi _ msaxiobebi, animaciuri gmirebi da sxv. aseve gamoiyofa 

ganusazRvreli raodenobisa da bunebis obieqtebi. maTi cal-calke an 

integrirebulad gamoyeneba ganisazRvreba reklamis Sinaarsidan, Temidan 

da mTavari ritorikuli mimarTebidan (logosi, eTosi, paTosi). rogorc 

dakvirvebam gviCvena, logosSi wamyvani subieqtebia; dominirebs 

zeddadebuli xma da Semdgom meoradi monawileebi: paTosSi- dominirebs 

obieqtebi, xolo eTosSi meoradi monawileebi, romelTac ufro mTavar 

gmirebs Tu davarqmevT.  
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ase rom, satelevizio reklamis diskursSi figurirebs ara marto 

erTi wyvili - mosaubre da msmeneli, aramed sul mcire, ori mosaubre da 

ori an orze meti msmeneli_ rogorc, xiluli mosaubre da xiluli 

msmeneli, aseve uxilavi mosaubre da uxilavi msmeneli/ msmenelebi.  

1) pirveli wyvili, uSualod reklamaSi vizualizebuli, xiluli 

meoradi monawileebi arian, romlebic erTmaneTTan spontanuri, 

yoveldRiuri interaqciis msgavs fsevdo komunikacias amyareben. 

2) meore wyvili- e.w. uxilavi xma _ voisoveri da uxilavi msmeneli-

auditoriaa,  romlebic komunikacias meoradi monawileebisa da ze-

superis  anu teqstis saSualebiT amyareben. aqve aRsaniSnavia, rom 

voisoveris ukan araTu erTi reklamis komunikatori, aramed sareklamo 

biznesSi CarTuli adamianTa mTeli jgufi moiazreba. 

3) satelevizio reklamaSi gvxvdeba komunikaciuri aqtis 

kompleqsuri mimarTulebac, kerZod, xiluli meoradi monawileebi _> 

uxilavi auditoria, rodesac reklamis monawileebi ekranidan pirdapir 

auditorias mimarTaven. 

sakvlevi masalis teqstze dakvirvebam gviCvena, rom satelevizio 

reklamaSi Tavs iCens reklamis werilobiTi an zepiri diskursis 

sistemaSi ganxilvis problematikac.  

mikrostruqturul doneze, naSromSi, empiriul masalaze 

dayrdnobiT, gaazrebulia da dasabuTebulia werilobiTi da zepiri 

diskursis elementebis Tanaarseboba satelevizio reklamaSi zepiri da 

werilobiTi diskursis zogadi ganmasxvavebeli markerebis mixedviT, 

kerZod, gramatikuli konstruqciebis ragvarobis, leqsikuri erTeulebis 

simWidrovis, saxeldebis, eqspliciturobis, konteqstualizaciisa da  

spontanurobisken midrekilebis mixedviT.  

rogorc britanuli, aseve qarTuli reklama erTsa da imave dros 

amJRavnebs midrkilebas eqspliciturobisa da araeqspliciturobisken, 

rac winaswar ganisazRvreba konkretuli intenciiTa da darwmunebis 

strategiis arCevaniT. mag, logosis tipis reklamebSi, sadac efeqturobis 

TvalsazrisiT, reklamis diskursis teqsti ufro mniSvnelovania, vidre 

paraena, gvxvdeba saxeladi elementebis, martivi imperativis da mwyobri 

sintaqsis mqone winadadebebis gamoyeneba, rac garkveulwilad mianiSnebs 
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reklamis midrekilebaze eqspliciturobisaken (werilobiTi diskursis 

msgavsad), Tumca paTosisa da eTosis ganzomilebis reklamebSi, 

romlebSic (zepiri diskursis msgavsad) xSirad paraena, interteqsti, 

Tanateqsti da situacia TamaSobs did rols, Cndeba konteqstisa da 

implikaciis dekodirebis aucilebloba, rac amgvari reklamebis 

araeqspliciturobaze mianiSnebs. 

araeqspliciturobis erT-erT markers satelevizio reklamaSi 

dominanturad gamokveTili implikaciuri mniSvnelobis mqone 

konceptualuri, kerZod, piqtorialuri da verbo - piqtorialuri tipis 

metaforisken swrafva da stilisturi xerxebis- hiperbola, ironia, 

litotesi, sinekdoqe, metonimia, personifikacia, alegoria, aluzia  da 

uamravi sxva ritorikuli figuris arseboba warmoadgens.  

unda aRiniSnos, rom Cven mier sakvlev britanul satelevizio 

reklamebSi sakmaod xSirad dekodirdeba multimodaluri da 

piqtorialuri metaforis sxvadasxva tipi: verbo-piqtorialuri metafora 

(mag. (brit.) flawless results, clear- brilianti; (qarT.) TavgadasavlebSi 

gadaSveba _ ufskruli); piqtorialuri simili  (mag.  (brit.) cxeni-

TviTmfrinavi; TviTmfrinavis Zravi-adamianis tvini); hibriduli tipis 

piqtorialuri metafora (mag, (brit.) saxe Semdgari adamianebisgan); 

konteqstobrivi tipis piqtorialuri metafora; (mag.  msoflios ruqa-

saxe). 

araeqspliciturobis kidev erTi markeri reklamaSi elifsis 

dominanturi gamoyenebaa. mwyobri paraleluri konstruqciebis gverdiT 

SeiZleba moulodnelad Segvxvdes Segnebulad sityvebis gamotoveba an 

waSla teqstis zedapiridan, rogorc  erT-erTi Zlieri koheziuri 

saSualeba teqstis kompaqturobis, koherenturlobisa da efeqturobis 

uzrunvelsayofad.  

araeqspliciturobis kidev erTi markeri reklamebSi 

e.w.dausrulebeli winadadebebis (mag, (brit.) “Guiness, made of more.”; 

(qarT.),,Tibisi bankTan erTad swavlis dafinanseba ufro martivia.”); e,w, 

carieli sityvebis  (mag, (brit.) Colour- like no other”; “Keeping your plates and 

glasses looking like new!” “...Help fight us back...” (qarT.) ,,SeuzRudavi mobiluri 
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kavSiri”); da polisemanturi leqsikuri erTeulebis gamoyenebaa (mag. 

(brit.) “It will simply remove stains...” (qarT.) ,,gadmoreke”).  

lingvisturi TvalsazrisiT, rogorc britanuli, aseve qarTuli 

warmoSobis satelevizio reklama warmoadgens zepiri da werilobiTi 

diskursis hobridul formas, romelSic integrirebulia, erTi mxriv, 

zepiri metyvelebisTvis damaxasiaTebeli ,,auditoriis CarTulobis” 

maRali maCvenebeli, xolo meore mxriv, oficialuri werilobiTi 

diskursisaTvis Tvisobrivi ,,ganze dgoma”. reklamebSi erTmaneTis 

paralelurad gamovlinda am or sistemaSi aqtualizebuli gansxvavebuli 

sintaqsur-morfologiuri, leqsikuri da fonologiuri   konstruqciebi, 

rac, vfiqrobT, reklamis diskurss mxatvrul diskursTan aaxloebs.  

empiriuli masalis lingvisturi analizis safuZvelze SegviZlia 

davaskvnaT, rom satelevizio reklama amJRavnebs, rogorc werilobiTi, 

aseve zepiri diskursis markerebs. ganxiluli 56 britanuli da 56 

qarTulenovani satelevizio reklamis teqstobrivi nimuSidan (britanuli 

- 76, qarTuli - 76) 20 SemTxvevaSi, ramac Seadgina 26%, dadasturda 

werilobiTi diskursis elementebi, rogorc inglisur, aseve qarTul 

enebSi, danarCen 56 SemTxvevaSi, ramac 74% Seadgina, gamovlinda zepiri 

diskursis elementebi.  

rogorc kvlevam gviCvena, zepiri diskursis markerebi TiTqmis 

orjer meti procentuli maCvenebliT aris warmodgenili orive enaSi, 

Tumca werilobiTi diskursis elementebis arseboba, vfiqrobT, ukve 

miuTiTebs am ori sistemis Tanaarsebobaze satelevizio reklamaSi. am 

fonze, satelevizio reklamis diskurss calsaxad verc zepir da verc 

werilobiT diskurss mivakuTvnebT.   

werilobiTi diskursisTvis damaxasiaTebeli elementebis, kerZod, 

saxeladi elementebis, erTmaneTis axlo poziciaSi mdgomi leqsikurad 

datvirTuli sityvebisa da mwyobri konstruqciebisQgamoyeneba 

gamovlinda Semdegi miaxloebiTi procentuli maCveneblebiT: saxeldeba: 

70% _ inglisuri; 70%  _ qarTuli; leqsikuri simWidrove: 15% _ 

inglisuri; 20 % _ qarTuli, msgavsi mwyobri konstruqciebis gamoyeneba: 

15% _ inglisuri; 10% _ qarTuli.  
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 saxeldeba: a) winadadebis sawyis an finalur poziciaSi sazogado 

arsebiTi saxeliT an produqtis sakuTari saxeliT gamoxatuli 

saxeldeba; b) msazRvrel-sazRvrulis saSualebiT gamoxatuli 

saxeldeba (romelSic msazRvreli SeiZleba gamoxatuli iyos 

inglisur enaSi sityviT – “new” (6 SemTxvevidan 5-Si) an romelime 

Tvisobrivi zedsarTavi saxeliT (mag. “great”,), qarTul enaSi ki 

sityviT -,,axali”, Tavisi aRmatebiTi xarisxiT- ,,uaxlesi” (2 

SemTxvevidan 1-Si), an romelime Tvisobrivi zedsarTavi saxeliT (mag. 

,,sruli”), aseve gvxvdeba SemTxvevebi, rodesac msazRvrelis funqcias 

raime adgilis an qveynis gamomxatveli arsebiTi saxeli asrulebs 

kuTvnilebiT formaSi ( calkeul SemTxvevebSi, rogorc inglisur 

enaSi, aseve qarTulSi gamoikveTa ormagi gansazRvrebac: atributuli 

msazRvrel-sazRvruli, rodesac sazRvruls axlavs atributuli 

msazRvreli da marTuli msazRvrelic gamoxatuli produqtis 

mawarmoebeli kompaniis tipiT an saxeliT, aseve produqtis 

mawarmoebeli kompaniis qveynis aRmniSvneli sakuTari saxeliT).   

 teqstSi leqsikuri erTeulebis ganawilebis simWidrove. am mxriv, 

sareklamo winadadebebis kvlevisas gamoikveTa ramdenime zedsarTavi 

saxelis erTmaneTis axlo poziciaSi gamoyeneba.  

 msgavsi mwyobri konstruqciebis gamoyeneba erTmaneTTan axlo mdgom 

poziciaSi.  

zepiri diskursisTvis damaxasiaTebeli elementebis, kerZod, 

elifsis, martivi sintaqsis (gamoxatuli TxrobiT winadadebaSi martivi 

droiTi formebiTa da martivi imperativiT), Zaxilis, kiTxviTi, pirobiT – 

SedegobiTi da kavSirebiTi winadadebebis, audio da fonetikuri 

markerebis, aseve deiqsisis (gamoxatuli piris, kuTvnilebiTi da CvenebiTi 

nacvalsaxelebiT, droisa da adgilis garemoebiT), gansazRvrebiTi 

nacvalsaxelebisa da zmnizedis gamoyeneba gamovlinda Semdegi 

procentuli maCveneblebiT: elifsi _ 15% inglisuri. , 9% - qarTuli; 

martivi droiTi formebi TxrobiT winadadebebaSi _ 9% inglisuri, 4% 

qarTuli, imperativi – 20% inglisuri, 21% qarTuli; kiTxva-Zaxilis 

winadadebebi _ 8% inglisuri, 8% qarTuli; pirobiT SedegobiTi da 

kavSirebiTi winadadebebi – 4% inglisuri, 6% qarTuli; audio da 
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fonetikuri markerebi – 5% inglisuri, 13% qarTuli;  deiqsisi – 34% 

inglisuri, 30% _ qarTuli; gansazRvrebiTi nacvalsaxelebi da zmnizeda 

– 5% inglisuri, 9% - qarTuli.   

zepiri diskursis markerebi: 

elifsi  – gamoikveTa predikatis elifsi _ nawilobrivi da sruli 

(Semasmeneli an srulad aris gamotovebuli winadadebaSi, an rTuli 

Semasmenlis romelime Semadgeneli nawilia gamotovebuli).  predikatis 

nawilobrivi elifsis SemTxvevebia: a) leqsikuri mniSvnelobis 

matarebeli zmna saxezea, Tumca damxmare zmna da subieqti 

gamotovebulia (aRsaniSnavia, rom amgvar reklamebSi umetesad sawyis 

poziciaSi produqtis saxeli gvxvdeba, romelic subieqtis funqcias 

asrulebs). qarTul reklamebSi ar gamoikveTa msgavsi elifsis 

SemTxvevebi, rac qarTuli Semasmenlis sinTezuri xasiaTiT unda iyos 

ganpirobebuli; b) Semasmenlis subieqti da saxeladi elementi- 

predikativi saxezea, Tumca gamotovebulia maerTebeli zmna; g) 

Semasmenlis subieqti, damxmare zmna an maerTebeli zmna gamotovebulia, 

saxezea predikatis saxeladi elementi. predikatis sruli elifsi:  

subieqti da winadadebis meorexarisxovani wevrebi saxezea, 

gamotovebulia Semasmeneli srulad.  

subieqtis elifsi - winadadebaSi gamotovebulia subieqtis 

funqciis matarebeli arsebiTi an nacvalsaxeli. unda aRiniSnos, rom 

empiriuli masalis kvlevisas marto subieqtis elifsi ar 

dadasturebula. umetesad gamotovebulia subieqti da predikatis nawili 

erTad.  

sintaqsur doneze – rogorc inglisurenovan, aseve qarTul 

reklamebSi gamovlinda zmnis martivi droiTi formebis da imperativis 

gamoyenebis SemTxvevebi.  orive enaSi reklamis mTavari mesijis 

matarebeli teqsti Sedgeba umetesad awmyo drois gamomxatveli 

zmnebisagan TxrobiT winadadebaSi da dadebiTi an uaryofiTi 

imperativisgan, qarTul reklamebSi britanulisgan gansxvavebiT ki 

warmodgenilia zeddadebuli xmis mier gaJRerebuli an ekranze 

grafikulad gamosaxuli produqtis dasaxeleba kidev erTxel Semdegi 

TanmimdevrobiT: nominativi+imperativi an imperativi+nominativi. 
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kiTxva _ Zaxilis, pirobiT _SedegobiTi da kavSirebiTi 

winadadebebis gamoyeneba. 

audio xmovanebis da fonetikuri efeqtis matarebeli 

erTeulebisadmi midrekileba. audio elementebSi gamoikveTa mniSvnelobis 

armqone (e.w. nonsense) bgerebisa da xmabaZviTi bgeraTa kompleqsis 

(onomatopeiuri bgerebisa Tu sityvebis) gamoyeneba konkretuli 

mniSvnelobis gamosaxatavad da xmis tembrisa da specialuri 

adaptirebuli JReradobis gamoyeneba konkretuli mniSvnelobis an 

efeqtis Sesaqmnelad, xolo fonetikurSi – ritmuloba ganxorcielebuli 

asonansisa da aliteraciis xerxebis gamoyenebiT.  

deiqsisis elementebis gamoyeneba reklamaSi, romelic konteqstis 

udides mniSvnelobazec miuTiTebs. deiqsisi warmodgenilia: 1) pirisa da 

kuTvnilebiTi nacvalsaxelebis;  2) droisa garemoebis (ing. now, these days; 

qarT. axla) da adgilis (ing. here; qarT. aq); 3) CvenebiTi nacvalsaxelebis 

(ing. this; qarT. es, am); 4) gansazRvrebiTi nacvalsaxelis da zmnizedis 

gamoyenebiT (ing. every- da misgan nawarmoebi kompozitebi-  everything, 

everyone/body, aseve-  anything; qarT. yvela, yvelaferi, yovelTvis, yvelgan). 

deiqsisSi dominanturia I da II piris nacvalsaxelebi _ inkluziuri 

da eqskluziuri I piris nacvalsaxelebis  da eqskluziuri II piris 

nacvalsaxelis gamoyeneba.  

I piris mravlobiTi nacvalsaxelis deiqsisis gamoyeneba reklamebSi 

polisemanturia: “we” (ing.) “Cven” (qarT.) _ 1) inkluziuri:  gulisxmobs _  

komunikatori/komunikatorebi + auditoria. risi mizani auditoriis 

CarTuloba da potenciur momxmarebelTan uSualobis gancdis Seqmnaa. 

analogiurad gamoiyeneba I piris kuTvnilebiTi nacvalsaxelebi; 2) 

eqskluziuri: gulisxmobs _ mxolod meoradi monawileebi, romelTa ukan 

komunikatorebi igulisxmebian. isini produqtis gamoyenebis sakuTar 

dadebiT gamocdilebas uziareben auditorias da mouwodeben mibaZvisaken.  

II piris eqskluziuri nacvalsaxelis gamoyeneba eqsplicituri da 

implicituri (igulisxmeba mxolod auditoria an meoradi monawileebi). 

aRsaniSnavia, rom inglisur enaSi mxolobiTi da mravlobiTi II piri erTi 

da imave sityviT- you gamoixateba, xolo qarTulSi gvxvdeba mravlobiTi 

formis Tqven - paralelurad mxolobiTi formac- Sen, Tumca reklamaSi 
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mas ganmazogadebeli, araformaluri registrisTvis Sesaferisi 

nacvalsaxelis funqcia eniWeba).  

qarTul enaSi eqsplicituri II piri umetesad warmodgenilia II 

piris nacvalsaxeliT saxelobiT, micemiT da naTesaobiT brunvebSi- 

Tqven, TqvenTvis, TqvenTan, Tqven gverdiT.  

implicituri II piri- qarTul enaSi warmodgenilia piris niSniT  

(mag. gelodeba, gvelodeba)  gamoxatuli zmniT, inglisur enaSi ki 

mxolod imperatiul winadadebebSi gvxvdeba da warmodgenilia 

nacvalsaxelis “you” gamotovebiT.   

satelevizio reklamaSi gvxvdeba III piris nacvalsaxelebis 

gamoyeneba, romlis funqciac gazogadebaa.  amas garda, III piris 

mxolobiTi nacvalsaxelis genderuli gansxvaveba inglisur enaSi – 

He/She- pragmatikul mniSvnelobasac atarebs. iseT SemTxvevebSi, 

romlebSic mamrobiTi da mdedrobiTi sqesis aRmniSvneli nacvalsaxelebi 

dasaxelebulia erTmaneTis gverdiT, gulisxmobs rogorc cal-calke 

mamakacis da qalis prototips, aseve maT erTianobas da zogadad qalisa 

da mamakacis urTierTobis WrilSi ganixilavs mocemul produqts. 

spontanurobis TvalsazrisiT, satelevizio reklama fsevdo- 

spontanurad SeiZleba CavTvaloT, ramdenadac zepiri diskursisgan 

sesxulobs teqstis zedapirze ganxorcielebuli spontanuri saubris 

elementebs, xolo realurad naTelia, rom is winaswar kargad 

momzadebuli da gaazrebuli komunikaciuri aqtia, riTic werilobiT 

diskursTan ufro axlos dgas.  

aRsaniSnavia, rom zepiri da werilobiTi diskursis elementebi 

SeiZleba gamovlindes satelevizio reklamis yvela enobriv speqtrSi 

kanonzomierebis gareSe meoradi monawileebis prezentaciaSi, 

zeddadebuli xmisa da superis aspeqtebSic.   

naSromSi gaanalizebulia p. graisis mier SemoTavazebuli 

kooperaciis principi, masTan asocirebuli oTxive maqsima: Tvisobriv-

xarisxobrivi, odenobrivi, relevanturobis da maneris.  

1) satelevizio reklamaSi Tvisobrivi maqsima ZiriTadad daculia 

Cven mier pirobiTad gamoyofil logosis elementiT dominantur, kerZod 

upratesobis argumentirebis modelis reklamebSi da misi realizeba 



174 
 

SeiZleba moxdes, rogorc verbaluri, aseve araverbaluri saSualebiT: 

verbaluri saSualebebia: 1) informaciis damadasturebeli faqtebis 

konstantacia, romelic gamoxatulia simarTlis da gadamowmebuli 

informaciis konotaciuri mniSvnelobis matarebeli leqsikuri 

erTeulebiT: inglisurSi – tested, approved, qarTulSi _ damtkicebulia, 

serTificirebulia da sxv.; 2) advilad gadasamowmebeli konkretuli 

cifrebis, wlebisa da procentulobis maCveneblebis moyvana; 3) 

kompetenturi pirebis citireba; 4) kmayofili momxmareblis citireba. 

araverbaluri markeric damowmda: produqtis mawarmoebeli kompaniis an 

firmis korporatiuli identobis amsaxveli vizualuri elementis- 

logos demonstrireba. 

rac Seexeba kooperaciis principis darRvevas, britanul 

reklamebSi, Cveni dakvirvebiT, kooperaciis principi umetesad 

darRveulia iseT reklamebSi, romlebic alkoholuri sasmelebis da 

sigaretis popularizebas ewevian. maTi mwarmoebeli firmebi simarTlis 

komunikacias verc moaxdenen, radgan es simarTle negatiur informacias 

Seicavs da potenciuri myidveli amiT ver moixibleba.  

Tvisobrivi maqsimis darRveva umetesad warmodgenilia iumoristul-

ironiuli konteqstis komunikaciiT da Sesabamisad, sapirispiro 

mniSvnelobis mqone sityvebis iumoristul-ironiul konteqstSi 

realizebisas, magaliTad, rogoricaa- refresh= wear; happiness = unhappiness da 

sxv. 

qarTul reklamebSi nebismieri produqtis reklamaSi SeiZleba 

Segxvdes Tvisobrivi maqsimis darRvevis SemTxvevebi, romlebic 

gulisxmobs polisemanturi sityvebisaTvis mniSvnelobiT manipulirebas: 

magaliTad, rogoricaa sityva SeuzRudavi - usasrulo, Seuferxebeli.  

2) komunikatorebi ZiriTadad cdiloben odenobrivi maqsimis dacvas, 

Tumca es maT garkveulwilad zRudavs da CarCoebSi svams, Sesabamisad, 

maqsimebis darRveviT maTi kreatiuloba gacilebiT izrdeba. 

britanul reklamebSi odenobrivi maqsima gamoxatulia informaciis 

mokle, pirdapiri da lakonuri gadmocemiT da amisi erT-erTi saSualeba 

infinitiuri frazebia: magaliTad: to fly-to serve to pioneer da sxv., qarTul 

reklamebSi ki umetesad mokle nominaciuri tipis informaciis Semcveli 
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winadadebebiT Semoifargleba, rogoricaa magaliTad: axali servisi, 

uaxlesi sistema da sxv., rac Seexeba odenobrivi maqsimis darRvevas, 

britanul reklamebSi xSiria sityvis more gamoyeneba orazrovani 

mniSvnelobiT.  

3) vfiqrobT, umetesoba Cven mier ganxiluli reklamebisa 

relevanturia, mxolod relevanturobis maqsima SeiZleba iyos 

gamoxatuli, rogorc eqspliciturad- reklamis zedapirze, aseve 

impliciturad mTeli rigi ritorikuli saSualebebiT.  magaliTad, iseT 

reklamebSi, sadac konceptualuri metafora aris dominanturi, reklamis 

relevanturobis aRqmas cota dro sWirdeba, xolo logosis elementiT 

dominantur reklmebSi relevanturoba xSirad pirdapir teqstis 

saSualebiT gadmoicema. empiriul masalaze dakvirvebam gviCvena, rom 

relevanturobis maqsima umetesad samizne auditoriis gansazRvrisas aris 

kargad daculi (magaliTad, bavSvebze gaTvlili produqti- reklamis 

formati- zRapari an meoradi monawileebi _ bavSvebi, an cxovelebi da 

sxv.). relevanturobis maqsima daculia ZiriTadad reklamis struqturul-

teqnikuri maxasiaTebelebiT (mediumi, musika, meoradi monawileebis 

profili ) konkretuli SekiTxviT samizne auditoriisadmi.  

relevanturobis maqsima SeiZleba dairRves reklamebSi e.w. anti-

reklamebis SemTxvevebSi, aseve litotesis ritorikuli saSualebis ( mag. 

brit. to go lighter is to go darker”.) da nebismieri sapirispiro informaciis 

Semcveli teqstis Tu siuJetis gamoyenebisas (mag. brit. Just because it isn’t 

happening here, doesn’t meanit is not happening” – darRveulia relevanturobis 

reklama mravaljeradi sapirispiro uaryofis Semcveli teqstis 

saSualebiT.  relevanturobis maqsimis dacvis SemTxvevaSi,  vfiqrobT,  

pirdapir miviRebdiT silogizmis tipis winadadebas: It is happening there and 

therefore, it is happening) 

4) Cveni dakvirvebiT, maneris maqsima umetesad daculia logosis 

tipis reklamebSi, romlebSic meti aqcentireba xdeba produqtis SeZenis 

logikur mizezebsa da misi upiratesobebis argumentirebaze, 

gansakuTrebiT iseT inglisurenovan da qarTul reklamebSi, romlebic 

SekiTxva-pasuxis da martivi imperativis formiT aris realizebuli. 

qarTulenovanSi aseve gamoikveTa axsna-ganmartebis funqciuri datvirTvis 
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mqone deklaraciuli winadadebebic.  rac Seexeba paTosisa da eTosis 

ganzomilebis reklamebs, maTSi darRveulia graisis mier SemoTavazebuli 

ara marto maneris maqsima, aramed _ danarCeni samic, ironiis, 

konceptualuri metaforis, aseve im ritorikuli xerxebis saSualebebiT, 

romlebic Segnebulad axdenen orazrovnebisa da bundovanebis 

komunikacias, magaliTad, ogzimoronis, zugmas, alegoriis da sxv.  

kvlevisas miRebulma Sedegebma saSualeba mogvca dagvedgina 

qarTuli da britanuli warmoSobis satelevizio reklamisaTvis msgavsi 

da gansxvavebuli darwmunebis saSualebebi- ritorikuli ganzomilebebi, 

romlebiTac reklama adamianis mentalobasa da fsiqologiur 

ganviTarebaze erTi SexedviT uxilav, Tumca siRrmiseulad 

umniSvnelovanes gavlenas axdens.  

daskvnis saxiT unda aRiniSnos, rom miuxedavad britanuli da 

qarTuli reklamebis warmoSobis drois gansxvavebisa (pirveli qarTuli 

reklama 1997 w., britanuli 1955 w.), aseve didi britaneTisa da 

saqarTvelos radikalurad gansxvavebuli istoriuli da socialur-

kulturuli warsulisa, ufro metic, inglisuri da qarTuli enebis 

mkafiod gamoxatuli gansxvavebuli lingvistur-struqturuli bunebisa,  

empiriuli masalis kvlevis yvela kriteriumis mixedviT, maT Soris 

gamoikveTa sakmaod bevri msgavseba da SedarebiT umniSvnelo 

gansxvavebani.  

vfiqrobT, es gamowveulia, im faqtiT, rom qarTulma satelevizio 

reklamam, romelic sul axlaxans Camoyalibda, satelevizio reklamis 

Seqmnis aramarto britanuli, aramed danarCeni evropisa da amerikis 

mdidari tradiciebi da gamocdileba gaiziara.   
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